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Name of the Venture

“Green Lifestyle”

The venture will be branded with this name as
it is representing our dedication to providing
green products that support a long-term and

environmentally responsible way of living .
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Market Gap

1.Limited Personalization Options

2.Integration of Sustainability and Style

3.Jute as an Underrated Component (Ray et al., 2018)
4.Lack of Comprehensive Eco-Friendly Product

5.Engaging and Educating Consumers
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Summary of the Business

Target Customer
* People who acknowledge sustainable living

* People who look for greener alternatives to conventional
products.

* People who care about the environment

* Environment activists, eco-conscious businesses

* People who seek fashionable, custom products

Sales Channel

1. E-commerce Platform
2. Outlet

3. Collaborations
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Privacy and Data Protection

General Data Protection and Data Protection Act 2018
Consent and Privacy Compliance

Secure Access to Cloud Provider

Sensitivity about Default Access and Frequent
Changes

Encryption of Traffic in Transit and at Rest
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Challenges of the Business

Market competition
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Recommendations

. To emphasize our unique selling proposition, interact with customers, form partnerships, and
prioritize product innovation .

. To look for transparent and verified suppliers, promote local communities, and diversify
our material sources (Croston, 2009).

. To introduce lean manufacturing techniques, personnel training, and to use of eco-friendly
packaging .

. To carry out routine security audits, employ SSL certificates, and work with PCI-DSS compliant
payment providers.

. To optimize expenses, provide value-added services, and thoughtfully plan promotions.
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Conclusion

The primary objective of Green Lifestyle is to
protect the environment, support local
communities, and inspire individuals to live
environmentally responsible lifestyles. Sustainable
sourcing methods, open supplier partnerships, and
assistance for other organizations will highlight its
dedication to moral and ecofriendly business
practices (Chahal et al., 2009). We are confident
that Green Lifestyle will succeed as a leading
brand in the eco-friendly products market via
commitment to our core principles and continual
improvement, contributing to the development of a
greener and more sustainable world for coming

generations .
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Introduction

Due to rising consumption of environmentally
damaging products, world conditions have changed
dramatically in recent decades . Jute products may
solve the problem (Dauvergne et al., 2013). Our
business idea is based on jute made bags. It may
help from growing demand for eco-friendly
products . Our business will provide eco-friendly jute
items, focusing on high-quality bags. These bags
will be inventive, personalized, and made from
sustainable materials to appeal to eco-conscious

consumers .
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