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Introduction
In this essay, I will be producing a report regarding a topic that I have researched and investigated with my own knowledge. I have decided to investigate different people’s opinions on animal testing regarding their favourite brands. I have decided to use this topic as I am very familiar with the information it can provide. It is also very interesting to be able to find out about people’s opinions on what may be seemed as a controversial topic. 
Background
Make Up Brands
The art of wearing make up was first introduced by the ancient Egyptians, and from that era it has significantly improved and in 2019 there are now over a thousand different brands presenting different types of products for so many different uses, while they range from highly popular to least there are many brands that are not as honest with their intentions. As it is becoming more known, some make up brands are found to be in violation of animal testing. However, in most cases this still does not affect their sales. While cosmetics are being bought by people they are also being tested on innocent, sometimes endangered, animals. It is also known that companies do have a choice whether to start or continue with animal testing and unfortunately, it is claimed by companies, that due to using new ingredients sometimes companies have to take this route (Humane Society International, 2013), Although this is a huge problem in 2019, it almost always never causes conflict for consumers when purchasing products from these specific brands since consumers are usually more attracted to the product than how it was made.
Aims and Objectives
The investigation I researched was ‘people’s opinions on animal testing regarding their favourite make up brands’. I took 3 aims to research about this topic. I did this by asking members of the public a few questions, handing out surveys and finding secondary research based on studies that were available for viewing online. 
Objectives:
1. Find out the most liked make up that is guilty of animal testing.
2. Would people still buy the products after knowing what they did to the animals?
3. Are you or are you not in favour of animal testing?
Method
To research this topic, I took specific steps in order to receive more accurate and consistent data. The first thing I did was hand out surveys near the Westfield shopping centre, where the participants were chosen at random. This allowed me to achieve a less biased set of results of quantitative data. I then carried out a study with four people to evaluate which brands, depending on their popularity and ingredients used, would participants reach out for.
Results
The results from the research that I had carried out were very surprising, as after showing participants the nature of animal testing, it was found that 3 out of 4 participants were not interested in how the product was produced but rather if it would affect them negatively. They found it reasonable to use animals for animal testing, however, 1 out 4 participants found this procedure to be very disturbing and insisted they would no longer be involved with make up brands or companies that were in violation of it or even considering that it’s acceptable. This allowed to me gain a different set of results from the questionnaire that I had produced and asked participants from shopping centre’s if they could fill out. The surveys produced a different set of results as it was in quantitative data form, so it was much easier to form it all into one data. To put into simpler words, the surveys showed that people are weary when purchasing make up brands that may be in risk of animal testing. With some of the questions in the survey being: 
· Do you use make up brands? (yes or no)
· Which of these make up brands are your most favourite? (Nars, Estee Lauder, Too Faced, Armani, Huda Beauty, Charlotte Tilbury, Nyx, Givenchy, Chanel, Bobby Brown, Fenty Beauty, Make Up Forever, Cover FX, Lime Crime, Mac, Laura Mercier, Maybelline, L’Oreal, Sleek, Anastasia, 
· If any of these brands used animal testing, would you still purchase them? (yes or no)
· Are you in favour of animal testing? (yes or no)
Discussion
The results from my investigation could signify a huge lack of knowledge in regard of what people know about what they are buying. There is a high percentage of today’s population that are usually unaware of the ethical violations that are being committed or people who choose to deny and ignore it. However, I think my results could have varied more, this could have been done by ensuring that people who took part of my surveys were around the ages of those who would actually purchase make up brands.
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