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1.0 Introduction
Generally, the corporate social responsibility of modern society is produced after the Second World War, especially in the 1960s when the development of corporate social responsibility was very rapid. Socially, social responsibilities such as the civil rights activities, female rights, consumer rights, and the development of environmental awareness have largely developed the corporate social responsibility. In the 1970s, state-level institutions for social responsibility, consumers and equality were established, which led to great progress in corporate social responsibility. In the 1990s, corporate social responsibility began to develop globally, that is, globalization and institutionalization.(Carroll, 2015) The development of corporate social responsibility has become a global concept with the interaction of thought and action. The scope of corporate social responsibility is not only to help companies abide by basic ethics and obtain benefits, it includes factors such as ethics, charity, law, etc., to improve social expectations of corporate stakeholders and modern organizations, and continue to be in the global market.(Carroll, 2015. Lindgreen and Swaen, 2010)

It should be noted that corporate social responsibility is a relatively subjective concept, so it lacks a generally accepted definition. In order to have a clear concept of corporate social responsibility, different scholars have put forward different views.(Carroll, 2015. Grigoris, 2016. Fitch, 1976.) On the one hand, corporate social responsibility specifies that a company's responsibility is to any group or individual that may affect or be affected by the achievement of the organization's goals. On the other hand, under this framework, corporate social responsibility also points out that companies need to conduct business activities under standards that meet or exceed the expectations of ethics, law, business and the general society. The main drivers for organizations to take corporate social responsibility measures are: internal organizational factors, competitor actions, investor organizations, consumers, government regulators and so on.(Grigoris, 2016) Generally, organizations adopting corporate social responsibility policies should not expect to gain benefits or rewards by adopting corporate social responsibility policies, but some corporate social responsibility policies have obvious benefits, including but not limited to:

Improve organizational finances and performance.(Grigoris, 2016)
Attract new employees, motivate existing employees, and reduce employee turnover.(Grigoris, 2016)
Improve corporate social responsibility.(Grigoris, 2016)
Strengthen the company's reputation in society.(Grigoris, 2016)
Get more capital.(Grigoris, 2016)

An obvious feature is that due to the diversity of corporate stakeholder groups, their requirements for corporate social responsibility will continue to change. For example, some stakeholder groups will require companies to carry out corporate social responsibility actions in multiple aspects. However, some stakeholder groups only require companies to carry out detailed corporate social responsibility actions in one aspect.(Lindgreen and Swaen,2010. Schooley, 2021) This phenomenon has led to a very broad and complex concept of corporate social responsibility. However, so far, the importance of corporate social responsibility has not been reduced because of its complexity. On the contrary, many enterprises, especially large enterprises, have included corporate social responsibility in the obligations and responsibilities of corporate development. This situation is not only due to the development of social responsibility awareness, but also can be reasonably explained by deontology knowledge. Simply put, deontology is concerned with human actions, not the consequences of human actions.(Bcampus,2022. BBC,2014.) Deontology emphasizes ethics, and ethics are obligations. Deontological people live in a world of rigorous morality and moral rules, and they think doing the right things because it is right and not doing the wrong things because they are wrong. For example: helping others because helping others is right. Don't kill, because killing is wrong. It is clear that there is a certain chemistry associated with associating deontology with corporate social responsibility. The view advocated by deontology emphasizes on the individual, it constrains individual behavior, and advocates correct individual morality and obligations. It can also help companies implement corporate social responsibility strategies for individuals, such as proposing corporate social responsibility principles, constraining and improving corporate employees and overall quality. Or help corporate employees realize the importance of responsibilities and obligations in society and enterprises through rules and regulations, so as to generate a positive corporate atmosphere and environment and enhance corporate social responsibility awareness..(Bcampus,2022.)

Through the above discussion, it’s clear to discover the importance, complexity of corporate social responsibility, as well as the ideological role played by deontology in corporate social responsibility. Therefore, this report will firstly introduce the deontology in corporate social responsibility, including its history, development, characteristics and application, and analyze the promoting role of stakeholder theory in corporate social responsibility. After that, this report will take Toyota Motor Corporation, the world's largest auto manufacturer and the leader of organizational management, as a case to analyze the importance and application of corporate social responsibility in society. At the end, this report will analyze the development path of corporate social responsibility in the future and give an evaluation.

2.0 Deontology and Stakeholder Theory

2.1 Deontology in Corporate Social Responsibility

The "father" of deontology, the famous philosopher Immanuel Kant, believed that people could develop a coherent system of morality and ethics through the use of reason.(Chakrabarty and Erin. 2013, Freeman and Werhane,2008.) This moral ethics concerns the correctness of a person's actions and the motives for his actions. Simply put, deontology aims to critique people's actions and motives, rather than focusing on the consequences of their actions. (Chakrabarty and Erin. 2013, Freeman and Werhane,2008.Bcampus,2022.) Kant stated in his "absolute imperative" that the behavior of some things has an objective necessity in itself, and has nothing to do with other purposes. An absolute imperative is not the basis of action, it is the purpose of action itself. The absolute imperative is executed without regard to any other intent and purpose, nor does it vary depending on any particular situation.(Bcampus,2022.BBC,2014.) Putting Kant's absolute imperative in the deontological framework, it can be understood as: under deontology, if a person is doing a morally correct action, then he is doing a good thing, because it is good in itself and is It is unconditional, inevitable, and it needs to be followed.(Freeman and Werhane,2008.) For example: honesty is a good thing from the root, then people have the obligation to be honest and trustworthy unconditionally, and abide by morals and ethics. Therefore, from the point of view described above, deontological ethics teaches that something is right or wrong in itself, regardless of its consequences. People have a responsibility and obligation to do the right thing, even if the outcome is bad. In this sense, deontologists will insist on doing what is morally right, and will maximize behavior that makes those things better.

If the above ethical and moral code of conduct is reversed, that is, deontologists need to think about this action before taking action to evaluate whether it is correct and positive. Generally, they will think about the following questions:

Is this action correct or incorrect? (Freeman and Werhane,2008. Micewsk and Troy, 2007)
Is this action acceptable to other rational people?(Freeman and Werhane,2008. Micewsk and Troy, 2007)
Is this action universal? In other words, does it apply to other similar situations?(Freeman and Werhane,2008. Micewsk and Troy, 2007)
Does this action respect the dignity of others? Or at least not denigrate the dignity of others?(Freeman and Werhane,2008. Micewsk and Troy, 2007)
Kant's deontology gives a criterion for evaluating morality. It can not only assess people's code of conduct, but also reflect social ethics, social regulations and laws. As mentioned above, the right and wrong proposed by Kant's deontology are not the right and wrong of their results, but that their actions conform or violate the moral code of conduct. Deontology, on the other hand, includes all people through absolute imperative, and sets up moral and ethical behaviors, so as to obtain the most beautiful humanities and society.(Freeman and Werhane,2008. Micewsk and Troy, 2007)
If deontology is combined with corporate social responsibility, it can be well found that Kant's absolute imperative and deontology can create a good ethical and moral framework for individuals in a business. At the same time, the moral ethics emphasized by deontology can serve as the driving force for the moral behavior of individuals in an organization. Individuals in an organization should act on the basis of conscientious ethics, so as to demonstrate the conscientious moral character of the organization as a whole. Beyond the individual, deontological principles will drive organizations to do what is good for society, reflecting the good morals inherent in organizations, i.e. demonstrating their corporate social responsibility.(Freeman and Werhane,2008. Micewsk and Troy, 2007)
2.2 Stakeholder Theory and Mendelow Matrix

In general, a stakeholder is anyone who can affect or be affected by an organization, strategy, or project. These personalities can be internal or external to the organization. (Donaldson and Preston, 1995. Mitchell, Agle and Wood, 1997. Johns and Wicks, 1999.) Mitchell, Agle, and Wood (1997) proposed that the stakeholder theory dates back to the early days of corporate social responsibility, and defined it as "corporate obligations to socially constituted groups other than shareholders that go beyond legal or contractual obligations On this basis, they ask: what are these groups, and how many of these groups does the company need to serve? How should their interests be balanced? How much should the company pay to distribute benefits and services?

Freeman (1984, 1990) mentioned that a stakeholder in an organization is any group or individual that can influence or be affected by the achievement of organizational goals, which has become the broadest definition of a stakeholder at present. The stakeholder theory is descriptive, describing the company as a competing interest group with intrinsic value. At the same time, stakeholder theory is also instrumental in that it establishes a framework for organizations to examine the links between the practice of stakeholder management and the achievement of various company goals. Stakeholder theory is also normative, pointing out that an organization's stakeholders are determined by the organization's interests and examining whether the company has any corresponding ability to create benefits. All interests have their own intrinsic value, and they are considered for their own sake. Finally, stakeholders are managerial and provide managers with advice, theoretical frameworks, and practical approaches.
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Figure1:  Stakeholder Map. (Freeman,1984,1990. Donaldson and Preston, 1995.)

