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Sustainability in Hospitality and Tourism Management 
When it comes to Sustainability in Hospitality and Tourism, this is meant by an ongoing process of making a positive impact on the three categories environmental, economic, and social. It is a concept of visiting a place with respect for the occupants of the atmosphere/area, their cultures, customs, and socio-economic systems. Sustainable tourism concentrates on human activity while maintaining natural ecosystems and its protection for future generations without co-operating tourist satisfaction. Various of locations hugely are reliant on the tourism industry and its sustainability. It is known to create a beneficial experience for the visitors/guests who may have a substantial economic impact. Sustainability in hospitality and tourism also defines in the capacity to endure or continue. Sustainable tourism has become the new rumour word for tourism workers, in order to incorporate the right balance between the three categories as mentioned before which is environmental, economic, and socio-cultural of tourism development. If this balance is the most appropriate, then this will guarantee the long-term sustainability of tourism. Sustainability more of than just taking care of the environment, it is bringing the social and economic impact of what we do and how we do it. As we mentioned the three categories there is much more definition to it. 
When it comes to sustaining tourism, it will never be completely sustainable as every industry has many impacts, but development and progress can be made in order to become more sustainable. As more states and countries begin to build on their tourism industry, this generates major effects on natural resources, consumption patterns, pollution and social systems. Sustainable tourism development principles and management practises are relevant to all forms of tourism in all types of destinations, including mass tourism and the various niche tourism segments. 
· Economic
The factors of economic sustainability incorporate developing the local economy by purchasing local products and using local services. The aim is to sustain the financial profits within the community by involving the members of the area within the tourism industry. Thriving tourism creates job vacancies both directly and indirectly by offering goods and services. Small businesses succeed in such environments and significantly improve the local economy. The expansion of the retail and transportation section of tourism creates more jobs; whereas, small business services produce additional tax revenues that can be used for schools, hospitals, housing, and community services. The benefits of the economic sector are within the direct impacts are, that it characterizes the GDP produced by the activities that directly deal with tourism such as hotels, travel agents, airlines, and tour operators as well as restaurants and other activities that accommodate to tourists. Within the indirect impacts, this has an increase in intensity due to the actions undertaken by the segment and are a role of three different factors such as capital investment, government spend for tourism and supply chain events. Induced impacts mean that it represents the wider donation tourism through the outlays of those who are directly or indirectly employed by the tourism sector. 
· Environmental 
The hospitality division has previously had a major environmental effect through energy and water consumption, use of consumable and durable goods, and solid and hazardous waste construction. Hotels utilize energy for HVAC operations, lighting, fuel and other power requirements. Water is used for bathrooms, F&B, and laundry, as well as other common functions (irrigation, cleaning and maintenance). Waste is made by the clearance of paper, batteries, bulbs, furniture, equipment, uses and more. 
· Social
The social factor underlines deterrence of exploitation of one part of the society for the financial profit of another. Social sustainability is centred on supplying frequent chances of the local society as well as the human rights. The benefits of this aspect are exceptionally vital in developing countries and rural regions where the opportunities are not enough in order to benefit the entire community. By manging all aspects of tourism with care, will benefit many geographical areas and greatly add to the social and economic growth of the region. In many cases, the government department fulfil sustainable practises by merging agriculture, small scale industries and tourism to support each other in a properly balanced manner. The benefits of this sector are that it gives endorsement of cross-cultural understanding of soft diplomacy, reason to maintain culture and tradition and it gives a nurturing of social wellbeing and stability. There are also negative impacts upon this sector as well such as, there may be overcrowding of sites used by local people, misrepresentation of local customs by familiarising them to tourist consumption, effects on the local language- English words may replace the local ones and “demonstration effect” this is an observation where all tourists that are rich can lead to resentment of tourist’s material goods. If tourists carry such items such as an I-Pod or a camera then this will cause many locals to appeal and then lead to theft and robbery as those that cannot afford to buy them will end up making this move. 
The management procedures and development regulations relate to all characteristics of tourism including niche tourism segments and mass tourism. The standards refer to all three divisions as well as economic, social, and environmental. The intention is to create a fit balance between all three dimensions to make sure long-term sustainability. In the development process, notified input is necessary along with strong political leadership. By encouraging sustainability traditions, a high level of tourist contentment is ensured through introducing proactive and corrective measures as they become essential. Tourism based on sustainability influences the industry, the host communities, the environment, and the requirements of visitors. The key component in tourism development and conservation is the use of environmental supplies aimed at safeguarding of biodiversity and natural heritage of the area. Support to cultural tolerance and understanding are the critical traits in protection of the regional communities and their socio-cultural authenticity. Sustainable tourism is a major factor in easing of poverty by creating stable employment, income-earning opportunities, and socio-economic benefits such as even distribution of wealth between all stakeholders. 
