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The purpose of this thesis is to investigate whether streaming music services have caused the demise of album artwork. To explore this statement I will look at three keywords that are relevant and connected to each other to support this proposal. The three keywords I have chosen are Sound and Image, Nostalgia and Technology. Artists I will use include Boneface, Jonathan Barnbrook, Richie Butcher, along with theorists to support my study findings include Stuart Hall, Timotheus Vermeulen, David Gauntlett and John Berger. The artworks I have selected are fours vinyl covers (more to be added). The first cover is Queens of the Stone Age ‘Villains’ and ‘Like Clockwork’, designed by Liverpool artist Boneface. I have chosen the artwork as it was primarily designed to further deepen the expression of the lyrics and meaning in the songs on the album through the characters and the visual style. The Green Day: American Idiot vinyl artwork created immersion and depth in the stories that the songs tell. It gives an identity to the band’s music that gives a sense of belonging to the listener. The last vinyl cover is a true 1975 release of Queen: A Night at the Opera which will be used to exemplify how vinyl can evoke nostalgia and the image and sound that has been produced. I take my influences from these artworks and write my own lyrics and visual pieces to create one of my own vinyl covers, sleeve and a lyric book to document my experiences and express them into an art form. This is something that all of this artwork has in common, that it is literally a documentation of someone’s personal experiences that has been produced into a visual and audio expression of the music. It has been layered with hidden messages and meaning that can be interpreted differently via the listener’s own context.










Sound/Image
The history of the vinyl record cover dates back to when it first arrived in 1948. The canvas size of the record sleeve was recognised by artists with the “creative promise and marketing capability of the 12-by-12 inch sleeve” (Draper, 2009, book sleeve). The marketing use of the 12-by-12 inch sleeve came around during the “teenage cult of the 1950’s” which was a “product of consumerism” (Hamilton, 1987, p.10).
During the 1960’s, record labels and musicians began to use the full potential of the LP canvas and placed the value of the record on “eye-catching and elaborate packages” (Hamilton, 1987, p.10). This was achieved via the double sleeve method for vinyl, instead of the paper slick standard packaging method. “Double sleeve became the norm... fold-outs, die-cuts, embossed and complicated constructions hit the market” (Hamilton, 1987, p.10). It suggests how the canvas, size and packaging of vinyl LP’s allowed a connection with the artist, the music and the visuals which gave it deeper meaning. This can also be supported by Alan Edwards’s statement in The Greatest Album Covers of All Time “The album cover itself meant far more than it does now. In fact, its significance was greater than that of the music contained within it” (Miles, 2005, p57). The creative mindset behind vinyl album covers is not bound by visual or language arts, rather it is “a syndrome that can be found in every domain: science, visual art, music, math” (Kuszewski, 2001).  This suggests that creativity is embedded everywhere and can influence the creative mindset to innovate and form our own ideas that will pass on to others who see our inventions, as supported by Barbot, Tan and Grigorenko’s statement in the book Neuroscience of Creativity (Bristol, 2013, p.85) who describe that “it is important to see creativity not only as an individual ability but also as a cultural and time-specific phenomenon that is biologically grounded and has a social purpose”, also suggesting that these factors mentioned above correlate with our biological human factors and traits. According to Schuster (2006) creativity is a set of traits that include “intelligence, intensive interest, knowledge, originality (ideas), creative instinct, non-conformity, courage, and persistence.” Furthermore, there is a distinction between ‘Exceptional Creativity’ and ‘Everyday Creativity’ exceptional creativity is when certain things must be in place such as the environment that they have been brought up in and personal persistence of the individual; to a lesser extent ‘Everyday Creativity’ would require a limited set of the traits mentioned above. Another theory known as the Investment Theory also suggests that “creativity requires a confluence of six distinct but interrelated resources: Intellectual abilities, knowledge, styles of thinking, personality, motivation and environment” (Sternberg, 1999, p.11). These both suggest that the environment and personal qualities of the individual are significant in their success, as they both correlate with each other to generate creative ideas. From a psychological point of view creativity involves making connections of our thinking skills and personal experiences.
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Fig. 1: Queens of the Stone Age ‘Like Clockwork’
Boneface





