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E2 FORM

	
APPLICATION FOR ETHICAL APPROVAL – MA level 

CAIS AM GYMERADWYAETH MOESEGOL – Lefel MA

	CEFNOGWYD /
APPROVED
	A GYFEIRIWYD  /
REFERRED
	NIS CEFNOGWYD/ 
NOT SUPPORTED

	Mae'r ffurflen hon i'w llenwi gan bob myfyriwr MA cynnal ymchwil, prosiectau neu gynyrchiadau. Dylai'r ffurflen hon gael ei chwblhau gan y myfyriwr mewn ymgynghoriad â thiwtor y modiwl. Rhaid i bob ffurflen gael ei ystyried gan y Pennaeth Ysgol/Cyfadran / Gyfadran. Rhaid i bob ffurflen gael ei gyflwyno i Fwrdd y Gyfadran Moeseg. Bydd y ffurflen yn cael ei adrodd i'r Pwyllgor Moeseg y BrifYsgol/Cyfadran os anarferol a / neu y tu allan arfer arferol.
	This form is to be completed by all MA students conducting research, projects, or productions. This form should be completed by the student in consultation with the module tutor. All forms must be considered by the Head of School/Faculty. All forms must be presented to the Faculty Ethics Board. The form is only to be reported to the University Ethics Committee if it is unusual and/or falls outside of normal practice.

	
ADRAN 1 – MANYLION MYFYRIWR		     SECTION 1  -  STUDENT DETAILS


	Enw Llawn
Full Name 
	KARAN RAJESHBHAI SONI

	

	Ysgol/Cyfadran/ Cyfadran
School/Faculty
	University of wales trinity saint david 
	Rhif Myfyriwr 
Student Number
	2237322

	

	Tiwtor y Modiwl/ Cydlynydd Rhaglen
Module Tutor/ Programme Co-ordinator
	Gladius Kulothungan
	Enw'r Gradd
Name of Degree
	Master of business administration (Genral Management)

	
Titel dangosol yr Traethawd Hir:
	
Indicative Title of Dissertation:

	Strategic Branding Approaches for iphone – A marketing Perpective 




	ADRAN 2 – GWEITHGAREDD YMCHWIL
	SECTION 2 – RESEARCH ACTIVITY  


	Ydy’r prosiect yn cynnwys:
	Does the project include:
	Ydy / Yes
	Nac ydy/No 

	Defnyddio holiadur neu offeryn ymchwil tebyg (atodwch gopi drafft)
	Use of questionnaire or similar research instrument (attach draft copy)
	Yes
	

	Defnyddio prawf ysgrifenedig neu gyfrifiadurol 
	Use of written or computerized test

	
	No

	Cyfweliad (cysylltwch gwestiynau posibl) 
	Interview (attach provisional questions) 
	Yes
	

	Dyddiaduron
	Diaries
	
	NO

	Arsylwi ar gyfranogwyr a hwythau'n ymwybodol o hynny
	Participant observation with their knowledge
	Yes
	

	Arsylwi ar gyfranogwyr a hwythau ddim yn ymwybodol o hynny
	Participant observation without their knowledge
	
	No

	Recordio fideo neu sain
	Video or audio-taping
	
	No

	Mynediad i wybodaeth bersonol neu gyfrinachol heb gydsyniad penodol y cyfranogwyr
	Access to personal or confidential information without the participant's specific consent
	
	No

	Defnyddio unrhyw gwestiynau, ysgogiadau prawf, cyflwyniad y gallai rhai cyfranogwyr eu profi fel rhywbeth sy'n achosi niwed / tramgwydd corfforol, meddyliol neu emosiynol
	Administration of any questions, test stimuli, or presentation that may be experienced as physically, mentally, or emotionally harmful/offensive
	
	No

	Cyflawni unrhyw weithredoedd all achosi embaras neu effeithio ar hunan-barch 
	Performance of any acts which may cause embarrassment or affect self-esteem
	
