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The phenomenon of entrepreneurship as one of the key factors for economic development and growth depends on the differentiation of the traits, motives, and characteristics. It is important to view these factors as fundamental requirements for would-be entrepreneurs as well as for the analysts who study the phenomena of entrepreneurship. In this essay, an attempt is made to discuss the various facets of entrepreneurs and factors encouraging entrepreneurial activities from the perspective of the existing theoretical models and frameworks and those will be supported by successful entrepreneurs’ examples. The essay, therefore, will analyse some personality factors, attitudes, and parameters that have been dubbed as good for business, the truth shows that many factors determine entrepreneurial performance. Listed below are some characteristics of successful businesspeople or qualities that successful businesspeople have; risk takers, creative, and persistent, however, their reasons or goals may differ. By analyzing these factors considering the hospitality industry, the special characteristics of the entrepreneurship process and the nature of its challenges and opportunities can be presented.
When it comes to entrepreneurship, risk-taking capacity is widely regarded as one of the prominent features of the opportunities of an entrepreneur. It means the ability to freely take risks without the assurance that the given actions will have no negative consequences (Postigo et al., 2021). Such willingness results in certain opportunities carried by people when they are ready to transcend their boundaries for different improvements like financial gain, satisfaction, and invention (Williams, 2021). However, going broke also has its drawbacks; one begins with no money, loses it all, gets stressed by the position, and ends up having no business. Based on the Expectancy Theory developed by Victor Vroom individuals are willing to undertake certain behaviors that they think will produce valued results (Gyepi-Garbrah et al., 2023). From a behavioural perspective, risk-taking is viewed as a behaviour due to increased entrepreneurial reward and indicated by additional funds in an entrepreneurial endeavour such as to increase profits or for entrepreneurial satisfaction. Calculated risk-takers perhaps have better odds of adopting innovations and opportunities that other players ignore (Zhou et al., 2020). This aspect shows that taking high risks entails making reckless decisions where the firm exposes itself to more risks of failure.
Innovation has always been a key element of entrepreneurship that can help people set themselves aside from competitors and beat the market (Wijngaarden, Bhansing, and Hitters, 2021). It means the ability to create and implement unique ideas and to create unique solutions to situations. To the entrepreneur’s innovation is not a luxury, it is often a vital imperative that is essential for the business to perform and grow. According to the Creativity Theory, proposed by Teresa Amabile, creativity is influenced by three factors (Wijngaarden, Bhansing, and Hitters, 2021). These contain domain-relevant skills, which are the skills necessary for accomplishing the tasks in the students' specific domain of interest, intrinsic motivation which is the drive of a person to engage in a particular behavior because that behavior is inherently enjoyable, and finally, task-relevant skills, which are the abilities required for a student to successfully perform a certain academic task (Shi et al., 2020). However, there is intrinsic motivation, which is the drive of the entrepreneurs within the process that they engage in due to passion. It can lead to a strong dedication to innovate and be ready to take certain chances (Salmony and Kanbach, 2021). Finally, the skills required for the tasks refer to the applicability of problem-solving and creative ideas and skills that an entrepreneur has in him or her. These skills make them come up with great solutions that they can solve difficult problems (Rickman, 2013). When the domain-relevant skills interact with the intrinsic motivation and the task-relevant skills, what results is a perfect storm of innovation. This innovation in turn can make a competitive advantage and high marks in shares and future development.
Self-efficacy is one of the tenets of entrepreneurship is the confidence an individual has in his/her ability to achieve his/her goals. The self-efficacy of the entrepreneurs is high, they are in a better position to withstand the test of harsh realities, failure, and uncertainties (Gunawan, 2020). They have a very strong belief that they have skills and information that will enable them to overcome problems and result in the achievement of the intended goals. Self-efficacy is influenced by four primary factors: execution and achievement, observational learning, verbal talk and information, and physiological conditions (Wang, Hung, and Huang, 2019). In the case of social entrepreneurship, these factors have a detrimental impact on self-efficacy opinions. Self-generated efficacy is again driven by past successes in business performance. Concerning past accomplishments, one will be able to build confidence as far as entrepreneurs are concerned (López-Núñez, Rubio-Valdehita, and Díaz-Ramiro, 2022). Also, gaining information through observation and the success of others leads to increased self-efficacy. On one hand, positive reinforcement will change economic self-demoralization and help entrepreneurs to have a positive outlook on them. 
