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[bookmark: _Toc135262072]Introduction
Digital marketing has become a popular mode of advertisement and marketing in the modern business world. A huge popularity has been gained by digital marketing in both local and international businesses. For that reason, the appearance of digital marketing in the hotel and hospitality sector is quite a cakewalk. In this report, the impact of digital marketing on the performance of the hotel and hospitality sector will be discussed. Digital marketing enables a business to become accessible to customers from any corner of the world. In the case of the hotel and hospitality sector, the customer will be attracted to digital marketing. The impact of digital marketing on the hotel sector is quite different from other industries. The hotel and hospitality sector are a vast field where every type of activity is conducted that is related to tourism, travel, food & lodging, and so on. In the world, this sector has already made a huge share. 
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Figure 1: Global market size of the hospitality industry 2023-2027
(Source: statista.com, 2023)
In the year 2023, the Global market size of the hotel and hospitality industry is $4.7 trillion which is expected to become $5.8 trillion by the year 2027 (statista.com, 2023). If the hotel and hospitality industry could involve digital marketing, the service and its quality will spread to its potential customers. Here, in-depth research will be conducted to find an effective conclusion. 
[bookmark: _Toc135262073]Overview of literature
Structure of the Hotel and hospitality sector
There are certain businesses that fall under the large umbrella of the Hotel and hospitality sector which are restaurants, logging, resort, hotels, theme park, motels, and so on. All these businesses share the same organizational structure. 
[image: ]
Figure 2: Structure of the Hotel and hospitality sector
(Source: Azimovna 2022)
Every hotel or hospitality sector is led by the General Manager who took the decision for the company. The General Manager has been assisted by the executive assistant manager who is the head of every department. Azimovna (2022) every room division, personnel, marketing & sales, accounting, engineering, food & beverages, and all other departments come under the executive assistant manager. All the chief managers of businesses in the Hotel and hospitality sector
can use digital marketing channels to make effective strategies. The plans can be made by the data on other countries. Kurdi et al. (2022), sated that digital marketing will come under the department of marketing so the department must be advanced enough to think of it. In this report, the application of digital marketing will be elaborate, but the response of the executives must be considered. 
Specific advantages of digital marketing
The report will concern the specific advantages of digital marketing in the hotel and hospitality sector. According to Erlangga (2021), digital marketing increases the interest of the customers in the products. In the Hotel and hospitality sector that industry could easily promote the destinations, travel services, advanced experience, and attraction of the room. The website, social media, and Gmail are the medium for visualizing the services of the Hotel and hospitality sector. People will be attracted to the service and prefer that place at the time of visiting (Ferdous, 2019). As the report has specifically focused on the impact on the Hotel and hospitality sector, these specific advantages will be discussed here in a specific area and its hotel and hospitality sector. The theory of digital marketing is to increase the accessibility of potential customers to a brand and vice versa. According to Ritz et al. (2019), small businesses can utilize the benefits of digital marketing. The most important significance of digital marketing is that every type of business can use it for individual purposes. The most debatable factor of marketing is financial resources.  The hospitality industry does not suffer through the financial crisis but enjoys the advantages of digital marketing. As a gainer, the hospitality sector can increase its customer numbers. The reason behind these benefits will be elaborated in the upcoming part of the report. 
Human resources in hotel and hospitality sector
The importance of workforce in the Hotel and hospitality sector must have certain specific skills to run the entire industry. Saniuk et al. (2022), mentioned that some basic skills like Multitasking, Teamwork, Industry awareness, Communication, Interpersonal Skills, and Flexibility are quite essential for providing an effective service to customers. It is quite clear that the hotel and hospitality sector depends on the visiting rate of customers. The more a hotel and hospitality sector could provide effective service to the visitors, the more people will consider that place. El-Gohary (2020), stated that the hotel and hospitality sector has faced certain problems when a huge number of people visit. In the busiest time, every person needs to grow individually and serve the customers. Multitaskers can provide more effective service in this sector because they can engage in more enterprises at one time. The communication skill made a person smart and influential which is quite attractive to customers. 
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Figure 3: 5ps model for HR management
