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The phenomenon of culture shock and process of acculturation are concepts that are the subject of myriad theoretical discourse in cross-cultural psychology. The acclimatisation which must take place, in some capacity, when a person moves into a cultural space that is different to that which they are most familiar with, is well-documented by cultural and social psychologists, evident in the array of models which have been developed to explain the acculturation process. People who travel do so for many different reasons and in many different capacities; as Beckstead explains, “it is in these unfamiliar settings that movement becomes less habitual” (2010:384). At the most basic of categorisation levels, people who travel can be broken into three groups according to objectives and duration of stay in a host culture – migrants and refugees travelling to live permanently in a different place, sojourners living somewhere else for a finite amount of time (often to work or study) who have an intention to return to their home culture in the future, and tourists travelling to a different place for a limited amount of time, with explicit intention to return home in the near future. Ward et al. describe the basic aims of these groups as play, or pleasure, for tourists, work or education for sojourners, and a better life for migrants and refugees, along with their families (2005:123). 
During the course of this essay I hope to explore some of the psychological discourse regarding acculturation and culture shock within the specific context of tourism. I will apply various acculturation models to the tourism experience in order to demonstrate how, further to the differences between the objectives of migrants, refugees, sojourners and tourists when they travel, the category of tourists can further be broken down according to the type of holiday an individual chooses to go on, and therefore the varying degrees to which tourists engage with, or acculturate to, their host culture. As well as applying the academic theory, I will draw considerably on my personal experiences of being a tourist in order to reinforce these ideas surrounding acculturation and tourism. Firstly, however, I feel it would be helpful to discuss the term “culture”; the concept of culture is an abstract one, meaning many different things (or nothing at all) depending on which part of the discourse one is engaging with. Given its many definitions, and shortcomings, an opening discussion of what “culture” may mean in the context of this essay may prove beneficial.
Culture has been defined and redefined time and again in academic writing. Herskovits described it as “the man-made part of the human environment” (1948:17), while Berry et al. define culture as “the shared way of life of a group of people” (2002:2). In his chapter ‘Culture and Identity’, Haralambos defines culture as being “the whole way of life found in a particular society” (2000:884), linking culture inextricably with physical, geographical place through the word “society”.  He goes on to define social connections based on shared interests and beliefs as “subcultures” (2000:885). Kashima describes culture as “socially transmissible; potentially capable of influencing psychological processes…and, in this sense, humanly meaningful; and shared to some extent within a group of people” (2019). He points out that culture is not static, having the ability to evolve and change over time; “previously meaningless information may become meaningful or vice versa” (2019). He also explains that humans and culture are in a constant state of becoming with each other, both created by and having the ability to create the other; “Humans constitute their cultures, which in turn shape the way humans think, feel and act” (Kashima 2019). While these definitions are thematic in phrasing, all are equally broad and abstract. Humanity and culture are intrinsically and inseparably linked, yet this connection does not make culture any easier to define; if anything, given the diversity and constant developing of humanity, culture can be defined in virtually any way one sees fit to define it, which is both a blessing and a curse in the realms of academia. While this freedom can allow for greater scope in academic writing, failure to explicitly define the word in context can lead to misuses of the term and inaccurate description. However, for lack of more nuanced terminology, for the purpose of this essay I use the word culture to describe a broadly generalised ontology or “way of being” belonging to the people of a certain geographical area, specifically on a national level, most akin with Haralambos’ definition. 
There are a number of aspects which directly affect the degree to which one may acculturate to their host culture whilst travelling. As previously mentioned, length of stay in one’s host country will have a major impact; tourists will inevitably experience less of an acculturation process than working or studying sojourners, who still may not learn the more subtle cultural nuances that a life-long immigrant may pick up. An individual’s purpose for travelling also has an effect on this – whether or not they “set out” or have the intention to engage with the culture of the place they are visiting or moving to and this may apply to a lesser or greater extent depending on the reasons for travel as well as a host of other factors such as time to engage as well as purely time spent there.  This variation in the extent to which an individual engages with a host culture undoubtedly influences their acculturation process. Ward et al. explain that the variation in these decisions combined sum up to the “extent to which culture travellers make a commitment to host society… often expressed in terms of whether there is an explicit intention to return to culture of origin after the purpose of the visit has been achieved” (2005:123-124). Tourism can further be broken down according to objectives, however; different individuals have different priorities when planning a holiday and this can also have an effect on the extent to which the tourist will engage with a host culture. 
Marketing certainly plays a significant part in influencing people’s expectations of what cultural differences they might encounter in their chosen destination (and expectations of the extent to which they may be expected to engage with these differences) and also plays a part in preparing the tourist for the new culture – cushioning the blow of culture shock with guidebooks, phrase books, marketing literature etc. This may be accurate or less so depending on the purpose the marketing sets out to achieve. Many countries have an approximation of ‘tourist boards’ or similar organisations who aim at promoting the country to increase numbers of tourists. The accuracy of the information produced must be expected to be high but can also be extremely selective. That is to say, they can freely create a very unbalanced view of the culture as long as the positive inclusions are true.   This may serve to create situations in which tourists are unprepared to engage with a local culture they did not expect.
