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Introduction
   The economical industry has a lot of companies in search of success and to achieve this goal, there are several factors such as: competitive strategy, employees who are fully involved in their job, according information systems and their balanced implementation. What all these companies have in common is precisely the fact that their entire activity is customer-oriented and also that they use numerous marketing activities. Marketing adopts concepts, methodology and systems to better respond to the need to take the most effective decision in business field. How the UK Charted Institute of Marketing said “ marketing is the management process witch identifies, anticipates and supplies customer requirements efficiently and profitably.” Good clients are the most important thing, when they are treated and served well, they become a source of profit for business for long-term. Loosing a customer means more than a single sale.
Marketing information systems
   Information is know to be essential resource in decision-making processes. Its importance is still growing in complex economic scenarios such as the present one. The experience of organizations, managers needs to be supplemented with the necessary information systems for the provision of this basic resource.
   An information systems is a miens through witch data flows inside a company, from an employee or department to other employees or departments. This may occur everywhere, from the organization’s internal communication to computerized systems that generate periodical rapports for varied users. As Romeiro and Garmendia (2007) recorded “ information systems have focused on operational levels.”. ( for example accounting, financial, sales and logistic information).
   A marketing information system is a mixt of people, technologies, and processes for managing marketing information, overseeing market research activities, and using customer insight to quiche marketing decision and broader management and strategy decision. Kotler and Armstrong define marketing information system like a “ reactive integrate frame witch incudes   people, tools, and operations that seen to collect, sort, analyse and distribute up-to-date information for decision-marker in order to plan, execute and control.” ( Kotler and Armstrong, 2003).
   Marketing information system is composed of systems or subsystems witch defined as the components. Typically, the marketing information system includes four interrelated and interdependent component:
· Internal registration systems
· Marketing research system
· Marketing intelligence system
· Marketing decision support system.
   The internal registration systems is aimed at managing the organization’s own data, witch are generated thought its everyday activity. It collects information flows between the organization and its microenvironment ( for example  data obtained from sales, records, customer claims, seller’s reports, or account statements ).
   Marketing research system is a systematic process for recognizing marketing opportunities and resolve marketing problems, using client insight that come out of collecting and analysing marketing information. ( for example when a company need to ascertain the acceptance of a new product by potential consumer ).
   Marketing intelligent system is aimed at managing data from the permanent exchange between the organization and environment.
   Marketing decision support systems can be used to support, rather than replace, decision markers in the complex, semi or unstructured situation witch are common in marketing problems.
Marketing information system on hospitality and tourism industry
   Information systems has a decisive role in the hospitality and tourism industry as they facilitate planning, management, overall operations of the hotels as well as policy marketing. 
[bookmark: _GoBack]   Some of the marketing informational system that are communal used on the hospitality industry is marketing research system. A big tasks of marketing research are: to give to consumers the information about destination, to coordinate and implement promotion measure, tourism advertising, support in sales and distribution and to coordinate and implement research project. Marketing research is the process of collecting, analysing and presenting information about consumers. Customer select hotels and other hospitality service for a wild range of reason. The task of marketers is to identify what factor make the customer select a specific hospitality service, and this requires extensive research. By interacting with current informer guest, taking customers reviews in website reviewing industry data and more, help the professionals to learn about what actually customer want.
    The purpose of this essay is to relate the role of using marketing information system and its effectiveness within the hospitality and tourism industry as a tool for marketing information gathering and communication using of case study at Restaurant Sergiana.
   Hospitality is the medium of creating a relationship between a hotel and a guest. It is the process of exercising human interactions including welcoming quests, greeting them, receiving them, and ensuring the quests comfort during his/her stay in and around the hotel or service provider’s vicinity.
   Tourism a famous practise where individuals or group of people travel to a locations for the purpose or recreation, business, family work or any other purpose. The tourism provides the relation between provider and tourists by selling services they require. The World Tourism Organization is define the tourism like “ a social, cultural, and economic phenomenon, witch entails the movement of people to countries and place outside their usual environment for personal business/professional purpose”.
Case study
Restaurant Sergiana
   Tudor Neculoiu dreamed of rural tourism: to build a large agro-tourist complex in the village where was born. Engineer with an innovative attitude, sets up a business on his own with his wife, Aurora, and his brothers Gheorghe and Sergiu.
   In 1992 he started with a small bakery in Poiana Marului where produce own bread, baked by his mother Letitia. It continuer in 1994 with a butchery, at the edge of the village. Between hills appear the first meat products Sergiana Poiana Marului brand.
   In 2015, it finished the Tudor House, a spectacular project as well as one of the five traditional restaurants in Brasov.
   Information systems are very relevant in the development and management of restaurants. They support to make it possible for restaurants to streamline their operations without any issues. It is vital to ensure that they can effectively manage their operations if they want to survive the concurrence.  
   Restaurant Sergiana is allocated on old town centre of Brasov on Piata Sfatului. The restaurant offer a traditional menu, free Wi-Fi, air conditioner, baby supplies, payment by cars.
   The informatics systems used by Restaurant Sergiana are: transaction processing system, management information systems, decision support systems, customer relationship management system. These systems play various roles in restaurant but most important is that, they all help to ensure that the decision adopted by the management are give the high quality of service, to ensure they keep coming back.
   Transaction processing systems support to ease the business transaction that take place in a restaurant. It is using when the client visit the restaurant and order their meals before paying them. Each client command a meal that he or she likes, and it is here the transaction processing systems come into pay. The charge of meals is just one of transaction that it is using on restaurant. The main purpose of transaction processing systems is to ensure that the files of the restaurant continue to stay updated. Updating the files on a regular basis helps to ensure that the manager has information of the direction that the restaurant is taking. The various transaction that can be found in restaurant include: inventory control, payroll, accounts payable, and order entry.
   Management information systems refer to systems that use information used in the operation of the restaurant. For example that system will help the management to know which food  items to introduce in the menu or the team to ascertain whether the sale of a particular food item will rise or fall. The team will also find it easy to monitor the distribution channels, as well as pricing, promotion and discounts. That system help the restaurant to offer the promotion.
   Decision support system can be defined like a computer-based system that helps in the collection, organization, and analysis of business data. These source contain: documents, raw data, personal knowledge from executive, business models, management and employees.
   Executive support system include reports that can help the manager of the restaurant to determine the long-term trends. This system include: scheduling, cost accounting, and sales. The system provide implements that the managers can use to calculate statistics, predict outcome, and assess performance on the basis of exiting data. 
   Custom relationship management system is conclusive in ensuring that the restaurants are successful. That system gives a platform for restaurant to keep
 every customer contact, every service request, and every lead, along other things. Like that it use the marketing research.
Conclusion
   Informational systems plays a conclusive role in the running and management of restaurant and other business. The marketing information system it a tool that helps to make strong relationship between customers and company, between employees and employers, and also helps the company to know better the customer requirements and take the beat decision that lead to success. The role of marketing information system is the promises of delivering increased value to the customer more  rapidly and a less cost.
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