(Source: Seering 2020)
According to Seering (2020), the 5 Ps model has contended with 5 different constitutional aspects like performance, purpose, people, process, and principle. The human resource of the hotel and hospitality sector can also follow the 5 PS model to get the benefits of digital marketing. According to the aspects of digital marketing, the hotel and hospitality sector must amend its internal and external aspects. It will help to make the advantage of digital marketing more specific in the business. 
Changing requirements of the Hotel and hospitality sector
The hotel and hospitality sector is dependent on three pillars that are physical infrastructure, staff, and management which digital marketing is intended to add on. According to Sima et al. (2020), in this sector, the requirements of the customers are changed in terms of the environment, place, and culture. It is a reason that the hospitality sector must be flexible and relatable to customer requirements. The report will focus on making proper evolution on the most demanding requirements of the customers of the hotel and hospitality sector. 
[bookmark: _Toc135262074]Application to the hotel and hospitality sector
Rather et al. (2019), stated that the concept of the hotel and hospitality sector is quite similar in every country. To make the report more specific and coherent, it will focus on the present hotel industry in the UK. The UK market is enhanced with several hotel chains that usually contributed to the growth of the UK economy. 
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Figure 4: Present value of the UK hotel sector
(Source: statista.com, 2023)
In 2022 value of the UK hotel sector is $ 16.42 billion which is expected to become 19.76 billion by the year 2023 (statista.com, 2023). The revenue growth of the UK hotel and hospitality sector is US$21.07bn in the year 2023 which is 1.59% higher than the previous year. In the year of 2027, it has been expected to become $22.44 billion. 
The reasons huge development behind the growth of the UK hotel sector is quite common in the digital world. In the hotel and hospitality sector of the UK, many Technologies and advanced innovations are already used. The demand of the guests can easily be identified by the management team. Gaur et al. (2021), stated that technology connects the guest with the staff who are engaged in serving of hospitality and hotel sector.  Robots are the most common technological advancement that has been used in UK hotel services. Wang et al. (2021), mentioned that housekeeping robots, cooking robots, and robots’ greeters can be found in the UK. The range of Technology is not limited here rather the rooms are renovated with some more automatic technology that the customers are impressed with. The immense experience of the customers is sufficient to increase the popularity of a particular hotel and hospitality sector (El Junusi, 2020). Digital marketing has helped to know about the current customer preference by which a sector can amend individual services. At present what are the exact preferences of customers in the hotel and hospitality sector can be an effective guidance to develop individual performance. Ali et al. (2021), mentioned that the more A company would provide accurate service, the more guest will present. It will help to make the performance more customer-centric and satisfied. 
The hotel and hospitality sector could not specify the customer segment because every type of person prefers to explore different places and do adventures. Traveling is one of the most common passions for modern people. It is the reason that the hotel and hospitality sector must be updated and flexible enough to match every type of guest. Karimova (2020), mentioned that couples, solo travelers, retired people, families, and adventures are all customers of this sector. But every customer seems to be new to the sector. Digital marketing has helped the hotel sector to remain relevant and accurate at the time of dealing with every individual. It is the reason that digital marketing can be considered one of the most impact full factors to develop performance. 
The HR management team of the UK hotel sector has conducted all the relevant work like recruitment, orientation, selection, and job evolution to the newcomers. In these training sessions, the leaders have informed the employees regarding digital marketing also. There are different parts of digital marketing that are equally effective in creating customer interest in a particular service. Malesev and Cherry (2021), stated that email marketing, website design, and social media pages are the most accessible sector where the company could inform the customers regarding new facilities, and services, different offers, and benefits. In the hotel industry, email marketing has been generally used which directly go through the customers. Within a minimum cost, a company can communicate with the targeted customers that impact on the revenue. All these factors are well connected. Digital advancement and Technology innovation has made the UK hotel and hospitality sector so amazing that every year the number of visitors has increased. 
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Figure 5: Visitors to the UK every year
(Source: statista.com, 2023)
