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An entrepreneur is an ambitious individual who takes risks and strives to create new products or services to meet the needs of society. They are driven by their vision and passion for their business idea and are willing to put in the hard work and dedication required to turn it into a success. They are capable of seeing the potential in a concept and taking the necessary steps to turn it into a reality. Entrepreneurs are innovators, problem solvers, and risk takers, who are always looking for ways to improve their business and better serve their customers. They are dedicated to their craft and strive to make a difference and make the world a better place.
Entrepreneurs are often characterized as risk-takers and innovators, with a “can do” attitude, a willingness to challenge the status quo and a passion for achieving success. But there is much more to the entrepreneur than these stereotypical traits. Research suggests that there are several key traits and characteristics that contribute to entrepreneurial success (Bergman and McMullen, 2021).

Overall, it is clear that entrepreneurs are motivated by a variety of factors. While the pursuit of financial gain may be the most commonly discussed, there is evidence to suggest that entrepreneurs are also motivated by a need for autonomy, a desire for innovation, and the need for social acceptance and admiration. This suggests that entrepreneurs are complex and multifaceted individuals who are driven by a variety of factors (search.ebscohost.com, n.d.).
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Profit and non-profit businesses are two distinct types of organizations that have different goals and objectives. Profit businesses are responsible for producing goods and services to generate a profit. They are typically owned by private individuals or companies and are managed to maximize their profits. Non-profit businesses are typically organized as charities or foundations that rely mainly on donations and grants to fund their operations. These organizations are managed to provide services or goods that benefit the public interest. 

Profit businesses generate income through sales of goods and services, while non-profits rely mainly on donations or grants. Profit businesses have to pay taxes on their income, while non-profits generally do not. Profit businesses are concerned mainly with their profits, while non-profits are more concerned with the social or environmental impacts of their operations. 

Both types of businesses are essential to the economy. Profit businesses create jobs and generate tax revenue, while non-profits provide essential services and resources to the community. Ultimately, the success of both types of businesses depends on their ability to meet the needs and demands of their customers and stakeholders

For-profit organizations are businesses that operate with the purpose of generating a profit for their owners or shareholders. These organizations may be privately owned or publicly traded, and they pay taxes on any profits they generate. Examples of for-profit organizations include corporation, partnership, LLCs, and sole proprietorships. 
Not-for-profit organizations are organizations that operate for the benefit of the public, rather than for the benefit of their owners or shareholders. These organizations are usually formed with the purpose of providing services or programs to the community, rather than generating a profit. Examples of not-for-profit organizations include charities, religious organizations, trade associations, research foundations, and educational institutions (Moro, Cauchick-Miguel and Mendes, 2022).
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First, entrepreneurs are typically driven by a strong internal motivation. Studies have found that entrepreneurs are more likely to be motivated by intrinsic factors, such as a desire for autonomy, self-fulfilment, and recognition. They often have a clear vision for their business and are willing to work hard to achieve it.

Second, entrepreneurs are creative and resourceful problem-solvers. They have the ability to look at a problem from different angles and come up with creative solutions. This trait is particularly important when developing innovative products and services.

Third, entrepreneurs are resilient. They are not afraid of failure and are willing to take risks and learn from their mistakes. They understand that failure is part of the process and use it as an opportunity to refine their strategies and become better entrepreneurs (Alshebami, 2022).

Finally, entrepreneurs are leaders who understand how to get the most out of their team. They are good communicators and able to motivate and inspire their employees.
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In the field of entrepreneurship, there are numerous theoretical sources that can be used to critically evaluate the traits of entrepreneurs. For example, research into the concept of the "entrepreneurial mindset" suggests that successful entrepreneurs possess certain traits necessary for success, such as an ability to identify and act upon opportunities, a tendency to take calculated risks, and an ability to think creatively and innovatively.

