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Executive summary
The motive of the study is to deliver the necessity behind online shopping, its evaluation among common people and its justification to carry out the system of marketing. The research will evaluate the satisfaction of the customers by availing the online shopping categories accessed by the application of information and technology. The interpretation for the research data that the study focuses on will get the evaluation for the making of justification on the collected data. In order to execute the research properly the primary and secondary sources of data was collected from the sources. The collection of data from the journal and online article sources will justify the data collected to clarify the research. 
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The mechanism to produce the effectiveness of shopping from the stores is attraction for everyone. With the help of information technology the shopping sector has enhanced and balancing with the market shopping has evaluated to online shopping.  The study analyses about the effective of online shopping adjacent to market shopping. Effectiveness of online purchase sectors by the collected data are analyzed in the study that will emancipate the necessity and execution of the mode of shopping procedure. The data gathered from the sources are analytically discussed to justify the importance of the methods. The study will discuss about the implementation of information technology that will develops the online shopping categories. The increasing demand over the customers and online service users are the participant that are involved in making the collection of the data for making the research. 
Aims
The aim of the study is to justify the effectiveness of online shopping in common people of the UK in relation to high street. 
Objective
· To justify the effectiveness of information technology in executing online shopping for the customers. 
· To access the high street shopping in accord to the online shopping 
Research question
What is the effectiveness of online shopping by the implication of information technology over high street market? 
[bookmark: _Toc501721833]Literature review
Impact of online marketing over high street market
The online shopping system that offers easy accessibility towards the markets is carried out with the help of information technology. The demands over online markets reflect impact over the high street market shopping outlets that the shopkeepers face the demands of the customers. The lack of accessibility of the customers to the availing service users of online shopping reflects over the high street markets. The implementation of information technology that enhances the growth of online shopping sites makes easy accessibility to the customers. In the making of the research over effectiveness that reflects impact over the customers are analyzed. The study demonstrates the justification that carries the argument with the online and market mode of shopping in the present context of the UK market. The process by which the data for making the research are collected are discussed after keeping the variation within customers. In making the research statistical data are included that will clarify the mechanism of making the research in the process the research will make its progress. 
[bookmark: _Toc501721834]Implementation of information technology 
The implementation of the information technology that are provided in the field of online sector of shopping that the customers will get benefitted. The research will focus on the implementation of information technology that enhances the use of online shopping sites by the advertisement through the help of technological and communication assistance. The study implements the effectiveness and significance of online market for shopping for the easy accessibility by the customers. In order to make the justification of the research statistical data and the graphs reflects in order to make proper judgment for the completion of the study. Moreover to verify the justification argumentation with the help of valid sources is clarifies to judge out the effectiveness of the online shopping portals. As justified by Miller (2014, p.55), the significance of the introduction of the online shopping sources over the market shopping is argumentatively justified with the intervention of proper data analysis. 
[bookmark: _Toc501721835]Data collection
The research accounts for the primary data collection method that are clarifies from the surveys made by the customer to collect the research in proper method. The authenticity of the research method was retained in the process of retaining the confidentiality. Apart from primary data collection, data from the journal and online articles are also justified to get the information for clarifying the significance of making the research. Social networking reflects as as a wing of the making the justification about the importance of the online shopping.
[bookmark: _Toc501721836]Secondary data interpretation 
The online shopping sites acts as a perspective to avail the opportunities from the data collected are classified according to the necessities of the customers. The collection of data from the journal and online article sources will justify the data collected to clarify the research.  The online shopping acts as a way of availing the products and services that acts as an opportunity to the customers as it does not consumes lot of time to go for shopping. On the other hand market shopping delivers the customers with the products and services according to the choices and attitude according to the wants and demands of the customers. As stated by Scarpi et al. (2014, p.260) online shopping sites satisfies the demands of the customers in order to develop the choices and preferences as per the collective choices offered by the shopping categories. The online shopping system allocated uncountable variation of goods and products as coordinated by the customer. On the other hand the high street shopping indulges and incorporates with the stock that is shown by the service provider or the owner of the shop. According to the shopkeeper demands and choices are diversified that comes to a weakness of high street shopping.   
As commented by Dai et al. (2014, p.13) high street shopping offers to flexibility of the prices of goods and commodities that are not offered by the online shopping portals. In the shopping procedures by high street outlets of market price flexibility with the chance of making judgment to the quality of the goods are displayed for judgment. On the contrary the goods and commodities ordered in the online shopping portals are not being applicable b y the way of checking the quality of goods and commodities. 
[bookmark: _Toc501721837]Primary data interpretation
Neuteleers and Engelen (2015, p.360) have stated that in order to execute the research properly, primary data collection method is used to do the research from the sources.  The methods to make the primary research with the help of surveys from the common people availing the services from the markets and online portal are justified. Surveys are made to the common customers availing high street market and online shopping portals. 
How much online shopping portal facilitates in determining product quality?
	Options
	Number of respondents
	 Total number of respondents
	          percentage

	Very effective
	 15
	37
	 40%

	Satisfactory
	6
	37
	16%

	Time saving
	10
	37
	27%

	Not good
	6
	37
	16%

	Mean: 15
	Median: 15
	Mode: 15
	Standard deviation: 0


Table 1: Determination of product quality via online shopping
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Figure 1: Determination of product quality via online shopping
What way high street market shopping offers price flexibility?
	Options
	Number of respondents
	Total number of respondents
	percentage

	Very effective
	12
	37
	32%

	Satisfactory
	5
	37
	13%

	Time saving
	10
	37
	27%

	Not good
	10
	37
	27%

	Mean:12
	Median:12
	Mode:12
	Standard deviation: 0


Table 2: Flexibility offered in market shopping
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Table 2: Flexibility offered in market shopping
Analysis
The views of the price flexibility in the high street market came out as very effective as per the opinions stated by the research makers. The satisfactory kind of opinion came with some present customers that avail market shopping. On the other hand, the determination facility of online goods and products are accepted as view in order to take the service from the online shopping portals that offer shopping from home.  In order to take the views from the participants some amount is dissatisfied with the online shopping and mentioned it as satisfactory. In this sway survey from the participants availing service from high street market and from online shopping sites delivered with their personal views.  The diversified views of the participants in order to carry out the survey from primary data sources and carry out the research will justify the effectiveness of the information technology through which online shopping portals run. Moreover the research will justify the significance in which it will run the market policy to mitigate the demands of the customers. The risk factor of the flexibility over market shopping and determination of product quality is low due to the level of standard deviation less than 1.






[bookmark: _Toc501721838]Conclusion
Thus the research by making primary and secondary data enhances the prospects of making the basic characteristics in which it will enhance the customers. The shopping flexibility by virtue of online and high street facilities will enhance the motive to avail the services from the service providers. In order to make the service offered by the shopkeepers or the online shopping portal service providers the research enhances the views and opinions of the participants. The data presented in making of the research clarifies with the justification that the research sheds light in order to hold customer satisfaction. With the application of information technology the research evaluates the satisfaction of the customers.  By availing the online shopping categories accessed by the application of information and technology online shopping comes with the popularity to provide the services to the customers. The interpretation for the research data that the study focuses on will get the evaluation for the making of justification on the collected data. The application of statistical data by using charts and graphs are implemented to represent the participation of the respondents to make the research. The application of the research with the charts and graphs that represents the participants by following the recent demands of the customers o avail the online shopping trend is carried in the research. 
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