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 Introduction
 
Individuals need to focus on being competitive and profitable in order to survive in the future. It is known that personal branding plays a major role in getting a better job, better contacts, recognition, more opportunities, and better growth (Pawar, 2016). Employers are increasingly using online networking tools to vet candidates before offering them interviews. Among job seekers, they are now furnishing potential employers with access to their personal brand, rather than just their resume. Online networking gives people the ability to work on their brands, becoming moderately productive. Online personal branding is an approach to creating a public image of yourself on the internet, designed to make you stand out from the crowd and get you the attention you need to achieve your professional goals. Ambition value is linked to adult earnings (Ashby and Schoon, 2010). A role model plays an important role in individuals career choices as well as their persona. 

Unit 1- Brand You- is looking at the outcomes of ambition, what are the value of setting career goals, what is our motivation and skills, and the extended career opportunities.
Ambition is critical
In order to succeed, whether professionally or personally, we all need ambition. Ambition can have multiple meanings such as a strong desire to achieve success, power, fame, wealth (Roy, 2008).  Ambition has a positive impact on educational attainment, and career success (Judge, Kammeyer-Mueller, 2012). I learned from this module that in order to achieve my goals is needed to discover what I want to do in the future, what exactly are my targets, how to plan step by step. Ambition plays an important role on my employability skills as I am more focused on my goals and my career progression. In the research paper conducted by Drazic, Petrovic, and Vukelic (2018), states that career ambition could lead to people’ perception of better employability. Ashby and Schoon (2010) suggest in their research paper that ambition value is linked to adult earnings. Being ambitious will play a major role on my employability development as the promotability chances are significantly increased as states in the research paper conducted by Hirschi and Spurk (2021). My performance will increase, my self-discipline will develop, which will lead to better opportunities. By being ambitious I could accept or express my interest in taking challenging goals that will boost my self-confidence too. A career without boundaries can be rewarding for people with rare and valuable skills, but it can be detrimental to many others. Personal branding is becoming important for people who are applying for jobs (Horton, 2011).

Unit 2- It’s a small world- is evaluating our network and the way that we can build or improve it to help us achieve success. The importance of network is tackled, how to identify our strengths, build connections and expand our network.
No-one is an Island
Networking supports us to advance in our career and expand our job opportunities. Exchanging information, ideas, and experiences plays an important role in networking. Connections can save us time and stress, so knowing how to use networking effectively can be a very strong tool for our career development. Communication among colleagues plays a very important role in the expansion of our network. It is essential to grow our network as these connections could provide us with referrals if needed, we can improve professionally by learning new skills from others. As an employee we could be offered with different courses, training, for our career development. Individuals with a wide network and business contacts can develop their own career (Rothwell and Arnold, 2007). According to the findings, the most common characteristics in career development were knowledge expansion, networking, collaboration, perseverance, risk-taking, optimism, and versatility (Asuquo, Inaja, 2013). The study conducted by Hirschi et al., (2018), indicates that how people use their resources is important to the success of their careers, and their career potential appears to influence future career opportunities and outcomes.

Unit 3- Opportunity Knocks- is looking at how we can embrace different opportunities, the way that we can apply different strategies in a more efficient way to pursue opportunities for the future, and the use of the online platforms in order to enhance our reputation.
Serendipity arises when unexpected circumstances lead to valuable, unforeseen results (Makri, et al., 2014). Designing digital information environments to support chance can not only impart new knowledge to users, but also drive them in directions they might not otherwise have taken, and surprise and inspire them in the process. We cannot control serendipity, but we can influence it. Unplanned events can present the opportunity to learn. It is very important to explore our options. Making sure to use the right tools such as LinkedIn, to communicate your brand is important. We can build our online platform in a very professional manner as well as becoming a better storyteller. Social media tools are the most helpful when it comes to personal branding. We can create a connection with our contacts through conversations. Social websites, photo sharing platforms is just a little part where we can promote our personal brand.   When identifying career opportunities, we need to be clear on what is important to us in an ideal job. Another way of creating opportunities is by being constantly curious what roles are available which are not advertised. Even though my work is not getting me results I will continue to persevere. By analysing the obstacles, we can get a clear view on the mistakes we made, improve the gaps and redress ourselves.  

Unit 4- The pursuit of happiness- is about identifying different techniques to help us deal with a wide range of challenges, how to overcome limiting beliefs, how to manage the process of adapting and bouncing back from stressful situations, how to apply some hard and soft skills required in the world, and the benefits of mentoring by professionals to enhance our employability prospects in the future career. 
We hold certain limiting beliefs that are inhibiting our potential, and we may not realise it.  At times, we can be aware of and accept the limitations our beliefs impose. Some practical techniques could be applied in order to overcome some limiting beliefs such as understanding their purpose, questioning them once we have identified the purpose whether is valid or not, formulate new beliefs, retrain our brain, and look for other people or examples to follow (Blackman, 2018). Beliefs are not in every situation accurate; however, they are necessary for that physical and mental survival. Although sometimes we may fail, we should keep striving to achieve our goal.  We must analyse where things went wrong, correct or change them, and keep striving until we get to our main goal. The influence of role models plays a key role in informing young people about decisions about how they choose their future careers and how role models impact their overall career and life plans.




Conclusion 
 Personal branding has proved steadily important. Personal branding has become increasingly popular in recent years. A brand image is an excellent thing to place yourself on paper and have a creative depiction which can allow you to have reliability through demonstrated work. A brand will be started but never finished, so it is essential to grow with your brand and keep up to date.  A brand image is the way you want to be alluded to and perceived. It is critical to ensure that your brand is consistent across all your personality pieces and clearly represents who you are. Ambition is key in taking definitive actions in order to achieve our goals. Ambition is related to higher level of education; better paid jobs and ambitious individuals reports a higher level of overall life satisfaction. Having a degree is a good starting point, as helping individuals finding a job, however, a degree alone is not enough as the companies want employers with multiple skills and very competitive which can bring benefits to the companies. 


	Goal
	Action
	Evidence of achievement
	Target date

	Organizing my time better when it comes to university work
	Use to do lists
Allowing enough time for myself to complete the task
	I will be on top of all my work
	Ongoing throughout study January 2022- December 2022

	Obtain work experience in health and social care
	Apply for work
Develop contacts within sector
	I will have obtained relevant experience in health and social care
	December 2022

	Overcome nervous when talking in front of people
	Practising to speak in front of many people to boost my confidence
	Able to speak or hold a presentation in front of many people without being nervous
	On going

	Financial stability
	Saving money every month
	Have at least £5000 in saving account
	1 year

	Graduate as Higher National Diploma in Health and Social Care
	Making sure that all the assignments are completed in time and meet with the requirements
	Successfully graduate in Health and Social Care 
	1 year 

	Be more active
	Attending gym more often and do more outside activities with friends
	Be brave to start a dialogue with others
	On going

	Learn a new language
	Practice speaking the new language with my friend, watching movies with subtitles, listening to music 
	To understand basic expressions and to be able to hold a conversation
	On going
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