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This essay will discuss the role of Corporate social responsibility (CSR) in promoting sustainability within the hospitality industry. Also evaluating key areas where CSR initiatives that has most significant impact on sustainability practices in hospitality. Finally, also identifying the exploration of the challenges and opportunities associated with implementing good CSR policies. 
In the current era, corporate social responsibility (CSR) has become a widespread practice adopted by numerous companies. CSR often encompasses principles such as environmental conservation, ethical trading, and community engagement. There is a widespread consensus that to thrive in the modern era, businesses must prioritise sustainability. The importance of sustainability is growing in both the public and private sectors, including the hotel industry. Nevertheless, the hotel business may distinguish itself by adopting sustainable methods (Cooper, 2021). The implementation of sustainable practices has become essential for restaurants, hotel guests, retailers, and tourists. Customers are more conscious of businesses' commitment to ethical practices that value the welfare of the community, its constituents, and the environment. Within the hotel sector, there is a discernible differentiation among establishments that place a high priority on sustainability. The cohort of individuals born between 1980 and 2000, sometimes referred to as young adults, demonstrates an elevated level of consciousness and interest in matters about the environment (Cooper, 2021). Consumers are willing to pay a higher price for items and services that reduce their negative effects on the environment. The concepts of environmental consciousness are increasingly shaping modern life. To effectively carry out their main objective of delivering an exceptional experience to guests, hotels must use sustainable practices. Hotel industry firms can effectively tackle global concerns by incorporating Corporate Social Responsibility (CSR) into their business objectives. This method has been empirically demonstrated to improve corporate competitiveness, foster innovation, and promote overall organisational performance.
Tourism-dependent industries rely heavily on public opinion. As a result, prominent companies in the tourism sector, including Hilton, Accor, MGM, Emirates, and others, have made a dedicated effort towards corporate social responsibility (Wickham, Donnelly, and French, 2021). Managers in the hotel industry are prioritising employee satisfaction and investing in CSR education programmes. Accor has a reputation for its involvement in childcare and family services, youth employment, and water scarcity prevention programmes which are all parts of the CSR activities. Accor has a global presence with a vast network of hotels spanning 113 countries (Ge, 2020). Despite making more than billions a year, ACCOR maintains that it is not profit-driven. ACCOR has received appraisal for its corporate social responsibility initiatives, which aim to reduce poverty, promote diversity and inclusion, and empower women in leadership roles. A new corporate social responsibility programme called "Serve 360" was launched by ACCOR in 2017 (Moret, 2020). It is in line with the Sustainable Development Goals set by the United Nations. ACCOR wants to "do good in every direction" with the Serve 360 programme.
Accor’s CSR strategy is notable for its recognition of the significance of local communities. When communities are actively involved, they develop a more profound comprehension of how to enhance their living and working environments based on their distinct requirements and capabilities (Sanvitale, 2020). As a part of CSR activity, the general health and well-being of children have also been enhanced through collaboration with the Children's miracle Network in the US and Canada. Recently, there has been an increase in volunteer activities that focus on certain skills, along with the availability of detailed manuals for everyone interested in taking part. Accor Hotels has undertaken the initiative to actively support disaster relief activities, to assist persons in reconstructing their lives after natural disasters. Community kitchens, nutritious food markets, and food waste control efforts have been put into effect. Throughout 2022, a total of 27 Accor hotels in Thailand generously contributed over 33,000 kg (72,000 lbs.) of food and surplus food to Scholars of Sustenance (SOS) (Ertuna, Gu, and Yu, 2022). Here, Accor's commitment to CSR revolves around community engagement, the well-being of children, environmental education, skilled volunteerism, and crisis assistance. This method demonstrates a comprehensive and all-encompassing commitment to corporate social responsibility. As the first business partner to do so, Accor recently formed an association with Children's Miracle Network Hospitals. Accor has raised more than £115 million for 170 children's hospitals over the years (Sanvitale, 2020). UCSF Benioff Children's Hospitals get money from Children's miracle Network shows run by Accor Properties. With these funds, the places that need the most help and attention will be supported. Accor bolsters its brand image and promotes enduring sustainability by giving priority to these vital areas. 
Furthermore, it exerts a beneficial influence on local communities and showcases its dedication to social and environmental accountability. The hotel chain has set a goal to significantly decrease waste-to-landfill and food waste by the end of 2025 (Ertuna, Gu, and Yu, 2022). This emphasis is in line with changing societal expectations and is consistent with Accor's objective of creating a significant worldwide influence. 
Accor Hotels also strives to minimise its environmental footprint by employing state-of-the-art technologies and conducting a strategic analysis. Its employees undergo extensive training in energy management and are actively encouraged to generate inventive concepts for optimising water usage and promoting renewable energy sources. In 2022, 78% of all associates completed career- or skills-related training (Pavlova, 2023). The introduction of water sub-metering for cooling towers in sustainable hotel buildings allows for the measurement and tracking of water usage in individual hotels. Posters are utilised as instructional instruments to enhance awareness regarding the favourable influence on the environment by promoting guest room recycling, the utilisation of single-use toiletry bottles, and the reduction of food waste. Accor Hotels has achieved notable success in reducing its environmental impact through its CSR initiatives by achieving an average energy savings of 20% across its properties worldwide through the implementation of employee education programmes focused on energy management (Pavlova, 2023). These indicators highlight the concrete effects of Accor's corporate social responsibility initiatives in promoting sustainability and environmental stewardship in the hospitality industry (Deale, 2013). 
