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[bookmark: _Toc499109373]Introduction: 
At present world, business environment is become so much competitive and on the same time it gives more scopes and opportunity to become entrepreneur by using the interpersonal skills and innovative mind by understanding the market demand and the competitor position. In general, person need to play the game to make win over it. This is the same like entrepreneurship, people need to use their willingness into the real term to become an entrepreneur. People need to identify the opportunity of their willingness and match with the capacity and ability to identify the term of entrepreneurial opportunity. This assignment is going to describe the human motivations that have impact and influence the decisions pursues entrepreneurial opportunity that relates with the resources and the way to undertake the term of entrepreneurial process. 
Entrepreneurship is largely influenced by the environmental characteristics that has influence on the business and opportunities of entrepreneurial character. But the decision that made y the entrepreneur there is more influence of human motivation. There are many arguments that at present by the sociologists, different researcher about the usefulness of trait based research that relates with motivational issues of entrepreneurship process. Entrepreneurial is the function of opportunity and motivation impacts to the entrepreneur to do effective access of the resources of the firms or business (Blanch flower & Oswald, 1998). 
Moreover, entrepreneurial process relates with different issues and reasons as it need to derive by effective motivation, innovation, changes on technology, ability, buying power, political stability, economic stability in the organization. 









[bookmark: _Toc499109374]Entrepreneurial and motivation:
There are different reasons that have on the entrepreneurial facts. This is the action of the process that relates with the supply and demand to reach the equilibrated position. Also, it can be defining as the innovative knowledge or skills. Also, entrepreneur need to identify their roles and responsibility on the human capital. So, entrepreneurship makes the opportunity for the future goods by innovating, evaluation and exploding these issues. Some research argues that, entrepreneur does not mean to open a new business where person can come with the innovative mind to update the existing strategies or process is also an entrepreneur. So, this is a creative process. 
Entrepreneurship relates with the motivational process because it involves with human agency. Entrepreneur need willingness and use that on the real term, so it directly relates with the human motivational issues. To implement the effective entrepreneurial motivation there are some other factor relates with it like the political factors that describes the legal restriction on the govt. body to start new business. Also, political stability of the country improves the motivation to employees. also, current stability helps employees to make decision for the further progress. Also, market forces have more impact not eh motivational faces to the entrepreneurial issue. Structure of industry plays vital role to give opportunity to employees to make innovative idea, also technological update improves the motivation to become and entrepreneur. Potential barriers need to identify by the entrepreneur before start innovation because person should identify the barriers and their ability and capacity to overcome these barriers to make success with the plan. Market size and population make more impact and influence to become an entrepreneur. If the market size is big and it shows less competitor it suggests less risk to implement the entrepreneurship idea and it boost up the idea to become entrepreneur. Also, resources make more impact to the motivational issues of entrepreneurship. More availability of capital gives positive motivation to become an entrepreneur. Also, skilled labour market makes influence on this issue. Because if the entrepreneur has the potential skill to runt eh operations of the firm and have enough experience on these issues it makes more positive impact to become an entrepreneur. Also, transportation infrastructure and technological issues make impact as a resource of motivation. 



[bookmark: _Toc499109375]Application and evaluation concepts and knowledge about enterprise and entrepreneurship from a range of perspectives:
There are different traits are relating to the concept of entrepreneurship. Key traits are like tenacity that describes the ability of the person to trigger the obstacle and ensure for the further run of the plan. So, to be an entrepreneur person should identify resistances of the performance and ensure the plan to progress to meet the goals and objectives. Also, passion is the key trait of an entrepreneur. Passions need to identify the innovative product or services, making new opportunity to solve the problems. Passion relates with mission of the strategy. Passion relates with the motivation because passionate people are making effective combination with eh outcome and during the working time, so entrepreneur uses passion to reach the goals and it makes them motivates to run the plan until get the success 
Resilience is another trait of entrepreneurship. Entrepreneur should realize that they can become successful and failure should be the reason of luck, so they should try hard and soul to achieve the goal. Steve jobs, Donald Trump are the best example to lead the leadership with this trait of resilience. Another effective trait is strong sense of self. This is the trait that helps to make effective progress for an entrepreneur because self-confidence and self- motivation are plays major role to make innovative skills and set the goals to reach it with the time frame for an entrepreneur. Self-confidence need to grow to make stress out and think or presume to reach the positive outcome after the certain time, so entrepreneur need try hard and use his or her skill to reach the goals (Ramp ton, 2014). Flexibility is another key trait of an entrepreneurship. An entrepreneur should have enough skills to face different challenges and adopt the changes. So, entrepreneur should play the leadership role to identify different situation den needs of these situation and on the same time entrepreneur should analyse the behaviour to adopt the changes on the plan that helps them to become a successful entrepreneur. entrepreneur should   set the vision and looking for the opportunity to reach the visions. So, they need to set plan to make update of the existing products, strategies or to innovate something new but they should give focus to identify the scopes to make more update of the new plan to make the idea attractive to give more chance for success. 