	No

	Ymchwilio i gyfranogwyr sy’n ymwneud â gweithgareddau anghyfreithlon 
	Investigation of participants involved in illegal activities
	
	No

	Gweithdrefnau lle defnyddir twyll 
	Procedures that involve deception
	
	No

	Gweini unrhyw sylwedd, cyfrwng neu blasebo 
	Administration of any substance, agent or placebo
	
	No

	Dull arall o gasglu data neu fformat cyflwyno (esboniwch)
	Other method of data collection or presentation format (please explain)
	
	No




	Os 'Na' wedi cael ei dicio ym mhob blwch, dylai'r ffurflen gael ei llofnodi gan Bennaeth yr Ysgol/Cyfadran / Gyfadran a'r canlyniad a adroddwyd i'r Pwyllgor Moeseg ar ddiwedd y semester.

Os 'Ydw' wedi cael ei dicio mewn un neu fwy o'r blychau, rhaid i'r myfyriwr gwblhau'r ffurflen hon a'i chyflwyno i diwtor y modiwl. Rhaid i'r ffurflen wedyn yn cael ei ystyried yn y Bwrdd Moeseg Gyfadran cyn dechrau ar unrhyw waith ymchwil.
	If ‘No’ has been ticked in each box, the form should be signed by the Head of School/Faculty/Faculty and the outcome reported to the Ethics Committee at the end of the semester.

If Yes has been ticked in one or more boxes, the student must complete this form and submit it to the module tutor. The form must then be considered at the Faculty Ethics Board prior to the start of any research.

	
Llofnodau  
Os nad oes unrhyw faterion moesegol sylweddol, dylid ffurflen hon gael ei chwblhau a'i llofnodi gan y myfyriwr a'r goruchwyliwr ac yna llofnodi gan Bennaeth yr Ysgol/Cyfadran.
	
Signatures
If there are no significant ethical issues, this form should be completed and signed by both the student and the supervisor and then signed by the Head of School/Faculty.

	

	Myfyriwr / Student
           
Karan Soni                                                                      
	
	Dyddiad: / Date:

11/04/2024

	
	
	

	Cydlynydd y prosiect  /  Tiwtor
Project co-ordinator / Tutor
Arolygwr  /  Supervisor

	
	                                                                                                 Dyddiad: / Date:

	
	
	

	Pennaeth Ysgol/Cyfadran  /  Head of School/Faculty

	
	                                                                                                                  Dyddiad: / Date

	
	
	















































	ADRAN 3 – MANYLION Y PROSIECT / YMCHWIL / CYNHYRCHIAD

	SECTION 3 – PROJECT / RESEARCH / PRODUCTION DETAILS

	1. 
	Braslun o’r prospect
	Project outline

	
This dissertation offers a targeted analysis of strategic branding techniques in the context of marketing, with particular reference to the new iPhone 14. It seeks to analyze the branding tactics developed especially for this cutting-edge product through a thorough examination, offering insights that are crucial for marketers and business professionals. Following a comprehensive literature review on branding strategies that highlight their applicability to technological goods, the report includes a methodology section that provides a detailed explanation of the technique used for data collecting and analysis. The branding methods used for the iPhone 14 are assessed critically in the analysis section to determine how well they worked to draw in customers and shape their purchasing decisions. The dissertation uses these findings to provide marketers with useful implications, such as doable suggestions for enhancing branding campaigns for cutting-edge technology products. With its help


	
	