As can be seen from Figure 1, an organization's stakeholders are characterized by diversity and complexity. Due to the different areas that different organizations target, their key stakeholders also vary. Organizational managers therefore need to identify their organization's primary and secondary stakeholders, and be aware of their interests and drivers. Therefore, the mendelow matrix is one of the ways to help organizational managers identify their own stakeholders. medelow analyzes groups of stakeholders associated with an organization in terms of stakeholder power (ability to influence the organization's strategy or project resources) and stakeholder interest (the level of interest that stakeholders have in the organization's projects).(Olander and  Landin, 2005)
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Figure2: Mendelow Matrix.(Olander and Landin, 2005. Oxford, 2018)

High Power, High Interest People: Fully attract these people and do the best to keep them satisfied. (Olander and Landin, 2005. Oxford, 2018)
High Power, Low Interest People: Try to keep them satisfied, but not let them get tired of organizational projects. (Olander and Landin, 2005. Oxford, 2018)
Low Power, High Interest People: Communicate fully with these people to ensure that no major situation arises, and get suggestions or ideas for project improvement from them. (Olander and Landin, 2005. Oxford, 2018)
Low Power, Less Interest People: Keep an eye out for changes in their level of interest and don't communicate too much. (Olander and Landin, 2005. Oxford, 2018)
Combining and applying stakeholder theory and the mendelow matrix, it is important to see that it helps organizational managers to understand, analyze, and manage the organization's primary and secondary stakeholders. In the next section, these theories will be applied in the case of Toyota Motor Corporation, combined with the deontological theory mentioned earlier, to analyze the corporate social responsibility issues arising from various events in Toyota Motor Corporation, and demonstrate Toyota Motor Corporation's efforts for corporate social responsibility.

3.0 Typical Cases and Analysis of Toyota Motor Corporation's Corporate Social Responsibility

In the previous part of the researchers have explained the characteristics of corporate social responsibility and the application principles of corporate social responsibility under the deontology. In order to better conduct business activities and promote the development of corporate social responsibility, organizations need to analyze the primary and secondary stakeholders, and have close contact with them.

A powerhouse in the automotive industry, Toyota Motor Corporation has become the largest company in Japan and the ninth largest company in the world, and the first automaker in the world to sell more than 10 million vehicles a year. Today, Toyota Motor Corporation not only has the world's leading sales results, but also its corporate philosophy, advanced technology research and development, and good corporate social responsibility and social contributions have been studied and studied by social scholars. (Toyota, 2021.)
Therefore, in this part, the researcher will take Toyota Motor Corporation as a case to analyze its internal and external actions related to corporate social responsibility since its establishment, combined with the principles of corporate social responsibility, deontology and Stakeholder content is analyzed and evaluated

3.1 Internal Driving Forces of Toyota Motor Corporation’s Corporate Social Responsibility

In the previous section, researcher mentioned the characteristics of deontology, that is, deontology is not just a system of morality and ethics, it also gives managers a standard for evaluating morality. It can not only assess the code of conduct of people, but also can reflect the rules and regulations and legal provisions. In other words, deontology can subconsciously turn other people into absolutely rational deontologists through prescriptive and moral frameworks through deontologists. Therefore, if researcher wants to evaluate Toyota Motor Corporation's current CSR actions, reseacher first needs to understand Toyota Motor Corporation's series of rules and regulations that help promote CSR, that is, the driving force within the organization, so as to better understand the current Toyota Motor Corporation. Outcomes of Corporate Social Responsibility.

To this day, Toyota Motor Corporation's corporate social responsibility has been integrated with the company's core philosophy, operating core and corporate guiding principles.(Toyota, 2021) After decades of development, Toyota's famous operating philosophy, the Toyota Way, has combined social responsibility and corporate operation into one, and proposed the latest corporate operating philosophy:

Toyota Motor Corporation will combine its own software, hardware and partners to create the unique value of Toyota Way(More detail can see in Appendix1). (Toyota, 2021)
Software: Toyota Motor Corporation will strive to improve society through a human-centered design philosophy that fully utilizes the imagination of its employees. Toyota Motor Corporation will understand the nature of work and operations through genchi genbutsu (real places and real things, which refers to understanding the situation by observing what actually happens when you work).(Toyota, 2021)
Hardware: Toyota Motor Corporation will create a physical platform for the mobility of people and things and a flexible system that changes with software.(Toyota, 2021)
Partners: Toyota Motor Corporation will unite partners, communities, customers and employees to expand organizational capabilities and create happiness for all.(Toyota, 2021)
As can be seen from Toyota Motor Corporation's current Toyota Way, Toyota Motor Corporation's current operating philosophy is not only to require employees to improve their work capabilities and create new organizational competitive advantages. Toyota Motor Corporation also requires organizational employees to bring positive work results to society.(Toyota, 2021) The most obvious point is that in Toyota Way, Toyota Motor Corporation asks to organize joint partners and bring happiness into society. From a deontological point of view, this is undoubtedly the use of organizational rules and regulations to formulate a good moral and ethical framework, and to influence organizational employees subconsciously, make "creating happiness" as a responsibility and obligation, and let all employees and managers to accept and improve their own moral ethics.

Not only that, Toyota Motor Corporation's Code of Conduct Manual(2018) also clearly states the behavioral requirements of the organization's employees and the service requirements for stakeholder groups. In Toyota Motor Corporation's Code of Conduct Manual, Toyota Motor Corporation stated: The company has established close ties with society and stakeholders. As a member of society, Toyota Motor Corporation is engaged in causes that contribute to society in an open and fair manner. Expand your business. Toyota Motor Corporation strives to become an organization trusted by the international community through aggressive public relations, investor relations and philanthropy. Toyota Motor Corporation should not forget its gratitude to its stakeholders, therefore, regardless of the occasion, Toyota Motor Corporation will strictly respond to illegal and criminal acts and any socially unacceptable behavior. 

Toyota Motor Corporation also wants employees in the automotive business to realize the importance of traffic safety and to live a safe and happy life. Toyota Motor Corporation will always conduct its activities in a manner that does not cause unnecessary misunderstandings and work with humility, honesty and integrity. (More Detail can see Appendix2) (Toyota, 2018)
Toyota Motor Corporation's Code of Conduct further complements what Toyota's Toyota way says about the ethical framework and subconscious responsibilities and obligations. It points out the attitude of all employees of Toyota Motor Corporation towards their daily work, their attitude towards the company's stakeholders, and their responsibilities and obligations to contribute to society. For example, in related corporate communication activities, Toyota Motor Corporation has a code of conduct for fair, open, accurate and timely communication of facts: "Toyota Motor Corporation strives to communicate accurate and timely information to stakeholders through active public relations and open dialogue, Thereby enhancing the image and transparency of the company...Toyota Motor Corporation listens to and respects stakeholder criticism and suggestions...Toyota Motor Corporation will strive to build a positive relationship with stakeholders through open and fair communication." In terms of safety education, Toyota Motor Corporation's Code of Conduct Manual clearly states: In order to help create a safe society, Toyota Motor Corporation actively promotes traffic education activities for traffic safety in addition to the pursuit of safer vehicles. Not only the employees of Toyota Motor Corporation, but also the industry responsibility of Toyota Motor Corporation and even automakers, and actively respond in the whole society to raise the awareness of social traffic safety. (Toyota, 2018)
Regarding the illegal and uncivilized behaviors mentioned above, Toyota Motor Corporation actively participates in the interaction of crime prevention and the promotion of the construction of a safe society. Toyota Motor Corporation also cooperates with local communities to carry out disaster prevention activities and take practical actions to help communities when disasters occur.(Toyota, 2018)
Furthermore, as a large enterprise, the issues of religion, human rights and discrimination have always affected the development of social responsibility of the organization, and have had a serious negative impact on the normal business activities of the organization. In order to solve these problems and fundamentally make employees aware of the importance of human rights and social responsibility awareness, Toyota Motor Corporation issued the Toyota Human Rights Policy(Toyota,2021) to formulate a correct moral and ethical framework and guide employees to conduct correct religious, cultural and gender perception.(More detail can see in Appendix3) Toyota's Human Rights Policy reads: "The pursuit of the happiness of others other than oneself has always been the foundation of Toyota Motor Corporation... This spirit and pursuit remains in the hearts of everyone at Toyota Motor Corporation today... Toyota Motor Corporation will continue to To protect and improve the human rights of the company's employees, customers, and all those involved in Toyota Motor Corporation business activities... This policy is the highest-level human rights-related policy within Toyota Motor Corporation and is expected to be followed by all Toyota Motor Corporation employees."  In the content of the policy, Toyota Motor Corporation detailed the content of the organization's human rights policy, which includes remediation of human rights issues, organization education and training, and stakeholder cooperation. These include, but are not limited to: Toyota Motor Corporation will take immediate corrective action if a human rights issue causes or contributes to an adverse impact on the business, and will continue to develop and operate practical remedial mechanisms. Toyota Motor Corporation provides appropriate education and training for all senior managers and employees and ensures that this policy is incorporated into the processes necessary to institutionalize human rights in the organization's activities.(Toyota,2021)
The above cases can prove that Toyota Motor Corporation is indeed carrying out relevant activities related to corporate social responsibility, including formulating various rules and regulations and establishing correct values and ethics. Toyota Motor Corporation's behavior can restrain and evaluate employees through the framework of rules and regulations from within the company, and through these ethical and moral frameworks, it can subconsciously influence employees and lead them to correct corporate values and ethics. Through this series of rules and regulations, managers of Toyota Motor Corporation can also evaluate whether the company is currently doing the right behavior, whether it promotes the development of corporate social responsibility, whether it respects corporate stakeholders, and whether it is through corporate rules and regulations. Whether the corporate social responsibility values of the company can be popularized to every employee and stakeholder. It is such a moral and ethical framework and corporate system that Toyota Motor Corporation has affirmed its corporate values and ethical concepts from the inside. It not only helps corporate employees find correct working methods and social and ethical standards, but also helps the company better communicate with them. The communication and exchange among the stakeholders of the enterprise further promoted the corporate social responsibility actions of Toyota Motor Corporation. In the next part, researcher will mainly describe the results of Toyota Motor Corporation's major corporate social responsibility actions in recent years, and further analyze the results of Toyota Motor Corporation's corporate social responsibility actions.

