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An infographic is a visual way of 
communicating information, facts 
and ideas. It combines typography, 
illustration, diagrams and concise text to 
make information engaging and easy to 
understand.

Rather than presenting information as a 
long piece of written text, an infographic 
organises content visually, helping the 
reader identify key facts and navigate 
information quickly.



Infographics can take many forms.
Your work could include elements such as:

Presentation of Short Facts

Illustrated Diagrams

Timelines

Maps

Visual Comparisons

Graphs

Tables

Data Visualisations

Instructions
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JUST ROLL WITH IT

ROLLERSKATING USES 80% OF YOUR BODIES
MUSCLES AND BURNS 650 CALORIES AN HOUR

THE FIRST RECORDED
MARRIAGE ON
ROLLERSKATES

WAS IN 1912 
TAKING PLACE 

MILWAUKEE 
IN

ROLLERSKATESWAITRESSES THAT WEAR
ARE OFFICIALLY KNOWN AS CARHOPS

THE CREATION OF
POLYURETHENE
WHEELS DURING THE

SPARKED THE
LAUNCH OF
ROLLER DISCOS

COMBINING FUNK FEVER
MUSIC AND SKATING

MANY ICE SKATERS CREDI T
ROLLERSKATING  A S  A  
GATEWAY INTO ICESKATING 

ON A PROFESSIONAL LEVEL 

$
THE MOST EXPENSIVE SKATES 

IN THE WORLD COST 

$1,150 
BY YVES SAINT LAURENT 

WHILE AMISH COMMUNITIES
TRADITIONALLY AVOID
CARS. MOTORCYCLES
AND     EVEN      BIKES
AMISH YOUTH
TOOK UP ROLLERSKATING IN THE 90S
AS A REGULAR MODE OF TRANSPORTATION

ROLLERSKATE CREATOR JOHN JOSEPH MERLIN

 
INTENDED TO SHOWCASE HIS INVENTION

 
AT A LAVISH LONDON DINNER PARTY IN 1760

 
INTENDING TO SUAVELY SKATE INTO THE ROOM

 
PLAYING THE VIOLIN. HOWEVER HE ENDED UP

 CRASHING INTO A LARGE MIRROR SUFFERING

 
SERIOUS                            INJURIES

 

CONSUMER PRODUCT
SAFETY COMMISSION
HAS FOUND ROLLERSKATING 

THREE  T IMES
SAFER              THAN
FOOTBALL

ROLLERSKATING BECAME AN OUTLET
FOR BLACK INDIVIDUALS TO ESCAPE
THE BARRIERS OF RACIAL SUPPRESSION
DURING THE CIVIL RIGHTS MOVEMENT

CHICAGO WAS

FOR INTRICATE MOVES

THE   MOST   FAMOUS   BEING

NEW YORK HAS ONLY ONE 
REMAINING ROLLER RINK

VACANT 

IT TOOK  100 YEARS 

300,000 ROLLERSKATES 
 A  MONTH  ARE  MADE  IN  THE 

 UNITED  STATES  OF  AMERICA 

 
RONALD REAGAN DECLARED

 

OCTOBER

 
INTERNATIONAL ROLLERSKATING

 

MONTH

 

THE LONGEST CHAIN OF ROLLERSKATES CONSISTED 
OF 4,013 PEOPLE IN WARSAW, POLAND

THE   'CRAZY   LEG'

LEDGER  SMITH  SKATED  685  MILES
TO ATTEND MARTIN LUTHER KING JRS

I HAVE A DREAM SPEECH

WEARING  A  FREEDOM  PLACARD  

 SINCE   INITIAL   CREATION   TO  
COME  UP  WITH  THE  TRUCK  DESIGN   

WE    KNOW    TODAY   

FR
EE

DO
M

NOTORIOUS

DESHNA     NAHER     BROKE     A
GUINNESS  WORLD  RECORD
FOR  LIMBO  SKATING  UNDER
20  CARS  IN  13.74  SECONDS

SK8  FANATICS  IS  AN  L.A  BASED
COMPANY THAT ALLOWS 
CUSTOMERS    TO   TURN 
HIGH HEELS INTO SKATES



THIS YEAR’S THEME:

EVERYONE NEEDS TO PICK ONE FROM THE HAT

MONSTERS & 
MYTHICAL CREATURES



THE BRIEF:

The British Museum is planning a 
new exhibition: ‘Monsters & Mythical 
Creatures’ for 2027. The show aims to 
celebrate the folklore, traditions and 
beliefs behind key stories from a diverse 
range of cultures and backgrounds.