	2.  
	Dignified
Rhowch fraslun cryno o’r prosiect, heb unrhyw jargon, ac yn cynnwys beth bydd angen i’r cyfranogwyr ei wneud.  Esboniwch unrhyw dermau technegol neu derminoleg sy'n benodol i'r ddisgyblaeth (Uchafswm 300 o eiriau.)
	The purpose of this study is to investigate the marketing branding of the iPhone 14. Surveys and interviews with participants will be conducted. They will talk about the positioning and visual identity of the iPhone 14 in interviews, among other branding tactics. Their opinions about the iPhone 14 brand and how it affected their decision to buy will be gathered through surveys. The purpose is to evaluate the efficacy of these branding methods and offer suggestions for how to make them better for the next technological devices. For research purposes, all participant information will be kept private. 
The terms "branding strategies" and "approaches" describe how businesses establish and preserve a distinctive character for their goods and services. This includes components like visual identity (which consists of logos, colors, and design elements), messaging (which communicates the brand's values and traits), and brand positioning (which determines how the product is viewed by competitors).

list of terminologies used in the overall dissertation:

1. Branding strategies
2. Market positioning
3. Narrative construction
4. Sensory design elements
5. Brand archetype
6. Narrative arc
7. Emotional resonance
8. Brand loyalty
9. Qualitative interviews
10. Narrative-rich dialogues
11. Metaphorical explorations
12. Cognitive associations
13. Emotional responses
14. Purchase behaviors
15. Quantitative surveys
16. Psychometric methodologies
17. Statistical analyses
18. Salience
19. Distinctiveness
20. Favorability
21. Demographic segments
22. Market contexts
23. Tech artifacts

These jargon terms cover topics like consumer behavior, branding, research techniques, and technology, giving readers a thorough grasp of the dissertation's subject matter and purview.



	


	
	
	

	3.
	Dulliau Arfaethedig: 
Rhowch fraslun o'r dulliau casglu data neu o natur yr amser mewn ymarferiadau (hyd at 500 o eiriau).
	Proposed Methods: 
Outline how the data will be collected or the nature of rehearsal time (up to 500 words).

	
The data collection method for this dissertation will utilize a multi-faceted technique, employing diverse methods to capture the tricky nuances of branding strategies for the iPhone 14. it'll integrate qualitative interviews, quantitative surveys, and observational evaluation to ensure comprehensive information on customer perceptions and behaviors in the realm of technology branding.

Qualitative interviews will be performed with a large array of participants, which includes iPhone 14 users, industry experts, and marketing professionals. those interviews will delve deep into participants' studies, feelings, and narratives surrounding the iPhone 14 logo. by way of using strategies together with thematic analysis and narrative inquiry, we can extract wealthy, contextually embedded insights, uncovering the underlying motivations and institutions that force logo perceptions and loyalty.

In parallel, quantitative surveys could be allotted to a large and demographically numerous pattern of contributors. these surveys will employ established scales and metrics to quantify diverse dimensions of the iPhone 14 brand, including brand recognition, brand image, and buy motive. by way of harnessing statistical strategies which include regression analysis and think evaluation, we can uncover styles and relationships inside the information, taking into consideration a scientific exploration of the factors influencing purchaser conduct and brand options.

furthermore, observational analysis will complement these strategies by supplying actual-time insights into purchaser interactions with the iPhone 14 brand throughout distinct touchpoints and contexts. this can include reading user-generated content material on social media systems, tracking online reviews and discussions, and watching purchaser conduct in retail environments. via triangulating this observational information with the findings from interviews and surveys, we will gain a holistic knowledge of the iPhone 14 brand environment, figuring out key strengths, weaknesses, and possibilities for strategic enhancement.

A multifaceted strategy for data validation will be used to guarantee the accuracy and authenticity of the data that was gathered. This can involve inter-coder reliability tests for the interpretation of qualitative data as well as member checking, in which participants are asked to examine and confirm the accuracy of their answers. Furthermore, methodological triangulation will be employed to cross-check results from several data sources and methodologies, strengthening the validity and resilience of the study findings.
Further to qualitative interviews, quantitative surveys, and observational evaluation, several other broadly used techniques for information collection might be included in this dissertation to ensure a complete and nuanced exploration of branding techniques for the iPhone 14.