3.2 External Actions of Toyota Motor Corporation’s Corporate Social Responsibility

In this section, researcher will illustrate typical CSR cases of Toyota Motor Corporation, and further illustrate Toyota Motor Corporation's social responsibility actions and contributions to society.

3.2.1 Traffic Safety

As a car manufacturer, Toyota Motor Corporation's main stakeholder group is the car buyer group. Therefore, Toyota Motor Corporation's primary social responsibility is to emphasize and promote social traffic safety. Toyota Motor Corporation addresses traffic safety by integrating people, vehicles, and the transportation environment. Since its inception, Toyota Motor Corporation has been conducting educational activities targeting stakeholder groups such as drivers and pedestrians to raise awareness of traffic safety. Toyota Motor Corporation has been upgrading or developing new traffic safety education programs, which have been implemented simultaneously in overseas branches in recent years(More detail can see in Appendix4).(Toyota, 2019) These traffic safety behaviors include:

Toyota Safety Education: Toyota Motor Corporation's traffic safety education covers all age groups. For teenagers and children, Toyota Motor Corporation has set up a traffic safety class for toddlers, and through Toyota Safety School, children in kindergartens and preschools are invited to the relevant facilities of Toyota Motor Corporation for traffic safety education. Children learn traffic safety rules through activities such as performances and traffic safety theaters, and reproduce various traffic environments through real-life simulations to help traffic education children and their guardians develop correct traffic safety awareness. Not only that, Toyota Motor Corporation cooperates with dealers nationwide every year to cooperate with the Japanese government's national traffic safety campaign. By distributing educational materials, Toyota Motor Corporation explained in an easy-to-understand manner the causes of traffic accidents among children and the correct awareness of traffic safety. (Toyota, 2019)
In addition to teens, Toyota Motor Corporation has come up with its own Safe Driving Program, which is available to the public and drivers within the organization. The content of this safe driving plan includes actual road driving, correct driving posture, vehicle movement and how to use various safety equipment and so on. This program was launched in the 1980s with the aim of reducing vehicle safety accidents and achieving the ultimate goal of eliminating traffic casualties completely. Not only that, but a vehicle-moving theme park in Odaiba, Japan, allows everyone to take a one-hour driving safety course. In this course, each driver is trained by a tailor-made safe driving instructor. In addition to the basic driving courses, it also provides the content of the elderly driving and experiencing automated equipment, allowing drivers to experience the various equipment of the vehicle more deeply and reducing the occurrence of accidents.(Toyota, 2019)
In addition to social contributions in Japan, Toyota Motor Corporation's social responsibilities also cover the international market and various subsidiaries. For example, in response to the poor traffic environment in Vietnam, Toyota Motor Corporation Vietnam has cooperated with the Traffic Bureau of the Ministry of Public Security of Vietnam to train the first batch of safe driving instructors since 2015. Toyota Motor Corporation selected trainees from the police and Toyota Motor Corporation Vietnam and received 18 months of training, which included safe driving skills and traffic safety awareness, as well as vehicle equipment use, the importance of child seats, and the dangers of drinking and driving sex and the severity of various traffic accidents. Not only that, in order to promote the improvement of the traffic environment, Toyota Motor Corporation donated cars to the Vietnam Police Department for the internal training of the police department. Until now, the police department of the Ministry of Public Security of Vietnam has trained 500 police officers every year, and a total of 2,000 people have completed the training content. (Toyota, 2019)
3.2.2 Improving the environment: Toyota Environmental Challenge 2050

Environmental problems due to vehicle emissions have always been the focus of society's attention. Therefore, Toyota Motor Corporation has been considering new ideas and technologies to deal with environmental problems. Toyota Motor Corporation established the Toyota Environmental Challenge 2050 plan in 2015 and set 2030 as an environmental challenge milestone so that everyone can face environmental issues and continue to address environmental challenges from a long-term perspective(More detail can see Appendix5).(Toyota, 2015,2019,2020)
By 2030, Toyota Motor Corporation plans to reduce carbon dioxide emissions by 25 percent or more from 2013 levels over the entire vehicle life cycle. With the support of infrastructure developers, governments and customers, the annual sales of electric vehicles exceed 5.5 million units. Compared to 2010, global average CO2 emissions from new vehicles are expected to be reduced by 35% or more. Compared to 2013, carbon dioxide emissions from factories around the world are expected to be reduced by 35%. At the same time, Toyota Motor Corporation will complete the establishment of a battery collection and recycling system worldwide, and build 30 model facilities for proper disposal of end-of-life vehicles.(Toyota, 2015,2019,2020)
Under such an environmental challenge project, Toyota Motor Corporation expects to completely eliminate all carbon dioxide emissions over the entire vehicle life cycle by 2050. Compared with 2010 levels, Toyota Motor Corporation's new vehicles will reduce global average carbon dioxide emissions by 90% by 2050, and global factories will achieve zero carbon dioxide emissions.(Toyota, 2015,2019,2020)
3.2.3 Public welfare activities and natural disaster assistance

In addition to Toyota Motor Corporation's main product areas, Toyota Motor Corporation covers social responsibilities to social welfare and natural disaster relief. For example, in 2017, Toyota Motor Corporation signed an agreement with Special Olympics International, and since 2018, it has become a global partner and actively focuses on people with disabilities in society. During the 2018 campaign, Toyota sent 30 cars and 104 volunteers to assist the event(More detail can see Appendix6).(Toyota, 2018,2020)
Toyota Motor Corporation participates in natural disaster recovery operations with a mission to protect human life and restore disaster areas, and provides vehicles to support disaster relief efforts. Toyota Motor Corporation also wants to donate to disaster relief organizations such as the Japan Red Cross, Japan's Central Welfare Fund and Japan Platform. Toyota's disaster relief efforts include supporting evacuees living in vehicles, supporting internal development of human resources, and dispatching volunteers to provide services.(Toyota, 2018,2020)
Countries where Toyota Motor Corporation has provided disaster relief efforts in recent years include, but are not limited to:

October 2018: Indonesia Earthquake (Toyota, 2018,2020)
February 2018: Earthquake in Eastern Taiwan (Toyota, 2018,2020)
September 2017: Earthquake in south-central Mexico (Toyota, 2018,2020)
October 2019: Typhoon No. 19 (Toyota, 2018,2020)
September 2019: Typhoon No. 15 (Toyota, 2018,2020)
April 2016: Kumamoto Earthquake in Kumamoto Prefecture, Japan (Toyota, 2018,2020)
From the above CSR actions of Toyota Motor Corporation, it is clear that the CSR actions of Toyota Motor Corporation are all related to the stakeholders of the company. For example, car drivers, pedestrians, relevant personnel in the automotive field, social organizations, government organizations, etc. As a large multinational company, Toyota Motor Corporation's social responsibility actions have covered the global region. It not only actively faces a series of future problems faced by the company, but also strives to solve emergencies and enhance its own reputation. In the first part, the researcher explained that corporate social responsibility under deontology enables people to find correct morals, values and ethics, and to judge whether the behavior of individuals and enterprises is correct and whether it can influence to society and others, thereby enhancing the moral ethic of the entire organization. Judging from the current case, Toyota Motor Corporation's corporate social responsibility is very correct. Under the active corporate social action, Toyota Motor Corporation not only has a huge corporate team, but also attracts more young people to join Toyota Motor Corporation for further development. Promoting enterprise development, but also creating huge profits and car sales for Toyota Motor Corporation, is the manifestation of correct corporate social responsibility and corporate ethical values.

However, the current case cannot prove that Toyota Motor Corporation has been doing the correct social responsibility actions. In the next section, researcher will present typical negative cases and analyze the difficulties and complexities of corporate social responsibility actions.

3.3 Difficulties in Corporate Social Responsibility: The Negative Case of Toyota Motor Corporation’s Corporate Social Responsibility

Toyota Motor Corporation has a positive corporate social responsibility awareness and social responsibility actions in various fields. However, not all actions have helped Toyota Motor Corporation promote its corporate social responsibility and help the company build positive relationships with stakeholders. In addition to positive corporate social responsibility actions, Toyota Motor Corporation also has catastrophic negative cases. In this part, researcher will take several typical negative events as examples to illustrate.

3.3.1 Toyota Motor Corporation's Large-scale Car Recall in 2009

In 2009, because a Lexus es350 sedan lost control and collided on the highway, the National Highway Traffic Safety Administration conducted an investigation and finally found that the all-weather floor mats used on different vehicles were inappropriate and caused the accelerator pedal to be stuck. so that the vehicle loses control. After the news was released, it attracted media attention and reported it. In late September 2009, Toyota Motor Corporation decided to recall the vehicles to fix the fatal flaw and warned customers of the dangers of using incorrect floor mats. The recall includes eight vehicles including the Lexus es350, Camry and Prius. During this phase, the number of recalled vehicle products reached 4.26 million units in the United States and 6.1 million units in Canada and elsewhere. The incident seriously affected Toyota's reputation as a high-quality company, and was under suspicion from the global media and consumers.(Toyota,2021)
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Picture1: News of Recall Situation from Toyota, shows that 3.8 million vehicle were recalled in U.S.(Toyota, 2021)
But this incident did not end. At the end of 2009, new problems appeared in Toyota's automobile products. The accelerator pedal of the vehicle could not or slowly return, which seriously affected the driving safety. Toyota Motor Corporation announced on January 21, 2010, that it recalled several flagship models including Corolla, rav4, and Camry in the United States. After that, the scope of the recall was expanded to the world, with a total of 4.44 million vehicles being recalled. In May 2009, the third-generation Prius had a problem with the abs control program, and Toyota Motor Corporation had to recall 440,000 vehicles worldwide on February 9, 2010 for repairs. (Toyota,2021)
3.3.2 Follow-up issues of Toyota Motor Corporation's large-scale vehicle recall