In the year 2022, the UK has served 20 million visitors which is expected to become 35 million by the end of 2023 (statista.com, 2023). It becomes possible due to collaboration with advanced technology. The UK hotel and hospitality sector is ready to serve millions of guests and digital marketing has informed it to the world. Veleva and Tsvetanova (2020), mentioned that different advertisements and marketing are conducted to reach more customers which digital marketing enables cost-effectively. It is the reason that digital marketing has a huge impact on the performance of the hotel and hospitality sector in the UK. 
All the advantages of digital marketing have been enjoyed by the UK hotel and hospitality sector. In the future, the range of digital marketing will increase, which will help to enhance the performance which is already effective at present. For a developed country like the UK, the impact of digital marketing could not be understood if proper elaboration had not been conducted. Low et al. (202), mentioned that in the case of a developing country, digital marketing can become the best marketing style to increase the performance and quality of the service. Economic stability is a major headache for a developing country. In this situation, digital marketing has made the promotion and advertisement activities so smooth and accessible for every small business that the hotel and hospitality industry in developing countries also survives within minimum expenses (Dyahrini et al., 2021). From this perspective, it can be said that digital marketing has a huge impact on the performance of the hotel and hospitality industry. 
[bookmark: _Toc135262075]Evaluate future policy and management options for dealing with this issue.
· Proper understanding of the concept of digital marketing is an essential factor. In the UK the advancement has reached top notch where robots are installed to serve the customers. Digital marketing will promote all these advancements and innovations to other developing countries. Ahmad et al. (2021), mentioned that the advancements must be installed after analyzing the strength of the infrastructure. If the infrastructure is not sufficient to adopt the advancements, the performance of the service will continuously decrease. In the case of a developing country, the hotel and hospitality industry must consider such advancements which can be installed and maintained for good. According to Sheth (2020), Digital marketing has provided a huge effect on the mind of people. For that reason, it is recommended to be influenced by digital marketing at such a level that could be adopted at some point. 
· Mueller and Sensini (2021), mentioned that the structure of the hospitality and hotel sector is quite easy and understandable. The person who is at the top of the system must be conscious of digital marketing otherwise the entire sector could not feel the advantages. The present report has indicated that digital marketing does not have any negative impact on a business. Rather the external factors are also affected. 
· Digital marketing is a part of technological advancement but does not require advanced infrastructure. It is the reason for the huge usage in modern business. Digital marketing only requires the ability to design the advertisement attractively (Purwanti, 2021). As the customers get to know about a service show the website, social media post, emails the appearance must be effective. For that reason, it is suggested that the hotel and hospitality industry must use all the images that are real and clear. The perceptions that would arise from digital marketing must be the same at the time of experiencing the service (Nguyen et al., 2021). A balance must be maintained between the commitments and service. It can be considered one of the major drawbacks of digital marketing. If The experience of the customers will not be according to the commitments in digital marketing, the customers interest will start to break here. For that reason, the service providers must be conscious of the segment. This impact must not harm the image of the hotel and hospitality industry. It is recommended to put all the real evidence by the hotel and hospitality sectors at the time of digital marketing which can be experienced at the time of visiting there (Ritz et al., 2019). The situation must be handled smartly otherwise it will work negatively for the business. The image of the service must not be harmed at any cost otherwise it will also spread like fire in the market. 
[bookmark: _Toc135262076]Conclusion
The report has focused on the impact of digital marketing with a special emphasis on the hotel and hospitality sector of the UK. The analysis has been started with a brief description of the total work. It has been mentioned that different theories and concepts will be associated to elaborate on the impact of digital marketing. The Global hotel and hospitality sector has a huge potential to expand its branches and contribute more and more to economic growth. Digital marketing can be categorized into several segments that are equally important in the modern business world. From this perspective, it can say that the present topic is quite relevant to real-world requirements. The world has become Technology where digital marketing is one of the major segments. This report has clearly stated that digital marketing has amalgamated the model business advertisement framework. It will become more Technology in upcoming years. In the concluding part of the report, some general recommendations have been provided. By this recommendation in future digital marketing will have more impact on the hotel and hospitality sector. 
 
