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Recently, the idea of the circular economy has become more popular. A circular economy is a strategy for the future of a company that aims to reduce waste and increase resource efficiency (Bowen et al., 2024). This move away from the straight economy fits perfectly with the ideas of Corporate Social Responsibility (CSR), which means caring for the earth and running a business in a way that doesn't harm it. A closed-loop circular economy reduces environmental impact by decreasing, reusing, and recycling materials. The hotel business, specifically Premier Inn, uses circular economy ideas as part of its corporate social responsibility (CSR) strategy (Costa & Costa, 2022). Leading the hotel industry, Premier Inn is a great model. Since Premier Inn is a big name in the business, its pledge to sustainability carries a lot of weight. This introduction will examine Premier Inn's circular economy CSR strategy and how it meets industry requirements and contributes to sustainability (Gomes et al., 2024). The essay will then break down the main ideas of CSR and the circular economy, look closely at Premier Inn's CSR policy, and give its circular economy projects a critical review. Industry examples of circular economy implementation will also be examined. The point of this study is to get a full picture of how circular economy ideas are important for hotels like Premier Inn and how they fit into the bigger picture of environmentally friendly practices in the hospitality industry (Kumar, 2024).


A circular economy is a system that recycles resources and uses them responsibly so that they are not damaging the earth (Elsayed et al., 2024). A circular economy tries to plan out waste and keep things in employ for as long as possible, instead of the familiar "take, make, cast away" approach of the straight economy. To make a system with a closed loop, this includes measures like recycling, reusing, repairing, and remanufacturing. Circular economy ideas fit effortlessly into CSR (Fatima et al., 2024). CSR requires organisations to behave ethically, boost economic growth, and improve the standard of life for employees, their families, the community, and society. Circular economy approaches support CSR by promoting environmental sustainability (Tanveer et al., 2024). This integration shows a proactive approach to ethical business practices, reducing environmental impact and improving resilience. Sustainable practices, particularly circular economy concepts, are crucial in hospitality. Premier Inn operates in a dynamic, resource-intensive environment. Circular economy methods improve operational efficiency, save costs, and satisfy the changing demands of environmentally concerned consumers (Jauhari, 2021). Sustainable methods in the hotel business protect natural resources, ecosystems, and community well-being.
The Corporate Social Responsibility (CSR) policy at Premier Inn shows that the company is dedicated to smartly using circular economy methods. A clear focus on minimising waste and making the most effective use of resources is at the heart of this strategy (Morrison & Buhalis, 2024). By placing in place complete trash reduction strategies, the hotel company actively incorporates circular economy principles. Premier Inn has dedicated itself to making a closed-loop system by putting a lot of effort into recycling programmes. Additionally, Premier Inn's method goes beyond just dealing with waste and includes environmentally conscious ways of getting supplies (Lagioia et al., 2024). Responsible purchasing is important to the hotel company, and they help create a circular economy by giving preference to suppliers who match their values.
Premier Inn tops sustainable hospitality with its powerful circular economy tactics (Haski-Leventhal, 2018). CSR covers circular economy operations and mimics hospitality business practices.
Premier Inn's CSR strategy highlights different programmes and activities that demonstrate its commitment to sustainability and cycle economics. One major attempt is to handle waste. Premier Inn employs recycling to lessen its negative environmental impact by avoiding landfills (Rashid et al., 2024). The circular economy's emphasis on waste reduction and resource efficiency aligns with ethical trash removal. Premier Inn prioritises energy efficiency and trash control. The company's CSR programme reduces energy usage and increases renewable energy use. This dual-pronged approach supports sustainability and the circular economy by reducing energy usage's adverse effects on the environment (Inkson & Minnaert, 2018). Another important part of Premier Inn's CSR strategy is its dedication to safe sources. The hotel chain supports a cycle economy by giving preference to suppliers who care about the surroundings. This way, the chain encourages responsible production and consumption all along its supply chain (Sloan et al., 2017). Putting these projects together collectively shows complete dedication to the ideas behind the cycle economy, which makes cutting down on trash, saving energy, and utilising responsible resources work better together. Premier Inn's strategic approach not only meets the standards of the industry but also makes the hotel company a leader in the hospitality business when it comes to sustainability (Wickham et al., 2021). Premier Inn turns its CSR policy into real actions that help make the hotel industry more environmentally friendly and circular through these specific plans. Premier Inn's CSR strategy promotes hospitality circular economy techniques well. The hotel chain's trash reduction, environmental sourcing, and energy-saving efforts pay off. Comprehensive waste management activities have lowered the environmental impact, proving the policy's circularity ability (Chaturvedi et al., 2024). The fact that Premier Inn is focusing on energy saving while shifting towards green energy sources shows that the policy is working. The hotel company has been able to minimise the amount of energy it uses, which not only preserves money but also fits with the circular economy's focus on getting the best use of resources (Kumar et al., 2024). Premier Inn's dedication to ecologically conscious purchasing methods also has an impact on the remainder of its supply chain, encouraging responsible creation and usage and promoting circularity.
