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The fundamental aim of the current era is to attain sustainability development goals therefore, every domain is expected to contribute its sustainable share to the accomplishment of this goal. The research indicates that the implementation of the SDGs by businesses is facing difficulty because the stakeholders are not aware of how to operationalize these goals (Sachs et al., 2019). The present report aims to evaluate the sustainable practices within the hospitality industry with respect to the Marriott hotel circular economy within its corporate social responsibility policy. The circular economy is the key concept encouraged by the EU in regard to providing an alternative flow model for the economic system (Korhonen, et al., 2018). It is basically the sustainable model that promotes the recycling and reusing of the production and consumption of the products thus the lifecycle of the products increases. The circular economy could be achieved within the businesses through the means of prolific business strategies the business model is based on. The business strategy can aid the business in achieving the required CSR performance for the firm (Yuan et al., 2019). CSR is the business concept in terms of ethical business strategies which are incorporated by the firms in regards to managing the business practices in terms of social, economic, environmental, and considering human rights. 
[bookmark: _Toc157432708]Concept of Circular Economy 
The circular economy is a model that is based on resource production and consumption through the means of recycling and reusing the product material as long as it is possible. The circular economy is a fruitful way to achieve sustainability as it promotes the innovative perspective related to waste and resource management (Araujo Galvão et al., 2018). The manufacturers design their products within the circular economy in a way that those products can be reused for instance the electrical products can be repaired easily. Moreover, the products made of plastic can be reused and the renewable products can be used as much as possible. Therefore, the circular economy contributes significantly to sustainable practices. The economic model of the circular economy reduces the waste in the greater component which eventually aids in the sustainable environment (Ghisellini, et al., 2018). Waste management is directly linked with the circular economy as the waste that is reused and recycled is converted into the economy rather than littering the landscape. The core aim of the circular economy is to convert the process of manufacturing, supplying, and consuming into a sustainable practice along with fulfilling the requirement of generating sufficient revenues. Through the implementation of the circular economy model within the business strategies the objectives of sustainability development goals could be achieved.   
[bookmark: _Toc157432709]How Circular Economy fits in CSR 
The corporate social responsibility model is associated with the business plan in terms of the business being accountable for its success along with the stakeholders and social community. Therefore, the CSR policies are designed by the businesses in regards to attaining the desired outcomes through providing ethical business operations. The study highlights that the companies that incurred or invested greatly within their CSR policies prosper in terms of generating efficient revenue (Okafor, et al., 2021). The reason behind their progress is the guidelines they follow in regard to performing within the ethical spectrum which influence the stakeholders. The incorporation of a circular economy within the CSR policies aids businesses in adding value to their business practices along with enhancing the sustainable environment. This is because the influential impact of the circular economy on social responsibility plays a vital role in enhancing the company's reputation in terms of achieving sustainability goals. According to the study, multinational companies can develop their CSR policies in regard to attaining the circular economy and in return achieve the business goals (Esken, et al., 2018). This justifies that the circular economy incorporation within the CSR policies is the influential element that can aid the companies in accomplishing their core objectives. This is due to the reason that the circular economy aims for sustainability and the CSR is the ethical practices that are associated with the business model or strategies. The study states that the integration of CSR policies and the circular economy can pave the way for business towards sustainable and environmentally friendly production (Morea, et al., 2021). This signifies that the correlation of CSR and circular economy is positive in terms of achieving business ethical and sustainable objectives. As the CSR associated with the business in regards to design and developing the business on the ground of social responsibility of the business towards the community thus, it indicates that the business must incorporate ethical factors. However, the circular economy also has the basic principle of elevating sustainability through the means of business practices and other sources as well. Therefore, both models are interlinked or directly associated with each other's objectives to attain sustainable goals by providing social stability. The implementation of the circular economy within the CSR policies can aid the company in achieving its objectives along with the prosperity of the community. Therefore, the circular economy can be included within the policy of CSR in regard to achieving company's and community's benefits.   
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The circular economy is one of the significant models of production and consumption in which the existing materials and products are reused, shared, leased, repaired, refurbished, and recycled for the use of the long term. This circular economy helps to increase and extend the life cycle of products. It helps to minimize waste. When a product approaches the end of its lifespan, recycling is used to retain its materials within the economy, if feasible. These may be repeatedly used profitably, therefore generating further value (van Loon et al, 2020). This is a deviation from the conventional, sequential economic paradigm, which is based on a pattern of extraction-production-consumption-disposal. This approach is dependent on abundant supplies of inexpensive and readily available resources and energy.
Nowadays most companies that use circular economy principles help to inspire other companies to the circular economy and these companies become successful in integrating circular economy into their brand and their business strategies. CHEP is one of the significant examples of a circular economy that provides global supply chain solutions. CHEP is well known for its dedication to achieving circularity. Through offering pallet and vessel pooling offerings, they effectively minimize the need for disposable packaging, minimize waste production, and optimize the use of resources. Their circular supply chain approach entails the recovery and refurbishment of pallets and containers upon each use, guaranteeing their durability. CHEP actively collaborates with partners to enhance resource utilization during the supply chain, fostering cooperation while encouraging sustainable development (Tanveer, 2023). Through the development of new circular business models, companies have established themselves as a prominent brand known for their commitment to sustainability, efficiency, and cutting-edge supply chain solutions. 