Content analysis:
content analysis might be employed to systematically examine textual, visible, and audiovisual content material associated with the iPhone 14 brand throughout various media structures, such as websites, commercials, and promotional substances. by way of coding and categorizing the content primarily based on predefined standards, we can find habitual themes, messaging techniques, and visual cues hired via Apple and its competitors in shaping purchaser perceptions of the iPhone 14 brand.

Case research:
Case studies of successful branding campaigns for generation products, along with previous iterations of the iPhone and competition's flagship devices, will be conducted to extract best practices and lessons discovered in emblem positioning, messaging, and consumer engagement techniques. by studying actual-world examples within the generation industry, we aim to contextualize our findings and draw actionable insights that could tell the branding techniques for the iPhone 14.

Professional Interviews:
Similar to consumer views, expert interviews can be performed with industry specialists, advertising executives, and branding experts to gain insights into emerging traits, demanding situations, and opportunities inside the technology branding landscape. those interviews will offer valuable perspectives from insiders inside the industry, offering strategic insights and expert critiques that complement the consumer-centric records collected through qualitative and quantitative techniques.

Online Ethnography:
on-line ethnography will be employed to immerse in and examine online groups, forums, and social media structures in which discussions about the iPhone 14 and related generation products take location. through collaborating in those digital spaces and documenting the conversations, tendencies, and user-generated content material, we can advantage an ethnographic expertise of how purchasers interact with and understand the iPhone 14 emblem in the virtual realm.

Experimental research:
Experimental research can be conducted to check the efficacy of precise branding interventions or messaging techniques in influencing purchaser perceptions and behaviors associated with the iPhone 14. through managed experiments and randomized managed trials, we can systematically manipulate unbiased variables (e.g., branding factors, messaging cues) and measure their effect on structured variables (e.g., brand desire, purchase purpose) to pick out causal relationships and tell proof-based total branding choices.

By incorporating these additional methods into the facts series method, we intend to triangulate findings from a couple of views and sources, enriching the depth and breadth of our evaluation of branding strategies for the iPhone 14. This multi-method technique will allow us to generate strong and holistic insights that contribute to advancing theoretical knowledge and sensible applications in technology branding and advertising.

overall, the information series manner may be characterized via its intensity, breadth, and rigor, encompassing a various array of procedures to seize the multifaceted dimensions of branding techniques for the iPhone 14. via this comprehensive and nuanced evaluation, the dissertation objectives are to generate actionable insights and tips that contribute to advancing theoretical information and sensible applications within the subject of era branding and advertising.

	

	5.
	Lledaenu Gwybodaeth / Cynulleidfa: 
Rhestrwch i bwy y rhoddir neu y dangosir copi o’r canlyniadau neu adroddiad  / cyflwyniad terfynol.
	Dissemination of Information / Audience:
List to whom a copy of the results or final report/presentation will be given or shown.

	The dissemination of the effects and final document/presentation will goal various stakeholders and audiences worried in the generation enterprise, academia, and marketing domains. the following list outlines the supposed recipients:

Educational network:
· Faculty individuals and researchers in advertising and marketing, branding, and consumer behavior disciplines.
· Graduate students pursuing studies in related fields.
· Educational conferences and symposiums focused on era, branding, and advertising studies.

Industry professionals:
· Marketing executives and brand managers within technology businesses, along with Apple Inc. and its competitors.
· Technology industry analysts and specialists focusing on branding and consumer insights.
· Exchange publications and industry forums committed to the generation of advertising and marketing traits.

Consumer Advocacy groups:
· Businesses advocating for client rights and moral advertising and marketing practices.
· purchaser advocacy guides and online platforms.

Policy and Regulatory Bodies:
· Government businesses are answerable for regulating advertising and consumer protection.
· Industry institutions and standards our bodies placing suggestions for moral advertising practices.

General Public:
· Consumers are inquisitive about technology products, specifically the iPhone 14 and associated gadgets.
· Social media structures, online communities, and tech-focused forums where discussions approximately branding and customer stories take area.

