



INTRODUCTION

In this report I will be discussing about Amazon, and how it has been affected by Covid-19 Pandemic.
Amazon is an e-commerce giant founded in 1994, by J Bezos, which was originally an online bookstore. However, in was only in 1998 that Mr Bezos decided to diversify and expand the company with various products, including other consumer goods, which meant, hiring company distributors. They have also made their business more sustainable for customers by being committed in reducing, reusing, recycling. 
Amazon has effortlessly managed this pandemic with their customers very own information. As a result, it is safe to say that amazon has used some very interesting learning techniques such as the Knowledge Management, which I will elaborate more about in my assignment.
They have kept a close relationship with their customers turning their knowledge into wisdom, by giving users exactly what they needed and when they needed it. Consequently, using knowledge management life cycle, Amazon is able to serve their customers efficiently. Once the knowledge was acquired, then retained, they were able to transfer this knowledge to be more creative and innovative. In addition, amazon, are able to do this by collecting data through a data base system, which I aim to elaborate more into my report on how they did use this Data.
They have used the KM principles and enhanced it with great value by doing this have used one system where customers can purchase everything from them. From electronics, clothing and lots more. In addition, using consistent presentation, they have been able to display their review for every product. 
To conclude, Amazon, may have used the Knowledge Needs Analysis, to understand the crisis in within the organisation due to covid-19 is facing and prepare for a reliable efficient response. however, it is vital that Amazon understood their GAP strategy in order to serve their customers best. 
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