[bookmark: _Toc499109376]Characteristics of a successful entrepreneur:
There are several characteristics that can be identified from a successful entrepreneur. Motivation is the first because entrepreneur is basically optimistic that makes them future goal oriented. They are mostly confident with their approaches that they believe they will get the success, so they take the risk on the procedure while successful entrepreneur mostly takes calculated risk with the well-planned strategy. Self-motivation helps them to meet the challenges and overcome the barriers. It also helps them to improve the idea to improve the market share to reach the sustainable growth
Innovative and persuasiveness is another character that can identify form successful entrepreneur. This character helps to promote their idea to the market and new ideas makes interest of their customer on them. Also, an entrepreneur need to be versatile of the work also for the small business owner should have the same skill. Large companies depend on their staffs to maintain the work according to the structure, but small business owner or entrepreneur need to be versatile of his work because there should be very less number of staffs. So, promotion, operation need to be done by the entrepreneur so an entrepreneur need to be versatile to meet the goals (Agarwal, 2017)
Small business owner or an entrepreneur should have high quality business skills. Entrepreneur should have enough skill to work over cash flow, sales, cost, revenue margin of the business. Also, they should have skills to transfer the ideas and identify the market demand on the business to implement effective strategy. So, entrepreneur should use the proactive skills to run the business from the front. 
So, entrepreneur need to have a clear vision because he or she should set the target to reach in a certain time. This vision helps them to identify a clear path to reach the success margin. Also, entrepreneur need to be flexible and open minded to make relation with vision and direction to reach the vision. Business might need any changes on the structure, strategy and entrepreneur should identify the need of changes quickly and make changes to reach the success margin.




[bookmark: _Toc499109377]Attributes of an entrepreneur or small business owner:
To become a successful entrepreneur or small business owner there are some attributes that they should have. Such as-
Successful entrepreneur should blend the vision with the execution. Entrepreneur are looking for the big picture and they need to blend the strategy to reach that margin. On the execution time they might see the difference between assumption and market position, so they should have enough skills to update the ideas and blend the vision with the execution process to reach the goals. Most of them are goal oriented so they need blend it with the big picture and their strategy to get the positive output (Hamilton, 2015)
Successful entrepreneur need to be problem solver. As they are working and leading from their own, so they need to identify the barriers of the strategy to run and set effective solution process. Also, they should not try to solve the problem in tradition way and they are using their innovative sense to set the idea to solve the problem. Also, they should be capable to work for long hours and give all the focus to their strategy and business itself. Because it is not easy to set a new idea or business, so entrepreneur need to give more focus and time to implement the innovative idea and to get effective response from the market (Brockhaus, 1980). For example, social site Facebook, at present it is become most successful, but Mark Zuckerberg gives a huge amount of time to set and still giving all focus to maintain it.  
Entrepreneur need to be either seller of builder while entrepreneur can be both. Btu in general, they need to give more focus on one criteria because it helps to improvise their ideas in reality. Entrepreneur need to be well communicator or technical expert to launch the idea. If the small business owner has both attributes, then it makes superb influence to the business to reach the success. Also, entrepreneur need to reduce the complicated data. So, they should rely on the data that provides the straight line of the business. By using their innovative sense, they are reaching most effectiveness to solve any problems, manage data and implement the strategy to reach the visions (Prasain and Nixon, 2007).




