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[bookmark: _Toc28589]1.0 EXECUTIVE SUMMARY
Gigi Gao’s Favourite Authentic Chinese is a Chinese restaurant located in Maritime, Swansea. Being different with other Chinese restaurants, as one of the biggest Chinese restaurant in Swansea, Gigi Gao’s has an outstanding performance in attracting local British people, while a poor performance in appealing to Chinese customers. The aim of  this consultancy project is to find out the reasons for few Chinese customers and how to attract more Chinese customers, thus making more profit and achieving better development. 
The objectives of this report are:
·  To analyse the operation status of Gigi Gao’s Favourite Authentic Chinese in virtue of PEST and SWOT analysis model.
· To carry out the observation of customer composition in the view of Chinese and non-Chinese customers. 
· To design the questionaires on the opinion of Gigi Gao’s  and distribute them to people around to obtain their ideas. 
· To carry out interview with managers, waiters and customers of Gigi Gao’s Favourite Authentic Chinese and people who don’t eat there.
· To use secondary research with previous primary research to  analyse the reason for lack of Chinese customers.
· To provide corresponding recommendations for enlarging Chinese customers.
This project has used both primary and secondary research. The primary research methodologies that have been taken in this project include observations, interviews and questionnaires. 
This report utilized SWOT analysis, PEST analysis and Competitor analysis to carry out an in-depth analysis of its current position of Gigi Gao’s Favourite Authentic Chinese. 
By analysing the results of primary and secondary research, the reasons for lacking Chinese customers in Gigi Gao’s Favourite Authentic Chinese can be concluded into the following points:



