




The aim of the article is review Paris based on a recent visit.  The reader will be introduced to the destination and its phenomenal attractions. At the same time,  a discussion about tourism in Paris and the  different attractions that were viewed and visited will also be mentioned in this report.  An evaluation of the trip to Paris along with the experiences of a scenic boat tour, a visit to the Paris Catacombs and an observation of the Eiffel Tower will also be discussed. The visit took place at the beginning of February, But the best time to visit Paris usually starts in April.  On the other hand, Winter is the best time to visit as the prices are lower. Paris is the most visited city and according to statistics, 40 million visitors in visited in 2017 because of the romantic image of the city, its architecture , beautiful places and Paris night life..  However, in 2018 the quantity of international tourists decreased by approximately 0,3%..  Paris is considered to be one of the most romantic places in the world and the boat trip experience confirmed this for me.  During this boat trip, I had the opportunity to view The Eiffel Tower, The Notre Dame, the Louvre, the Musée d’Orsay, the Conciergerie and other beautiful attractions. .  These attractions are considered to be the foundations of the true richness and essence of Paris’ heritage. These places are a must-see for sightseeing and a romantic holiday.  The boat trip tour is conducted both day and night. According to the Niche strategy of tourism, the medium of transport matters in the business of tourism. The Paris tourism business used river ships and boats and ultimately created a niche tourism product. The boat trip was the product of the romantic tourism development in Paris. Niche products are influenced in terms of meeting the demand and needs of the people. Tourists demands the river trips to view Paris are very high and it is great opportunity to have romantic time. 
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Acting like a travel journalist, I evaluated the performance of the most visited places in Paris. The demand of the places and how people get attracted here despite the fact that these places have been visited a number of times. Tourism in Paris has been hit hard by terrorism fears The number of visitors from China and America has dropped. Tourist from these countries visited Paris more often and spent more money. (Independent, 2019) Despite the terrorist attack in Paris, the city is struggling with overcrowding and long queues to the attractions. Tourists are being encouraged to create online bookings up to three months in advance to see the sights without the having to encounter and combat through big crowds. Many prevalent attractions are considering presenting a sliding scale of charges to energize more visits exterior crest times (Chazan, 2019).According to (GOV.UK, 2019) 17 million British tourist visit France each year and the most common problem is pick-pocketing. 
 My first evaluation will start with the Paris Catacombs. This is a unique historical heritage and was quite impressive and scary. Despite the fact, I booked the ticket online, I was waiting for quite some time in a  long queue.   According to the website (GetYourGuide, 2019) the excursion duration time is approximately two hours .  In reality, it was about 40 minutes long.  On a more positive note, the venue provides audio guides in four languages, including English.
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My excursion continued to the Eiffel Tower. I came to know, that people from across the world were happy to queue for this attraction in order to discover Paris with a panoramic view. There are breathtaking places in the city of Paris along with buildings and monuments. The tower is loved by its visitors and people like to climb up the tower and see its unique design (Discoverwalks.com, 2019). The majority of visitors of the tower are from France, followed by Italy and Spain, and then from the USA, Britain and Brazil (Independent, 2019). The two restaurants inside the tower are very expensive, but still attract people who want to experience something truly unique as Visitors generally go to the restaurants for the sake of the view.  It was observed, that the energetic visitors were able to walk up the steps rather than queue for the lift. In addition, people could be seen at the top of the tower enjoying a glass of wine and enjoying 360 degree views of the city. There can never be a destination life cycle of the Paris , because it is assumed that Paris can never go out of cycle due to increased demand and visitors increase (Singh & Bhatia, 2016).
                            
The boat trip on the River Seine gave some amazing opportunities to observe some of Paris’ most popular attractions. At the same time, the weather conditions in February are not really suitable for this kind of excursion, although people still do boat tours. Tourists can pay for a more expensive ticket and have the opportunity to sit inside where it is much warmer and can enjoy the onboard cafe and have a drink. The cheaper tickets will only allow you to sit outside on the deck which meant you would freeze during the cooler months; especially doing the “City of lights” tour in the evening!
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Notre dame cathedral ----------“City of lights”