Tourists occupy a global liminal space, both separated and integrated with their host culture simultaneously, neither shunned nor welcomed in the same manner that a local might be. Cultural and linguistic obstacles encountered during interactions between tourists and local community members inevitably alter the manner in which the individuals engage with each other comparative to intra-cultural interactions. These barriers, coupled with the distinct time limitations these encounters are subject to, beg the question of whether tourists truly acculturate at all – does the diluted version of a host society that a tourist encounters constitute genuine culture, or do tourists experience a manufactured performance, designed to give them a taste of cultural difference without overwhelming with the nuances of reality?
Tourism on the mass level that the world sees today is a relatively new phenomena in human history. The tourism industry grew rapidly in the latter half of the twentieth century due to the availability of cheaper and more efficient travel options, growing world economy, extensions of workers’ rights and lengthening of life expectancies in industrialised societies (Kashima 2019). In 2014, the global tourism industry was valued at $7,581 Billion (Kenneth Research 2019). Given this rapid expansion of the industry, it is no wonder, then, that the possibilities when planning a trip have also grown exponentially. The tourism industry is saturated with companies offering tailored holidays depending on what aspect of travel their clients may prioritise; tourism marketing has considerable influence in a person’s decision making when they choose a destination to holiday, by painting an emotion-provoking image for the potential tourist (Hadinejad et al. 2019). “Mainstream” tourism (i.e. resort holidays aimed at relaxation and hospitality), adventure tourism with themes of sport and outdoor activities, voluntourism where the tourist’s aim is to “give back” to the host society by paying to undertake volunteer work (Gillet 2016), and dark tourism focusing on “attractions or events that are linked in some way or another with death, suffering, violence or disaster” (Sharpley 2009:4) are but a few of many options. All of these types of holidays present varying degrees of opportunity for the tourist to immerse themselves in their host culture.
I have been fortunate enough to have been a tourist on many occasions so far throughout my life; from a very young age I have had the opportunity to engage with cultures different to my own, during holidays and trips with a variety of different aims. Family holidays have included a host of varied activities including cruises, road trips and pursuit of cultural learning in the form of museum visits and the like. Trips abroad taken with school were mostly history-oriented, though also included a skiing trip to Northern California. In my adult life, I have undertaken two voluntourism trips to work in wildlife sanctuaries. My personal experience is that variation in activities and aims whilst in a different country impacts how immersed in the host culture I feel. For instance, the limited time in any one location whilst cruising (usually only a day) and constant resort-like accommodations being made such as private transport and food provision separates the tourist from a genuine experience of acculturation, despite on-shore activities commonly being oriented towards cultural experience and sightseeing – a display collection of “surface culture” that is highly tailored for easy consumption by tourists. My time spent volunteering abroad felt like more genuine experiences of the host cultures – food and accommodation in voluntourism sites are often more basic than much of tourist-aimed hospitality, with increased use of locally typical food and resources creating a more culturally immersive environment. Volunteers are sometimes housed with local host families, undoubtedly providing more substantial opportunity for acculturation.  
Psychological models of acculturation and culture shock can be applied to tourism with varying degrees of success. Berry’s four-fold model (2005), for instance, is far better applied to culture travellers who spend a significantly longer amount of time in their host culture than tourists do. In Berry’s model, very few tourists would be either marginalised or assimilated, as both of these require the individual to be in the midst of the host culture for a considerable amount of time. Oberg’s model of culture shock (1960) is similarly fettered by time constraints; while a tourist may experience parts of Oberg’s model, it is highly unlikely that the entire curve would play out in the time span of one holiday; for instance, a tourist who experiences anxiety at exposure to a particular cultural difference may not have time to adjust to that difference, similarly if one adjusts quickly it is likely that cultural differences have caused them less anxiety than a person struggling to adjust. 
Kim’s model of acculturation (2001) is better applied to tourists as there is no time limit to the process. The model states that the process of acculturation is a continuous, infinite looping of learning and adjusting, stress and adaptation in a gradual upwards spiral.
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Figure 1. The process of cross-cultural adaptation: the stress-adaptation-growth dynamic (Kim 2001:59). Copyright 2001.

	As well as applying Kim’s model to each individual trip a tourist takes, one could apply it to the collective of trips a tourist takes in a lifetime, on the premise that the more one travels, the easier it is to acculturate to each consecutive society; this is certainly the experience that I have encountered as a tourist. This is not to undermine the diversity of different cultures around the world. It is merely to theorise that the more experience an individual has of this diversity as a whole, and broadly common circumstances in which rich points may occur, the faster they may recognise and subsequently adjust to those differences. This cultural awareness allows for greater sensitivity in new situations.
	The preceding essay is intended to be an exploration of psychological concepts of acculturation, specifically with regards to tourism. I have drawn on personal experience of being a tourist in order to demonstrate how variation in the circumstances of tourism can affect the extent to which a tourist acculturates to their host society. I also demonstrated that Kim’s model of acculturation can be applied to an individual’s experiences of tourism as a collective lifetime process. I do feel that the musings laid out in this paper demonstrate, however, that no model or theory can be applied universally. The vast diversity of culture ensures a unique tourism experience for each individual; diversity being the very thing cultural studies should celebrate.
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