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[bookmark: _Toc112354092]Introduction 
The report will effectively analyse the chosen industry and its business economics. The chosen market is the fast-food industry. The company chosen for this industry is "Burger King". There will be a brief description of the business and its main product. Further, the study will focus on the demand and market equilibrium of that business and what are the factors that influence the demand. Lastly, there will be a discussion about the factors that determine the elasticity or inelasticity of that particular service or product.   
[bookmark: _Toc112354093]Description of the business 
The chosen business is the fast-food industry and the company chosen for this is "Burger King". Burger King is one of the leading food marketers in the UK. It has almost 370 locations and is a very popular brand all over the country. As per the UK fast food industry, Burger King has a significant level of brand image and market allocation within the country. The company almost tripled its earnings the last year and the market company is in a high rush after the post-covid situation (Munro et al. 2021). The company is planning to touch approximately £600mln IPO. The user base of the company is around 1.3 million and it is increased due to the online sales through the app. The company has started to make some unique foods in their fast-food segments such as meat-free options and vegan burgers or plant-based burgers that are actually attracting a new customer base who are vegetarians as well as health conscious. 
The chosen product to complete the analysis is “Burger”, it is also the trademark product of the company, and it generates huge revenue within the company for a long time (Krylatov et al. 2020). The namesake product of the company has massive brand value and reputation and a loyal customer base. The quality and variety of this product make that distinct from the other company's products that fall under the same category. The company uses burgers as its primary market penetration product. The company provides a large variety in the burger segment including other key products that can go with the taste of the burgers, such as French fries, sides, beverages, salads, desserts, and all. The company focuses on a great product mix that helps them to capture a significant amount of the fast-food market in the UK (Choi et al. 2019). Also, chicken and fish options help the company to serve the dishes with variety. A healthy, as well as delicious food product mix strategy is the aim of the company.   
[bookmark: _Toc112354094]Identification of demand and market equilibrium
The demand and equilibrium of a product are related to each other. Equilibrium means the supply and demand of the product meet where the demand and supply graph intersect. The intersection point refers to the market balance and that is the price of that particular product where the buyer and seller both agree. 
[image: ]
Figure 1: Demand Curve
(Source:https://www.toppr.com/guides/business-economics/theory-of-demand/movement-along-the-demand-curve-and-shift-of-the-demand-curve/#:~:text=Answer%3A%20Movement%20of%20the%20demand,downward%20along%20the%20same%20curve.)
As per the figure above, the price of a product is shown in OY while the demand for the product is shown in OX. So when the price is OP then the demand for the product is OM when other factors are constant (Gao et al. 2021). Now when the price of the same product increases to OP’’ then the quantity is decreased by OL and the curve goes upwards (Barth et al. 2022). Again when the price decreases to OP’ then the quantity of demand increases to ON. Now the curve goes downward.
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Figure 2: The Shift of Demand Curve Graph
(Source:https://www.toppr.com/guides/business-economics/theory-of-demand/movement-along-the-demand-curve-and-shift-of-the-demand-curve/#:~:text=Answer%3A%20Movement%20of%20the%20demand,downward%20along%20the%20same%20curve.)
As per the figure shown above, the price shift in the demand curve is due to the change in income. The shift to the right points out there is an increase in the customer purchase intention of the commodity at all prices. In simple words, if the income increases the curve will shift to the right, on the other hand, if the income decreases the curve will shift to the left. 
According to the graph shown above, if the quantity per period of time increases then the curve is moving to the right (Ke et al. 2020). On the other hand, if the quantity per period of time decreases then the curve shifts to the left. Demand graphs for the manufacturers are the foreseeable future so that the industry can understand the present or the upcoming challenges and best practices to tackle those adversities. 
Every industry along with the fast food industry faces a particular demand curve for the supplied goods, there are many factors that can influence the demand and those changes can be seen by the demand curve (Sha and Zheng, 2021, May). Basically, there are two factors that influence the demand curve: change in demand and change in the quantity of demand. There is a movement in the same curve when there is a movement in the price change but other factors remain constant, the quantity of a specific commodity will face the change too. Other factors that remain unchanged are: "income of the customer, consumer taste, price of other goods" and all. This movement or change is called the movement in the demand curve. The movement can be upward or downward according to the situation.