[bookmark: _Toc499109378]Motivations of an entrepreneur or small business owner:
Motivation refers to the drivers for the small business owner or entrepreneur that have direct influence and impact to the direction, persistence, working process etc. that relates with the behaviour of an entrepreneur. Motivation makes clear difference of the successful entrepreneur to traditional business person. Well-motivated entrepreneur boosts up their ideas and confidence. Extrinsic motivational process help entrepreneur to meet the challenges from the mind and to give more focus on the business strategy. Also, it helps entrepreneur to identify personal meaning to build a new form of business. Entrepreneurs need to find the meaning of their approaches not searching the money all the time (Zwilling, 2015). 
Also, motivations help entrepreneur to get satisfaction over different activities. Also, it helps to promote them to do something new and different. Intrinsic motivational approaches help individual to identify the best way to live and it helps entrepreneur to set the new idea to get satisfaction over different approaches of them. Also, motivational activities set the real value of the beliefs. Open information flow between the team that helps to implement the idea and for an entrepreneur must need to make flows of the importance to his or her colleagues or need to get well support from the surrounding people that helps entrepreneur to set the values of individual. This issue helps to improve the idea generation issues and meet challenges skills and ability to the entrepreneur what plays key role to reach the success. Also, successful entrepreneur should help others to achieve their goals. It helps them to increase the experience margin and identify the new ideas to meet the challenges to reach the goals and objectives. 
[bookmark: _Toc499109379]Comparison and Contrast between ‘for profit and non-profit’ small organization:
Entrepreneur can set the business as a profit oriented or non-profit oriented business. Mostly entrepreneur is looking for to start profit oriented business. Profit and non-profit organization has some clear difference, so entrepreneur should identify to start the business
On the purposes of business there is clear difference as ‘for profit’ organization that sets up to reach the sustainable profit margin from it mostly entrepreneur is choosing this concept to start their business. They are developing products or services to the valued customer of them to reach the successful profit margin. So, they are the business that meet the customer demand by reaching the profit margin of them.
On the other hand, non-profit business starts their business to provide help to their valued customer with their products or services. They are mainly focusing social and environmental issues of their customers to solve the problems of their social life to reach their missions
On the term of funding there is clear difference between for profit and non-profit organizations. For profit organization they are getting and managing funds form primary capital, bank loans, investors or can generate the amount form their sales. Also, some of the business is getting national or global investors because of their potential market value. 
On the other hand, non-profit organizations mostly getting the investment form govt. rants, sponsorships, donations from others. As they are running their business to provide help tot eh community, society or in international based so they are getting fund from grants of different organization and in national platforms
On the contrast of audience there are clear difference can be identifying because for the profit business their audience or customers are different as they target according to their products and services. For example, the entrepreneur starts the corners shops their customer should be mostly local and only for the certain products of the business. Also, flower shops customer is only the customer who want to buy flower. 
But, for the non-profit organization their customer is completely different. Audience of this business are serves by the business and the audience are like volunteers, donors, different company as sponsor or can be the general people. They are giving more focus to their interest of each segments of customers of them
On the term of taxation there is clear difference between these two forms of business. Non-profit organizations are getting donation by other companies and they get the right to contribute this donation as tax deductible because it invested to help the community. But, for profit business have to ensure to give the proper tax to the govt. and cannot be able to get tax exemptions.
On the concept of staffing, there is also difference can identify to the for profit and non-profit organization. For profit organization employees are working to reach their own goals as they are paid staffs. On the other hand, in the non-profit organization mostly employees are volunteer. Also, volunteer people are working frequently on different non-profit organization at a time but employees of profitable organization they are looking for to develop their career with their working place.
[bookmark: _Toc499109380]Entrepreneurship that influenced by the economic and social culture:
Socio economic factors have more influence to the entrepreneurship concept. It is already mention that economic stability improves motivation to become an entrepreneur. With the time of economic stability people are having less risk so they are encouraging to be an entrepreneur. Also, partnership and sole proprietorship is another issue that relates with the entrepreneur concept. If the people are getting enough investment form his own or family or friends and have enough knowledge and skills to launch the new idea, then it is best to comes market with sole proprietorship style. But, to launch a big plan and idea then it is best to get the partnership with almost similar mentality and skilled person that helps to reach the goals and objectives of an entrepreneur (Schumpeter, 1967).
On the other hand, social and cultural issues make impact to be an entrepreneur. It can be influenced by the gender, age, educational facts, experiences, religious issues, family type and size etc. on the conservative and male dominant culture female have less chance to be an entrepreneur. For example, in Middle east there are very less chance for female to be an entrepreneur. They are restricted by their religious isseus and on the same time they are running with fully male dominant culture. So they are getting less opportunity and less motivation to start any new business while the situation is changing but still they are running with the fully domination of male society (Eisenhardt, & Schoonhoven, 1996). 
Age can be a big factor to be an entrepreneur. To be an entrepreneur most of the time young and fresh blood need to continue the dynamism of the work. So Young people get more confidence to take the risk and work to reach their goals. On the other hand, experience is also a crucial issue to be a successful entrepreneur. People who are having more experience they have more potential to face the barriers and set the strategy to reach the goals. 
Educational qualification makes big impact to be an entrepreneur. If the person has the same background of education that defines the understanding about the issues that he or she going to launch in market that makes more successful to him or her. So, at least minimum level of education need to grow interpersonal skills, manner and to communicate with community to get success from the idea. 
Also, family type and size make impact to be an entrepreneur. Indeed, the major motivation of the entrepreneur comes from the family. So, the mentality of the family makes impact to the mind of family member. If family members are too much conservative and not willing to take risks, its impact to be an entrepreneur. Most familiar business sense relates family helps to improve the skills and motivational level to become an entrepreneur
[bookmark: _Toc499109381]Conclusion:
After the brief discussion it is clear that there are different attributes, character that relates to be a successful entrepreneur. Also, motivation plays vital role to influence people to be an entrepreneur. There are some other factor relates with the entrepreneurship issues. The finding of this assignment can be described as the socio-economic factor influences the entrepreneurship topic and motivation helps to meet challenges for entrepreneurs. There are different issues like economy, age, gender, religion, culture, motivation, ownership, family size, types, business type etc. that have direct influence on the entrepreneurs to get success. So, entrepreneur should paly leadership role to manage all the issues and set eth plan to reach their goals and objectives. 
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