According to PsychologyToday (2019) innovative thinking can come from “cultivating divergent thinking skills...deliberately exposing ourselves to new experiences” which can be used as an artistic expression of confronting difficult feelings. In the music industry Songwriters use artists like Jonathan Barnbrook, Richie Butcher and Boneface to visualise their sound and ideas from the music that they create. For example Joshua Homme’s hired the Liverpool artist ‘Boneface’ for his multi-layered visual comic design style, as can be seen in Fig.1. ‘Like Clockwork’ was used as a musical and visual outlet from his personal near death experience in 2011. The visual style was also applied to the more uplifting and sci-fi sound of the record ‘Villains’ (Fig. 2). The evidence reveals that there is a link between every domain including visual arts, music, and the math and science behind the sounds that is complimented by the visual artwork of album covers. Visual artwork is a tool that ‘furthers the expression’ of the music, making the songs deeper than what is already being told by the songwriter.
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Nostalgia
Building on from the idea that creativity is a key factor that contributes to the album covers, this section illustrates how ‘nostalgia’ is part of the physicality of owning the experience. Artists explore its full potential by creating visually stunning pieces of artwork that correlate a “relationship of the music and musician to the image” (Draper, 2009). There is a psychological factor of the physicality of ownership of the album artwork, as well as the music contributes to a process of nostalgic thought as supported by Hyman (2011) who states that “songs often evoke memories that were general rather than specific…in a word the songs evoked nostalgia” (Music-Evoked Nostalgia, 2011).
This nostalgic feel of the album cover dates back to the production value of the cardboard double sleeve when the construction material was in short supply and paper shortages “made prices rocket...Record companies were forced to cut back on packaging and the cardboard carnival was over” (Hamilton, 1979, p.14). So not only does the experience of listening to vinyl trigger memories evoked by the sound, it correlates with the artwork of the album cover and the packaging material that was used at that time. It increases sentimental and possibly monetary value due to the degradable substance and limited availability, whilst highlighting the sensation experience, linking both past and present.
The significance of vinyl can also be interpreted differently as a retro-object or a gimmick, as if it is a piece of history. Evidently as it has been mentioned above, music can evoke emotion and nostalgic feelings and the physicality of vinyl can spark memories of the time period when vinyl was at its peak. However, vinyl these days are still being produced with glossier and higher quality materials, this could be perceived as a retro gimmick. 

“From a marketing perspective, perhaps the most significant thing about Mad Men’s wheel scene is not its multiple layers of nostalgia – though that’s fascinating in itself – but the fact that it focuses on an object, a product, a piece of equipment...exemplifies the essence of retro branding, where new-to-the-world, state-of-the-art products and services are sold with the aid of an olde-tyme message, or narrative, or styling, or packaging, or logotype, or slogan, or mascot (Brown, Kozinets, & Sherry, 2003). Or, as with today’s ripped, torn, faded...the physical product itself is artfully pre-aged.” (Brown, 2018, p.10).
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Fig1: Van Gogh, V. (1889) Self Portrait [Oil on Canvas] 
Musee
 d'Orsay: Paris (Viewed:31st October 2018)
)
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Fig1: Van Gogh, V. (1889) Self Portrait [Oil on Canvas] 
Musee
 d'Orsay: Paris (Viewed:31st October 2018)
)Fig. 3: Queen A Night At The Opera
Freddy Mercury

This connects to John Berger’s theory on Ways of Seeing where

“images were first made to conjure up the appearances of something that was absent. Gradually it became evident that an image could outlast what it represented: it then showed how something or somebody had once looked – and thus by implication how the subject once had been seen by other people” (Berger, 2008).
To further expand on this point, I will use Fig. 3, which is an image of an aged vinyl album cover, a true released version from 1975 and has been through the aging symptom of wear and tear. The listener becomes more active, not just by how they perceive the music, but also by experiencing the process.

“ listening to vinyl simply requires more of the listener…you have to physically pull the record out of its sleeve, gently place it on the turntable, and gingerly rest the needle on the groove” (Marty Music, 2019).

