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On a global basis, Unilever is a significant provider of a wide variety of food, personal care, and home items, as well as other fast-moving consumer goods. The product line offered by Unilever encompasses a wide variety of recognisable and well-liked brand names (ULLAH, 2021). The goods can be purchased in one hundred fifty different nations. This paper will aim to analyse the dividend distribution policy as well as efficient market hypothesis of this business organisation and provide recommendations based on the findings from the financial analysis.
[bookmark: _Toc124189709]Dividend Distribution Policy 
A company needs to ensure that cash from operations is delivered to shareholders over a prolonged period of time and at a rate that is higher than what is required for both the short-term and the long-term (Mustafa Al-Sharif, 2020) In addition, the Dividend Distribution Policy of the Company needs to make certain that cash from operations is repaid at a rate that is higher than both its short-term and long-term obligations. In addition, the dividend distribution policy of the company must produce a higher return on cash from operations than the company's immediate and long-term cash demands in order to be considered successful. The company has made it abundantly clear that it is dedicated to continuously increasing the value of its shareholders and providing them with a distribution that is capable of competing with other market dividends and perhaps being maintained over time (Delcey and Sergi, 2022). 
Based on their analysis of the current circumstances, the Board of Directors has the ability to make recommendations on dividend distribution, including whether or not one should be paid and at what rate. This can include determining if a dividend should be paid and, if so, at what rate the dividend should be paid at. It's possible that this guidance will address the question of whether or not dividends should be paid. The company's Board of Directors may decide to disperse dividend payments based on the present operating worth of the business, with the final payment being contingent on the annual outcomes of the business. There is a possibility that the operating value of the property will affect both payments. 
Shareholders will have the opportunity to vote at the Annual Meetings on whether or not the Dividend that has been proposed by the Board of Directors should be approved. Nevertheless, dividends can be paid out in an amount that is lower than what was requested. This is the case, despite the fact that dividends cannot be given in an amount that is greater than the amount that is intended. 
It is expected that a dividend proposal that is based on the industry's earnings after taxes for the current year would be offered (ULLAH, 2021). In the event that the company posts a loss after accounting for taxes within a specific fiscal year, the Board of Directors may propose that some of the retained earnings be distributed to shareholders. These distributions have to be carried out in compliance with all of the laws and regulations that are now in effect. Despite this, the authority in question does not consider this to be the only choice they have available to them. 
[bookmark: _Toc124189710]The Hypothesis of the Market 
Prices on efficient markets are always reflective of the most recent information because investors are constantly competing with one another for market share. When buying or selling a financial instrument, the price must always take into account not just the rate of return that is anticipated, but also the amount of risk that is involved with the investment (Aslaksen and Wiersdalen, 2019). If the stock market is operating as it should, the current price of Unilever's shares should accurately reflect the true value of the company. There is no clear pattern to the fluctuations in value of a financial asset since there is insufficient information about the future. This is the case because. The prevalent pessimism regarding the future is tied to this phenomenon. A financial market is considered to be efficient when its prices accurately represent all of the information that is important to the market. Only information that is more recent has the potential to have an effect on the price of an asset, provided that the asset's price accurately reflects all of the key events that have occurred up to that point in time (Delcey and Sergi, 2022). 
Because of these differences, we are able to differentiate between three distinct types of effectiveness. It is expected, in accordance with the information efficiency hypothesis with a level of strength equivalent to "moderate," that current prices accurately reflect all of the information that is currently accessible. In addition to the previous price levels, this data also includes the financial data that was supplied by the company as well as forecasts provided by analysts. To establish whether or not this assumption is accurate, one can examine the way in which the price of a company's stock reacts when an important business announcement is made. 
The degree of market efficiency that can be achieved with a certain amount of success by carrying out trials under competent supervision. The purpose of this experiment is to investigate whether or not the presence of unpredictability and unfavourable selection has an effect on the efficiency of the market. It seems like the research approach has certain advantages because it can organise the data acquired by different disciplines and follow their behaviour (Aminimehr et al., 2022). This has the potential to alleviate some of the problems that are associated with event studies, such as the significant range in results that can be attributed to the method used to evaluate excess and/or projected returns, the period selected and the length of that period, and other factors. 
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The process through which a financial institution evaluates an investment proposal in an open and objective manner in order to make a decision regarding whether or not to fund the proposal is known as a project evaluation. In the following sections, we will go over the five most common methods that are used to evaluate different types of financial projects. 
Economists take into account a wide range of factors when determining whether or not a project can be profitable in the long run. These factors include, but are not limited to, the costs of the suppliers, the capacity utilisation rate, the projected income, the expected costs, and the future profits. 
It is imperative for companies to keep a close eye on their current levels of profit at all times because this information serves as the foundation for all other financial indicators. In order for the organisation to earn the amount of money that was anticipated, it is vital to create plans in advance for the proper number of sales (Pilbeam, 2013). The fundamental factor that drives sales is the level of consumer interest in the product. Product demand is one of the most important variables that should be considered whenever one is determining whether or not a company is profitable. 
The location of the new business will be a crucial factor in determining the level of success that the effort is put. During the site selection process, it is vital to take into account government rules, government incentives, and government-sponsored discounts. As a result, the concept of location is granted a significant amount of significance in the field of economics (Pattiruhu and Paais, 2020). Every organisation has to have the ability to evaluate its current financial situation. One of the most important steps in determining whether or not a business can remain profitable is to do an analysis of the requirements for both fixed and working capital (Husain et al., 2020). 
Fixed capital, which is also commonly referred to as fixed assets, is a term that is used to describe the tangible and intangible assets that are routinely purchased and utilised by an organisation. It is possible for a firm to need fixed capital, but it all depends on the kind of business they run, how big they are, and how long they plan to keep the investment. It is vital to incorporate the asset's cost, fees for the architect and engineer, power and capital costs, degradation, trial run charges, and other associated costs when calculating the amount of Fixed Capital that is required (Husain et al., 2020). The maintenance costs, rehabilitation costs, and expansion costs associated with the structure should all be covered in the project report. 
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When we take a cursory look at Unilever's financial management, we can see that the firm has implemented and adapted a range of models and ideas from the field of strategic management. This can be seen when we compare the company's current practises to those from the past. When developing a strategy, the corporation's primary focus should be on satisfying its customers, but it should also be concerned with ensuring that its products continue to be of high quality and with expanding the range of activities that are relevant to both their products and their marketing. Unilever is required to actively monitor the strategies employed by its rival companies in accordance with the tenets of the philosophy of financial management in order to identify and address any operational flaws or deficiencies. The organisation needs to construct a strategic framework for all aspects of the business, beginning with the most fundamental operational operations, the supply chain, and the human resources department. By encouraging managerial skills within the organisation and among sister franchisees, Unilever may be able to acquire a more thorough analytical view of the market and its position in it.
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