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      Marketing is an essential stage in product development. It creates awareness about a new product in the market by explaining its value to the targeted market or audience. Marketing ensures that consumers have the prerequisite information about a particular product ranging form the name of the product, worth it serves regarding customer interest, where to find the product, how to use the product, and the costs associated with acquiring the product. It involves integrating potential customers into the production process of development to help the producer develop a pattern of relationship between the business and other clients (Varsha C, 2020). For this reason, I am working on the Vegan range brand as a new product marketing proposal in the food chain market to introduce the product and let it be known to its potential buyers.
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   The new Vegan brand campaign promotes the product by ensuring it reaches as many potential buyers as possible. This initiative aims to achieve this by employing varying campaign strategies based on the market terrain, audience, or a particular geographical location to ensure maximum utilization of market niches available and all potential clients are covered in the process. All the strategies will be seeking to explain the brand quality and instill a positive perception of Vegan as a new product in the food market by maximizing all possible avenues of product promotion. (Derek Cromwell, 2019). Upon completing the campaign period, it is expected that the product will register market demand. The company is likely to report tremendous revenue generation from sales while also solving the consumer need to taste good food; of course, we all love such.
    
                      
[bookmark: _Toc71461389]                               Campaign purpose

Product promotion has, in most cases, many a time without several promised quality returns as it guarantees market penetration and consumer awareness when maximum and strategically executed. This, when thoroughly explored, would mean that the new vegan range will register higher numbers in terms of buying. From the campaign, the company will have information on consumer feedback, learn what to modify, and know what not to include as per market demands to come up with a formidable taste that meets consumer needs. Additionally, campaigns enable companies to learn the business environment within which a product is highly accepted and embraced, predict the category of people who can be form part of the impulse buyers of the new product. Campaigns are game-changing points that can secure interactions with and end in meeting consumer prospects regarding the promotion of our new vegan range. (Gilson, 2018). 
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marketing is a communication. what do i means? Choice of channel relaying information regarding our new vegan range in a complex market where exists a chain of similar service providers and highly established food brands is essential as this will ensure we have a grip of the market have a real-time response from clients on their view about the product to competitively deliver through the product development till its fully incorporated by potential consumers into their daily budgets as a possible solution to satisfy their hunger for food. We have identified various channels to be used in reaching out to clients ranging from digital food platforms, meeting clients physically for introduction purposes, the printing of flyers and brochures amongst others, as will be discussed below with strict and keen interest on taste, convenience, health and sustainability on both customer and company end, (Hiren Panchal,2017). Suggested channels include. 
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     our marketing campaign team suggested creating a blogging platform to give the food product online limelight. This would ensure that our blog posts describing the product are frequently featured on search engine result platforms hence attract traffic to the website. The creation model equally stands a chance to turn strangers in to perennial buyers of vegan food curtesy of rich content created on the platform.  Implementation of this would involve developing a website and entrusting a content creator to manage the forum on behalf of the company. The posts shall be generated and posted frequently on the platform describing various developments and adjustments, consumer feedback, and posting pictures of the product daily. The blog page would show satisfied customers at different shops authorized to sell the merchandise upon customer approval.
Through the blog, clients will learn the nutritional value of vegan food and the ingredients used in preparation. Upon attracting maximum traffic, this has been considered a way of reaching a vast market by tapping the online presence of people propelled remote working model imposed on us by Covid 19 malady.
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    This marketing model involves connecting an already created facebook page to the company blog website. It works by directing clients and producing traffic towards their blog site when they click on pictures posted regarding the product. This would enable them to read and understand more about the product to turn them into buyers.  However, this has to be paid for, reflecting at the financial breakdown stage. It attracts more strangers who might turn into continuous consumers of the new food brand. This platform provides favorable terms while allowing us to spend while monitoring the performance of the campaign model on the initial target. Through this page, the company can equally host an event and promote it through Facebook. When fully explored, the vegan range becomes the biggest beneficiary.
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Peep Laja’s write up has informed this marketing theory on consumer trends. It states that 73% of consumers buy products after going through online reviews about products. This means that when this sector is fully explored. It would spur sales and increase the lead to an increase in the number of clients with the potential of buying to regular customers. It's equally advocating for the online presence of product reviews regularly. It influences the buyer on what to settle on by providing adequate information without struggling or necessarily moving to the vendor's shop to find out. (Peep Laja, 2019). This suggests that when we work on the online presence of the product, it would be elementary to hit the targeted number of consumers over a short period. 
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During her address at Social Intelligence Summit in Las Vegas, Penny Baldwin, Chief marketing officer at McAfee, said that 80% of internet harvests are influenced by 6% of internet users across the world. Suggestively. She meant that isn’t an uphill task to promote a new product in the wake of multiple industry players under tight competition to offer quality and have market share. This is a wake-up call and an open indication that there is a need to tag along hosts of channels with broader audience to aid in product promotion. This can be financially sponsored or done out of goodwill by influencers who equally expect traffic on their platforms. This involves asking the influencers to conduct reviews about our new vegan food product and paying them after posting on their media; on the study, they mention our platforms or where we can easily access us. This will provide a leeway for the product to have a broad reach resulting in business for the company.
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All of us love having a view of new things and wanting to understand how they work. This is the exposure that comes with running trade shows and exhibitions. Through this events, the company can offer prior access to the product and purchase or using this platform as a lunching session for the product to the market for access by other viable public users. This can as a pilot program at different stages based on geographical location to save on the cost of spending on new products before they are entirely accepted in the market. Through such events, the company will grab essential information on customer feedback which can be used as follow-up information to be used in adjusting market exploration. This platform will equally come with an opportunity to help in marketing the product by explaining the ingredients used during production, justifying the costs associated, and explaining the significance. When this is embraced, clients will be assured, and the targeted audience shall equally expand. (Derek Cromwell, 2019). 
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In every marketing expedition there is always information to be passed and the recipient. This detailed information has to be specially designed to resonate with the targeted recipients while instilling essential insights directly proportional to the marketing objectives. It is through these messages that ideas are passed, and the targeted consumer conceptualizes understanding. (Mark Pollard, 2018. This area equally involves those involved in the campaign to explain what they are selling and handle challenges when confronted by questions their audience. The messages will be designed in various forms as listed below;
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 We shall embrace technology by using informative videos on various platforms showcasing the Vegan range, ingredients benefits, and the associated cost of acquisition besides where Vegan can find the product for getting the contacts to the company. This will play a pivotal role in ensuring information reaches as much audience as possible for the firm's benefit.
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       This model of product promotion will be essential as it will ensure direct contact between the marketing tam and potential clients. The content of information passed to clients will comprise a creative and professional approach to lure and make the potential clients understand the product.
[bookmark: _Toc71461399]-Creative Art
       This mode of marketing will involve developing a creative picture of the Vegan food carried by a celebrity or an influential party while having bites. All the relevant information shall be showcased on the creative art. By doing this, Vegan range will create a picture of quality product and yummy food in the minds of our viable clients hence the urge to take a sample.
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We will facilitate operations in the marketing campaign within the budget specified by the company. Based on the multiple action to be undertaken, it necessitates that the availed funds be distributed. This involves several consideration before coming up with the models ranging from tasks environment, product in question, and funds available for the entire process. (Nigel Piercy, 1987, vol 51, [g 45-59).
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	Activity
	Allocation 
	Expected Result 

