Guidance for Task 1: Personal Brand (250 words)
For Task 1, you are asked to reflect on your personal brand in the context of employment. This is part of a 2000-word portfolio for your BMHP5015 Building Your Personal Brand module. The task is designed to help you think about how you present yourself professionally and how you can develop your personal brand to achieve your career goals. You will write 250 words (+/-10%) and include at least two references.
What is a Personal Brand?
A personal brand is how you present yourself to potential employers or colleagues. It's about what you stand for, the value you offer, and how you differentiate yourself from others. In this task, you are encouraged to think about:
· How you present yourself professionally.
· What strengths you currently have that support your career goals.
· How you can develop and improve your brand to reach your dream job.
Task Instructions:
Reflect on Your Current Personal Brand
· Think about how you currently project yourself to employers. What qualities, skills, or traits define you in a professional setting?
· Consider what others, such as colleagues or employers, think when they hear your name. Are you known for reliability, problem-solving, or leadership?
Think About Improvement
· Identify areas of your personal brand that you feel need improvement. For example, are there certain skills you need to work on (e.g., communication, teamwork) or professional experiences you need to gain?
· Reflect on how improving these areas will help you achieve your career goals and get closer to your dream job.
Use First-Person Language
You are encouraged to write in first person (using “I” or “me”). This is a personal reflection, so don’t hesitate to talk about your own experiences and plans.
Support with References
You are required to reference at least two sources in your response. These references can include academic texts on personal branding or professional identity.
Make sure your in-text citations and reference list follow the Harvard Referencing Guidelines. You can access this through the Cite Them Right resource on Moodle or through the UWTSD library.
Suggested Structure:
Introduction (40-50 words)
Briefly define personal branding in your own words and explain why it’s important in the context of your career.
Body (130-150 words)
Describe your current personal brand. What strengths or skills do you currently bring to the table?
Identify areas for improvement. What actions or strategies will you take to enhance your personal brand? How will these changes help you achieve your career goals?
Conclusion (40-50 words)
Summarise how developing your personal brand will help you reach your dream job or achieve future success in your career.
References
You should provide a minimum of two academic references to support your work. These might include:
· Articles or books on personal branding.
· Research on professional identity and development.
· Insights into what employers look for in candidates.