 

[bookmark: _Toc135262077]References list 
Ahmad, T., Zhang, D., Huang, C., Zhang, H., Dai, N., Song, Y. and Chen, H., 2021. Artificial intelligence in sustainable energy industry: Status Quo, challenges, and opportunities. Journal of Cleaner Production, 289, p.125834.
Ali, B.J., Gardi, B., Jabbar Othman, B., Ali Ahmed, S., Burhan Ismael, N., Abdalla Hamza, P., Mahmood Aziz, H., Sabir, B.Y., Sorguli, S. and Anwar, G., 2021. Hotel service quality: The impact of service quality on customer satisfaction in hospitality. Ali, BJ, Gardi, B., Othman, BJ, Ahmed, SA, Ismael, NB, Hamza, PA, Aziz, HM, Sabir, BY, Anwar, G.(2021). Hotel Service Quality: The Impact of Service Quality on Customer Satisfaction in Hospitality. International Journal of Engineering, Business and Management, 5(3), pp.14-28.
Azimovna, M.S., 2022. Scientific-Methodical Issues of Evaluation of Marketing Service in Hotels. Central Asian Journal of Innovations on Tourism Management and Finance, 3(10), pp.1-9.
Dyahrini, W., Firmansyah, E. and Purba, J.M., 2021. The Effect of Digital Marketing, Digital Money on Performance PT. Indosat (Case Study in Bandung Sales Area). Psychology and Education, 58(1), pp.6343-6349.
El Junusi, R., 2020. Digital marketing during the pandemic period; A study of islamic perspective. Journal of Digital Marketing and Halal Industry, 2(1), pp.15-28.
El-Gohary, H., 2020. Coronavirus and halal tourism and hospitality industry: Is it a journey to the unknown?. Sustainability, 12(21), p.9260.
Erlangga, H., 2021. Effect of digital marketing and social media on purchase intention of Smes food products. Turkish Journal of Computer and Mathematics Education (TURCOMAT), 12(3), pp.3672-3678.
Ferdous, A., 2019. Digital Marketing and Communication Practices by Texort Digital Marketing Agency: A hands-on initiative through social media communication.
Gaur, L., Afaq, A., Solanki, A., Singh, G., Sharma, S., Jhanjhi, N.Z., My, H.T. and Le, D.N., 2021. Capitalizing on big data and revolutionary 5G technology: Extracting and visualizing ratings and reviews of global chain hotels. Computers and Electrical Engineering, 95, p.107374.
Karimova, L., 2020. Improving company performance with customers satisfaction survey for travel company Duara Travels.
Kurdi, B., Alshurideh, M., Akour, I., Alzoubi, H., Obeidat, B. and Alhamad, A., 2022. The role of digital marketing channels on consumer buying decisions through eWOM in the Jordanian markets. International Journal of Data and Network Science, 6(4), pp.1175-1186.
Low, S., Ullah, F., Shirowzhan, S., Sepasgozar, S.M. and Lin Lee, C., 2020. Smart digital marketing capabilities for sustainable property development: A case of Malaysia. Sustainability, 12(13), p.5402.
Malesev, S. and Cherry, M., 2021. Digital and social media marketing-growing market share for construction SMEs. Construction Economics and Building, 21(1), pp.65-82.
Mueller, A. and Sensini, L., 2021. Determinants of financing decisions of SMEs: evidence from hotel industry. International Journal of Business and Management, 16(3), pp.117-127.
Nguyen, T.M., Le, D., Quach, S., Thaichon, P. and Ratten, V., 2021. The current trends and future direction of digital and relationship marketing: A business perspective. In Developing digital marketing (pp. 191-200). Emerald Publishing Limited.
Purwanti, Y., 2021. The influence of digital marketing & innovasion on the school performance. Turkish Journal of Computer and Mathematics Education (TURCOMAT), 12(7), pp.118-127.