Using disseminating the findings to these numerous audiences, we goal to facilitate understanding and sharing, stimulate discussion, and tell choice-making strategies across academia, industry, and the broader community. additionally, the insights gleaned from this research can influence advertising strategies, consumer advocacy initiatives, and regulatory frameworks inside the era industry, contributing to the advancement of moral and effective branding practices.


	

	6.
	Lleoliad y Prosiect:
Nodwch bob lleoliad lle y cesglir data neu y cynhelir ymarferiadau / cynhyrchiad.
	Location of Project: 
Identify all locations where data will be collected or rehearsals/ production will take place.

	
To accommodate the variety of approaches used, data collecting for this study will take place in multiple places. Qualitative interviews can be conducted virtually via tools like Zoom, in research facilities, or the homes of participants. Quantitative surveys will be given out online and might potentially be conducted at events or public areas. While content analysis will concentrate on digital content that is accessible online, observational analysis will take place in retail establishments, online platforms, and tech-related events. Expert interviews and case studies might be done in person at pertinent organizations or remotely. This methodology guarantees an exhaustive investigation of branding tactics for the iPhone 14 in various scenarios and with varying participant demographics.


	

	7.
	Cymeradwyaeth Arall: Oes angen cael cymeradwyaeth unrhyw sefydliad arall cyn cychwyn neu gwblhau’r prosiect? Os felly, gan bwy ac a ydy wedi'i sicrhau eisoes?
	Other Approvals: Is there a requirement for approval from any other organization/institution before starting or completing the project? If so, by whom and has it been obtained?

	Before beginning or finishing the project, no authorization from another institution or organization is needed. There is no need for further permissions from outside parties; the study will only collect information about branding tactics for the iPhone 14 in the marketing sphere. 












	ADRAN 4 – MANYLION CYFRANOGWYR / CYNULLEIDFA
	SECTION 4 - PARTICIPANT / AUDIENCE DETAILS


	Pwy yw’r cyfranogwyr arfaethedig?
	Who are the intended participants?
	Ydw / Yes
	Na / No 

	Myfyrwyr / staff Y Drindod Dewi Sant
	Students/staff of Trinity Saint David

	YES
	

	Oedolion (dros oed 16 ac yn gymwys i gydsynio)
	Adults (over the age of 16 and competent to give consent)
	YES
	

	Plant a phobl ifanc dan oed
	Children / legal minors
	
	NO

	Cleifion neu gleientiaid gweithwyr proffesiynol	
	Patients or clients of professionals	

	YES
	

	Rhywun sy’n cael ei gadw yn y ddalfa neu y mae’r llys wedi cymryd cyfrifoldeb amdano
	Anyone in custodial care or for whom the court has assumed responsibility
	
	NO

	Aelod o unrhyw sefydliad lle mae’n bosibl bod angen i unigolyn arall hefyd gydsynio.
	A member of any organisation where another individual may also need to give consent.
	YES
	

	Eraill:  Nodwch: / Others: please identify:
NO

	

	Nifer, Oed a Ffynhonnell y Cyfranogwyr 
Rhowch fanylion yr demograffeg y cyfranogwyr / gynulleidfa.
	Participant / Audience Number and Age
Provide details of the demographics of the participants / audience.

	Nifer o Gyfranogwyr / yn y Gynulleidfa
	Participant/ Audience number
	60 to 100 individuals.

	Grŵp oedran y Cyfranogwyr/y  Gynulleidfa
	Participant/ Audience age group
	18 to 65 years old.



	

	ADRAN 5 – RISGIAU YN PROSIECT
	SECTION 5 – RISKS IN PROJECT


	Bydd y diffyg ateb cadarnhaol i bob un o'r cwestiynau hyn yn arwain at y gofyniad  eglurhad a gallai arwain at oedi yn eich ymchwil. Dim neu Dim NID yn dderbyniol.
	A lack of a positive answer to all of these questions may result in the requirement of further explanation and a delay in your research. None or Nil is not acceptable.