· The higher prices than other Chinese restaurants
· Lack of delivery service
· Lack of advertisement 
In view of the analysis of the reasons that cause the small Chinese customer base in Gigi Gao’s Favourite Authentic Chinese, the following recommendations are proposed to relieve this strain and solve the problem.
· Offer special service  for students. 
· Introduce the delivery service
· Improve in the advertisement aiming at Chinese customers
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[bookmark: _Toc23319]2.0 INTRODUCTION 
Gigi Gao’s Favourite Authentic Chinese was opened in 2014. At first, it was just a small restaurant located at 84 Brynymor Rd, Swansea. With favourable operation, the restaurant developed rapidly. Since then, the restaurant has been very popular with local British people. Two years later, one restaurant in Marina failed to be run normally and had to be transferred, in view of the smooth operation but limited place of old Gigi Gao’s restaurant, the manager of decided to take over the restaurant, so the new Gigi Gao’s Favourite Authentic Chinese was established in 2016 at 18&23 Anchor Court Victoria Quay, Maritime.      
Chinese food is one kind of food that carries the most abundant and diversified food culture in the world, which has been spread to every corner of the world (Ge Xiangqian, Ge jianghui, 2012). Generally speaking, there are eight culinary traditions based on geography (Albert, 2017 ), and Gigi Gao’s Favourite Authentic Chinese mainly cooks Lu & Chuan cuisines out of the 8 regional Chinese Cuisine. As clarified on its official website, the major intention of restaurant is to offer not only delicious food but also unique dining experience in an authentic Chinese restaurant (Gigi Gao’s Favourite Authentic Chinese, 2019). 
During nearly five years of operation, Gigi Gao’s Favourite Authentic Chinese has made commendable achievement and gained a firm foothold in Swansea to continue making progress in attracting more and more customers. The restaurant has received 725 reviews and a score of 4.5 out of 5 in Tripadvisor, ranking 28th of 534 restaurants in Swansea (Tripadvisor, 2019). It has also achieved the Trip Advisor Certificate of Excellence for three consecutive years from 2015-2018. In 2018, Gigi Gao’s has been rewarded the title of The Best Oriental Restaurant in Wales by The Golden Chopsticks Awards (Wales online, 2018), which is of great advantage for the restaurant to become more highly favoured.
[bookmark: _Toc31922]3.0 JUSTIFICATION
 It is universally acknowledged that there is sharp difference in the dietary habits between different areas. In western countries, Chinese food entered the catering market very early, which was attached with the immigration of Chinese (Wei, 2018 ). In the process of adapting to the mainstream society, the new immigrants have selectively retained some of their original cultural traditions, especially their eating habits (Haiming, 2008). When Chinese restaurants were opened in Western countries initially, they mainly existed for Chinese people (Peiqi and Yang, 2019). Although now Chinese restaurants has gained more and more support from foreign people, Chinese customers still make up a large proportion (Observer, 2018). Thus, it is reasonable to define Chinese people as the main customers of Chinese restaurants. 
[bookmark: _Toc24903][bookmark: _Toc27213][bookmark: _Toc12510]Being the second largest city in Wales, Swansea has a population of 245,000 (Swansea council, 2019). Chinese has made up for the third largest ethnic minority group in 2011, and the population is still growing (Chineseinwales, 2019). There are three local higher education institutions in the city, the Swansea University, the University of Wales Trinity Saint David and Gower College Swansea(Wikipedia, 2019). 2016 witnessed the anticipation of Swansea University in the “Belt and Road” strategic alliance of universities, which contributes to its close cooperation with many Chinese Universities (Nan Tingxuan, 2018). Multiple exchanging programs have also been set in University of Wales Trinity Saint David, such as the program in cooperation with Wuhan University of Technology(WHUT, 2016). Furthermore, Wuhan and Nantong, two cities in China, has established the relationship of friendly City with Swansea. As a consequence, the population of Chinese residence in Swansea has been continuously increasing. Thus, Swansea has provided a good developing environment for Chinese restaurants to attract many Chinese customers apart from local customers, which is also the case with most Chinese restaurants in Swansea such as Gourmet Café, Sichuan Savour, Star restaurant.                
[bookmark: _Toc20524][bookmark: _Toc1636][bookmark: _Toc14469]Nevertheless, as one of the biggest Chinese restaurant in Swansea, Gigi Gao’s Favourite Authentic Chinese has an outstanding performance in attracting local British people, while a poor performance in appealing to Chinese customers. Thus, enlarging Chinese customer base can be classified as the breakthrough for Gigi Gao’s to gain better development, the importance of which cannot be emphasized too much. This project is able to help Gigi Gao’s to analyse the problem and provide suggestions to enlarge its Chinese customer base, which will be beneficial for performing better operation condition.
[bookmark: _Toc16456]3.1 Aims
This project is launched for a restaurant named Gigi Gao’s Favourite Authentic Chinese, which is a traditional Chinese restaurant in Swansea, Wales. Being  quite different from, even opposite to other Chinese restaurants in Swansea, the Chinese customers to non-Chinese customers is extremely low in Gigi Gao’s Favourite Authentic Chinese restaurant.  The aim of this consultancy project is to find out the reasons for few Chinese customers and how to attract more Chinese customers, thus making more profit and achieving better development. 
After the Project Description Document that focuses on how to enlarge the Chinese customer base of Gigi Gao’s Favourite Authentic Chinese is finished, the consultancy project has also been agreed to carry on. This project is believed to be beneficial to the company by the manager of Gigi Gao’s, since the problem of lacking Chinese customers has been troubling her since the restaurant was opened five years ago, nor is this situation showing evidence of a trend of turnaround.
[bookmark: _Toc27455]3.2 Objectives
This consultancy project aims at enlarging the Chinese customer base of Gigi Gao’s, the achievement of which is inseparable from in-depth  analysis of the macro and micro operating environment of Gigi Gao’s Favourite Authentic Chinese, as well as explicit research on the reason for lack of Chinese customers. To be more specific, the objectives of this Project can be divided into the following ones:
·  To analyse the operation status of Gigi Gao’s Favourite Authentic Chinese in virtue of PEST and SWOT analysis model.
· To carry out the observation of customer composition in the view of Chinese and non-Chinese customers. 
· To design the questionaires on the opinion of Gigi Gao’s  and distribute them to people around to obtain their ideas. 
· To carry out interview with managers, waiters and customers of Gigi Gao’s Favourite Authentic Chinese and people who don’t eat there.
· To use secondary research with previous primary research to  analyse the reason for lack of Chinese customers.
· To provide corresponding recommendations for enlarging Chinese customers.
4.0 [bookmark: _Toc9099]RESEARCH METHODOLOGY  
Research is defined as scientific and systematic investigation aiming at collecting relevant information of a specific topic (Kothari, 2004). And the effectiveness of research has close relation with the appropriateness and rigor of the research methods chosen ( Scandura and Williams, 2000 ). This project involves both primary research and secondary research. In primary research, the data are collected afresh for distinctive research purpose; while in secondary research, the data have been collected by others and need to be recollected for specific topic (Czinkota & Ronkainen, 2007), which can be beneficial to support the project (McQuarrie, 2005). 
[bookmark: _Toc3902]4.1 Primary Research
 The primary research methodologies that have been taken in this project include observations, interviews and questionnaires. 
 The content of observation is to count the Chinese to non-Chinese ratio in the customers of Gigi Gao’s Favourite Authentic Chinese. In order to avoid the error in observation caused by varying level of busyness in a week, the consultant picked a whole week and recorded the amount of Chinese and non- Chinese customers, which can generally represent the usual customer base of Gigi Gao’s. In the observation, in view of the practicability, the amount of customers is measured by the tables, and those tables in which there are both Chinese and non-Chinese will add half- half point to each side. 
 The interviews were conducted with the manager, the waiters/waitresses, customers and potential customers, which aim at acquiring different views of the restaurant of internal staffs and external people.
 The questionnaire was designed to collect opinions of customers or potential customers of Gigi Gao’s restaurant, including the questions of quality, taste, price of the food, the dining environment, the sanitary conditions of the restaurant and so on. 
[bookmark: _Toc3530]4.2 Second Research
 The secondary research focuses mainly on library research and internet. Having access to the library resources of University of Wales Trinity Saint David and Wuhan University of Technology entitles me to consult multiple authentic literature. The wide information of internet provides great help as well. 