In response to the recall situation, Akio Toyoda, president of Toyota Motor Corporation, held a press conference in Nagoya City in 2020, announcing the establishment of a special global quality committee. Is to verify and improve product quality in the global market. (Toyota,2021)
In the U.S. market, as Toyota's vehicle incidents are still happening, the U.S. Congress decided to hold a public hearing, and at the hearing criticized a series of Toyota's product quality issues. President Akio Toyoda explained at the notary meeting and explained how Toyota responded. (Toyota,2021)
After that, Akio Toyoda flew from the United States to China in person, and held a press conference in Beijing, expressing his apology and instructions on follow-up measures to Toyota's customers. (Toyota,2021)
Judging from Toyota's actions in the recall situation, this appears to be a successful crisis rescue case. However, from the point of view of corporate social responsibility, especially from the perspective of corporate social responsibility under the deontological framework, this is undoubtedly a failed corporate social responsibility action. First of all, if Toyota Motor Corporation was going to make a proper and aggressive CSR move, then this mass recall shouldn't happen. In a deontological framework, this recall, including various auto parts issues, was "wrong" at the source, it shouldn't have happened, and it shouldn't have been in the automaker's products. The massive recall was inherently wrong, and it was not endorsed by any stakeholder: customers were suspicious of Toyota because of the recall. The government has held a hearing to criticize Toyota Motor Corp.'s product quality problems. The general public has begun to speculate about Toyota Motor Corporation. These actions have dealt a severe blow to Toyota Motor Corporation's corporate social responsibility. Therefore, even if Toyota Motor Corporation carried out a series of rescue operations after the recall, it cannot be the fact that this is a huge social responsibility failure.

3.3.3 Differential treatment of large-scale vehicle recalls by Toyota Motor Corporation

Toyota Motor Corporation has adopted different coping strategies in different countries and regions to resolve the recall incident, but this situation has resulted in the emphasis on the US market and the neglect of the large market in China. The most obvious bias is that Toyota Motor Corporation recalled about 6 million vehicles in the U.S. market and included 16 different models including the Camry and Prius. But Toyota Motor Corporation has only recalled 75,000 vehicles in the Chinese market, and only one model, the rav4. In the U.S. market, Toyota Motor Corporation provides door-to-door service to customers and subsidizes transportation costs for owners who drive back to the garage. However, in the Chinese market, Toyota Motor Corporation does not provide free door-to-door service, and requires car owners to drive to the sales store for repairs. Worst of all, Toyota Motor Corporation cannot guarantee the number of parts in the Chinese market, which results in owners having to drive the problem car several times to the repair shop for repairs.(Zhu, 2014)
It is obvious that Toyota Motor Corporation has adopted completely different  strategies in the face of two different markets, China and the United States. Such a move to underestimate consumers in the Chinese market has greatly reduced the impression of consumers in the Chinese market on Toyota Motor Corporation. Such negative effects, coupled with the historical problems left by China and Japan, made Chinese market consumers feel disappointed or even hopeless about Toyota Motor Corporation for a time. Toyota Motor Corporation once again ignored the company's stakeholder group in this incident, and took almost irresponsible remedial actions against consumers in the Chinese market, making consumer groups and government departments feel chilled about the company's social responsibility. This situation was not until the government launched the relevant regulations of the "Consumer Rights Protection Law of the People's Republic of China", and Toyota was forced to take further compensation actions. Toyota's actions in China have proven to be extremely irresponsible and have disappointed Chinese stakeholder groups.

3.4 Reflection

Toyota's negative case isn't just a massive recall that began in 2009. To this day, Toyota Motor Corporation continues to have negative cases that surprise and disappoint stakeholders and society. In 2016, for example, Toyota Motor Corporate recalled 5.8 million vehicles worldwide for airbag problems.(BBC,2016) In 2018, Toyota Motor Corporation products once again aroused speculation in society after Kobe Steel, a raw material supplier to Toyota Motor Corp, admitted to falsifying the strength and quality of products sold to Toyota Motor Corp. (Toyota, 2018)This series of events can reflect the contradiction with Toyota Motor Corporation's internal and external corporate social responsibility and ethics. However, such contradictions can also highlight the difficulties of CSR and the complexity of implementation. Sheehy(2014) believes that one of the main reasons for the current difficulty in exercising corporate social responsibility is that management has too much power to measure and formulate freely. They can incorporate corporate social responsibility into management decisions and turn an organization's ethical behavior into organizational Intentional management measures, which create certain moral and ethical risks. Grigoris(2016) summarizes the difficulties of corporate social responsibility: The difficulties of corporate social responsibility mainly come from: 1. Lack of transparency. 2. Lack of consensus CSR standards or ineffective CSR standards. 3. Corporate social responsibility standards that do not meet the characteristics of the country. 4. The assessment of the dimension of corporate social responsibility is not sufficient. 5. Inappropriate selection of corporate social responsibility assessment criteria. Nowadays, almost all companies are promoting their own corporate social responsibility actions, which has become a globally recognized leading form for companies to actively participate in social responsibility construction and promote corporate change. However, it is precisely because corporate social responsibility has become the driving model of global business that it has developed a series of deviations. As pointed out by grigoris(2016), the evaluation of corporate social responsibility is different in different countries and regions. Therefore, Toyota Motor Corporation's differentiated treatment in the Chinese market is exactly the corporate social responsibility standard that does not meet the characteristics of the country and region. A huge disaster was caused by Toyota Motor Corporation's incorrect assessment of the latitude of regional CSR. This kind of behavior makes today's corporate social responsibility a formulaic phenomenon. Sheehy(2014) pointed out that the difficulty of corporate social responsibility comes from the vagueness and diversity of its definition. Today, if a 10 billion-dollar company donates ten dollar, it can also be called corporate social responsibility. Likewise, Toyota's global remediation plan in the wake of the massive recall could be included in Toyota's corporate social responsibility actions. But as mentioned in the first and second parts, although corporate social responsibility is a relatively subjective perception, its origin comes from the ideology of social progress and the positive phenomenon of social progress. It also comes from a correct ethical and moral framework, and a subconscious mind of integrity. Therefore, even if there are all kinds of difficulties in corporate social responsibility today, even the world's top company such as Toyota Motor Corporation has a huge disaster, it cannot prevent correct, honest and positive corporate social responsibility actions and concepts from reaching the organization. action concept and core. Therefore, in the next section, the researcher will further elaborate on the future development of current CSR.

4.0 CSR Future Development of Toyota Motor Corporation and Automakers

The promotion of corporate social responsibility is contradictory in the case of Toyota Motor Corporation. On the one hand, Toyota Motor Corporation has a relatively complete corporate social responsibility theory, action principle, moral and ethical framework and many successful social responsibility actions. But on the other hand, Toyota Motor Corporation still had a catastrophic corporate crisis despite having a well-established CSR framework. In the last part, researcher mentioned the difficulties related to the development of corporate social responsibility, which also affects the future development of corporate social responsibility. Strandberg (2002) believes that the current corporate social responsibility has become the main business scope of enterprises, but its development is relatively slow. The main reason for this situation is the inconsistency between the corporate social responsibility statement and the corporate social responsibility action, that is, the company will choose to protect its own interests and selectively ignore some social responsibilities.(Garriga and Mele, 2004) This situation can be concluded in the previous section in which Toyota Motor Corporation treats customers in the Chinese and American markets differently. Not only that, the current corporate social responsibility lacks a certain driving force (such as clear legal provisions), and today’s corporate social responsibility is still a huge subject with a subjective nature, which makes it impossible for companies to take collective actions to promote corporate social responsibility. development of. The complex corporate social responsibility content also increases the cost of enterprises in disguise, thus making it difficult for small and medium-sized enterprises to implement.(Garriga and Mele, 2004. Carroll, 2015. Grigoris, 2016. Fitch, 1976. )
However, various difficulties cannot prevent the continued development of corporate social responsibility, because it is an inevitable result of social development and progress. In the future, corporate social responsibility will be substantively incorporated into the strategic deployment of enterprises. (Moon and Shen, 2010. Boatright, 2001)The significance of corporate social responsibility will have both social and corporate strategic significance. Enterprises will abide by the standards of corporate social responsibility and create more strategic corporate actions. Under such development, the stakeholders of the enterprise will play a more important role. Stakeholders will not only directly participate in the corporate society of the company to make you miss you, but they will also have influence and propose innovative and challenging values for the company.(Moon and Shen, 2010. Kell, 2018) Such a case can be seen from the attitude of the US Congress and the US National Highway Traffic Safety Administration to Toyota Motor Corporation's vehicle recalls. further measures. In the future, stakeholder groups will carry out activities together with enterprises, which is an inevitable innovation process. In the case of Toyota Motor Corporation, it can be seen that Toyota Motor Corporation has begun to cooperate with stakeholder groups (such as drivers, government Department employees, road traffic safety managers, etc.) to cooperate to promote the development of corporate social responsibility.

Due to the development of society, enterprises, especially large multinational companies such as Toyota Motor Corporation, need to always pay attention to the development and changes of social responsibility. Nowadays, with the development of society, corporate social responsibility has become more than a simple manifestation of organizational social responsibility, and corporate social responsibility has become a sign that stakeholder groups view enterprises. Stakeholder groups will feel positive or negative about companies through corporate social responsibility actions, and this phenomenon has become particularly prominent in the current context of the global flu. Therefore, the development of corporate social responsibility will integrate the perception of stakeholder groups, social development and corporate development strategies to become a comprehensive corporate action.