The next part of my visit took me to one of the most exciting locations in Paris - The Louvre Museum.  It is considered a fantastic place to visit so it was definitely on my list of “Must do’s”.  People get thrilled with the museum and are happy to visit time and time again. Tourism companies have made it easier for the visitors of the museum due to the thousands of visitors they have each day. They use the distributes automatous (automatic distributor) system for giving the tickets to the people. Also, the instructions used in the museum for guidance are available in several languages to meet the demands of people coming from different countries. 
Due to the number of repeated visitors to the area, Paris tourism companies have put planning policies in place that target specific groups of people due to the increasing competition of the various travel companies. The image of the city is being promoted as a city for the young and is not being centred around the museums and monuments. The tourism companies are using slogans such as: the Friendly Paris, Creative Paris and Cosmopolitan Paris in an attempt to attract visitors. However, regular visitors who visit repeatedly, have got the opportunity to see new places. Urban tourism has been remained in question for the city of Paris as the repeated visitors of Paris had specific practices and the people living in the city had different perceptions of the visitor
    Moreover, Paris is a multi-faceted place. The image of Paris has been built though the iconic Eiffel tower, the controversies of the Louvre pyramid glass, Haussmann Ian boulevards impressions in which the city is dressed with the cream-grey limestone, cafes, restaurants, the Montmartre hill having the lanes and the street painters that fills the lanes with the paints, the glamorous Champs-Ely sees boulevard stretched from the Concorde de Triumph and famous Cathedral of Notre-Dame. All these places have the attractive and fascinating architecture along with the food, shopping places, pleasure and fashion styles (Barnett, 2018)(p 23). 
   France and Paris has an image that is built across the globe. Paris is the international representation of the country. The city has been the part of the Grand Tour especially for the educational purposes by the young people, like students.  The destination image of the Paris became modern in the 19th century that gave the hope of the modern city of Paris.  The increase in the road rail visitors had also contributed a lot in the urban modification and modernization of the city. 
   People usually take the help of a Guide to have a general idea of the city. The tourism development companies use the landers and brochures along with postcards around the world by using different images. The promotion of the city is also done through the films and novels which also attracts people to see Paris. According to the theory of Plugs tourist typology, Paris has not been influenced by a decrease in its number of visitors and it has never been short in getting tourists. The tourism industry of Paris has been growing and it continues to increase in the future. (Pavelka, 2013) 
[bookmark: _GoBack]   The tourism industry of Paris along with France need to consider other locations and should focus on other strategies of attracting new visitors. The city has been made attractive to old customers more than the new ones. The government needs to broaden its tourism figures for the longer term to assist the economy and help boost it up. Otherwise it will be risky for Paris to maintain high numbers of visitors every year (Schegg, R. & Stangl,B., 2018).The Tourism companies need to rethink their innovational strategies, their digital corporate vision and commercialism of their products. The tourist industry alson needs to study these parameters for modification to make them different.  An introduction of digital tools for creativity will also add value to the marketing of several locations. The tourism industry of Paris needs to utilize social media networks for marketing. If Tourism companies are to improve their positioning, they must also be ready to face the challenges of the other companies’ offers due to massive number of individuals demanding the tours. In addition, the tourism industry need to understand the changing behavior of the customers which includes that some customers do not like to always sit and eat. There are customers that want unforgettable experiences and that require specialist attention and attitude.









 References 
Barnett, J., 2018. The fractured metropolis: Improving the new city, restoring the old city, reshaping the region. Routledge
Bureau, P. (2019). Paris: record tourist numbers in 2017 - Paris tourist office. [online] press.parisinfo.com. Available at: https://press.parisinfo.com/news/press-releases/Paris-record-tourist-numbers-in-2017 [Accessed 26 Mar. 2019].
David Chazan (2019). France struggles with tourist numbers as it attracts record number of holidaymakers. [online] The Telegraph. Available at: https://www.telegraph.co.uk/news/2018/07/07/tourists-queue-sweltering-french-heat-amid-record-number-visitors/ [Accessed 25 Mar. 2019].
Discoverwalks.com. (2019). [online] Available at: https://www.discoverwalks.com/blog/things-to-do-around-the-eiffel-tower/ [Accessed 25 Mar. 2019].
Getyourguide.ru. Available at: https://www.getyourguide.ru/paris-l16/paris-catacombs-skip-the-line-ticket-t66985/?referrer_view_id=614db24f59dc0735dc65e13f483868db&referrer_view_position=9 [Accessed 25 Mar. 2019].
GOV.UK. (2019). France travel advice. [online] Available at: https://www.gov.uk/foreign-travel-advice/france [Accessed 25 Mar. 2019].
Joe McClain, J. (2019). Tourism in Paris Reports Record Numbers. [online] Tourism-review.com. Available at: https://www.tourism-review.com/most-important-figures-of-tourism-in-paris-news10720 [Accessed 26 Mar. 2019].
Pavelka, J. (2013). Plog in Public. SCHOLE: A Journal of Leisure Studies and Recreation Education, [online] 28(2), pp.42-48. Available at: https://www.nrpa.org/globalassets/journals/schole/2013/schole-volume-28-number-2-pp-42-48.pdf [Accessed 25 Mar. 2019].
Sightseeing, T., Tours, H. and Paris, S. (2019). Paris Hop-On Hop-Off Seine River Sightseeing Cruise 2019. [online] Viator.com. Available at: https://www.viator.com/en-GB/tours/Paris/Seine-River-Hop-On-Hop-Off-Sightseeing-Cruise-in-Paris/d479-6025BATOBUS [Accessed 26 Mar. 2019].
Schegg, R. and Stangl, B. (2018). Special section on recommendations and analytics in tourism. Information Technology & Tourism, [online] 18(1-4), pp.1-4. Available at: https://link.springer.com/content/pdf/10.1007%2Fs40558-018-0109-8.pdf [Accessed 25 Mar. 2019].

Theodore Slate, T. (2019). Paris: Niche Tourism Businesses Embrace Retro [online] Tourism-review.com. Available at: https://www.tourism-review.com/niche-tourism-companies-go-retro-in-paris-news4909 [Accessed 26 Mar. 2019]. 
 The Independent. (2019). Terrorist attacks are scaring away tourists from the world's most iconic city. [online] Available at: https://www.independent.co.uk/travel/paris-tourist-numbers-drop-franch-terror-attacks-further-charlie-hebdo-bataclan-shooting-isis-a7592836.html [Accessed 25 Mar. 2019].
Singh, H. and Bhatia, J., 2016. Evaluation of Leading Tourist Destinations Official Websites using the Balanced Score-Card Approach. Journal of Tourismology, 2(1), pp.35-49.







image4.jpg




image5.jpeg




image6.jpeg




image7.jpeg




image1.png




image2.png




image2.jpeg




image3.jpg