Overall, Premier Inn's CSR policy's practical and measurable results show that it works to encourage circular economy practices (Vaughan, 2024). Premier Inn is a great example of a hotel industry leader who is constantly working towards a more environmentally friendly and creative future by turning their goals into actions.
Premier Inn's CSR strategy is an example of the hotel business and goes above and beyond what is typical (Cooper, 2021). Sustainability in business is becoming a growing concern around the world, and the hotel chain's approach to circular economy ideas fits in with that. Premier Inn's efforts to reduce trash, use sustainable materials, and save energy are all above and beyond what is expected in the business (Al-Romeedy & Khairy, 2024). By displaying a complete strategy for circular economy integration, Premier Inn not only meets standard requirements but also goes above and beyond them. In addition to strictly following the rules, the hotel is also committed to taking a novel and imaginative approach. As a leader in responsible business, Premier Inn sets new standards for others in the hotel industry to follow (Gomes et al., 2024). This encourages others to become even more committed to sustainable and circular economy practices.
Strong Corporate Social Responsibility (CSR) policies have helped hospitality and associated firms embrace circular economy ideas. The global hotel company Accor's "Planet 21" sustainability programme promotes reducing waste, energy efficiency, and procurement that is environmentally friendly (Kumar, 2024). Eco-designed goods and garbage upcycling programmes with neighbourhood groups and NGOs are among the company's circular economy activities.
Hilton actively uses circular economy ideas in its business by way of its "Travel with Purpose" CSR programme. The company emphasizes using locally made and environmentally friendly goods as part of its ethical buying (Chaturvedi et al., 2024). Hilton has committed itself to working with others to reduce single-use plastics. For example, they work with Clean the World Foundation on soap disposal campaigns. IKEA, which is known for caring about the environment, is now using the cycle economy in its hotels as well (Costa & Costa, 2022). The eco-friendly and modular design of IKEA Hotels renders them spherical because they are easy to take apart and use to accomplish something else. Working with local artists, IKEA Hotels not only supports circle design but also encourages community involvement, showing a complete approach to the ideas of the circular economy (Haski-Leventhal, 2018). These industrial examples show how waste reduction, eco-design, and ethical sourcing support a regenerative economy. These firms' circular economy projects prove that sustainable hospitality practices are possible and determine industry-wide norms.Top of Form
Accor, Hilton, and IKEA Hotels use a variety of tools to integrate circular economy ideas into their CSR efforts. These initiatives prioritise waste reduction, responsible procurement, and creative design (Rashid et al., 2024). Environmentally friendly goods and waste reduction efforts show Accor's dedication to circularity across product life cycles. Hilton's focus on local, eco-friendly sourcing shows its environmental concern. Additionally, Hilton's soap recycling connections reduce waste. The modular and eco-friendly architecture allows IKEA Hotels to be reused. Local artisan partnerships demonstrate community participation and sustainability (Morrison & Buhalis, 2024). These initiatives highlight the firms' full circular economy strategy, making them industry leaders in sustainability.
Working with local groups and NGOs, Accor promotes the cycle economy by doing tasks like upcycling projects for trash. In addition to reducing trash, Hilton's connection to Clean the World Foundation improves circularity by reusing used soap for cleanliness projects. By working with local creators, IKEA Hotels encourages community involvement and ecologically conscious design (Kumar et al., 2024). In the larger context of Corporate Social Responsibility, these relationships make circular economy projects more successful by showing a common commitment to caring for the earth and getting involved in the community.


[bookmark: _Toc157716664]Conclusion
The essay on Premier Inn's CSR strategy and industry exemplars shows that circular economy activities are increasingly essential to hotel sustainability. Premier Inn leads the industry in waste reduction, environmentally conscious procurement, and energy efficiency (Al-Romeedy & Khairy, 2024). Accor, Hilton, and IKEA Hotels use circular economy techniques that reduce waste, source responsibly, and collaborate. The hotel business can benefit from adopting sustainable and circular economy concepts, including having less of an effect on the environment and running more efficiently. These actions not only help reach global sustainable goals but also meet the needs of more and more environmentally conscious customers (Cooper, 2021). Regarding the future, it looks good that more businesses will start using circular economy methods. Coupled with the greater focus on environmentally friendly business practices, the proven success of these schemes makes a strong case for industry-wide collaboration. Realising the benefits in the hotel industry makes the future more adaptable, responsible, and circular.
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