	Blogging and content creation
	      £7,000
	Sustain content creation and manage customer responses appropriately.

	Facebook Fun page maintenance 
	     £ 9,000

	Sustain maintenance fee for Ads over time 

	Influencers periodical subscriptions 
	       £8000
	Increase product Audience by bi hiring space on larger platforms 

	Event Hosting and Partnership
	    £11,000
	Catering for Exhibitions and partnerships during events.

	Creation and managing of creative Designs 
	    £7,000
	Routine Redesign of creative arts and videos based 

	Mislenious 
	    £8,000
	Team mobility.
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Value of money is essential at the end of this entire expenditure. It is realized through the ability of the organisation to predict the direction of the product in terms of sale and demand this will be extracted from the company customer relations management portal. We will also measure the performance from key performance indicators, which are integrated into the management of the industry operation when they will be indicating positive responses from customers.
Additionally, we shall calculate return on capital, combining the frequency of visits to the website, number of calls, emails, and real-time products bought during the campaign. (Lumen Candela, 2016) Once all these are established, and the product direction is told, management will have the task to make adjustments and ensure a smooth and consistent flow of production that meets consumer demand.

[bookmark: _Toc71461403]Conclusion
In conclusion, this initiative will attract more customers to buy the new vegan food brand and subsequently reach a breakthrough within the market. With the above-suggested approaches, the food industry will see growth in quality served and efficiency in accessing information plus the product in the long run. The customer convenience service model will also save our clients the and cost incurred when one has to move around looking for where to find a yummy bite. This is a big win for all the people of this republic.
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