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Task 1 


Task A – Job Adverts and Key Skills Analysis



1.  Introduction

Target Profession is Marketing Management. The two allowances have been reviewed according to two adverts (one through Reed.co.uk and the other directly from a recruiter) for the positions of brand marketing manager at luxury retail company (Advert 1) and marketing manager at City Restaurant Group HQ (Advert 2) with a salary limit of up to £40,000 (permanent) and £60,000 – £61,000 (6-month contract) respectively, both based in Birmingham.

2. Key skills – Advert 1

Advert 1 has a focus on strategic marketing whereby the person must create and implement brand marketing strategy at an executive level (Parkside Office Professional, 2026). Key core requirements encompass experience in luxury brand event creation and delivery, managing integrated marketing campaigns across markets and learning to work in a hybrid, fast-paced retail environment with confidence. This is in line with the CIM's (2022) perspective of how strategic and cross-market coordination skills increasingly are required for more senior marketing positions.
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Link of ADVERT 1 : https://www.reed.co.uk/jobs/brand-marketing-manager-jobs 




1. Key skills – Advert 2

Advert 2 targets operational and interpersonal skills. The employer wants to recruit a person who can assemble a marketing calendar, but be hands-on during the marketing campaigns' launch, across three different restaurant brands, each having a different identity in their brand perception treatment (City Restaurants Group, 2026). Qualifications listed outline knowledge and communication skills in the {hospitality} sector, which offers a strong indication that this role isn't just about the planning part and understanding what it takes to be successful in this industry.
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Link for advert 2 : https://www.simplyhired.co.uk/job/aUmgDHAGleyB2up4ZlTEcz9iEKz0rrRPM8ybjME5oG4PzFyqJQ02gw



12. Comparison – common skills/knowledge areas

Even though both roles are different in terms of seniority and pay, there are three areas of commonality in terms of requirements: campaign planning (either as a ‘marketing calendar’ in Advert 2 or ‘marketing plans' in Advert 1), multi-brand/ multi-market coordination and the cross functional communication skills as part of working. This overlap reflects the view of Bennett, Dunne and Carré (1999) that generic transferable skills, they term 'cuckoo plummet abilities' (e.g. planning, communication), are 'always transferable' from job to job, and 'from industry to industry', irrespective of whether 'the technical requirements of the jobs differ or not'.


A. How would you apply this event to your job?

It is the same skill mentioned in both adverts that I would focus on developing - campaign planning & calendar management. As an aspiring marketer I would use this by creating a marketing plan with the right time lines for a campaign, which would include launch, marketing activity and opportunities for stakeholder sign-off – no different to what is referred to as “360 planning in Advert 2”. There would be that sense of practice, using project planning tools (such as Trello or Asana) on work placements, asking for feedback with line managers for prioritising and managing deadlines; building up from small campaigns to multi-brand or multi-market planning when necessary in Advert 1.


Task B – Self-Assessment & Evidence of Readiness
Part 1: Self-Assessment
Self-assessment is an important aspect of employability as it helps the individual to identify the extent to which previously learned skills and competencies apply to their desired career and discover the areas with gaps (CIPD, 2023). SWOT analysis is employed to analyze my own self for a career in Marketing Management.

SWOT Analysis
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Reliability: My major strength is reliability as I have consistently worked in a challenging role in the food production sector and my attendance has been consistently high for more than two years in my employment role at Medina Pure Halal Chicken. The regulated and high production environment also enhanced skills in teamwork and attention to detail as the food hygiene, HACCP compliance and quality control required to be carried out constantly required accuracy and teamwork with colleagues (Health and Safety Executive, 2022). These relate directly to the 'communication skills' and reliability criterion in advertisements for Task A.
Things I am not very good at include not having worked with customer-facing applications or limited confidence dealing with customer complaints and retail till / epos systems, as my last job would not have involved any of these, would have been pure production working.
Analytical commentary: This illustrates a candidate who has good work ethic and reliability but not a lot of customer up time. According to Employability literature, these transferable-skills profiles are regularly identified among individuals with product or manual backgrounds who are transitioning into jobs in the services sector and the process of bridging this gap is typically achieved through targeted practical exposure or experience rather than courses focused on foundational skills and knowledge of a new industry. (Tomlinson, 2017).

Part 2: Evidence of Readiness

Academic evidence: Task handed in across a number of different university coursework associated with competent and structured evidence-based written communication to show how to clearly organise writing skills, which directly transfer to the skill of following procedure and communicating accurately with customers and colleagues in a retail environment.
Work Experience Evidence: At Medina Pure Halal Chicken I was involved in the preparation and packing of the products maintaining high quality standards and meeting daily production targets under strict hygienic conditions. For instance, working within HACCP procedures required me to perform exact and precise tasks within a time limit, while I also had to report defects on the spot to my supervisor which again highlighted my reliability, attention to detail and the ability to work responsibly as part of a team, qualities that are valued in customer service work (Food Standards Agency, 2023).
Extracurricular/volunteering evidence: I have not been engaged in any formal extracurriculum/volunteering activity but I have been self disciplined in my time and life by working full time and continuing to learn.
Input from others: Previous supervisors have commented that I am reliable and consistent by meeting production standards especially in relation to hygiene compliance, which is considered important by employers dealing with the public in a service industry because of reliability and conscientiousness.