In context of the Costa Rica case study, they were developed by the Sustainability Programs Department of the Costa Rica Tourism Board and the Costa Rica National Accreditation Commission in order to gain the certificate of Sustainable Tourism as it was designed to observe them with a sustainable model of natural, cultural and public reserve management. This certificate has certified Costa Rica’s position as a developer of ecological tourism, highlighting its reputation as a destination for those who wish to preserve the natural environment. It was shown that during 1997 Costa Rica had worked on a proposal to enlarge the CST throughout the country. Costa Rica Tourist Institute (ICT) is the official unit responsible for this program. Controlled by the National Accreditation Committee, it contains of a scale of five levels of accountable tourism accomplishments. The doings and services offered by businesses under the Certification for Sustainable Tourism Program make sure that minimal negative impact is made on the surrounding natural environment. The CST is also made for all organizations of the tourism sector. The first stage CST utilized only to the hotel and resort segment as they are classed as Eco Hotels. Partaking in this program is entirely voluntary and CST continues to open to all hotels, inns, lodges, resorts that wish to play a part in Costa Rica’s preservation efforts. It is mainly due to this Sustainable Tourism Program that Costa Rica has been able to protect its natural areas. The revenue earned from this goes to park protection and offers the local community work chances. They also grant companies a guarantee of support for showing environmentally and socially sound attempts. In order to help motivate the tourism industry to develop environmentally sensible manufactured goods this certification also works as a beneficial marketing tool. This program summarises each tourism company on the four major aspects such as physical biological parameters, infrastructure and services, external clients and the socio-economic environment. This program also educates the best management practises, organizing certification assessments, offering training sessions and promoting the certification within the environmental markets. It stimulates the tourism companies and executives to improve the use of company resources, promoting economic growth and effective consumption. This often has a positive impact on the natural environment as well as in the socio-economic sphere, leading to a need for recycling, energy saving, proper waste clearance, preservation of the natural environment and better system management. Costa Rica have helped diminish unpleasant effects of traditional tourism on the natural environment, created awareness, provided financial benefits to the local communities, and have enabled in building the environment. Costa Rica has been able to prove that saving and economic growth goes hand in hand. Costa Rica has been able to achieve sustainable development and protect the unspoiled landscapes from the dangers of harmful agricultural procedures. Costa Rica’s tourism industry has built as environmentally sound and productive, protecting the considerable natural treasures of the country while bringing economic openings to the rural areas. 
Marriott hotel also reduces their environmental footprint by sustainably controlling their energy and water use, reducing their waste and carbon emissions and increasing the use of renewable energy. They safeguard to employ innovative technologies to plan, apply, track and communicate how they function responsibly to ease climate-related risk, helping their business and the communities in which they operate. Marriott also collaborates with their co-workers, hotel owners, franchisees, brands, suppliers, business partners and guests to dynamically cut the environmental effect of and risk to our business by creating and running sustainable hotels. They are also committed to incorporating leading environmental and social methods into their supply chain and associating with like-minded suppliers. They aim to lower the negative environmental and social influence of their business pursuits by converging on sustainable, responsible, and local finding.
Marriott’s goals: 
· By 2020, necessitate all contracted suppliers in the Top 10 categories to provide information on product sustainability, complete of social and human rights impacts
· By 2025, necessitate all centrally contracted suppliers to deliver this information
· Responsible Sourcing: By 2025, responsibly source 95%, by spend, of its Top 10 categories
· Top 10 categories include: animal proteins (inclusive of beef, eggs, lamb, pork and poultry), bottled water, cleaning supplies, cocoa, coffee, guest room services, paper products, seafood, sugar, and textiles
· Marriott International is devoted to obtaining 100% of their eggs (shell, liquid, and egg products) from cage-free sources throughout the global ventures for all owned, managed and franchised properties by the end of 2025.
Impacts: 
· 77% Forest Stewardship Council-certified personal paper products
· 17.2% Marine Stewardship Council- or Aquaculture Stewardship Council-certified seafood
· 44% toward their commitment to source 100% of eggs from cage-free sources throughout global operations by the end of 2025
· 95% of furniture, fixtures, and equipment purchased from suppliers that reduce, reuse, or recycle packaging
(These were all 2018’s progress made by Marriott)


Tourism Relationships: 
Budowski (1976) had recommended that there are three different relationships that exist between those supporting tourism and those advocating environmental management. 
· Polarisation- tourism and conservation exist in separation and have not much contact with each other. This stage is unlikely to persist for a long period due to the considerable changes in the environment that are likely to take place with the growth of mass tourism. 
· Symbiosis- tourism and conservation may appreciate a jointly supportive or reciprocal relationship where they are organised in such a way that each other benefits from each other. 
· Conflict- tourism and conservation can be in conflict especially when tourism causes unfavourable effects to the environment. Most situations unfortunately fall into this category- sometimes the damage has already reached severe percentages. 
Conclusion: 
Sustainability is a tough view which is hard to classify, in search of sustainability there will be a period where there is demand to restrict progress to some pre-established threshold. There is also a requirement to modify the behaviour of the stakeholders in tourism. Ecotourism is not a resolution to sustainability and there is instant need for combined responsibility by the private sector combined with a fully engaged public participation in the planning of tourism. in order to make a sustainable livelihoods the following factors allow this such as, tourism can create jobs, increases the demands of locally produced products and services, reduces poverty, helps traditional businesses diversify into tourism, developing and improving tourism products, builds resilience to climate change and brings in change to policies and procedures for long-term success.
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