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           Introduction

I discuss how to use digital and social media to reach a larger customer base in this report. Tik Tok, Facebook, Instagram, Twitter, YouTube, WhatsApp, and Snapchats are examples of social media.
Additionally, the benefits and drawbacks of social media use vary depending on one perspective. How to expand your costumers base through social media. Further, we can communicative and share information, including meetings and professional presentations, use the networks. We can connect with anyone, no matter where they are since, we are constantly connected. There are benefits and drawbacks to using digital media to reach a larger customer base.

















How social and digital media can be used to reach a wider customer base
Development in recent years:
 The reach of social media is extensive. Social media and the internet go hand in hand, as seen by the growing use of online networks in conjunction with the world’s digital population. Originally thought of as online social media, platforms are now used for everyday communication, dating, business and politics (Dixon, 2024).
Define what is marketing:
 At least 3.5 billion of the 7.7 billion people on the world were online in 2019. This indicates that over two thirds of all internet users and one in three persons globally utilize social media platforms. With the social medial the world has changed. These technologies widespread and quick acceptance is altering how we band together to call for political change, locate allies and gather news sources (Ortiz, 2019). The process by which a business creates value for its target audience is known as marketing. Satisfying client needs creates value. Therefore, a business must define itself with the benefit it offers to clients instead of purchasing the products it sells. The business is allowed to utilize price to recoup some of the value it has produced for its costumers (Silk, 2006).
Define marketing traditional and modern:
Focus on products and uses product development and marketing to boost earnings. It is based on an antiquated marketing concept and alludes to a narrow idea. Traditional marketing concepts are based on push marketing. It is one dimensional since its only objective is to sell the products and generate a profit. The methods that are open to companies in traditional marketing are: Tv and radio, telephone marketing or flyers and brochures (Geeks,2023).
The modern methods are open to companies are focuses on the needs and desires of the costumers and strives to satisfy them. The focus of contemporary marketing is the costumer. It relates to a wider idea and is predicated on an unusual marketing strategy. The methods that are open to companies in modern marketing are: email, the use of social media and marketing automation (Geeks,2023).
Companies are currently employing strategies like search engine optimization, online competitions, offering surprise presents upon clicks and competitive pricing to expand their consumer base on social media platforms (Sivathanu and Pillai, 2014).
Social media is a versatile platform that enables companies to connect with new clients through relationship building, personalized content delivery, real time interaction, and targeted advertising. Social media can be a very powerful too for expanding your clientele and foresting brand loyalty if you use it properly.





























Advantages:
Generally, using of social media as a technique to reach new costumer as several benefits for example: offer opportunities for you tell the story of your brand, effective storytelling can have a big impact on your brands image, promotes customers loyalty, customers interact with and follow brands that appeal to them. Ninety percent of those surveyed say they buy goods from companies they follow on social media and increases recognition and awareness of a brand, increasing brand awareness and recognition is one the most important marketing goals for any business (Tech Solution Pron, 2023).

Disadvantages:
 Also are multiple the disadvantages, for example: dependence of platforms follows their policies and rules, competition with the other people, in highly competitive setting, this makes more difficult to stand out and establish traction, and tiredness of advertising efforts, which can quickly lose their appeal due to repetition.
Time consuming is also one these disadvantages, because long term dedication and a lot of work are required to really benefit from social media marketing, which includes costumer services, providing a lot of material, responding to analytics, etc.
Risk of miscommunication or negative feedback, when we handled well the damage can be reduced, you should aways replay, do it quickly, own up to your mistakes, and the attempt to shut down de debate. This may need a significant amount of time and work, and there is always a chance that that’s things may wrong or that internet trolls will persist (Alumit Association, 2023).







Conclusion:
In conclusion, social and digital media providing a wide range of chances for companies to interact with their current and potential clients. Business may improve advertising, on their strategies, and tailor content by tracking data analysing consumer behaviour, which makes interactions more interesting and relevant.
There are advantages and disadvantages to suing the media to reach a larger customer base, as I discussed in this study. Since we are all is dependent on the media, it is imperative that we avoid using it for a variety of goals, including private or professionals’ ones. Even if we don’t know who is running the networks, we still need to exercise caution and vigilance. Selecting my impact can help the business become more recognized.
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