For vehicle companies, the current social responsibility tasks include carbon dioxide emissions, carbon neutrality, equity and diversity development, in addition to facing the global flu together. These emerging corporate social responsibility requirements indicate that companies need to update or redesign their corporate social responsibility strategies. Toyota Motor Corporation combines corporate social responsibility with its own code of conduct, corporate development philosophy and corporate operation core to further draw closer to stakeholders, which is in line with the development trend of corporate social responsibility mentioned above. In addition to Toyota Motor Corporation, other automakers, such as Ford Motor, have also incorporated corporate social responsibility into their corporate strategies, and have made their own actions for new energy, carbon dioxide emissions, social philanthropy, etc.(Ford, 2021) A corporate social responsibility strategy has made Ford a world-renowned automaker that rivals Toyota Motor Corporation. Therefore, the development of social responsibility of automobile manufacturers requires enterprise managers to clearly recognize their own stakeholders and the development of society, and analyze the scope of their own actions from this, and finally make a contribution that is in line with their own reputation, interests and positive social contributions. behavior. As advocated by deontological corporate social responsibility, companies need to do what subconsciously and absolutely rationally think is right, and use it as a correct moral and ethical framework to subconsciously affect all employees of the company - just like Toyota Motor Corporation. .

From the full text, the development of corporate social responsibility is a long and complicated process. It still takes a long time for accurate positioning and application. However, the future development of corporate social responsibility is objective, and it will surely develop with the development of society. For automakers such as Toyota Motor Corporation, the development of CSR will focus on the relationship between the company and its stakeholders, and place CSR actions within the main business scope of the company. Internally, corporate social responsibility will gradually change from corporate social action to corporate strategic action, and, like Toyota Motor Corporation, will incorporate corporate social responsibility into the company's operating philosophy and code of conduct, so as to improve the company's own reputation and brand awareness, and improve their comprehensive competitiveness.
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Appendix1: Toyota Philosophy
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Appendix2: Toyota Code of Conduct 2018
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‘We endeavor to contribut, through our wark, 1o TOYOTA's efforts to meet the expectations of
s sharcholders and investors worldwide.

[ —
‘Government Relations
- Maintaining proper and transparent relations -
TOYOTA srves o buid and fie withpoltcal partics or

bodies (government agencies and public offcals) and takes appropriate action 1o comply with
applicable Laws and regulatons.

we healthy and with political and balies and
public offcials.

[GukangPrcgies 1]

5, Political and Religious Activities
- Moderate participation -

Intheabsence of any of concern (. such as the possilty that the ativity will hinder
the conduct of busingss), TOYOTA respects pariipaton i poltcs by peaple working or TOYOTA.
and docs not in any way, intrfer with individual relgious activiies. However,these am private
activiiesand.in princile they canmot be o ocin campany tim:.

‘We rspect the ights of ather pecple working for TOYOTA to paricipae in poltical and religious.
actviesin s moderate manrer.
[GukangPrcgies 1]




[image: image11.png]Corporate Communication Activities
. - Communicating fucts in an accurate and timely fushion -
- Being Open and Fair -

3=

In order to become an “open company” and win the trust of society, TOYOTA stives to
communicate accurate and timely information to it sakehokders through active public rlations
and public dialogue, so s to enhance its corporate image and transparerxy. TOYOTA listens to
and respects its stakeholders criticisms and suggestions, and incorporates these 25 appropriate
o its business.

We endeavor to build positive relationships with stakeholders through open and fair
communication.
[Qusting Pinciges2 ]

,_Philanthropy and Community Relations
- Becoming a corporate citizen trusted by international society -

ke a society and e TOYOTA, in cooper
with society, stives to effectively use its resources and to engage in activiies contibuting to
Society. Such activities ar simed at allvistng socicta problems of issucs and include iitiatives
with espect 0 the “nurturing of personnel”,the “environment”, and “trafic safty”.

As a global company, TOYOTA contributes o creating a sustainsble society from the broad
perspective of the fuure of the carth and humanity. As a good corporte ciizen, TOYOTA also
focuses on local commnites and focuses on social isues that cach local community faces and.
endeavors o esolve such social isues.

As: of the local t. we will take an interet in and gain of local sacial
issues. Based on such ‘we will sctively take pat in philanthropic such as
volunteer activites.

[GukangPrnples 1, 2ands]



[image: image12.png]6. Traffic Safety Education Activities
- Improve traffic safety awareness of society as a whole -

In order o help create a safe and camforable society, in addition to pusuit of safe vehicles,
TOYOTA sctvely promotes traffic safety education sctvities designed for today's realites.

TOYOTA strives to enhance trffc saity awareness not oy among people working for TOYOTA,
but within sciety 5.3 whole.

Regrizing the respansibiles of a company engagdin the automobile industy, we abide by raffc
rules, and endeaoro be arole modelsby safe diving and actively promoting raffic safy.
[GukangPrcgies 1]

7. Disaster Prevention and Crime Prevention Activities
* - Creation of a safe society -

TOYOTA, in with the local . engages in e activiies and
o the recovery of local in the cvent of an actul ToYotA
actively engages in crime prevention activites and the promotion of  sfe society.

Each one ofus wil bigh moral and sctively inthe ofasate
Society.
[GukangPrcgies 1]





Appendix3: Toyota Human Rights Policy

[image: image13.png]Toyota’s Human Rights Policy

We as Toyota refer to and respect the “United Nations Guiding Principles
on Business and Human Rights” (UNGP) and promote activities related to
human rights based on the UNGP.

Seeking “the happiness of someone other than ourselves” has always been
2 part of Toyota's Founding Principles and this was a driving force that led
to the invention of the automatic loom which can be considered as the
beginning of Toyota.

This spirit and pursuit is sill within us today, although our mission has now
grown to "producing happiness for all".

Within every country and every region in which we operate, we aim to be
the best company in town that is both loved and trusted by the people.
The automotive industry is supported by numerous people, including local
communities, suppliers, business partners such as dealers, customers, etc.
We will continue to protect and improve the human rights of our
employees, customers, and all people involved in our business activities in
order to be beneficial towards society.

This policy stands as the highest level policy related to human rights within
Toyota and shall be adhered to by everyone employed by Toyota.

1. Commitment for the "respect for human rights"

We recognize that our business operations could be at risk to potential and
actual human rights impacts.

We seek to uphold the human rights of others, and shall address any
human rights infringements that may arise from our business operations
by taking responsibility for them.

We expect our business partners and other parties to also respect and not
infringe upon human rights, however if they do, then we will respond
appropriately based on this policy.

We respect and refer to international norms such as the Universal
Declaration of Human Rights. Toyota is guided by the United Nations
Guiding Principles on Business and Human Rights and therefore we have a



[image: image14.png]corporate responsibility to respect human rights. This policy ensures
compliance with International human rights obligations together with the
laws and regulations of the countries in which we operate within.

In operations where there is a difference between the national and
interational standard for human rights, we will adopt the higher standard
of the two. If there is confiict between the standards, then we willstrive to
the utmost to respect internationally recognized human rights to the
greatest extent possible.

2. Scope of responsibility

This policy applies to all executives and employees in Toyota and its
subsidiaries. We also expect our business partners, including our suppliers,
to understand and agree with this policy and to work with us to ensure
that their business operations respect this policy.

3. Human Rights Due Diligence

In order to fulfil the responsibility to respect human rights, we will
establish and continuously implement a Human Rights Due Diligence*
system. (*The process which is implemented for the identification,
prevention, and mitigation of negative human rights impacts)

4. Remedy

Ifitis certain that we have caused or contributed to an adverse impact on
human rights, we shall immediately implement corrective measures.

In addition to this, we will continue to develop and operate a practical
remediation mechanism by expanding the function of our existing
grievance mechanism which has been established in Japan and also in
other regions.

5. Education and Training

In order to ensure that this policy is embedded within our internal
operations and communicated to our external stakeholders, we provide
appropriate education and training to all our executives and employees,



[image: image15.png]and we concurrently encourage our business partners such as suppliers
and retailers to understand our expectations.

We also ensure that this policy is incorporated within the necessary
processes, such as each function’s policies and guidelines, so as to become
institutionalized across all of our corporate activities.

6. Monitoring and disclosure

We will ensure the complete implementation of this policy by continually
tracking its progress, while at the same time, allowing for revisions to the
policy if needed.

We willdisclose our actions for respecting human rights, together with the.

appropriate measures, within our official website and other
communication platforms.

7. Consultation with stakeholders

In the event that a human rights violation oceurs, Toyota will consult with
external stakeholders to address the issue and ensure continual
communication.

This policy was approved by the Board of Directors of Toyota Motor
Corporation on September 29, 2021

September 29, 2021
Toyota Motor Corporation
President and Representative Director, Akio Toyoda

oSBT



[image: image16.png][Appendix; Salient issues]

(1) Migrant labor * Forced labor

We do not tolerate forced labor, which is often extracted through violent
and threatful means or by entrapment of debt, or any other form of
modern slavery including human trafficking.

We recognize that migrant workers are vulnerable to situations of
exploitation and forced labor.

Due to the nature of our business, we also recognize the possible risks of
forced labor involving migrant workers within our business, supply chain
andvalue chai

As part of our due diligence activities, we work with third-party
organizations to ensure fair working conditions for migrant workers within
our affiliates, suppliers and distributors both inside and outside of Japan.

(2) Child labor

We do not tolerate child labor which deprives children of a childhood,
access to education and restricts their development.

We have recognized the concern over child labor and other human rights
abuses within the mineral sourcing sector.