Locus of control is another broad personality dimension that defines whether a person perceives him or herself as having control over aspects of his or her life (Hamzah and Othman, 2023). People with more developed sense of control may feel directly involve in those tasks for any success or failure; external locus of control on the other hand feel that any success or failure is a result of forces beyond their control. Fritz Heider in Attribution Theory postulated that people tend to accord their achievements and or lack of achievement to internal and or external causes (Zhang, Prayag, and Song, 2021). Internal locus of control predisposes the entrepreneurs to report their achievements to self-effort and skill. This internal attribution may well increase their self-esteem, motivation, and general ability to persevere (Tseng et al., 2022). If entrepreneurs are convinced that they are the main initiators of their successes, they will take responsibility for their companies and make more choices. They are also less likely to self-displace blame for failures as well as determine solutions and persist more in the face of failure. It further promotes a self–efficiency, or a sense of normal personal control. People having such an attitude toward self-employment objectives are likely to perceive more control over self-creation and self-employment (Ndubisi, 2013). This belief can make them act on calculated risks, and new ideas and come over the barriers. In contrast, individuals with an external locus of control will be less active, and less inclined to be proactive (Burns, 2022). They may blame their failures on some factors beyond their control, have restricted control perception, and, therefore, be limited in their entrepreneurship.
Martha Stewart is famous for investing in various sectors such as media, retail, and restaurant business, Stewart has proved to be a person ready to take some risks provided they are well calculated (Gorgulu, 2020). One of them was the decision to launch her magazine and television show in a field that she had very little experience in. Another aspect of Danny Meyer’s continued growth that supports the argument that he is doing so wisely is his diversification of his Union Square Hospitality Group into concepts like Shake Shack or Union Square Events restaurant management division. 
In the field of hospitality, being an influential chef, Yotam Ottolenghi has adapted his perspective to people's tastes in the preparation of food and his cooking perspective can be closely linked to innovation (Magdalena et al., 2023). Rocco DiSpirito has not only tried out other niches in cooking but has also undergone certain changes in culinary approach. He introduced the concept of healthy and organic food to restaurants (Cruz et al., 2022). This has allowed him to spur his success in the competitive hospitality industry since he has been able to give in to ever-changing tastes and trends.
Smack in the middle of legal troubles and controversies, Martha Stewart has kept a lot of confidence in her skills. Against the allegation of insider trading and obstruction of justice, her high self-efficacy was proved by her ability to bounce back and rebuild a better brand image for herself (Gorgulu, 2020). Relative to the self-efficacy subdomain, it can of course be noted that Danny Meyer’s keeper atheistic despite the economic challenges that climaxed in 2008 are sufficient to show that the man has an immense passion for expanding his business empire (Magdalena et al., 2023). He has been steadfast in his leadership and team hence the tough time has not posed a problem to him.
Yotam Ottolenghi’s motives for entrepreneurship, where he wanted to be his boss and make his own career decisions, show a higher capability of control. He has understood how ownership nature of the business works, and decision-making authority to propel him forward (Salmony and Kanbach, 2021). Rocco DiSpirito’s course of action or organizational behavior takes on new challenges and welcomes new changes can be described as an internal locus of control (Viktor L. J. Proesmans et al., 2023). He has confidence in his ability to seek the kinds of work he wants, which has led him to seek out different roles.
Although all four entrepreneurs present one or several of these traits, the distinctions can be observed. While Martha Stewart does not necessarily expand on new industries, she does embrace risk-taking and entering new opportunities. The same can be said of Danny Meyer. There is an obvious passion for reinvention and a want to bring out the novelty to the table that connects Yotam Ottolenghi and Rocco DiSpirito. All four of the entrepreneurs have high levels of self-efficacy and high levels of internal control for good reason, to be able to overcome and adapt to obstacles and rightfully own the entity. The choice of markets is explained by the fact that both Martha Stewart and Danny Meyer have faced a highly competitive and saturated location (Cruz et al., 2022). Yotam Ottolenghi from the United Kingdom has benefited from the increasing popularity of world cuisine. Rocco DiSpirito has also engaged himself in building his brand. These differences in cultural context and experiences have influenced the directions in which these individuals have taken their businesses coupled with how they have expressed these different traits. In conclusion, these entrepreneurs portray the complex situation of entrepreneurial success (Barringer and Ireland, 2018). The so-called personality characteristics in entrepreneurs include Risk-taking, Innovation, Self-efficacy, and the internal locus of control but how and in which way such characteristic plays out can be in several ways (Postigo et al., 2021). Clearly identifying these factors and how they work together or separately is critical to anyone interested in the field of entrepreneurship and future business owners themselves, as well as for researchers investigating the dynamics of the given business behavior. 
In this essay, an attempt has been made to analyze several aspects of entrepreneurial personality having based the discussion on the available theories and models. It is necessary to understand that such character traits as risk-taking, innovativeness, self-estimated efficiency, and internal control over the results can be considered as defining entrepreneurial traits, but the given traits might be developed in various ways. This essay argues that multiple antecedent factors help to determine entrepreneurial performance. Social skills, motivation, and personality are some of the discourage that differentiates the successful entrepreneur from the rest of the world. For further comprehending of how this factor impact this industry, more time/resources need to be allocated. All in all, increasing our knowledge regarding industries that relate to the specific behaviors of entrepreneurs helps those people who are newly entering the business world, as well as makes a positive contribution to the development of numerous industries and the overall growth of the economy.
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