Your task is to research your ‘creature’ 
and transform your findings into an 
engaging, informative and visually 
distinctive infographic for sale in the 
museum shop. These will serve as 
momentos, and promotional pieces for 
the exhibition.

YOU ARE NOT 
RESTRICTED BY 
THE EXISITING 

BRANDING

THIS MAY HELP 
IDENTIFY AN 
AUDIENCE 

DEMOGRAPHIC



FORMAT

Your printed 
infographic must 
be single sided 
330mm x 700mm 
and you can choose 
landscape or portrait 
format.

The design cannot 
bleed, a 1cm border 
(non-print area) is 
required, giving you 
a useable area of
310mm x 680mm.

YOU COULD THINK 
ABOUT HOW IT 

COULD FOLD DOWN 
OR OUT

WE ARE GOING TO TRY A 
‘LIVE PRINT TEST’ FOR THE 

FORMATIVE DEADLINE, 
SO THESE INSTRUCTIONS 
ARE REALLY IMPORTANT.



Begin by researching your Monster/Mythical Creature as thoroughly 
as possible to generate your content.

Content could include: 

Identity and origins; Name; 
alternative names; Meaning or 
origin; Region or culture of origin; 
Mythology or folklore tradition it 
belongs to; Historical period in 
which it first appeared; Varying 
descriptions over time.

Physical appearance; Size; 
Distinctive physical features; 
Differences between historical 
and modern depictions; Unique 
anatomical features.

Powers / Abilities: Supernatural 
powers; Physical strengths; Magical 
abilities; Special weapons or tools; 
Weaknesses and vulnerabilities; 
Ways it can be found/ defeated;
Unusual or unexpected abilities.

Habitat and environment Where 
it is said to live, hide, sleep etc; 
Associated landscapes, such as 
forests, mountains, oceans or caves; 
Specific locations associated with its 
myths; How it moves or travels.

Behaviour and characteristics: 
Personality and temperament; 
What attracts or angers it;
How it communicates; Typical signs 
of its presence.

Cultural Significance; Important 
‘events’ in its story; Encounters; Its 
enemies, rivals or allies; What the 
creature represents; Cultural legacy 
and influence; Fears or beliefs it 
may have reflected; Whether it was 
worshipped, feared or respected; 
How modern interpretations differ 
from traditional beliefs.

AI MAY BE USED FOR 
THIS STAGE OF THE 

RESEARCH PROCESS. 
BUT IN NO OTHER STAGE 

OF THE PROJECT.



Personal Project |  Page 84Page 84FINAL INFOGRAPHIC
By combining and layering textures, I 

was able to make a really interesting 

effect with the masking tape behind 

the X-ray Spex logo. I was really 

happy with this!

I eventually decided on using the 

RBG colours for green and pink. I 

like how it looks- it’s completely 

different to anything I have designed 

before. Punk rock design is perhaps 

not a style to choose to do again if 

I had the choice, but I’m glad I was 

able to experiment with it and test 

my abilities by pushing me out of my 

comfort zone. 

Really like how this illustration 

turned out!

An Appropriate Visual Voice

The overall visual theme of 
your infographic should aim to 
embody that of your subject. 

A visual reference in design 
elements such as colour palletes 
or illustrative style will help set 
an overall ‘tone’ to your piece. 

YOUR INFOGRAPHIC 
SHOULD BE CREATED WITH A 
COMBINATION OF TYPE AND 

VECTOR GRAPHICS ONLY.



The Story You Tell.

You might choose to collect 
together an ‘overview’ of your 
subject matter - aiming to tell a 
broad story. 

Presenting a range of facts, data, 
numbers and other background 
information. 

You may however choose to focus 
in on one interesting aspect, to 
tell a more specific story. 

This example for instance chose 
simply to present the data behind 
the diving depths of various 
whale species.
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FOR NEXT WEEK

Collect at least 20 engaging facts for your infographic. 

Consider collecting a range of information ‘types’. 
Written statements, numbers, dates and other data will give us the 
widest range of possibilities to visualise. 

Also research infographics in a broad sense to consider visual style, 
layout and complexity.


