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Executive summary
This report is going to be summarising how Worthy Farm in Somerset, England, is the biggest Uk tourism destination for the Glastonbury festival, which gathers over 200,000 guests over the years with the challenge of over tourism. I am going to be analysing the accessibility, visitor typologies, motivational theories, and the event profile, alongside the short and long term economic, social, cultural, and environmental impacts. The main findings in this report will be based on how models like Butler’s TALC and Doxey Irridex reveals the need for stakeholder collaboration with examples of tourism levy, transport, wellness, and community involvement. These findings will show in the end how the festival strategies the balance of growth with sustainability to be able to keep the festival alive and on going every year.
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Report- A tourism and event destination of Glastonbury, festival
Introduction
The Glastonbury festival is based at Worthy Farm in Somerset, England. This festival is officially labelled as one of the UK’s biggest festival for 2025, which is held every year from near the end of June. It was stated by pop-up hotel that “Glastonbury Festival have become a legendary event that has captured the hears of music lovers worldwide for decades since it first started in 1970”. It goes to show that this festival just wants to drive tourism people in to be able to create an outgoing cultural experience that gathers people together from all over the world, showing a mixture of music and art to attracts their supporters in.
This report is going to be focusing on the festivals potential of how over-tourism has grown into an issue over the past couple of years, since it has grown over time. “Over tourism occurs when to many visitors flock to a destination, exceeding its ability to manage them sustainably and leading to negative overcrowding” (Brajcich, 2024).this quote emphasises, how the influx of visitors creates benefits overtime, it can also cause major risks with overwhelming crowding and eroding the authenticity of the festival experience. By examining the aims and objectives, their accessibility, visitor typologies and motivational theories, this report will analyse both short- and long-term impacts. Finally, recommendations will be mentioned for stakeholders to ensure sustainable, competitive and relevant in the future
Destination and event overview 
When making sure accessibility and transportation is their number one priority when it comes to this festival, they made it aware of how this would work. They placed the Glastonbury festival is a place where there are accessible connections mainly by road. Worthy Farm is situated near Pilton, Somerset. Glastonbury is placed in an area with rolling hills, quite villages and very limited infrastructure, these personally could be many of the reasons why tourism people are being attracted with its natural beauty and historical sittings.
[bookmark: _Int_k7PHHgna]Before Glastonbury festival was placed in the area it is in now, it used to be a quite village with very little tourists visiting the area, now since the festival has been placed there, there has been a mass of tourists gathering together once a year, accommodating over 210,000 spaced over five days. “Not only featuring live music by international-class singers, the festival also features dance, comedy, theatre, circus, cabaret and other art performances” (Larasti, 2022). Now, the festival has become
“Uk acts made up 5 of the biggest 20 global stadium tours in 2019, the UK has the busiest music venue in the world in the O2 and in Glastonbury has the largest greenfield festival in the world.” (Parliament, 2020)
Transportation and accessibility are crucial challenges for Glastonbury festival, given its rural location and the rise of people going to the festival. Using the rod is the most primary access route point, which has led overtime to significant traffic congestion. Glastonbury have put on their website ways in which travel could be made easier for you, one example they Glastonbury quoted is “cycling and public transport are the greenest ways to arrive at the festival and over a third of all tickets holders arrive this way”. It's their way of promoting public transport through shuttle services from nearby train station and promoting carpooling initiatives. The mass volume of vehicles often strains the local infrastructure, giving major traffic management plans, using sustainable transportation solutions to ensure more of a smooth access for the tourists while giving off less disruption to the village.
Impacts of the event
The festival effects can show in both short- and long-term. To start with, short-term impacts, the economic advantages for Somerset and the broader UK. Festivals generate immediate revenue through local businesses, ticket sales, accommodation, food, parking and transportation. As Webster and McKay (2016) stated, “Festivals generate funds for external charitable or not-for-profit organisations, either directly or indirectly via awareness campaigns, trading and fundraising opportunities”. It goes to show how music festival streams do more than just boost their festival, they enhance the experience more, from merchandise, VIP packages, to food vendors. These elements offer attendees more ways to engage with the festival, which creates more of an immersive event for everyone. In the long-term effect the festival always has to rely on the money income when running this event yearly, inflation on local prices can decrease and uneven distribution of benefits can cause failure in the system. Butlers Tourism Area Life Cycle (TALC) can prove that Glastonbury has moved beyond growth into consolidation, where economic gains stabilise but sustainability becomes critical to avoid stagnation.