We will continue to identify and assess human rights risks including child
labor. If any risk is identified as a result of the survey, we will develop.
appropriate measures to mitigate such risk.

(3) No Discrimination, Diversity & Inclusion
We do not tolerate any form of discrimination relating to gender, age,
nationality, race, ethnicity, creed, religion, sexual orientation, gender
identity, disability, marital status or the presence of children. We work to
create an inclusive workplace where employees with wide-ranging skills
andvalues can demonstrate their abilities to the fullestand thereby
achieve self-realization.



[image: image17.png]Our strengths lie in our capacity to respect our employees’ ability to think
and be innovative through the inclusive participation of every member,
and this capacity is growing increasingly important. Amid such an
environment, we consider diversity and inclusion to be one of the key
elements of our business framework, and we promote activities
accordingly.

(4) Harassment

We do not condone harassment which includes among others sexual
harassment, power harassment (abuse of authority), peer pressure, nor
any form of harassment that lowers the dignity of an individual.

We will promote the development of human resources with a "YOU
perspective" in which each employee is aware of their surroundings and
can act for someone other than themself, and build an open workplace
culture in which each employee can work with peace of mind. Toyota will
continue these efforts.




Appendix4: Traffic Safety Activities of Toyota

[image: image18.png]Traffic Safety
Fundamental Approach Regarding Traffic Safety Measures

Toyotalis addressing traffc safety through integration of people, cars, and the traffic environment with the aim of completely eliminating traffic
casualties. As a part of these efforts, Toyota has been conducting educational activifies since the 1960s, targeting people such as drivers and
‘pedestians, to raise awareness oftraffic safety and has been continuously implementing various programs for a wide range of people. Such
programs are also being implemented at overseas affiates in recent years.

Activity Cases

Donation of Traffic Safety Educational Materials for Children: Program Conducted Each Spring with
Nationwide Toyota Dealers and Others

| vapan | Toyota Motor Corporation, natiomwide Toyota dealers and affiiated companies

Overview
We have donatedtraffic safety educational materials for chicren in
‘cooperation with nationwide Toyota dealers and others every spring to
‘oincide with Japan's National Trafic Safety Gampaign since 1969.
‘The number of pedestrian casuatties is highest t the age of seven, so
Toyota presents educational picture books and story cards on traffic
satety to children who are about to turn seven entering Kindergartens
‘and nursery schools nationwide.

The materials provide
easyto-understand
‘explanations of common
causes of accidents
involving chidren such as
the danger of suddenly
funning tothe road as wel
as the correct way to cross
the road.

FY2020 traffic safety picture books and siory.
cards for chikken

Achievements
Nurmber of copies of rafic safety picture books issued in FY2020:
Approimately 2.68 milion; Cumulatie total: Approximately 146.75 milion
Number of sets of traffc safety story cards issued in FY2020:
Approximately 46,000; Cumulative total: Approximately 1.71 milon

(Chicren wih the mescot cheracter “Cuccu’ (Toyota Osaka Parts Disributor Co,, Lid)



[image: image19.png]Hands-on Traffic Safety Events

| vapan | Toyota Motor Corporation

Overview

Aiming to provide traffc-safety eduction that wil take root in
‘communites, Toyota colldborates with local govemmert organizations,
private companies, and Toyota dealers nationwide to presert hands-on
raffc sefety everts. These events provide hands-on experience for
ciivers such as safety technologies for checking blind spots from the
ciiver’s seat and that supportreductions in colision damage. Pedestrians
‘can oonfirn the effects of reflective materials and so on. These events
rise safety awareness on the part of both drivers and pedestrians.

Achievements
‘Gumulative number of program participants: Approximately 63,000

Checking blind spots.



[image: image20.png]Traffic Safety

Toyota Safety School: Locally Established Trat

Safety Class for Young Children

[ apan | Toyota Motor Corporation

Overview

‘The Toyota Saety School, which takes place every year at the Toyota
Kaikan Museumand the Toyota Safety Education Center ‘mobiltas,”
invites chicren to attend from Kindergartens and preschools located in
Toyota Gy, Aichi Prefecture, and Toyota fadilties in Shizuoka Prefecture.
Atthe Toyota Kaikan Museur, participating chikren enjoy leaming about
raffc-satety rules through performances, fraffc safety skis, quizzes and
other events. At ‘mobiltas,"a dedicated trfic sefety facilty, ull-szed
vehicles are used to fe-create actual trafic environments to help educate
chidren, along with their guardians, in positive habits such as howto
ross t the crossing and the dangers of rumninginto the sreet. These
programs, which are designed to help chiien think about and develop
the abiity to notice dangers around them, have become wel established
‘asregulartrafic safety promotion activiies in the region.

Achievements
‘Gumulative number of participating schools: 3,957 schools
‘Gumulative number of participans: 271,814

{As of December 2019)

Instruction from Anzen (Safety) Man  How to cross the street (mobiitas”)
(Toyota Kaikan Museum)

Toyota Driver Communication at “mobilitas”: Safe Driving Seminars Aimed at Raising Traffic Safety Awareness

[ apan | Toyota Motor Corporation

Overview

Toyota hasits own safe-driving program, which s conducted for drivers
‘amongthe general publc and at companies. The program, which
includes actual driing, helps drivers to leam correct driving postures,
how a vehicle moves, and how to use safety ecuipment. The drivers
are alsoinstructed about being more aware of their surroundings from
asafety viewpaint.

The program was launched in 1987 with the goal of reducingthe
‘number of traffic accidents involving young drivers. Since then, both
the target age groups and the venues have been extended, with the
Toyota Safety Eduction Center “mobiitas” focated at Fuj Speedway)
‘openingin 2005, and actities are held on a daly basis with the aim of
completely eliminating traffic casualtes.

Achievements

‘Gumulative number of program participants: Approximately 124,000
(asofMarch 2019)

“Toyota Safety Educaton Certer
“mobiltas’

Winding low-fricton road



[image: image21.png]Toyota Driver Communication at MEGA WEB

[ apan | Toyota Motor Corporation

Overview

Aone-hour driving satety course that anyone can attend is held at
MEGA WEB, a mobiity theme park located in Odaiba. Safe driving
techniques tailored to each individual from novices to veteran drivers
aretaught one-on-one by an instructor In adition to a basic driving
course, there is also program that allows seniors to drive and
‘experience the Pre-colision System (PCS), which automatically apples
the brakes to mitigate damage, and Inteligent Clearance Sonar (CS),
which provides support in the event of pedal misapplication. By
‘experiencing the condiions when these functions activate, drivers leam
ot to over-rely on safety technology and acquire techniques for calmly
handing emergency stuations.

Driving on an intercr course with an
insinuclor
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Nerve Stimulating Exercise: Preventing Accidents by Stimulating Motor Nerves for Smoother Physical

Movement

[ apan | Toyota Motor Corporation

Overview

Nerve stimulating exercise is a type of exercise tht arouses core
‘motor nerves that are not stimuated on a daiy basis. Itis possible for
everyone from chkren to seniors to move the body smoothly just as
intended by provicing the necessary stimuation to nerves thoughout
the body, without the needfor intense training. If the nerves are
stimuiated and body movement becomes smoather, there s a higher
likelinood that accidents whie diiving caused by misappiication of the

brake pedal or accelerator, improper operation of the steering wheel, or

misjudgment as wellas falls whie walking can be prevented.

“Nerve stimulating exerciss ks exerciso developed by Professor Emaritus Hideo Akl

of Tokushima University. Th offical name s co-ordination training. Professor Araki
estabished the theory of coorcinaion raning 0 draw out further potental by
‘Sl combining hurman capabilies. Ho has provided instructon for ocal
‘Governments throughout Japan, publc schodks in Tokyo, and top atlates.

Achievements

May 2019: Yuyu Gakuen in Hyogo Prefecture (culture niversity for
‘senorsin Nishiharime) (Number of participants: Approximately 200)
November 2019: Brain training event at the Tokyo Motor Show
(Number of participants: Approximately 100)

Aposter for nene stimuation exercise



[image: image23.png]Toyota Safety Driving Training Program: Vietnam’s First Safe Driving Instructors

[ Vietnam | Toyota Motor vietnam (1wv)

Overview

Traffc conditions are quite poor in Vietnam, with approximately 23,000
raffc accidents and 8,671 fatalities in 2015. In response to this
situation, TMV began training the country's first safe riving instructors
in cooperation with the Traffic Police Bureau of the Ministry of Public
‘Seauriy. Eight students selected from the poice and TMV underwent
raining by a TMG instructor for about 18 months, learning safe driving
skl and atraffic safety mindset. Motorcyde s the most common form
oftransportation in Vietnam, and the students had few opportunitiesto
diive cars, 50 they voluntarly practiced driving commerdial vehicles on
‘adaiy basis to acquire safe driving skils, and all were able to achieve
the program objectives. In addiion to learning practical driving skils,
the students learned about a wide range of topics relating to traffic
safety including the importance of reflective materials and child seats.
usedin Japan, the dangers of diiving whik intoxicated, and physical
changes that occur with aging through instruction with hands-on tools.
Allof the students successfully passed the certfication test.

TMV also donated three Camrys to the Traffc Poice Bureau from 2016
0 2019for use in annual intemal police department training courses.
Today, 500 polce officers undergo training each year, with 2,000
‘completing training nationwide to dte. Furthermore, 67 Toyota dealer
employees completed traffc safety training in 2018 and were certiied
as safe driinginstructors.