Task 3 – Employment Goals & Personal Development Plan
Part 1: Employment Goals
Short Term Goal: Within 3 months, I will use my newly acquired skills in job hunting and be able to apply for and secure an entry level Customer Service Assistant position, to pass any systems and/or till training offered by an employer: To directly address my own issues, that include a low level of direct customer service interaction and lack of familiarity with systems. 
Long-termgoal: I have been assigned to a role where I can handle complaints confidently with the aim of becoming a senior or supervisory Customer Service role within two years' timeframe having gained confidence in complaint handling and a proven track record of reliable and quality Customer interactions. 
Rationale: The value of these goals lies in that they are directly relevant to my current skills and expertise (reliability and team work) and are a step-by-step progression towards a career that focuses on services (Savickas, 2013).
Part 2: Personal Development Plan
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Overcoming these three weaknesses contributes to these two employment outcomes: experience and confidence are both essential in order to gain entry into a Customer Service Assistant position in the nearer term; and ongoing development of skills in complaint handling and working with systems is building the skills foundation for progressing to a supervisory role in the longer term (Bimrose and Hearne, 2012).
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Full job description

Brand Marketing Manager - Luxury Retail

Location: Bond Street, London

Salary: £60,000

Contract: 6 Months

Hybrid: 3 days in the office

Start: ASAP

We are recruiting for an experienced Brand Marketing Manager to join a leading
luxury retail business on a 6-month contract/temp potential to go perm.

This is a fantastic opportunity for a strategic marketer with proven experience

planning and delivering luxury brand events and integrated marketing campaigns

across multiple markets.

Key Responsibilities

Develop and execute strategic brand marketing plans.

Lead the end-to-end planning and delivery of luxury events, activations and
customer experiences.

Manage integrated marketing campaigns across print, digital and OOH.
Work closely with internal teams, agencies and external partners to ensure
seamless execution.

Manage project budgets, suppliers and campaign reporting.

Analyse campaign performance and identify opportunities to enhance brand
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& Full-time
$ Up to £40,000 a year

Qualifications

Hospitality Communication skills

Full job description

up to £40,000

City Restaurants Group is behind three fast growing restaurant brands:Mowchi,Afrikana
and Bonbird. Each brand has its own voice,customer and growth plan. What they share is
ambition.

We are looking for a Marketing Manager who can bring structure to ideas and energy to
execution. Someone who is as comfortable building a marketing calendar as they are
being on the ground supporting a campaign launch. This role sits at the centre of
brand,operations and commercial performance.

The Role

You will lead the planning and delivery of marketing activity across all three brands.
From national campaigns to local store activations,your focus will be simple:make it
land and make it count!

What will I be doing?

Marketing Calendar & 360 Planning

Marketing Manager- Built Environment
Gateley — Birmingham 33 %

Ad
PR Activations and Campaign Manager
Brellis Recruitment — Solihull 5%
Quick apply Ad
Marketing & Communications Executive
The HEX Group — Stafford 3 #%
Ad
Digital Marketing Manager
People and Process Solutions Ltd —
Birmingham
£40,000 a year Quick apply Ad -
Head of Brand, Marketing & Customer
Acquisition
NCF Living — Birmingham 3.4 %
£60,000 - £70,000 a year Quick apply  Ad
Marketing Officer

RE Resource Group — Kidderminster 3.4 %
Quick apply Ad
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Strengths Weaknesses

Reliability and consistent attendance No direct customer-facing experience
Teamwork in a fast-paced environment Limited confidence in handling complaints/difficult customers
Attention to detail and adherence to standards Unfamiliarity with retail EPOS/ill systems
Opportunities Threats
High demand for entry-level retail/customer service roles Strong competition for local vacancies

Free customer service training available via job centres/colleges | Retail roles increasingly require prior sector experience

Transferable skills valued by employers moving between sectors | Automation of some retail functions (self-checkout)
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Weakness Action/Development Activity Resources Needed Timeline Success Measure
No customer-facing Undertake short volunteering or work- | Local volunteering contacts, 3 months | Complete at least one customer-
experience trial shifts in a retail setting time availability facing shift with supervisor

feedback
Limited confidence Complete a free online customer Access to online learning 3 months | Course certificate completed
handling complaints service/complaint-handling course platform (e.g. Alison,
FutureLearn)

Unfamiliarity with Request hands-on till training during Employer induction 1-2 Able to independently operate till
EPOSHtill systems induction or via short course programme or local college months system

course