 On the basis of the theoretic literature obtained from library and authentic academic website, by combining the second hand information acquired from internet and truth acquired from primary research, the reasons of lacking Chinese customer base in Gigi Gao’s and the recommendations to improve this situation can be explained more accurately and reasonably.
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5.0 [bookmark: _Toc3816] Findings & Critical Analysis
Through combining the outcomes of primary research with the collection of multiple secondary information, several key findings can be put forward, which are related to the internal and external environment of Gigi Gao’s Favourite Authentic Chinese, as well as the reasons for lacking Chinese customers.    
[bookmark: _Toc4152]5.1 Situation Analysis
The project has adopted situation analysis to carry out an in-depth analysis of its current position of Gigi Gao’s Favourite Authentic Chinese. Situation analysis is a process in which the elements and their relations in a situation are examined, thus providing useful instructions for the decision maker (Roy, 2001). The situation analysis mainly consists of internal conditions and external environment analysis (Klopper, et al., 2006).
There being multiple methods of analysing the current situation, though, in this project, the tools of SWOT and PEST analysis are chosen.  
[bookmark: _Toc19835] SWOT Analysis
  SWOT analysis is a traditional methods of looking for insights into ways to achieve the expected alignment (Mintzberg, Ahlstrand, and Lampel, 1998), which conducts detailed research into the business, and highlights its distinctive competences to equip the restaurant with competitive advantages. 
Strengths 
· Attractive Chinese culture
Gigi Gao’s has attached great importance to Chinese culture diffusion, which is achieved by giving and introducing Zodiac cards in the birthday of customers, as well as commemorative note with Zodiac animal of this year. The Chinese style decoration also adds to its attractiveness. 
· Delicate and delicious food
 Special attention has been paid to appearance of the food, in which the Gigi Gao’s Authentic Chinese does better than other Chinese restaurants. Also, the  taste of food is very adorable.
· Service of high quality

