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[bookmark: _Toc107060578]1. Introduction
The report is about communicating with foreign customers to make the most effective interaction. It has been focused on how a hospitality group should interact and effectively communicate. Effective communication should make the customer feel pleasant and comfortable delivering the best customer service. Tourists from China are visiting the UK and the hospitality groups have to ensure to make arrangements for good hospitality. The measures are catering to special guests from China. In the report Cultural differences in ethnic groups and social cultures are explained, tourism in promoting culture, issues because of cultures and the impact on indigenous culture are discussed.



[bookmark: _Toc107060579]2. Language competency
The food menu while entertaining Chinese tourists should be in Mandarin to please customers. While serving food, and drinks the hospitality company can adopt to speak the customer's national language and serve (Li, 2022). The nearby places in the UK where Chinese people generally go can have signboards written in Mandarin and the local language as well. One of the assigned managers should explain in mandarin to the Chinese tourist on the facilities hotel or restaurant has. When the personnel is making a reservation for the clients he can use mandarin and reservations for trains, planes and ferries for the client (Li, 2022).
[bookmark: _Toc107060580]3. Cultures and Customs in international countries
The cultures in different countries are different because of every country's different environment, people's behaviour, language, and practices in their communities. There is a unique expression to every specific ethnicity. Because of different ethnic groups, geographical locations, and upbringing, cultural differences are bound to exist (Van Herk and Torelli, 2017). This is the reason why customs and cultures associated with international countries are different and ethnicity, community or social culture lay a very significant impact on a country's culture.
When it comes to a national culture people living in a country share almost the same beliefs, norms and values that justify people's behaviour in the country. The cultures are then transmitted in the community from one generation to another (Van Herk and Torelli, 2017).In this manner people of a country share language, same history, traditions and habits this is also one of the reasons that bind them together in a country. For example, the French nation will refer to the people following a distinguishable set of values, symbols, beliefs, language, food, and clothing and are called French (Van Herk and Torelli, 2017).
[bookmark: _Toc107060581]3.1 Cultural differences in ethnicity and social culture
Ethnicity is the division of a community or individuals based on the ancestry any individual has. Ancestors follow a ritual or culture and can be a part of a particular culture. Culture hence explains the characteristics of the society to which ancestors belong (pediaa.com, 2022).
The ethnicity of a person depends on the race, motherland, language which individual speaks, ancestry, religion and physical appearance. Ethnic groups can be further categorized into tribes or clans. The ethnic groups can later form sub-groups while they merge this process is called ethnogenesis (pediaa.com, 2022).
The music, food, clothing, and lifestyle this ethnic group or small merged ethnic group follows to become a culture of the ethnic group. Culture hence is a social phenomenon that shapes the features of a particular social or ethnic group. Depending on the habits, values, art, beliefs, knowledge, and resources a group follows it becomes the culture of the group and becomes the identity of the social group (pediaa.com, 2022).
[bookmark: _Toc107060582]4. Culture and contemporary issues
Culture in any country is the foremost first expression by the country's people. Culture is affected by the politics and economics of the region and cultural innovation. Globalization has an impact on the culture as ethnic groups are mixing and giving birth to mix culture groups. Globalization enabled societies to come in close contact with each other. Trade, colonization, proselytizing religion(Anheier, 2020).
There are various arts, literature, social science, and economics all of which have their impact and notion on a cause. Diverse and dispersed literature are many times complicate things at global levels (Anheier, 2020).
Values hold a different meanings in different cultures. Mostly values act as an internal and moral compass. The values are defined based on what an individual believes and has learned from his or her surroundings (Anheier, 2020). There are traditional versus secular values that cause issues among individuals also there is survival versus self-expression values that also is the reason for causing issues among individuals from different backgrounds (Drake, 2011).
[bookmark: _Toc107060583]5. Tourism as a vehicle for cultural change
Before Covid-19 tourism had recorded nine consecutive years of growth till 2019. In Ireland where the country entertained 11.3 million tourists, it resulted in the generation of 5.9 billion euros from the visitors. Tourism hence is one of the largest indigenous in Ireland (Ireland, 2021).
Cultural tourism is a result of tourism and the interest tourists show in cultures of different countries. The visitors experience, learn and are motivated to absorb the culture of different regions. The attractions are mainly intellectual material, spiritual things, emotions, language, customers, languages, literature, n=music, cultural heritage, value system and beliefs (UNWTO, 2022). Tourists absorb these things and follow them in different places, as a result, the culture gets promoted and different foods, dressings, beliefs, and value systems are followed overseas in different places as well (Ireland, 2021).
[bookmark: _Toc107060584]6. World host-guest service programmes
The host-guest service training program is conducted every year to give world-class customer service to clients (people1st.co.uk, 2022). The training is proactively done, it engages participants, and the experience is made enjoyable. The program generally includes practicals and workshops that are attended with flexibility from the learner’s side (people1st.co.uk, 2022). The programs are designed for personal growth and organisational benefit.
This is an important program for hospitality to teaching to its employees for meeting tourists from China. The program will take a situation from the real life of China and what Chinese tourists love to receive. The program focuses to give new skills and relevant knowledge from day-to-day life to international learners. The program is the foundation for establishing a culture of excellence and is also helping individuals grow personally and professionally (watsonmarketing.com, 2022).
 There is an increased level of personal growth and confidence in an individual. World host training program is thus a modern and energetic comprehensive toolkit that can be circulated worldwide in businesses. The training program will improve the hospitality business by improving its customer services (watsonmarketing.com, 2022).
[bookmark: _Toc107060585]7. Impact of tourism and travel on indigenous culture
In 2003 the origins program promoted tourism as the method of development for the indigenous people of Chile (Maza, 2018). The origin program focused to address the inequality in the system and stressed on the indigenous communities to develop unity and leadership to strengthen the management of their indigenous communities. Tourism in Chile was developed to increase the country’s development (Maza, 2018). Thus tourism has increased the cross-cultural interaction among the communities and helped maintain the importance of local culture, art, craft, and tradition. People have realized the value and importance of their culture and now can earn money by preserving cultural heritage (Shahzalal, 2022).





[bookmark: _Toc107060586]8. Conclusion
Various ethnic groups and sub-ethnic groups are formed as a result of mixing, and relocation of the residing place. Culture is also formed by the practices followed in a group of people and is carried as different people mix. It is important to train employees about different cultures for maximum customer satisfaction and business growth. Tourism promotes the exchange of values, believes, and art and is helpful to preserve the cultural heritage of any local region. Host guest service programs are a great lift to enhance the customer service experience in the hospitality sector.
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