Rather, R.A., Tehseen, S., Itoo, M.H. and Parrey, S.H., 2019. Customer brand identification, affective commitment, customer satisfaction, and brand trust as antecedents of customer behavioral intention of loyalty: An empirical study in the hospitality sector. Journal of Global Scholars of Marketing Science, 29(2), pp.196-217.
Ritz, W., Wolf, M. and McQuitty, S., 2019. Digital marketing adoption and success for small businesses: The application of the do-it-yourself and technology acceptance models. Journal of Research in interactive Marketing, 13(2), pp.179-203.
Ritz, W., Wolf, M. and McQuitty, S., 2019. Digital marketing adoption and success for small businesses: The application of the do-it-yourself and technology acceptance models. Journal of Research in interactive Marketing, 13(2), pp.179-203.
Saniuk, S., Grabowska, S. and Grebski, W., 2022. Knowledge and Skills Development in the Context of the Fourth Industrial Revolution Technologies: Interviews of Experts from Pennsylvania State of the USA. Energies, 15(7), p.2677.
Seering, J., 2020. Reconsidering community self-moderation: the role of research in supporting community-based models for online content moderation. Proc. ACM Hum.-Comput. Interact, 3.
Sheth, J.N., 2020. Borderless media: Rethinking international marketing. Journal of International Marketing, 28(1), pp.3-12.
Sima, V., Gheorghe, I.G., Subić, J. and Nancu, D., 2020. Influences of the industry 4.0 revolution on the human capital development and consumer behavior: A systematic review. Sustainability, 12(10), p.4035.
statista.com, 2023. Global market size of the hospitality industry 2023-2027. Available at:https://www.statista.com/statistics/1247012/global-market-size-of-the-hospitality-industry/ 
statista.com, 2023. Inbound tourist visits to the UK 2002-2023. Available at: https://www.statista.com/statistics/287133/annual-number-of-overseas-visits-to-the-united-kingdom-uk/
statista.com, 2023. UK hotel industry market size 2013-2023. available at:  https://www.statista.com/statistics/1364712/hotel-industry-market-size-uk/
Veleva, S.S. and Tsvetanova, A.I., 2020, September. Characteristics of the digital marketing advantages and disadvantages. In IOP Conference Series: Materials Science and Engineering (Vol. 940, No. 1, p. 012065). IOP Publishing.
Wang, Z., Huang, J. and Fiammetta, C., 2021, June. Analysis of gender stereotypes for the design of service robots: Case study on the Chinese catering market. In Designing Interactive Systems Conference 2021 (pp. 1336-1344).



13

image3.jpg
PRINCIPLES

Values & Culture

Theor

Measurement
& Feedback
Theories

PEOPLE

PROCESSES

avioral System
Theories Theories

QR contractRecritét




image4.png




image5.png
Number of overseas resident visits to the United Kingdom (UK) from 2002 to 2021,

5
0
@
g
3
10
o
¢ & F $ &
§ &
& & & &
Sources

Office for National Statistis (UK); VisitBritain
©Statista 2023

with a forecast until 2023 (in millions)

A I R IR
S S S S S P

Additional Information:
United Kingdom; Office for National Statistics (UK); VisitBritain; 2002 to 2021; Face-to-face interview




image1.png




image2.png
Executi

General Manager

I 1
=1
porsonnol | [ Accounting ] [Methend | [Engineering | | Purchasing
Rooms Convention Food &
Division Reservations Services Beverage
I 1
Housekeoping | [ Srert secury]  [Uore® ] [roonone
I I
Food Production Banquet & Room
(Chef) osaume: I Bare) Catering Service