 | Page8


Presenting high-quality service is one of the most important philosophies in Gigi Gao’s. Enthusiastic attitude and attentive service are required for the waters and waitress in the restaurant.
· Comfortable dining environment
The decoration, the Chinese classic music and the panda idols in restaurant presents the passionate and comfortable dining ambiance. Also, the refurbishment has been done properly to provide better environment.
· Good reputation due to high score in tripadvisor and the award
 The good reviews in tripadvisor and the award of Best Oriental Restaurant in Wales has entitled Gigi Gao’s Favourite Chinese to continue to attract more customers.
Weaknesses
· Higher price than other Chinese restaurants
 Through the data collection, the truth is found out that the prices in Gigi Gao’s Favourite Authentic Chinese are generally higher than other Chinese restaurants, which may result in customer churn.
· Smaller portions of dishes
 Being Different with traditional Chinese dishes that are made in big portions to be shared, the dishes in Gigi Gao’s are made in smaller portions, which is also a disadvantage when compared with other Chinese restaurants in Swansea.
· Higher cost because of diffusion of Chinese culture 
In order to disseminate Chinese culture, Gigi Gao’s Favourite Authentic Chinese has paid high attention to the distribution of Chinese souvenirs and the Chinese style decoration, leading to higher cost than other restaurants.
· The busyness in special festivals reduce the quality of service
Since the restaurant has gained certain popularity, in some special festivals or holidays, the amount of customers will increase greatly, and the service quality may be reduced due to the busyness. 
Opportunities
· The increase in international cultural exchange
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It has entered the era of relatively close relation between countries across the world, in which the cultural communication has become relatively frequent (Rosenbloom and Larsen, 2003). Consequently, this has raised great curiosity of local British people to Chinese culture, which benefits the operation of Chinese restaurants in Swansea.
·  Introduction of technology
When compared with some restaurants that send the order to kitchen by copying in hand, Gigi Gao’s has introduced the machine two years ago which can print the electronic order and bill, as well as printing the order directly to the kitchen. A friend of Gigi Gao’s manager also recommend someone else who can introduce a more advanced technology which can greatly reduce the possibility of mistakes,  make the operation more efficient, and raise the autonomy of ordering for customers.
Threats
· Strong competitors including existing competitors and new market entrants 
 Being the second largest city in Wales, Swansea has provided a satisfied developing environment for restaurants, so Gigi Gao’s Favourite Authentic Chinese has many existing competitors. Also, as the tripadvisor showed, there are new market entrants that the amount of restaurants in Swansea has increased 21 (Tripadvisor, 2019).
· The strict requirement of sanitary  
In the operation of a restaurant, there are numerous laws and regulation that are needed to be adhered to  (Startups, 2019). Swansea restaurants are required to get inspection of food hygiene, which pose severe requirements for Gigi Gao’s. 
·  The vicious competition
There may exist some vicious competition between different restaurants, which will lead to deliberate bad reviews in some websites, harming the development of Gigi Gao’s. The vicious competition is also reflected by customers who aiming at raising conflict deliberately by acting unreasonably.

Due to the words limitation, the PEST analysis and competitors analysis will be seen at the appendix part. 
[bookmark: _Toc9356]5.2 Research outcome analysis 
By analysing the results of primary and secondary research, we can obtain a better understanding of the reasons for lacking Chinese customers in Gigi Gao’s Favourite Authentic Chinese. The reasons can be concluded into the following points.
· Higher prices than other Chinese restaurants
 As the result of the questionnaires shows, 54% of the respondents chose disagree on the description that the prices of dishes in Gigi Gao’s Favourite Authentic are competitive, while 3% chose strongly disagree.
 In the interviews with the manager, 3 waiters &waitresses and 3 Chinese customers, apart from the manager and one customer, others agreed in varying degrees that the prices of dishes in Gigi Gao’s are more expensive when compared with other Chinese restaurants, which is one of the main reasons for few Chinese customers. One of two potential customers, who are interviewed, demonstrated that the price is so high that never did she plan to eat there.
The prices of Gigi Gao’s are cheaper than other western restaurants, which may also be the reason why it is attractive to local British people. However, for the Chinese people who mainly eat at Chinese restaurants, the prices of Gigi Gao’s no longer gained the advantage when compared with other Chinese restaurants, which results in Chinese people’s intention to not eat in Gigi Gao’s.   
· Lack of delivery service
One of the main reasons for few Chinese customers in Gigi Gao’s Favourite Authentic Chinese is lacking delivery service.
In the questionnaires, when it comes to how much percentage of possibility of eating in Gigi Gao’s rise, only 11% choose that there will be no change. In the interviews with interviewers, all the staffs and two customers agree delivery service will benefit the profit of Gigi Gao’s.
In China, due to its convenience and efficiency, delivery of take-away food has been so popular that the  size of online food delivery market arose 205.27 billion yuan, with 305 million users (Anonymous, 2018). And undergraduate students are very important component of the users (Dainan and Ying, 2018). As large percentage of Chinese residence in Swansea had even been living in China, some of them and most students kept the habit to order take-away food. Being different with some British people who would like to collect food in restaurants, they tend to get food delivered.
· Lack of advertisement 
Advertisement has always been taken as a useful way to influence the behavior of customers by introducing products of a company with compliment (Mickel, 1990). Lin (2011) finds out that the advertisement can have a stronger impact on the rational appeals than emotional appeals on customers. 
[image: IMG_256]In the results of questionnaires, 52% people has expressed a negative view on the advertisement of Gigi Gao’s. In the interviews, the manager and two staffs said that enough attention has been paid to the advertisements on facebook and restaurant website, one customer also presented the same viewpoint. But other two staffs and other customers all agreed that Gigi Gao’s did not attach enough importance to the advertisements focus on Chinese people.In the communication of Chinese, the significance of the role that the APP Wechat plays cannot be emphasized too much. Many large communication groups are established through Wechat, which act as an indispensable connection between Chinese, thus providing a brilliant area for advertisement as well. Numerous advertisement are issued in these chatting-groups every day, and most Chinese restaurants also seize this useful method.