Similarly, research into the concept of the "entrepreneurial personality" suggests that successful entrepreneurs possess certain personality traits such as self-confidence, assertiveness, ambition, and a high tolerance for risk. Furthermore, research into the concept of the "entrepreneurial network" suggests that successful entrepreneurs are able to build strong and effective networks of contacts in order to gain access to resources and knowledge that can help them succeed.

Overall, it is clear that there are certain traits necessary for successful entrepreneurship. These traits include the ability to identify and act upon opportunities, a tendency to take calculated risks, and an ability to think creatively and innovatively, as well as qualities of self-confidence, assertiveness, ambition, and a high tolerance for risk. Additionally, successful entrepreneurs are often able to build strong networks in order to gain access to resources and knowledge that can help them succeed (Laouiti et al., 2022).
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The theoretical source of entrepreneurial motivation is a complex and multifaceted concept. It is often assumed that entrepreneurs are driven by a single motivating factor, such as the pursuit of financial gain or the desire for prestige and power. However, there is a growing body of evidence that suggests that entrepreneurs are motivated by a variety of factors, such as the need for autonomy, the pursuit of innovation, and the desire to make a difference. 

One of the most commonly discussed attributes of entrepreneurs is their need for autonomy. This need is often linked to the desire to make their own decisions and to control their own destiny. This motivation has been linked to the ability to take risks and to explore new ideas and opportunities. Additionally, it has been suggested that this need is driven by a desire to make an impact on the world, and to feel a sense of purpose and accomplishment. 

Another important attribute of entrepreneurs is their penchant for innovation. This motivation is linked to the need to create something unique and to push the boundaries of what is possible. This need often leads to the development of new products or services that can benefit society in some way. Additionally, this motivation may be linked to a desire to achieve recognition and to make a lasting contribution to the field. 

Finally, there is the need for social acceptance and admiration. This motivation is linked to the need to be respected and appreciated by others, and to be acknowledged for one’s achievements. This need is often linked to the pursuit of fame and recognition, and the desire to be seen as successful. 
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For-profit small organizations are typically owned and operated by a single owner or small group of individuals. The primary goal of these organizations is to generate profits for the owners or shareholders. They typically operate using traditional business models and strive to maximize revenue. The values and beliefs of these organizations often center around the pursuit of financial gain and the belief that profit should be the primary motivator for any business decision (Phillips and Morgan, 2022).

[bookmark: _Toc124351414]Not for Profit Small Organizations:

Not for profit small organizations are typically owned and operated by a group of individuals who are passionate about a particular cause. These organizations do not focus on generating profits, but instead use their resources to pursue a specific mission or goal. The values and beliefs of these organizations often focus on the social good that can be achieved by their efforts, and they often strive to make a positive impact on the world. They often prioritize serving the needs of their community and place a strong emphasis on philanthropy and social responsibility (Jraisat et al., 2022).


Example Not-for-Profit

American Red Cross
The ARC is a humanitarian organization that provide emergency assistance, disaster relief, and disaster preparedness education in the United States. ARC offers a variety of services and programs, including blood drives, emergency response teams, health and safety courses, international services, and youth program. The ARC also works to support members of the military,  and their family. In addition, the organization provides financial assistance to people in need. The ARC works with the government and other organizations to provide disaster relief and help people rebuild their lives after a disaster.
The American Red Cross helps to provide relief and assistance in the wake of a disaster. This includes providing temporary housing, food, health services, emotional support, and other essential services to people affected by the disaster.  Red Cross also works to restore and rebuild communities damaged by a disaster.  Red Cross also works to prevent, prepare for, and respond to emergencies by educating the public on how to prepare for disasters, providing emergency supplies, and developing partnerships with other organizations (Schech, 2022).
Funds
The American Red Cross receives funds from a variety of sources. These include individual giver, corporation, foundation, government grant, and special event. Donations can be made online, by mail, or over the phone. Additionally, the Red Cross holds annual fundraising campaigns such as the annual Red Cross Giving Day and the Red Cross Month of Giving. The organization also receives funding from the sale of their products, such as first aid and CPR training materials, Red Cross apparel, and other items. Finally, the Red Cross partners with organizations such as the United Way and the Combined Federal Campaign, which allow individuals and organizations to donate to the Red Cross directly through their workplace.

