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EFFECTIVE WAYS TO COMMUNICATE WITH ONLINE COSTUMERS
An attractive option to interface with the global costumers using social platforms

The events of recent years have started a long and the same time alluring process of transformation for the business in the world. There have been changes in both team interactions and communication with clients. Now, Marketers can reach customers with different social platforms.
According to Statista Research Department (Aug.3, 2021) “As of January 2021, Facebook was the most used social media platform among marketers worldwide. According to a global survey, 93% of responding social media marketers used the network to promote their business, while another 78% did so via Instagram. Over the past few years, social media marketing has become one of the most popular and successful forms of digital marketing. Thanks to the massive userbases of networks like Facebook and Instagram, advertisers can reach billions of potential customers at the click of a mouse. Among the many benefits of using social media platforms for business purposes, industry professionals particularly value the increased exposure for their brands and products, as well as the increased traffic on their websites. With an active user count of close to 2.8 billion, Facebook is the most popular social network worldwide. Therefore, the market leader also remains the most important social media platform among marketers on the B2B and B2C spectrum.” 
Social media can be a great customer service tool. By handling customer complaints and concerns on social media, the Marketer can express to the customers how dedicated is to keep them satisfied and predisposes on the creation of a loyal customer base. There are various social tools the Marketer can use to support the customer service needs:
MESSAGING APPS: Facebook Messenger and WhatsApp suggest communications directly with the customers personally.
LIVE CHAT: Live chat is a great option for customer service because it provides fast responses from real live-chat agents, a very effective alternative to Face-to-Face meetings during the current pandemic situation. 
“More lockdowns are being announced each day due to COVID-19. As the situation evolves, business owners are exploring ways to stay in touch with customers until shops can reopen. In fast-moving and uncertain situations, it’s important that you be available to answer your customer’s questions, communicate your business’s status and provide support to your community. It may mean you try entirely new ways to reach your customers, such as SMS texting or webchat. Here are some tools to get you started.
Podium Webchat
Live chat with your customers using a webchat tool like Podium. Podium integrates with your website to allow your team to answer questions, schedule appointments, and sell your product or service in 1:1 conversation with customers. The Podium widget can be customized to include an avatar, greeting and away message for any queries that come in after normal business hours. It’s a great personal touch to add to your e-store: Research from Forrester found that customers who engage in a live chat conversation with a business are 2.8x more likely to complete a purchase. Keep your employees busy while interacting with customers from a distance.” Emily Heaslip (U.S. CHAMBER OF COMMERCE).


CHATBOTS: “Chatbots are perfect for efficiently addressing customer concerns. Chatbot responses are immediate, so customers don't have to wait around for a response. Using chatbots is also more affordable than hiring human customer service.” Sammi Caramela (Business News Daily Dec.02, 2020)Chatbots are programmed to filter large amounts of data to provide fast answers, the ability to be in a continuous phase of work and availing businesses the advantage of efficiency and productivity is what makes them attractive and preferred, chatbots can improve response rates, improve customer service, automate online purchases, and provide better communication. They are capable of instant replies thereby increasing the chance of converting the visitor into a potential customer. According to IBM’s research ( https://www.ibm.com/blogs/watson/2017/10/10-reasons-ai-powered-automated-customer-service-future/ ), human participation in the costumers interactions will be replaced by more than 85%. Another massive benefit of using chatbots is the eliminating of the language barrier in the customer’s communications. In the present day, it is essential for the business to have an online presence, the use of a website, social media page, or both can offer the Marketer massive benefits.Вашият текст тук

“Social media customer service is the future of business/customer interactions - if you and your organization have not yet embraced this technology, you should. You need not set up accounts on every platform, but it is crucial to be online in some capacity. In the same manner that you should search for a professional firm to create your website, you should also seek the help of social media marketing agencies - this can be the difference in having an effective social media strategy. By keeping all of this in mind, you can grow your following, improve your audience engagement, and keep your customers satisfied using this invaluable new technology.” Hubert Ayrald (The Benefits of Using Social Media for Customer Service)
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