	Risg Posibl:
(corfforol, seicolegol, cyfreithiol, cymdeithasol neu economaidd)
	Potential Risk: 
(physical, psychological, legal, social or economic)

	
A oes unrhyw risg bosibl i:  
	Is there any potential risk to:
	Ydw / Yes
	Na / No

	A
	Cyfranogwyr?
	Participants?
	
	No

	B
	Ymchwilydd?
	Researcher?
	
	No

	C
	BrifYsgol/Cyfadran?
	University?
	
	No

	

	2
	Rheoli Risg: 
Os oes, beth yw'r risg a sut y bydd yn cael ei reoli?
	Management of Risk:
If yes, what is the risk and how will it be managed?

	
No Risk Factors.

	

3	Os ydych yn delio â phlant ac oedolion sy'n agored i niwed a ydych wedi gwneud cais am dystysgrif DRS?	If you are dealing with children and vulnerable adults have you applied for a DRS certificate?

No.


	ADRAN 6 – MONITRO, ADBORTH A CHYFRINACHEDD
	SECTION 6 - MONITORING, FEEDBACK AND CONFIDENTIALITY


	1.
	Monitro: 
Os ydych yn sylwi ar unrhyw ymddygiad sy'n groes Cod y BrifYsgol/Cyfadran Ymarfer, unrhyw ganllawiau a gyhoeddir gan y gymdeithas broffesiynol priodol neu weithred anghyfreithlon. Amlinellwch eich strategaeth adrodd.
	Monitoring:
Should you observe any behaviour that contravenes the University’s Code of Practice, any guidelines published by the appropriate professional association or is illegal outline the strategy of your reporting action.

	


	
	
	Ydw / Yes
	Na / No
	

	A wnewch chi roi gwybod am unrhyw ymddygiad sydd yn erbyn Cod Ymarfer y BrifYsgol/Cyfadran neu sy'n anghyfreithlon?
	Will you report any behaviour that is against the University’s Code of Practice or is illegal?
	
	No
	

	A ydych yn darparu adborth i'r cyfranogwyr?
	Will feedback be provided to participants?
	Yes
	
	

	A fyddwch yn dogfennu'r 'caniatâd i gymryd rhan yn y prosiect'
	Will you be documenting the ‘consent to participate in the project’
	Yes
	
	

	

	ADRAN 7 – STORIO, DIOGELWCH A MYNEDIAD I DDATA
	SECTION 7 - DATA ACCESS, STORAGE AND SECURITY

	
	

	
	Ydw / Yes
	Na / No

	1.
	Ydych chi'n gyfrifol am storio a diogelwch y data eu casglu?
	Are you responsible for the storage and security of the data collected?
	Yes
	

	2.
	Sut y bydd y data yn cael ei storio?
	How will the data be stored?

	The information will be kept safe on secure servers and password-protected devices through the use of encryption and password protection. Only authorised workers will be able to access the data, and frequent backups will be made to guard against data loss. To further guarantee security and secrecy, any physical copies of the data will be kept in lockable filing cabinets.


	

	3.
	Mynediad i Ddata: 
Pwy fydd yn cael mynediad at y data? A oes unrhyw amodau i gael mynediad?
	Data Access: 
Who will have access to the data? Are there are any conditions to access?

	
Only authorised individuals directly involved in the research project, including me as the researcher, will have access to the data. All users having access to the data will have to abide by stringent confidentiality agreements, and access will only be provided to those who are deemed necessary. Compliance with ethical standards, data protection laws, and any other restrictions specified in the research protocol will be prerequisites for gaining access to the data. Strict prohibitions will be put in place to prevent unauthorised access to the data, and security precautions including encryption and password protection will be put in place.



	

	4.
	Cyfrinachedd / Anhysbysrwydd: 
Rhestrwch y dulliau a fydd yn cael eu defnyddio i sicrhau cyfrinachedd ac anhysbysrwydd y cyfranogwyr.
	Confidentiality / Anonymity: 
List the methods that will be used to ensure the confidentiality and anonymity of participants.

