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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The homepage and main content loaded quickly in a matter of seconds with basic navigation available immediately.
              It is accessible on the site claim anywhere anytime on any device which is a good sign for usability.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, and the website contains many subpages. For example, there are main sections like Cookery Classe, Team Building Events, Shop, Blog and under Cookery Classes you can see numerous specific class pages (Italian Cooking Classes, Knife Skills Masterclass).

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book directly on the website by selecting a class clicking More Info + Booking choosing a date and completing payment online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Some possible improvements to the website are usability:
· Simplify the navigation menu – it is quite full and could be more clearly grouped.
· Add clearer Book Now buttons on every page for easier access.
· Improve mobile layout and loading speed for smoother browsing.
· Include a visible search bar on all pages.
· Add clearer filters or sorting options for classes (by date, skill level, cuisine).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean and professional with appealing food images and clear layouts. On mobile it is still attractive but slightly more compact with menus condensed into a dropdown format.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality food images occasional videos to showcase classes, and a warm colour palette (mainly white and earthy tones) to create an inviting professional feel.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website includes an online chat tool which is effective for quickly asking questions and getting help about classes or bookings.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are clearly visible and connect directly to active pages making them effective for engaging customers and promoting classes.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are made clear through organized menus detailed class descriptions images pricing and More Info + Booking links for each offering.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:   Customer reviews are available on the website through a dedicated Testimonials page and on individual class pages. Most reviews appear recent showing ongoing feedback from participants.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional photos detailed class descriptions experienced chefs and positive customer reviews. You might use or recommend it because the classes are well-organized hands-on enjoyable and suitable for both beginners and experienced cooks.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly shown on class pages, and they reflect the quality of the service considering the professional chefs materials provided and the hands-on experience offered.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes London

	
	2. Team building cooking

	
	3. Learn to cook courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: I checked using one of the keyword phrases cooking classes London and yes, the website of The Cooking Academy appears in the top search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business because they provide a central place for customers to find information browse products or services, make bookings or purchases, and contact the company. A professional website also builds credibility supports marketing through search engines and social media and allows businesses to reach a wider audience


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend making the booking process more prominent with a clear visible Book Now button on every page. This would make it easier for customers to reserve classes quickly improving user experience and potentially increasing bookings.
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