The other example is Patagonia, It is an outdoor apparel corporation that is well-recognized for its unwavering dedication to sustainability. They have taken many measures to prolong the life of their goods. The Worn Wear initiative promotes garment maintenance and reuse by providing complimentary repairs and facilitating the resale of pre-owned products. Patagonia has successfully established itself as a prominent brand by fostering a repair-oriented culture and urging consumers to choose durability and long-term use rather than discarding products (Ventura, 2016). This approach corresponds with the concepts of a circular economy, emphasizing the need to extend the lifespan of products.
Moreover circular economy helps to reduce the cost of products and minimize waste. In engaging in the practice of reusing elements, repairing items, and refurbishing commodities for resale, organizations can maximize the value derived from resources and assets. This minimizes the demand for additional essential inputs, hence reducing materials expenses. The refurbishment also facilitates the sale of products in hitherto untapped market segments. Patagonia, the outdoor gear business, has maintained a strong and long-standing repair program for many years. Consequently, reclaiming resources at the end of their useful life by recycling or transforming trash into more valuable goods reduces the expenses associated with waste disposal (Zink, and Geyer, 2017). Additionally, it offers a financially advantageous supply of additional inputs. Therefore circular economy helps to provide several benefits to the businesses that make the strengthen of business and business become future-proof. This helps to save costs and also gives innovation to the business. 
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Marriot Hotels uses cutting-edge strategies for actively implementing initiatives for reducing waste worldwide. In the UK, the staff of Heathrow Marriot in London uses several strategies to reduce the waste of trash that is generated such as establishing a Food Waste laboratory to minimize the waste in which they recycle and reuse food waste. The hotel employs innovative methods for utilizing food that might have been thrown away, such as fresh jam from the flesh of passion fruit peels (Ocial, Overnance, and Ppendices 2022). Through these procedures, the hotel managed to recycle possible food waste that is approximately 400lbs which is 180kg, and in only one month.
In Hong Kong, Marriott Hotel worked with O-park. O-Park is the first organic resource recovery center that converts waste food into electricity. With the collaboration of O-ark, the Hong Kong Marriott Hotel became the Hong Kong Ocean Park Marriott Hotel and Sheraton.  Moreover, the Hong Kong Tung Chug Hotel also diverts food waste from landfills and it produces 32,260kg which is approximately 70,000 lbs between September to December 2021. In 2021the Sao Paulo Hotel in Brazil and the Ritz-Carlton which is in Pentagon City US, both Renaissance set up biodigester for processing food waste (Ocial, Overnance, and Ppendices 2022). The Ritz-Carlton in the beginning of six months when the biodigestor was installed processed almost 10 tons of food waste from landfills.
Ten Protea hotels in South Africa took part in the 67000-liters Challenge that was organized by Chefs with Compassion. This initiative urged people and companies with kitchen facilities to devote their 67 minutes on Mandela Day to promoting awareness about the significant amount of food waste that occurs in South Africa each year. One of the Marriott, Protea Hotels contributes over 8,000 liters of soup for the communities of the country that are needed (Jones, and Comfort, 2020).
In Indonesia, The resorts in Bali-Seminyak and Fairfield by Marriott Bali Kuta are in Bali city of Sunset Road provide visitors with insights into the circular economy and the positive utilization of food waste. The hotels collaborate with Scholars of Sustenance (SOS) on a recurring donation of food program. This program aims to provide excess food to various local organizations such as orphanages, churches, foundations, and other community businesses that need assistance. Guests collaborate with hotel personnel to create nourishing meals using surplus food and unutilized resources, which are then distributed to others in need around Bali (Coulson-Thomas, 2019).
Therefore, Marriott hotels play a significant role in the circular economy and their progress is increasing day by day.  The support of Marriott’s progress helps to reduce waste, the company is providing the tools and waste processing resources which back-of-house food waste reduction posters that are available in 14 different languages. In the overall world, the Marriott Hotel also provides training programs for the reduction and management of waste (Abdou et al, 2020). In Europe, the regional teams of Asia, Africa, and the Middle East conducted different educational webinars for the associates of global food waste management in which they give training on how to take initiative for the reduction and improvement of food waste programs.
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In a nutshell, the assignment highlights the key terms that are evolving within the domain of research called circular economy and CSR. The circular economy and CSR are interlinked in regard to achieving the fundamental principles of sustainability. Therefore, the present task elaborates on the correlation of these two models within the business sector in the light of hospitality industry. The hospitality industry is a wide umbrella term thus in regards to evaluating the impact of the circular economy within the CSR policies Marriott Hotel has been chosen to investigate the topic. Apart from Marriott, the involvement and adoption of circular economy by other companies within the sector of hospitality have also been explored. Through the means of in-depth study, the circular economy model implemented by Marriott within their CSR policy was assessed in regards to estimating the significant impact it has on the hotel's progress. Marriott's CSR policy incorporates the circular economy which aids in regards to reduce waste. Moreover, the hotel management promotes the circular economy of waste management by providing training and also through the means of spreading awareness by the means of webinars/seminars. 
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