Achievements
‘Gumulative number of certiied safety instructors: 67 (as of December
2019

‘Gumulative number of police officers trained: 2,000

A eflective key hoder
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White Road Campaign: Traffic Safety Education Contest Proposed by University Students

[ haiana | Toyota Motor Thailana (rwm)

Overview Achievements
The Campus Challenge of the Toyota White Road Campaign, which Cumulative number of participating teams: 3,480
has been conducted since 2014 to raise awareness of trafiic safety Cumulative number of participating students: Approximately 14,000
among youth, is a contest to reduce traffic accidents and increase. (as of December 2019)
safety awareness through plans proposed by nationwide university .
o ‘

1 2019, atotal of 868 teams applied and approximately 3,400
students from 70 universites participated. The 15 teams that made it
o the final round were each granted 20,000 baht to implement the
plans that they proposed. The first and second place teams were
presented an educational tip to Japan that included visis to the Toyota
Commemorative Museum of Industry and Technology, Toyota The Gampus Graenge vinring teams A rpart an the Camys Cralengs
Automobile Museun, Toyotas Kaikan Museu, and “mobiltas” as wel campaign

s ITARDA, which conducts research on trfic accidents and analyzes

‘and researches cata. These hands-on experiences provided the

participants with knowledge and expertise concerning traffc safety.

They were also granted awards of 100,000 baht to support the

implementation of their plans over four months.

students including vocational schools. Ynsms g




[image: image25.png]Traffic Safety Educational Ac

ies through Hands-on Events, Social Media and Other Channels

[ cnina | Toyota Motor (Ghina investment (Tmc)
Overview

The rapid increase in car ownership in Ghina has resutedin
‘congestion, frequent trafic accidents, and other issues, especiallyin
‘méjor ties. The need has therefore arisen for an improvementin traffic
safety awareness and traffc etiquette among drivers and pedestrians.
TMGI has responded since 2005 by organizing hands-on raffc safety
events in Bejing, Shanghai, and other major cities. Since 2015, TMCI
has produced stories, cormics, and anime that incorporate easy-to-
understand traffc saety and etiquette information and posted it on
new social media and extemal video sies in order to rase inerest with
as many people as possible.

Achievements
‘Gumulative number of participants: Approximately 30,000

‘Gumulative number of views of animations: Approximately 240,000
‘Gumulative number of social network accesses: Approximately 70,000
{asof March 2020)

A participant wearing “drunk goggles,” Chikdren reading picture books.
Which simuate infoxication

Support for Traffic Safety Activities by Toyota Community Foundation

[ Austaia
Overview

The Toyota Gommunity Foundation (TGF) was estabiished in 2011 by
TMCA to consolidate ts social contribution activities. As part of ts
‘grant activties o support traffc safety, it has been a mejor partner of
the not-for-profit organisation Road Safety Education (RSE). Active
since 2001, RSE waorks to contribute to the advancement of a safe
raffic environment and the reduction of traffic accident casualties
through intiatives such as practical and highly efficient workshops for
teenagers. The workshop emphasizes that new diivers should have
the right attitude and behavior n order to diive safely.

[ oyota Motor Comoration Australia (TMCA)

Achievements

Atotal of more than 500,000 high school students have participated
‘andtaken the course (as of March 2020)

‘Scenes from the program Students checking for tie wear



[image: image26.png]Traffic Safety

Raising Awareness and Changing the Behavior of Children through the Toyota Safety Education Program (TSEP)

[ o | Toyotakitoskar Motor (1)

Overview

TKM launched TSEP in 2007 toraise traffc safety awareness andfoster
‘asense of responsiilty among chidren as road users. The program
targets students n the ffth to ninth grades (aged 10to 14years). In 2018
‘and 2019 the program was conducted for approximately 32,000
chidrenin Dehi, Mumbai, and Bangalore. The courses teke astaged
‘approach and are taiored to each age group o teach the importance of
raffic safety. The courses indude, for example, dlassroom training for fth
‘graders and a program that focuses on changing behavior and the
formation of trtfic safety clubs for ninth grad studens.

\erious events are conducted on the state and nationallevels to assess
the retention of knowledge such as quizzes, project actvtes, and short
cramatic performances on traffc safety topics. In addition, opportunities
are provided to corvey the efforts of e children tovarious stakeholders
indluding the United Nations, Workd Health Organization, policymekers,
the Al ndia institute of Mecical Sciences, and police.

Achievements
‘Gumulative number of participating students: 770,000

Award ceremony for topic presentation The traffic safey project topic:

winner presentation sesson



[image: image27.png]Team Toyota Activity Expands Traffic Safety Know-how with Business Partners

[ nda | Toyotakitoskar Motor (1)

Overview

I fne with it vision, “Grow India and Grow with India,” TKM launched!
‘anew project, Team Toyota Actiity, in cooperation with its business
partners. This project was created to focus on establishing model
‘schools relating to trafic safety and expand traffc safety know-how
nationwide.

When implementing this project, TKM areated a sfety park for
‘conducting training that wil raise the awareness of chicren and school
bus diivers. Various traffc safety concepts are explained within the
‘park, and students are taught traffc safety rules and etiquette through
hands-on lessons based on a variety of raffc safety scenarios. Model
‘schools are used as hubs for expanding traffic safety knowledge to
ather nearby schools.

Traffic Safety Education for Children

Achievements
With cooperation from M’s Roots Industries, a TKM suppier an
elementary school in Coirmbatore was used as a model school in 2018
and 2019, To dte, a total of seven model safety schools have been
established in Delh, Hisar, Varanas, Rewari, Kochi, Kolcata, and

The ceremony ceriying an dementary A hands-on steet crossing kesson at
schoolin Coimbatoreas amodel  the safey pak
safety school

[ cambodia | Toyota Cambodia (rcamy

Overview

Traffc accidents have become a hot concem in Gambodia. Seeing
such tragedies, TGAM carefully considered how to help reduce the
number oftrafic accidents. In August and September 2014, TCAM
‘organized a traffic safety program at the twolarge shopping malls in
the city, providing chidren with lectures from trafic safety speciaists,
‘animated fims, an explanation of ad signs from the raffc police, and
‘games. In October 2015, TCAM continued carrying out tis activity to
‘spread more awareness to schoolchicren in Siem Reap and
Battambang provinces. The main content of the programin these
provinces mostly consisted of playing games to find out how to act on
the road after the lecture.

Achievements
Number of events held in FY2015: 2; Gumulative participants: 120
+ 2; Cumulative participants: 330

"ff‘

Chicren enjoying raffic games at a
shopping mal

Students pracicing traffc safety at
schodlin Battambang
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Activities to Raise Children’s Traffic Safety Awareness

[ Tukey | Toyota Motor Manutacturing Turkey (rwivim)
Overview

o raise chidren's trafic safety awareness through earty chidhood
education, TMMT has paricipated since 2006 in the National Traffic
‘Satety Week event in Sakarya Province, where TMMT is
headquartered. A children's painting contest with a traffic safety theme
has been helping raise chidren's traffc safety awareness and nurturing
their creativity. Actively conducted by employee volunteers, TMMT has
also been holding a Traffic Safety School since 2010, using animated
fims toteach second graders about traffc rukes and proper seatbelt
use. The ciass also includes a hands-on program where students
‘experienced nightime visibilty.

Children Learning Road Signs through Games
TeenDrive365: Prom

Achievements
Total number of participants: More than 7,000 (as of March 2016)

' :

Chicken learning how to coss roads  Chiren karn oad sgns theaugh games.

g Traffic Safety Education for Teens

[ United states | Toyota Motor North America (M)
Overview

Automobie crashes are the leading cause of death for teenagers in the
United States. The frst year ateenager gets theirdriver's icense isthe.
most dangerous. Based on these facts, TMNA oreated TeenDrive365, a
diiving scfety infiative that encourages teenagers o keam safe driving
with the help of their familes. TD365.com provides various resources
‘and tooksto spark ciscussion between teenagers and their parents. The
Video challenge encotrages teenagers to create  videoto promote safe
ciiving. Viewers can leam the dangers that can occur during driving, and
acquire the knowledge and skils necessary to avoid crashes.

Achievements
Number of video contest participants: More than 1,500
Number of website viewers: 432,049 (as of March 2016)




[image: image29.png]Toyota and You: Road Safety Education for Kids and Teens

[ argentina | Toyota Argentinas.A (1as)

Overview

TASA has been conducting the Toyota and You traffc safety program
since 2008. Under this program, professional instructors provide youth
with the tools for responsible driving through logical and practical
sessions. Through this program, Toyota seeks to contribute directly
‘and indirectly to preventing trafic accidents and conducts training and
educationiin a space for introspection. Under a new program, students
between the ages of 16 and 19 who attend educational nstitutionsin
the cities of Zarate, Gampana, and San Pedro leam about traffic safety
through recreational actiiies and training.

The programis dividedinto two parts. First, the students leam about
winerable road users, and second, leam lessons on the causes of
road risks and distractions, fatigue, and the harms of aloohol and drugs
by using simulators, games, and audiovisual materials.

Achievements
Number of participantsin Zarate: 735

Number of participants in Campana: 519

Number of participants n San Pedro: 668
‘Gumulative number of program participants: 30,168

{as of December 2019, including both children and teens)

e

Chilcren learn about rafic safety using simuators and games.




Appendix5: Toyota Environmental Challenge 2050
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2030 Milestony

*Reduce CO; emissions by 25 percent or more throughout the entire vehicle fe cycle compared to 2013 levels by promoting
‘actiities for the milestones of New Vehicle Zero CO; Emissions Challenge and Plant Zero CO; Emissions Challenge, and with
‘supportfrom stakeholders such as suppliers, energy providers, infrastructure developers, governments and customers.

*Make annual global sales of more than 5.5 million electrified vehicles, ncluding more than 1 million battery electric vehicles:
(BEVs) and fuel cel electric vehicles (FCEVS).