By publishing various advertisements, these Chinese restaurants expect to have positive influence on the perception of customers (Kaur & Bikramjit, 2017). There is no doubt that the advertisement will achieve positive results with attractive pictures, videos and promotion posters. The advertisement has raised the popularity of restaurants.   
However, this is not the case with Gigi Gao’s. Never has the restaurant take the method of advertising in Wechat group, which gains no advantage to raise popularity in Chinese when compared with other Chinese restaurants.
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[bookmark: _Toc15227]6.0  RECOMMENDATIONS
In view of the analysis of the reasons that cause the small Chinese customer base in Gigi Gao’s Favourite Authentic Chinese, the following recommendations are proposed to relieve this strain and solve the problem.
· Offer special service  for students. 
Since the Chinese students make up of a large proportion in Chinese customers, and their close relation with each other can serve as free advertisement, students retention can benefit greatly for enlarging Chinese customers. Although a modification of the prices may work, but this method is hard to carry out since it will produce some marginal influence to the operation of Gigi Gao’s, which will also lead to the reduction of profit. In order to attract more Chinese students,  there are several solutions.
· Offer special set meal
Set meal can be a novel method for promotion and student customer accumulation.
· Provide student discount
As many stores choose, the method of providing students with discount, Gigi Gao’s may choose to provide 10% discount for students.
· Add jasmine rice for free
Most students will not afford to order many dishes, so the free provision for them to add jasmine rice will make them full. And the cost of rice is low, which dose little harm to the benefit of the restaurant. 
Without stable income, most student tend to choose cheaper meals. The above methods are able to cost less than before for students, thus being more attractive for Chinese students to raise the popularity of Gigi Gao’s Favourite Authentic and help it gain more profit from a long term.
· Introduce the delivery service
The food delivery  service is of great value in satisfying the diverse dietary demands of the public (Shuiqing, 2018).  Although the introduction of delivery service results in higher cost, this service will indeed increase the amount of take-away order, thus contributing immensely to the turnover. After the introduction of delivery service, the number of  tables available of Gigi Gao’s restaurant will also increase, so the waiting time for customers who eat in restaurant will be reduced, thus providing better service and better dining environment. 
Gigi Gao’s restaurant ought to employ reliable deliverymen,  design the network system for ordering food delivery and add delivery service on its website. The service should be  put into use as soon as possible, since the system still needs to be evaluated and improved.
· Improve in the advertisement aiming at Chinese customers
Many researches indicates that the customers tend to purchase items that have advertisement (Unsal and Yuksel, 1984). Consequently, apart from putting forward advertisements on facebook and authorized website of restaurant, Gigi Gao’s Authentic Chinese should also take the following solutions.
· Join the Wechat groups and issue some advertisements
Multiple Chinese are in the groups, and the advertisements in the form of pictures, videos and promotion posters will encourage them to eat in Gigi Gao’s. 
· Establish networks 
As a famous restaurant, Gigi Gao’s should attach importance to the establishment of network, and enable advertising in the form of recommendation between networks.
· Ask help of advertising from internal staffs
Most waiters and waitresses in Gigi Gao’s are Chinese students, so they are the most appropriate mobile advertisements that can encourage their friends and classmates to eat in Gigi Gao’s, which will also enlarge the Chinese customer base of the restaurant. 


