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Website Evaluation – Yoga Reading – https://www.yogareading.co.uk
 
Section 1 – Usability
Question 1a – How quickly and easily does the website load? (75 words)
The Yoga Reading website loads fairly quickly on both desktop and mobile devices. Within a few seconds, the main headings and images are visible, which means users are not left waiting for essential content. Some larger images take slightly longer to load, but this does not stop basic use of the website. The speed of this site load is enough to meet general user expectations for small business website interface expectations. According to Nielsen (2012), users expect websites to respond promptly.



 
Question 1b – Does the website contain many sub-pages? How does a customer navigate these? (75 words)
Several sub-pages exist on this site: classes, timetable, pricing, workshops, and studio information. The site uses a clear top navigation menu, visible across the pages, for the customers to navigate the site. Labels on the menu are simple and easy to understand, which further helps users quickly find information. Internal links and buttons provide further guidance to related pages. This structure follows the general principles of usability because clear navigation reduces user confusion and thus improves the whole browsing (Nielsen, 2012).
 


Question 1c – Can a customer make a booking via the webpage? (75 words)
A user can book through the Yoga Reading site by either selecting classes or passes from the timetable or pricing pages. The site eventually directs users to a third-party booking system where payment and booking are finalized. Although this is fine in itself, it has plenty of steps that can confuse a first-time user. Research shows that long and complicated journeys tend to put off conversion, especially among new customers (Chaffey and Ellis-Chadwick, 2019). All in all, booking is possible, but that whole process could really be simpler.
 
Question 1d – What improvements could be made to the usability of the website? (75 words)
Better usability would improve from having a well-placed clear ‘ Book a Class’ button on the home page, allowing the user to go straight to booking without sifting through several pages searching. A concise step by step tutorial specially for fresh users would lessen ambiguity. Improving contrast of text against background and enhancing font size here and there would also add to accessibility. All these changes follow the usability guidelines accepted which advocate simple journeys and clear calls-to-action in ensuring high customer satisfaction (Nielsen, 2012).
 


Section 2 – Pleasure – Customer Experience
Question 2a – How pleasant does the webpage look? Differences between mobile and computer? (75 words)
The website has a calm and welcoming appearance that suits a yoga studio. Soft colours and warm images create a relaxing feeling. The desktop layout is spacious, balanced with text and images, with enough space around them. While content is relatively more compact and requires more scrolling on a mobile device, it remains clear and readable. It always uses similar practice for the customer experience across devices, and this website is doing pretty well on that (Chaffey and Ellis-Chadwick, 2019).



 
Question 2b – How does the website use imagery, video and colour? (75 words)
 The images used on the website are of premium quality, showing real people engaged in taking yoga classes, aiding its customers in visualizing themselves within such a setting. The hues used are soft and natural, representing the calm brand identity. Buttons and headings use slightly stronger shades to draw attention. While video content is overall limited, it would be beneficial to introduce short clips showcasing either teaching style or studio atmosphere; visual content is an important area through which emotional connection and trust are built online (Chaffey and Ellis-Chadwick, 2019).



Question 2c – Has the website made use of an online chat tool? (75 words)
The Yoga Reading website is not currently using a live online chat feature. Contacts are mostly confined to e-mail and social links which may be accessible and adequate for a local business but could facilitate instant answers to simple queries such as class timings, prices or accessibility. Studies show that instant communication instruments improve customers' confidence while increasing bookings by reducing uncertainty in decision-making (Nielsen, 2012).



Question 2d – How effective are the social media links? (75 words)
 The website provides links to various social media platforms for the customer to view updates, events, and community content. The links will also allow for continued engagement outside of the website though these links might gain visibility if there were some icons clearly placed on the header or footer of every page. A good integration between websites and social media helps build credibility for any small business and sustain meaningful communication with its clients (Chaffey and Ellis-Chadwick, 2019).



Section 3 – Perceived Value
Question 3a – How are services made clear to customers? (75 words)
The services offered by the site are described on various web pages and include information about class types, workshops, and memberships. Each class description informs potential participants about its audience and benefits. The information is available in the timetable and pricing pages, but detail is scattered over a variety of different pages, leading to confusion if a new individual tries to access it. A summary page with all of the available services would give a better representation of the available options. Better presentation leads to an improved capability to grasp information being purchased and, consequently, better decision-making capabilities (Chaffey & Ellis-Chadwick, 2019).




Question 3b – How are customer reviews made available? Are these up to date? (75 words)
Testimonials are displayed, but most lack dates. Reviews without dates may reduce trust as customers cannot tell how recent they are. BrightLocal (2023) notes that dated and verified reviews increase credibility and strengthen customer confidence. Adding dates or links to verified review platforms would make the feedback more reliable and help new visitors feel confident in the quality of services offered.



Question 3c – How is the service presented as high quality? (75 words)
 By its professional design, clear language and detailed information about teachers' training and experience, the website promotes the service as being of high quality. Safety of movement, long-term health and inclusion as practice give an impression of being deliberate and professional. The website gets the sheen of its authenticity by using real pictures rather than stock ones. Fine quality presentation and transparency are signs of trust and professionalism needed for a service-oriented business (Chaffey and Ellis-Chadwick, 2019).



Question 3d – Are prices made clear? (75 words)
 A pricing page has all of the prices including single classes, class packs, and memberships and assigns headings to allow quick option comparison, though for some customers the selection might appear somewhat intimidating. Simple descriptions of whom these options serve would improve clarification. Clear pricing information is important in establishing trust among customers and thereby hesitating to book (Gov.uk, 2023).



Section 4 – Searchability
4a – Three words to type into Google
1. Yoga classes Reading

2. Yoga studios Reading

3. Yoga teachers Reading

4b – Does the website appear in the top 10?
Yes, when the terms “yoga classes Reading,” “yoga studios Reading,” or “yoga teachers Reading” are searched, Yoga Reading appears on the first page of results. This is likely due to proper local SEO practices and the clear description of business names. Research indicates that high SEO performance was recorded for small businesses' websites for local searches, making things easier for their prospects to find services online (BrightLocal 2023).



Section 5 – Reflection and Conclusion
Question 5a – Are websites still relevant in modern UK business? (120 words)
 Websites are very important for businesses in the UK because they are spaces made and controlled by the business. Social media can be a good thing, but social media sites change very quickly, and this can make it difficult for customers to see them. A website pulls all of these things together into a simple, accessible space, which can help with making decisions. Additionally, a good website builds trust and can help with complying with rules, such as those concerning data and accessibility, which are important in regard to legislation such as Ofcom guidelines in 2023 and guidelines on.gov.uk in 2023.



Question 5b – One recommendation to improve the website (120 words)
It is definitely a good idea to make the booking process more visually attractive, straightforward and user-friendly, and most importantly it should be easy to find it from the home page. A big button "Book a Class" can be the door to a unique page that is properly organized where new users have to make a choice from a very simple set of options like ‘Try a class’, ‘Buy a pass’ or ‘Join a membership’. There would be brief descriptions and a step-by-step guide which would help eliminate the feeling of confusion that is very often the case with those who are new to yoga and are a bit anxious about ​‍​‌‍​‍‌it (Nielsen, 2012).
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