The estimate of global’ average CO; emissions reduction (TOW: g/km) from new vehicles will be 35 percent or more, which
‘may vary depending on market conditions, compared fo 2010 lovels.
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Plant Zero CO, Emissions
Challenge

Challenge of Minimizing
and Optimizing Water
Usage

Challenge of Establishing

aRecycling-based
Society and Systems

*Reduce CO; emissions from global plants by 35 percent compared to 2013 levels.

« Implement measures, on a prioriy basis, in the regions whero the water environmentis considered 1o have a large impact
‘<Water quantity> Complete measures at the 4 Challenge-focused plants in North America, Asia and South Africa

<Water qualty> Complete impact assessments and measures at all of the 22 plants where used water is dscharged directly 1o
riverin North America, Asia and Europe

« Disclose information appropriately and communicate actively with local communities and suppliors

« Complete establishment of battery collection and recycling systems globally
+ Complete setup of 30 model aciltes for appropriate treatment and recycling of End-of-ife vehicles.

Challenge of Establishing
a Future Society in
Harmony with Nature

Realize “Plantin Harmony with Nature”—121n Japan and 7 in other regions—as well as implement activities promoting harmony.
with nature in al regions where Toyota s based in collaboration with local communities and companies.

« Contribute to biodiversity conservation activites in collaboration with NGOs and others.

Expand initiatives both in-house and outside to foster environmentally conscious persons responsible for the future





Appendix6: Social Contribution and Disaster Rescue

[image: image32.png]Support for the Special Olympics

‘The Spedial Olympics (SO) s an intemational sports organization supporting people with intellectual disabiltes totake part in society, providing
regular sparts training opportunities, and holding events and competitions throughout the year that give them opportunities to demonstrate their
abiities. The mission of SO isto promote the health of participating athletes and continuously provide courage, joy, and opportunities to share
‘talents, skils, and friendship with family, other athietes, and members of the communiy. Agreeing with this mission, Toyota provides various types of
‘support, such as lending vehicles and dispatohing volunteers, in order to help realize a sodiety rich in diversty.

Toyota Signs Agreement to Become Global Partner and Global Unified Sports Partner

n Noverber 2017, Toyota entered into an agreement with Special International Games, in July 2018 the Unified Football Gup Chicago
Qympics Intemational to become a Giobal Partner startingin 2018. We  presented by Toyota was held at Toyota Park in Chicago, the site of the
also enteredinto an agreement to become a Global Unified Sports first Special Oympics International Games. Toyota Motor North
Partnes,joining people with and without intellectual disabiities on the America, Inc. (TMNA) sponsored the event as a Unified Cup Partner
‘same teams. We were inspired by a simple idea: training fogether and  and provided substantial support indlucing the loan of 30 vehickes and
‘playing together is a quick path to friendship and understanding. We dispatoh of 104 volunteer. The Fukushima Team, which includes an
have been supporting Special Olympics Unified Sports programming ‘employee from Fukushima Toyopet, participated as the Japanese
‘primarily in Japan and the United States since 2018. ‘men's delegation, and Nagoya Grampus supported the team as a

o commenmorate the 50th anniversary of Special Olympics partner club, buiding excitement at the event.

The Japanese men's delegation that partcipated in the Unified Footbal Cup.



[image: image33.png]Forest of Toyota: Helping to Realize a Sustainable Society through Forestry Activities
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Overview

‘Based on the satoyama model of forests in the space between cites
‘and nature that are used by people, Toyota has rejuvenatedthe forest it
owns near the rban area of Toyota Giy, Alchi Prefecture, and is using
tasa field o envionmental education. The 45-hectare forest opened
o the public in 1997 includes an area that alows visiors to become
familar with nature by obsenving ing creatures, as well as an area for
the consenvation ofrare lora and fauna. Dedicated interpraters who
possess fich knowledge and experience are always on duty, planning
and carmying out hands-on leaming programs targeting local
ementary school chidren, in addtion to a varkety of events that enable
participants o use ther five senses to experience nature.

Achievements
Number of partiipating
chidren per year:
Approximately 4,000
Cumultive number of
vistors: Approximtely
190,000

Received the Third Green
Society Award in 2015

Nature program targeting local elementary.
school chikren

Toyota Shirakawa-Go Eco-Institute: Valuing Nature’s Wisdom, Expanding Environmental Programs

Rooted in the Community

[ apan | Toyota Motor Corporation

Overview

In oolaboration with Shirakawa Vilage and environmental NPOs, the
Toyota Shirakawa-Go Eco-Institute opened in 2006 in the workd
heritage site of Shirakawa-Go, with the aim of providing opporturnities
for many people to gain a deeper understanding of the envionment
With the focus on promoting harmonious coexistence with nature and
local communities, the institute is enhancing and widely promoting
locallybased environmental programs. Under the slogan, “Trail walking
for aduts. Kids grow stronger in the forest,” visiors leam the
importance of nature through seasonal hands-on environmental
education programs that both adts and chidren can enjoy.

Achievements
‘Gumulative number of vistors: Approximately 238,000 (as of
December2019)

Number of ovenight visitors: Approximately 14,000/year

Number of program participants: Approximately 12,600Aear

‘Second Widife Support Corporate Activty Environrment Mirister's Award
‘Screening Committee Honorable Mention Prize of FY2016 Youth
Actiies Award

Crilcren's Camp insils fe force. Hands-on nature program witha

specilist interpreter



[image: image34.png]“Toyomori” Human Development Program: Project to Restore the Relationship between Cities and Rural Areas
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Overview

“Toyomari® is alocal communty development project that was started
through the joint efforts of Toyota Gity, the NPO Support Center for
Sustainable Regional Design, and Toyota Motor Gorporation. The
‘project began the “Toyomori Nariwai Juku” human resource
development course in 2009, focused on rural areas of Japan.
Participants carry out fieldwork and coursework to leam about forestry
resources, food, agriculture, as well as arts and cuture, searching for
sustainable ifestyles that suit them. Among the participants who have
‘completed the course work, some have moved from cites to rural
areas, and others ive in cities but commute to url areas to participate
inlocal activities. The combination of these activities has become a
force that supports ruralareas.

Achievements

InNovember 2013, the program won e Selection Committee
Chairman's Prize of the Aright! Nippon Awards.

In Apri 2012, the program was selected as a corporate category finalist
of the Second Nikkei Socidl Initative Award.

‘Gumulative number of people who have completed course work in the
Toyomori project: Approximately 220 As of December 2019)

>
M Z
Fekdwork in the Toyomoriproect Group discussian n the Toyomo project

Toyota Mie Miyagawa Forest Project: Creating Healthy Forests and Using Lumber Resources

[ sepan | Toyota Motor Corporation
Overview

Large numbers of cedar and cypress frees were planted in forests
duringthe post-war period. Due to the decine of the domestic forestry
industry, however, many forests were abandoned without maintenance,
‘and now are overgrown. Toyota acauired 1,702 hectares of
‘mountainous forest in Odai Town, Taki District, Mie Prefecture, in 2007
‘and began restoring the forest. The Toyota Mie Miyagawa Forest was
also excessively dense, 5o work began with an emphasis on thinning.
The aim was to create a forest with public functions such as water-
‘source conservation. Furthermor, to make timber production more
efficient, we are taking various steps including maintenance cost
reduction and forest management based on accurate resource data.
Utikzing the now well-maintained forest, we offer hands-on leaming
‘programs. We also utiize the lumber produced from this forest inthe
Toyota Kaikan Museu for display stands.

Achievements

Toyota Mie Mivagawa Forest obtained Forest Stewardship Gouncil®
(FSO)* certficationin 2010.

Since 2017, applications have been open toindividual who want to use
the forest and activties in pursuit of forest-based business started.

* Forest Stowardstip Councit: A ronproft ntenational membersip organizaton that
operates the Forest Certfcation System, estabished by environmental goups,
‘orestry companes, groups of natie peosles, ec.

Hadng, loggig otsenation, andlog  Use of mberat the Toyola Kakan
cutting experenos (tudents fom ~ Museum

‘Subaru Gakuen High School)
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Overview
When a major natural disaster occurs, TMG undertakes recovery
activities with protecting human fe and recovery of the affected area as
its highest priorties. Toyota accurately assesses the damage in the
affected region and responds as quickly as possible, providing vehicles
o support disaster refe efforts and making donations to elief
‘organizations such as the Japan Red Gross, Gentral Gommunity Chest
of Japan and Japan Platform. In adtion, funds were collected from
employees and matching gifts were provided.
Infight of the numerous disasters that have ocourred and the
diversification of means of evacuation by disaster victimsin recent
years, we launched new activities under the name Toyota Disaster
"Recovery Support (TDRS) in March 2018 based on the beliefthat we
‘can help people who have been affected by disasters restore their ives
at an early stage after a disaster occurs. Specific actvities indude the
provision of support to evacuees who are ving in their vehicles, inteal
N

development of support human resources, and the dispatch of
volunteer coordinators who have completed intemal courses to provide
‘operational support at disaster volunteer centers.

2016-2019 Results
Overseas

October 2018: Central Sulawasi earthquake in Indonesia

February 2018: Eastern Taiwan earthquake

‘September 2017: Earinquake in centralsouthem Mexico

Japan

October 2019: Typhoon No. 19

September 2019: Typhoon No. 15

‘September 2018: Hokkaido Easter Iouri earthauake

iy 2018: Flooding

iy 2017: Flooding in Fukuoka and Ofia prefectures i northem Kyushu
Apri 2016: Kumamoto Earthquake in Kumamoto Prefecture





