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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: Pages load on the Suited Cars website in a matter of seconds. Navigation is smooth and there is no noticeable lag in the way text and images are rendered. The websites lightweight design speeds up loading, enhancing user experience and enticing users to stay longer. Furthermore, seamless page transitions give the website a more polished and professional appearance which makes it simpler for prospective buyers to browse it, without being frustrated or delayed (Das, 2023)

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website has several subpages such as: Contact, FAQs, Gallery, and Services. A transparent top menu bar, makes navigation simple and allows users to access different sections quickly. Each page has a clear structure, that aids user orientation and reduces confusion. The consistent layout and intuitive links improve the overall experience. Adding dropdown menus or anchor links, could further enhance accessibility by letting users reach specific content, without unnecessary scrolling (Wpmudev.com, 2012)

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Despite the absence of a direct booking system, customers can use a form on the Contact page to request a quote. Gathering information like the customer’s name, contact details and service needs, this form enables company to effectively follow up and schedule services. Although, personalized communication is made possible by this method, integrated booking feature would expedite the procedure and provide more practical means of online service security (Sleeky Web Design and Toogood, 2023)

	Question 1d - What improvements could be made to the usability of the website?

	Answer: Using online booking system, would streamline service scheduling process by enabling clients to choose dates and send requests without requiring phone call. This would enhance user satisfaction cut down on manual follow-up and shorten wait times. The site also be more accessible and user-friendly if it improved mobile responsiveness, which includes optimizing text size, image scaling and button placement. The website would be updated with these changes, which would also enhance the user experience.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website is clean and well-designed, reflecting the professionalism of the company and featuring photographs of their work. The simple layout and unified color palette, maintain user interest without coming across as cluttered. High-quality photos enhance customer satisfaction and establish the legitimacy of brand. While the layout works well on mobile devices, there are areas that could be improved to make the experience more user-friendly, including button placement, image scaling, and text spacing (JotForm, 2009)

	Question 2b - How does the website use imagery, video and color? 

	Answer: A gallery, displaying different car wraps that highlight the company’s work is one of the sites main visual attractions. In order to highlight the vibrant colors of the vehicle photos without overpowering, the viewer neutral hues are employed consistently throughout the color scheme. This minimalistic visual style keeps things looking polished. Video content which could further increase engagement by offering interactive service, demonstrations behind-the-scenes operations or customer testimonials is absent from the website.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There isn’t an online chat feature at the moment. Implementing a live chat tool, would allow users to get immediate answers to their questions, improving the overall customer support experience. It could help reduce response times, clarify service options, and guide potential customers through the booking process. Real-time assistance also increases user satisfaction and trust, which may lead to higher engagement and conversion rates, especially among mobile users seeking quick communication (YEC, 2022)

	Question 2d – How effective are the social media links on the website?

	Answer: There are functional icons on the website that open in new tabs and connect to Facebook and Instagram. The links are tiny and at the bottom of the page, making them easy to miss so the design could be improved. Furthermore, a broken widget is indicated by the error message that shows up beneath the icons. Additionally, to increasing visibility and engagement on their social media platforms, fixing this would boost credibility and user trust.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: Partial and complete vehicle wraps are among the services listed on the Services page, along with understandable descriptions. These summaries assist customers in better understanding the expectations for each service. Because of the straightforward layout, users can quickly identify the available options. The information is clear, but could be enhanced by including examples for each service. All things considered, the page does good job of conveying the range and adaptability of the service (Austin, 2024)

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: The homepage features client testimonials, that highlight satisfying customer experiences. Users are taken to the business Google Reviews page, where reviews are dated and updated frequently after selecting “See more”. Because potential clients can confirm the authenticity and recentness of reviews, this increases transparency and credibility. A few review dates placed right on the home page, would increase trust even more, without requiring users to leave the website (Corporate Communications, Inc., 2021)

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: Customer reviews that highlight quality of the work and comprehensive service descriptions, show how important quality is. Their professionalism to detail is further supported by the gallery of finished projects. Suited Cars ensures every job satisfies the client’s expectations by providing personalized care. Customer reviews which emphasize satisfaction, demonstrate this degree of commitment. I would suggest them to friends looking to get vehicle wraps because of customized strategy of excellent results (Indeed Editorial Team, 2021)

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Instead of listing specific prices, clients are urged to request quote. Due to the ability to customize pricing according to specific requirements, including vehicle type wrap style and design complexity, this approach reflects the customized nature of services. Additionally, it enables the business to offer more affordable quotes. Customers seeking immediate cost information may be turned off by this strategy, which prioritizes individualized care and adaptability to a range of client expectations (Cardell, 2025)

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car Wrapping Birmingham

	
	2. Vehicle Vinyl Wraps

	
	3. Custom Car Wraps UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: Indicating successful search engine optimization for local services, Suited Cars appears among the top search results when you search for "Car Wrapping Birmingham." This high ranking suggests that the website is effectively optimized with relevant keywords, location-specific content, and possibly good backlinking strategies. Appearing on the first page of search results, increases visibility, attracts more potential customers, and enhances credibility, which is especially valuable for businesses relying on local traffic and services.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain essential for UK businesses, as they act as the main online storefront. They build credibility, showcase services, and provide key information like contact details and availability. In today’s digital-first world, a well-designed website, boosts customer engagement and conversion rates. Features like SEO, mobile responsiveness, and booking or chat systems, improve support and accessibility. For small businesses, a website is cost-effective way to establish a strong brand presence and compete in a wider marketplace.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: The company’s professionalism is reflected in the well-designed and clean website, which includes images of their work. The user is kept interested without looking cluttered by the straightforward design and cohesive color scheme. Excellent images build brands and increase consumer satisfaction. Although the design functions well on mobile devices, there are a few things that could be done to make the experience smoother and more intuitive such as: text spacing button placement and image scaling.
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