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Introduction: In this assignment an essay will show a comparison between 2 chosen multinational hotel brands marketing methods as well as their strategies. This will include the following 
· Marketing strategies
· Segmentation and positioning
· Marketing communications
· Marketing the products and service
· Target audience 
With the of use of strong identifying the similarities and differences used between the two hotels Marriot and Premier Inn to attract clients and their strategies to help improve services. Marriott have an app that they use Bonvoy. Which can be downloaded on both the app store  for iPhone or goggle play for android users. This app is used to attracted customers by sweetening them up with elusive offers, ranged 15% deals, half price offers on second rooms, longer stays come with extra and better treats in return.

Marriott is a 5* hotel brand well known internationally for their luxurious and premium services provided to their guests
Whereas Travelodge on the other hand is a 2* rating hotel, which is a lot more affordable for people. 
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