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Figure 3: Old Equilibrium of Burger King
(Source: https://medium.com/@bojjalaswetha/colossal-growth-of-burger-king-market-all-over-the-world-403f11f81c8)
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Figure 4: New Equilibrium
(Source: https://medium.com/@bojjalaswetha/colossal-growth-of-burger-king-market-all-over-the-world-403f11f81c8)
As per the new equilibrium graph, it can be seen that the demand for burgers has increased from the previous one and the equilibrium point also shifts. So naturally, the supply graph also gets a positive effect from the shift. 
[bookmark: _Toc112354095]Price Substitutes
The main substitute product of the Whopper burger of Burger King is the Big Mac of Mcdonald's. According to the price statistics, the price of the substitute is slightly cheaper than Burger King's. The Whopper cost $3.49 while the Big Mac cost $3.99 with better size and quality. Cheeseburgers from Mcdonald's cost $1.29 and Whopper Jr. from Burger King cost $1.79. Mcdonald's price ranges are more affordable than Burger King's.
On the other hand, Burger King has an almost similar menu comparison to Mcdonald's. The company offers healthy wraps, sandwiches, burgers, and desserts. The food comes up with a healthy tagline (Nguyen et al. 2018). So genuinely the price of the substitute is decreasing while demand is increasing and this affects the demand for burger king's products. Mcdonald's has almost over $35 billion in annual sales while Burger King has only $10 billion approx sales annually around the UK.
[bookmark: _Toc112354096]Price Complements
The complementary product of Burger is the Chicken nuggets. The price of chicken nuggets is decreasing so the demand is slightly on the lower side. The quality of chicken nuggets in Burger King is not as per the quality and expectation of the customers. They are too chewy, have a dry texture, and lack an authentic taste of flavour and spices. That is why chicken nuggets are not affecting the main product demand in the market.
[bookmark: _Toc112354097]Consumer Income
Post Covid-19 sales of Burger King in terms of selling burgers domestically have increased slightly. As the consumer income is not stable at that moment so the company is taking a hit and showing a decline of significant consumer loss. The company just showed an almost 3% sales increase while their competitor McDonald’s reached almost a 15% hike from their previous sales. Consumer income stability surely affects the demand for the product as the consumers majorly choose Mcdonald's over Burger King.  
[bookmark: _Toc112354098]Consumer Taste and Preferences
Another factor that is affecting the demand for the burger segment of the company is the change in taste preferences of the consumers. Consumers prefer to have burgers or sandwiches from Mcdonald's as they are serving better quality food as well as services (De Almeida et al. 2021). On the other hand, loyal customers prefer complementary products of Burger King such as french fries, desserts, and salads. So the sale of burgers is down due to these choices from the consumers, affecting the demand for the main product. 
[bookmark: _Toc112354099]Consumer Expectations of Price
Consumers are expecting to lower the price of the burger as there are a number of competitors who are selling better quality products at lower prices so naturally, the consumer would prefer to go there as they are feeling the price of the burger is much higher in Burger King as per their quality (Al Hamdhan, 2021). The Whopper cost $3.49 while the Big Mac cost $3.99 with better size and quality. So the difference in the price shows the demand decrease of the company. 
[bookmark: _Toc112354100]Demographics
Still, the demographics of the company show that there is almost a 68% profit hike over the previous year, which definitely proves that the buyer of the company is increasing and the company successfully retaining their old, loyal customers. The introduction of a meat-free menu has increased their sales including the plant-based whopper burgers. The company is looking forward to adding more than 40 new restaurants around the UK.
[bookmark: _Toc112354101]Indication of demand is more elastic or inelastic 
The price elasticity of demand depends on the percentage change in the quantity of the product divided by the change in price. Here, Burger King Changes its pricing so that the demand and supply both change and the elasticity will increase.  
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Figure 5: Price Elasticity
(Source: https://www.economicshelp.org/microessays/equilibrium/price-elasticity-demand/)
According to the graph shown above, the demand for the price will be elastic if that is greater than 1. As Burger King has many substitutes and a very competitive market, they have an elastic market and the people or the consumers are very price sensitive. 
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Figure 6: Price Inelasticity
(Source: https://www.economicshelp.org/microessays/equilibrium/price-elasticity-demand/)
Price inelasticity will occur if the change in price leads to a smaller percentage change in demand and that should be lower than 1 (Fitrianti et al. 2022). If a product has less competition in the market and has fewer substitutes, then the demand will be inelastic.