 This creates a change in how we perceive music by investing our time into becoming an active listener via the physicality of the vinyl sleeve, the record and the process. From the distorting sounds and visual artwork to material texture of the vinyl and its sleeve, it brings us closer to the record to further appreciate the sound of the artist and how it complements the artwork, turning it into the most fulfilling experience.
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Fig. 4: 
Protoype
 Phillips and Sony Compact Disc players with disc and 12in LP for Comparison
)


Technology
Throughout the years streaming technology has revolutionised how media is used and interacted with as everything becomes digitised and less physical. The Compact Disc (CD) was first revealed to the British public on the BBC 1 TV show ‘Tomorrows World’ (1981) to demonstrate its sound quality and ease of use. The selling point of the CD was that the user did not have to rely on the needle “physically tracking the groove” as stated by Kieran Prendiville or pick up the distorted popping sounds and possible skipping that was often heard in records. This grabbed the attention of news media, the music industry and the British public. Some would even state, “vinyl LP records are dead" (Cox, 2019) and also prove the several advantages Digital CDs have over vinyl records.

 “There is no surface noise, since the laser reads only the numbers, not any dust or grime on the disc’s laminated surface. Because nothing touches the disc, there is no wear.” (Walsh, M. 1993)

 Even though it did grab the attention of the industry and the public, they were still unconvinced by the idea of the compact disc.  Electronic engineer Kees Schouhamer Immink thought that companies should put “emphasis on the quality of sound and ease of handling” and not “the fact it will last forever because it will not last forever”(Lynskey, 2019). Some thought that the CD would not survive the rapid change in technology that was occurring during the 80’s. Furthermore, some even saw the flaws in CD’s as it could be broken in half, scratched and fingerprints could interfere with sound which results in the CD skipping or even freezing. Even music experts in the industry could see its flaws. In an article about George Martin (record producer and arranger for The Beatles) he shows Paul McCartney a CD. “George said, ‘This will change the world.’ He told us it was indestructible, you can’t smash it. Look! And – whack – it broke in half” (Scotellaro, 2019). Though CD’s took over the vinyl sales in the 90’s, there would be later be speculation of being able to carry your music in the “size of a credit card” (Lynskey, 2019). 

Years later with the introduction of music streaming on Spotify, Apple Music, Youtube Music, these allow the listener to access music on their mobile devices instantly without the physical use of the original media. The market for online music streaming in the UK had a strong growth of ‘$985.8m in 2018’ along with ‘$841.2m’ in subscription services which are notorious for being the ‘Markets most lucrative in 2018’ (MarketLine, 2019). 
This culmination of evidence suggests that listeners have become more willing to pay for music that is easily accessible, efficient in use and does not degrade over time. The lucrative subscription services also suggest that users are willing to pay to be free of advertisements.

However, during the year of 2010, there was a resurgence of vinyl as LP records were up sold ‘14% from 2009’ with a total of ‘2.8 million’ (O'Malley, 2011, p.62). This resurgence trend continued until 2017, for the “first time since 1980’s” (Chapman, 2019), Vinyl record sales were expected to surpass “$1bn (£820m)” (Chapman, 2019). The resurgence trend goes back to the nostalgia of vinyl that reminds listeners of the time period. However, some may argue the fact that the resurgence comes from the young adults and in some cases teenagers from today. Author David Hayes carried out a series of interviews with 14 – 19 yr olds about their thoughts on vinyl. They seem to like the atmosphere that emanates a “nice vibe… and Sounds Cool” although some may argue that the distortions from the vinyl do have a “rustic, old time” context, and these sounds gives off the impression of “what music was when it was made”. Some compare vinyl to CD’s as "the quality of the music. It's crisp, and if you have it properly equalized with a good player and a good needle, it can sound a hundred times better than a CD." (Hayes, 2006) Although this interview took place in 2006, millennials are still listening to Vinyl Records as proven in this article by Laura Entis “to the tune of a projected $1 billion in sales this year, and it's largely because of millennials…in their 20s and 30s, some of whom grew up streaming music…”the idea of owning is really interesting.”(Entis, 2017). 
For this dissertation proposal, I feel that I have explored the potential ideas that can be further expanded on for the dissertation. The information that I have sourced was gathered through personal interest of my passion in the subject of vinyl and graphic design. The appeal of vinyl to me personally is the visual aspect from the packaging to the vinyl record itself.  Taking into consideration of how technology has advanced in the graphic design industry, its potential to unlock its full use to create unique visuals is yet to be discovered, but that may take a while due to the focus on online streaming services. This research that I have carried out for these keywords has led me to the question of ‘Has online and CD Streaming has caused the demise of album artwork in recent years?’. 
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