Socially, Glastonbury provides community pride and cultural identity, offering a variety of help needed, things like volunteering and local engagements. In the short-term social impact, the Glastonbury festival is on the rise in crime while the event takes place. As Burdett states “crime is low but present with 18 crimes reported to police in 2017, with 71 people arrested compared to 40 in 206”. This statement shows how rapidly the sudden arrival of 200,000 visitors in a rural area creates pressure on the police force with the public safety being held upon. Yet, Doxey Irridex highlights how attitudes shift from euphoria to irritation as visitor number arise each year. 
Environmental pressures are on a rise to be the most significant cause during festival season. Shot-term impacts include “With attendees consuming vast quantities of food and beverages over the festival's duration, the volume of single-use plastics and packaging becomes staggering” (country squire, 2023). This shows a staggering consumption to a large variety of single-use plastics which is in demand of urgent sustainable solutions. In the long-term, Glastonbury festival leaves behind a lot of damage from the waste and infrastructure demands, which causes a long-term damage to the environment. The Butler’s theory once again goes along with this because of how rejuvenation strategies and environmental degradation could push away the destination tourists.
Visitor Typologies and experiences
[bookmark: _Int_a4wLeDwx]Glastonbury festival motivations are to be seen as essential when it comes to satisfaction. Maslows hierarchy of needs ranges from basic needs like food, shelter to self-actualisation to wanting to attend the festival for the music and art of it all.
Plog’s psychographic typology splits up Glastonbury guests into different categories, some could be there for the virtual platform called tech enthusiasts, allocentric tourists “enjoy cultural tourism, they are ethical travellers and they love to learn” and there can also be mid-centric tourists whom “like some adventure, but also some of their home comforts” (Stainton, 2023). These are just some examples of what’s different type of Plog typologies there can be when going to a festival as everyone has a distinct perspective of it.
By applying motivation theories and visitor typologies, Glastonbury can boost the satisfaction and promote responsible behaviour through tailored messaging, experiential zones and wellness integration, supporting both personal and collective sustainability.
Contemporary trends and challenges
Over recent years, the trends within the Glastonbury event have risen with many challenges facing towards it. To tackles these issues like over-tourism, many festivals are starting to address levies to stop the crowding from being at the highest during their festival timing. Glastonbury is recently showing the increasing number of visitors raising question on levies and how it can balance out the environmental harm while keeping the culture alive.
Experiential and wellness tourism has recently been on the rise for travellers looking for an immersive experience. Glastonbury brings in events like yoga, Tai Chi, Meditation and massages, which in a way brings people more together from many different spiritual roads. This joins into a quote saying, “wellbeing and beauty area enhances the festival experience by offering more than just entertainment” (Team Pamper, 2025)
Technology in events plays a massive role in Glastonbury festival, it enhances visitor engagements through app, VR and live-stream while allowing solutions for crowd-management and monitoring. “The ticketing system has evolved, with the latest iteration introducing a new online queuing system. This change has sparked a lively debate among festivalgoers” (Fest4You, 2024). Digital ticketing has shown to be on a rise since covid first ever started.
Conclusion and recommendations
[bookmark: _Int_AC8KW14S]Altogether, this report summaries how Glastonbury festival is being recognised as a cultural event, which drives a significant rise in over tourism at Somerset. Economically, the festival brings in many short-term incomes through what’s been mentioned like ticket sales, accommodation and having local businesses to support income coming in. in the long term there are issues to be seen to this day, issues like crime rates and inflation. By adding, Butlers TALC, Glastonbury is at the stage of consolidation phase making strategies to stop this from happening. Doxey’s irridex points out how local residents will start to get annoyed about now busy their area is getting. Motivational theories like Maslow and Plog shows that there are certain needs the visitors would dike to be able to achieve self-actualisation through experiences.
Overall, this report goes to show that not any because Glastonbury is such a well-known event, it all comes down to the effect it gives when the event is being runned. In the near future, the festival should think of some more recommendations for their upcoming events, recommendation like:
• Improve greener travel, so that there are less cars coming through, showing that Glastonbury is thinking greener
• Add partnerships to expand their collaboration with local businesses like food vendors, café’s, farmers etc.
• more renewable power sources like jump pads, cycle machines, and different kinds of solar activities. 
These can be just some examples of recommendations that focuses more on sustainability, greener transport and technology, which in future could help for future festivals they that are planning.
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