	
The following techniques will be used to guarantee participant privacy and anonymity:


Data Encryption: To avoid unwanted access, all digital data will be secured using safe encryption techniques. 
Participant Coding: To maintain anonymity, each participant will be given a special code or identification to replace their personal information in the dataset. 
Safe Storage: Information will be kept safe on servers and devices that require a password to access, with only authorised staff having access. 
Restricted Access: Only authorised participants who are directly involved in the study project will have need-to-know access to the data. 
All staff members who have access to the data will need to sign confidentiality agreements, which will outline their obligations to protect the privacy of participant data. 
Data Masking: To protect participant confidentiality, any identifying information gathered throughout the study process will be concealed or erased. 
Reporting Aggregate Data: To avoid identifying specific research participants, data will be reported in aggregate form when reporting findings.
Secure Disposal: When physical copies of data are no longer required for analysis, they will be safely disposed of by shredding or other authorised techniques. 

All of these precautions will work together to guarantee study participants' privacy and anonymity. 












	
ADRAN 7 – DATGANIAD
	
SECTION 7 - DECLARATION 

	

	Rhaid i’r adran hon gael ei chwblhau gan bob parti perthnasol cyn y gellir cyflwyno’ r cais i’r Bwrdd Moeseg Gyfadran.
	This section must be completed by all concerned parties before it can be submitted to the Faculty Ethics Board.

	Datganiad
Mae'r wybodaeth a gynhwysir yma yn gywir, hyd eithaf fy ngwybodaeth a’m cred.   Rwyf wedi ceisio dynodi unrhyw risgiau a phroblemau sy’n gysylltiedig â’r prosiect / ymchwil neu gynhyrchiad ac rwyf yn cydnabod f’ymrwymiadau innau a hawliau’r cyfranogwyr. 
	Declaration 
The information contained herein is, to the best of my knowledge and belief, accurate.  I have attempted to identify any risks and issues related to the project/research or production and acknowledge my obligations and the rights of the participants.

	
Llofnodau  
Dylai'r ffurflen hon gael ei chwblhau a'i llofnodi gan y myfyriwr a'r goruchwyliwr lofnodi ac yna gan Bennaeth yr Ysgol/Cyfadran/ 
	
Signatures
This form should be completed and signed by both the student and the supervisor and then signed by the Head of School/Faculty

	

	Myfyriwr / Student
           
Karan Soni                                                                       
	
	Dyddiad: / Date:

[bookmark: _GoBack]	11/04/2024

	
	
	

	Cydlynydd y prosiect  /  Tiwtor
Project co-ordinator / Tutor
Arolygwr  /  Supervisor

	
	                                                                                                 Dyddiad: / Date:

	
	
	

	Pennaeth Ysgol/Cyfadran  /  Head of School/Faculty

	
	                                                                                                                  Dyddiad: / Date

	Rhaid i bob cais am ymchwil ar sail cyfweliadau gynnwys y dogfennau canlynol:
	All interview based research applications must provide the following pro-forma documents:

	1.       Ffurflen gydsynio ddrafft

2.       Sampl o’r cwestiynau a ofynnir

3.       Taflen wybodaeth am yr ymchwil sy'n esbonio'n glir ddiben y prosiect, y deilliannau disgwyliedig a'r rheini y dangosir y canlyniadau iddynt.
	1. A draft consent form

2. A sample of the questions that will be asked

3. An information sheet on the research that clearly explains what the project is, what the expected outcomes are and who the results will be shown to.






DYCHWELWCH I'R GYFADRAN MOESEG CYDLYNYDD

PLEASE RETURN TO THE FACULTY ETHICS CO-ORDINATOR
.




	Cadeirydd y Pwyllgor Moeseg Gyfadran /Chair of the Faculty Ethics Committee              Dyddiad: / Date:
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