Example for-profit
Walmart
Walmart is an American multinational retail corporation that operates a chain of hypermarkets, discount department stores, and grocery stores. Walmart offers customers a wide range of products, including food, clothing, electronics, toys, and more. Walmart offers a wide variety of products, ranging from groceries, electronics, clothing and more, at competitive prices. The company is committed to providing customers with the best shopping experience possible, and has implemented several initiatives to ensure customer satisfaction
When customers visit a Walmart store, they can find a variety of items available for purchase. Customers can shop for groceries, health and beauty products, furniture, home goods, and more. Walmart also offers a variety of services, such as pharmacy, photo printing, and optical services. When customers make a purchase at Walmart, they can pay using cash, credit cards, debit cards, or gift cards. Customers can also choose to have their purchases shipped to their home or pick them up in-store.Walmart also offers online shopping, allowing customers to shop from the comfort of their own home. Customers can shop for items from the Walmart website or use the Walmart mobile app to purchase items. Customers can also take advantage of Walmart’s free two-day shipping on select items.
Finally, Walmart offers a variety of customer service options, such as online chat and phone support. Customers can contact Walmart’s customer service team to ask questions about products or services, report a problem, or provide feedback (Bickford, 2022).
Funds
Walmart obtains funds through a variety of sources. These include issuing stocks and bonds, borrowing from banks and other lenders, and generating revenue from sales. Additionally, Walmart has engaged in a variety of strategic partnerships and investments to acquire funds.
Walmart is primarily a retail company, so the majority of its funds come from the sale of products and services to customers. Other sources of funding include profits from investments, loans, and other financing activities. Additionally, Walmart receives funding from government grants and other sources.
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Entrepreneurs' values and beliefs are often defined by their desire to succeed, their commitment to hard work, their innovative and creative thinking, their willingness to take risks, their dedication to their mission, their acceptance of failure as part of the learning process, their respect for the opinion of others, their resilience in the face of adversity, their ethical and moral standards, and their commitment to making a positive contribution to the world (Bylund and Packard, 2021).
Integrity: Honesty, trustworthiness, and a commitment to do the right thing.
Resilience: The ability to bounce back from failure and setbacks.
Vision: The ability to imagine something better and make it a reality.
Creativity: The capacity to think outside of the box and come up with innovative solutions.
Passion: A strong belief in the value of the product or service the entrepreneur is offering.
Work Ethic: The willingness to work hard and put in the necessary effort to make a business successful.
Self-Belief: The confidence to take risks and make decisions even when the odds are against you.
Collaboration: The ability to work with others to achieve a common goal.
Adaptability: The ability to respond to changing market conditions and customer needs.
Resourcefulness: The ability to make the most out of limited resources (Rodrigues, Silva and Franco, 2022).
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Overall, both for-profit and not-for-profit businesses are important parts of the economy, and both have advantages and disadvantages. For-profit businesses have the potential to generate profits, create jobs, and stimulate economic growth, but may prioritize making money over other considerations. Not-for-profit businesses can focus on providing public services, but may lack the financial resources to do so effectively. Ultimately, the choice between for-profit and not-for-profit depends on the goals and objectives of the business (Anisimov and Matytsin, 2021).
In conclusion, both for-profit and not-for-profit small organizations are essential to the well-being of society. For-profit organizations provide economic growth and job opportunities, while not-for-profit organizations provide essential services and resources to the community. Both types of small organization are necessary for a healthy society and should be supported equally. Ultimately, it is up to the individual to decide which type of organization they want to support and how they want to contribute to their community.
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