[bookmark: _Toc2109]7.0 CONCLUSIONS 
In view of the fact that the major customers of other Chinese restaurants in Swansea are Chinese, which is not the case with  Gigi Gao’s Favourite Authentic Chinese restaurant, this report has involved researching and analysing the reasons and providing corresponding recommendations to enlarge Chinese customer base for Gigi Gao’s. The project has utilized both primary and secondary research. The primary research methodologies that have been taken in this project include observations, interviews and questionnaires. The SWOT analysis, PEST analysis and Competitor analysis are carried out to provide an in-depth analysis of its current position of Gigi Gao’s Favourite Authentic Chinese. Through detailed analysis, the reasons for lacking Chinese customers in Gigi Gao’s Favourite Authentic Chinese can be concluded into the higher prices than other Chinese restaurants, lack of delivery service and lack of advertisement. Accordingly, the recommendations are proposed to enlarge Chinese customer base, including offering special service  for students, introducing delivery service and improving in the advertisement aiming at Chinese customers. Effective implementation of these solutions, timely evaluation of the implementation and  continued improvement will entitle  Gigi Gao’s Favourite Authentic Chinese restaurant to enlarge Chinese customer base and succeed the breakthrough for Gigi Gao’s to gain better development.
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9.0 APPENDIXES
· [bookmark: _Toc610]Appendix 1 PEST Analysis
Political
· Brexit 
· Tax policy 
· Strict food laws
· Employment laws
Economical 
· Economic depression
· Decreased interest rates and exchange rates
· Generally high living standard of local people
Social 
· The trend of increasing amount of restaurant 
· The popularity of Chinese food 
· Health consciousness
· The positive attitude of dining out
Technological
· Low rate of high-end technology application rate in Swansea
· The use of advertisement in website and facebook for publicity
· Many restaurants start the mobile delivery of food
· [bookmark: _Toc3234]Appendix 2  Competitor Analysis
In order to conduct a vivid comparison between Gigi Gao’s and other Chinese restaurant, the following is established, with the score made up in 1-5 grade, and the higher score means the better condition for the restaurant.



		Competitors
	
	reviews
	Popularity       in Local people
	Popularity in Chinese people
	Operation Cost
	Prices
	Turnover



	Triadvisor Score
	Review Number
	Popularity       in Local people
	Popularity in Chinese people
	Operation Cost
	Prices
	Turnover

	Gigi Gao's
	4.5
	5
	5
	1
	1
	1
	5

	Sichuan Savour
	4.5
	1
	3
	5
	4.5
	5
	3.5

	Wild Swan
	4
	2
	4
	2
	2
	3
	3.5

	Star Bar& Restaurant
	4.5
	1
	3
	4.5
	3
	4
	3

	Chinese Flavour
	4
	0
	2
	5
	4
	4.5
	3




Through the spider chart, the strengths and weaknesses compared between the five restaurants can be vividly revealed.
· [bookmark: _Toc13881]Appendix 3  Some results for the questionnaires










Gigi Gao's	Triadvisor Score	reviews	Popularity       in Local people	Popularity in Chinese people	Operation Cost	Prices	Turnover	4.5	5	5	1	1	1	5	Sichuan Savour	Triadvisor Score	reviews	Popularity       in Local people	Popularity in Chinese people	Operation Cost	Prices	Turnover	4.5	1	3	5	4.5	5	3.5	Wild Swan Cantonese	Triadvisor Score	reviews	Popularity       in Local people	Popularity in Chinese people	Operation Cost	Prices	Turnover	4	2	4	2	2	3	3.5	Star Bar	&	 Restaurant	Triadvisor Score	reviews	Popularity       in Local people	Popularity in Chinese people	Operation Cost	Prices	Turnover	4.5	1	3	4.5	3	4	3	Chinese Flavour	Triadvisor Score	reviews	Popularity       in Local people	Popularity in Chinese people	Operation Cost	Prices	Turnover	4	0	2	5	4	4.5	3	



The prices of dishes are competitive


The prices of dishes are competitive	Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	2	3	7	15	1	
How much will the percentage of eating there increase with delivery service?

How much will the percentage of eating there increase with delivery service?	no increase(0)	little increase(10)	much increase(40)	great increase(70)	definete increase(100)	3	2	8	12	3	
What do you think of the advertisenment of Gigi Gao's?

What do you think of the advertisenment of Gigi Gao's?	bad	not good	Neutral	good 	very good	2	13	9	4	1	
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