Accor Hotels offers fresh graduates a chance to be a part of their activities by providing them with free training and education, opening doors to opportunities that empower them. The importance of understanding the experiences and viewpoints of guests from all cultural origins has pushed hotel management to recognise the need for diversity and inclusion initiatives. Several departments at Accor Hotels actively seek out and promote women for leadership roles (Turner, 2020). The hospitality industry frequently offers job opportunities to veterans and individuals with disabilities as a way to combat injustice. When people need aid locating new homes, Accor Hotels frequently works with immigration authorities to provide it. With a majority of women and members of underrepresented groups on its board of directors, Accor is dedicated to promoting diversity and inclusion among its executive ranks. Accor's inclusion on LATINA Style 2022's list of the best 50 companies for Latinas to work for in the US is evidence that external sources recognise their commitment to diversity (Young and Gavade, 2023). Additionally, by the end of 2025, the firm aims to have 25% of its executive positions in the US held by individuals from varied ethnic backgrounds (Selin, 2022). The company's dedication to ensuring fair and unbiased representation in top leadership roles is evident here. Accor has accomplished the commendable feat of having a significant number of women in senior positions worldwide. To be more specific, women make up 47% of the company's senior team at the VP level and above (Selin, 2022). Beyond that, it's worth mentioning that 22% of Accor's US high-ranking executives, namely those at the VP level and above, are of different racial backgrounds. 
The CSR initiative of Accor places significant emphasis on the imperative of safeguarding fundamental human rights and promoting the cultivation of cultural understanding. Accor International proactively engages in promoting education through multiple channels, including direct communication, lectures, and posters, to increase awareness about important concerns such as human trafficking, forced labour, and exploitation (Font et al., 2022). The purpose is to detect any disputes and errors in management, and swiftly correct them. Developing a profound understanding and respect for diverse cultures is essential for eradicating prejudices in human interactions, emphasising the importance of international tourism, and recognising the unique cultural identities of both customers and staff members. Hotels that adhere to customs and practices appeal to a greater number of tourists who are prepared to allocate resources towards their overall experience. A responsible and inclusive hospitality environment requires respect for human rights and cultural understanding, which Accor Hotels' CSR strategy prioritises (Font et al., 2022). Accor promotes education on human trafficking and forced labour to fight social injustices and protect vulnerable people. Cultural awareness creates a friendly atmosphere for guests and workers and promotes Accor as places that value variety and tradition. Accor's CSR efforts help them build a reputation as a socially and culturally responsible hospitality brand, albeit numbers may vary.
Accor is committed to the reduction of its carbon footprint and the implementation of sustainable practices in its supply chain management. These efforts are integral to the company's dedication to corporate social responsibility. To reach a responsible sourcing goal of 95% by 2025, and with notable progress including 71% of pork expenditure being ethically sourced by 2022, there is a strong focus on ethical procurement (Pavlova, 2023). Furthermore, Accor effectively attained a noteworthy decrease of 24.6% in carbon emissions in 2022, a praiseworthy achievement given their dedication to achieving a 30% reduction by 2025. The data emphasise Accor's dedication to environmental stewardship, demonstrating the significance the firm attaches to decreasing carbon emissions and overseeing a sustainable supply chain as a component of its corporate social responsibility endeavours. Accor is committed to sustainability and environmental responsibility. As part of its Serve 360 Goals, Accor aims to reduce carbon emissions per square meter of conditioned space by 30% from a 2016 baseline (De Grosbois and Fennell, 2021).
The successful implementation of the aforementioned CSR activities of Accor includes multiple challenges and opportunities. The focus on decreasing carbon emissions and adopting sustainable practices in managing the supply chain aligns with worldwide sustainability goals. Nevertheless, there remain substantial challenges to address, including the allocation of resources and the involvement of stakeholders, as previously stated about education and stakeholder engagement. Taxes and rules enacted by governments are also adding to the burden (Liu et al., 2023). The recent decision by the EU to outlaw certain single-use plastics by 2021 is one such example (De Grosbois and Fennell, 2021). Other states in the US are passing bans that are quite similar to this one. Beyond plastics, more than 45 countries have introduced or are preparing to introduce carbon pricing schemes. All newly built structures inside the European Union (EU) must utilise no more than 50% of the energy normally consumed by buildings by 2020. Existing structures are required to undergo NZEB upgrades by the year 2050 by the Energy Performance of Buildings Directive of the European Union (Pavlova, 2023). Lastly, self-regulation and voluntary standards of behaviour are appealing ways to address sustainability issues in the hospitality industry, but they have inconsistent results. Accor demonstrates its commitment to environmental stewardship and improving its brand reputation through its dedication to responsible sourcing and reducing carbon emissions. This pledge is backed by data on sustainable sourcing and the reduction of carbon emissions. The active collaboration with stakeholders enables the exploitation of their specialised knowledge and available resources. Nevertheless, maintaining adherence to regulations in several countries can present a formidable undertaking. In a nutshell, the implementation of CSR programmes effectively allows Accor to achieve favourable social and environmental impacts, while also strengthening its competitive position and fostering long-term sustainability. 
The essay highlights the notable advantages of sustainability in the hotel industry, as demonstrated by Accor's corporate social responsibility initiatives. The findings of the report showcase that the adoption of sustainable practices has a positive impact on a company's brand reputation which fosters trust among stakeholders, and cultivates customer loyalty. In the hotel industry, sustainability initiatives have been found to produce significant economic, social, and environmental advantages. It further helps Accor to thrive and adapt in a constantly evolving world. By placing a strong emphasis on sustainability, hotels such as Accor can make significant contributions towards creating a better future for future generations. 
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