[bookmark: _Toc112354102]Substitution Effects
Another factor that decides the elasticity or inelasticity of a product is the nature of the product from the customer’s point of view. Luxury and necessary items have different elasticity values. If a product comes under the necessity category then it will show inelastic nature as price change will never affect the demand. But luxury products always price elasticity and demand nature. Even a slight price change totally changes the demand graph and elasticity measure of that product. Demand is more inelastic as it sometimes takes more time to find substitutes. Food products like burgers fall under the luxury category so the price will be elastic for the company (Prasetyo and Purnamasari, 2022). A supplement good is one that has an adverse cross elasticity of demand, which means that a transformation in cost in the complement will result in the inverse transformation in demand for the good. For example, if Burger King understood that the price of burger buns was to fall, they would expect then the demand for burgers might increase.
An alternate good is the contrasting as it has a favorable cross elasticity of demand. For example, if the price of hot dogs were to drop, then the demand for burgers might fall as well since customers swap to hot dogs.
The demand for goods drops or promotions relies on the extent of the cross elasticity of demand (Jangid et al. 2021). If the goods are really close to reserves, such as McDonald's vs Burger King Burgers, then a slight modification in the price of one will lead to a more than proportionate change in demand for either of the companies.
The income effects of the consumers also affect the elasticity of the product. As previously discussed, Post Covid-19 sales of Burger King in terms of selling burgers domestically have increased slightly. As the consumer income is not stable at that moment so the company is taking a hit and showing a decline of significant consumer loss. The company just showed an almost 3% sales increase while their competitor Mcdonald's reached almost a 15% hike from their previous sales. Consumer income stability surely affects the demand for the product as the consumers majorly choose Mcdonald's over Burger King (Yasin, 2022). "Income elasticity of demand" reckons the responsiveness of the need for a special product to modifications in consumer income.
The more heightened the income elasticity of demand for a certain good, the more demand for that good is tied to instabilities in consumers' income. Businesses typically estimate the income elasticity of need for their products to support the estimation of the influence of a business cycle on product sales. So this is obvious that the income of the consumers is affecting the demand for the product of the Burger King Company. Demand is elastic as the product takes a larger portion of the income from the consumers.  
[bookmark: _Toc112354103]Pricing Policy
Burger King should employ a unique pricing strategy that should be based on the generic strategy of their cost leadership. This strategy will minimize the price and cost of the products. The marketing mix of the company needs appropriate pricing of the products must be considered. Two main pricing strategies Burger King must employ are "Market-oriented pricing strategy" and "Bundle pricing strategy" (Shcherbakova, 2020). The first strategy, "Market-oriented pricing strategy" depends on prevailing market conditions and involves setting the prices. Supply and demand conditions are connected with the pricing of competing firms.
The second approach to pricing Burger King should focus on the "Bundle pricing strategy". This strategy offers the consumers to buy value meals and kids' meals at "bundle prices". This strategy allows the consumer to achieve more affordable products than just buying foods separately. Different marketing conditions should determine the prices of the products of the company.   
Other than that Burger King can implement some other pricing policies within their market. Pricing policies are a highly complex strategy that needs limited aspects of what is going into the pricing decisions. If Burger King wants to achieve a competitive advantage in the market it should implement these strategies discussed below:
Cost Based Pricing
This type of strategy can help the company to work out the specific strategies to produce the products and set up a market based on the revenue it wanted to earn in the future (Romppanen, 2021). The strategy may not be feasible as it has a highly competitive strategy with dynamic pricing. 
Value-based pricing
Customer perception is used in this Value-based pricing strategy. Tangible and intangible benefits both inculcate a clear elasticity of understanding of demand and the pressure of competition.    
Market Penetration Pricing
New products can be launched under this strategy either at a loss or low marginal value. It will help to get a foothold on the products.  
Good value Pricing
An exact mixture of product features, services, qualities, and combinations at a fair price can be offered in this pricing strategy.
Further Recommendation of Pricing
As Burger King has a high brand image and a well-respected reputation in the market, it can try to fetch a slightly higher premium from its customers, including offering them quality products. Innovative products will definitely attract new customers in the present market context. This will not only emphasize the features of the goods but also stops other players from entering the market.   
[bookmark: _Toc112354104]Conclusion 
The chosen business is the fast food industry and the company chosen for this is "Burger King". Burger King is one of the leading food marketers in the UK. The critical analysis of the demand and equilibrium of the product are discussed in this report. Total market analysis including the competitor product evaluation also included in this segment. All the analysis shows the business strategies and implementation within the company.
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