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1. Introduction 
This reflective report provides an analysis of the key notion(s) about the organizational contexts of communication; and how such aspects can be improved at an incremental rate through the engagement and portrayal of literature skills, employability skills such as knowledge and understanding, cognitive and intellectual skills, practical skills and development/ facilitation of transferable skills for life and professional practice within a global/ regional working community. 
2. Communication 
One of the key aspects pertaining to the term ‘communication’ demonstrates the fact that working individuals on a global scale can aim to develop interpersonal relations, notions of cultural biases through which the individual’s motivational levels can be improved in the long haul (Pikhart, 2018). Hence, various working communities develop various business practices where the services and products offered within their respective markets; can aim to provide a sense of awareness to their target audiences through the facilitation of communication processes (Dwyer and Hopwood, 2019). One of the most common business communication models that are used in the retrospective context of global working communities is known as:
2.1 The Linear Model of communication 
The Linear Model of Communication is used commonly within the organizational contexts of facilitation of communication processes in mediums such as: television, radio, and two-way communication processes within a working community (Minasyan and Midova, 2017). The Linear Model of Communication outlines the fact that during a typical communication process, there is a sender of a message who encodes such messages into its respective medium (television, radio, verbal, non-verbal) and enables the receiver of the message to decode them through which such individuals/ groups of individuals can aim to understand the context of the messages (Mautner and Rainer, 2017). The message sent by the sender is portrayed to the receivers through their respective channels and in such channels (television, radio, verbal, non-verbal) there are often instances of development of noise; a particular aspect through which the aforementioned effective communication process can be disrupted due to poor network issues, and development of linguistic differences (Mautner and Rainer, 2017). 
However, the aforementioned model of communication does not facilitate the aspect of two-way communication processes, and the same is directed towards a target group where no form of feedback is generated (Mihaela, 2015). On the other hand, the Linear Model of Communication can aim to target an audience and persuade them into a sense of propaganda (facilitation of marketing processes).
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Figure 1: The Linear Model of Communication 
(Source: Adapted from Mihaela, 2015)
2.2 Personal reflection 
During my term break, I was working for an organization as a customer sales and marketing executive through which I had to engage in effective communication processes to meet the organizational goals effectively and efficiently. The management of the business organization set out an operational process where the supervisors and managers engaged in a communication process that often did not welcome the aspect of feedback(s) through which instances of organizational conflicts took place at an incremental rate (Veltsos, 2017). However, through the facilitation of the following interpersonal skills, I was able to overcome such forms of hindrances to engage in communication processes that meet my operational aims and objectives within the aforementioned working community in a productive and feasible manner: 
2.2.1 Engagement with Literature Skills
The aforementioned working community portrays the fact that the management faces instances of organizational conflict due to the facilitation of poor communication processes within a typical working community (Escobar-Rodríguez and Bonsón-Fernández, 2017). The managers and supervisors set out an organizational goal of facilitating calls and clients at an incremental rate but the managers never aimed to follow up on the queries that were portrayed by the members of the working community; hence, the managers and supervisors must aim to develop a particular notion of learning various aspects of academic pieces of literature through which individuals can share their biases that prevail (Ponomarenko and Malyuga, 2015). Through the facilitation of engagement with literature skills; individuals on a global scale can aim to understand the key theoretical insights that the various models of business communication provide within a working community and implement them effectively and efficiently; to meet the desired organizational goals at an incremental rate (Bannier et al., 2019). 
For example, in the facilitation of the Linear Model of Communication, the managers only aim to portray their respective insights and biases that prevail within an organizational context (Ghauri et al., 2020). Hence, the aspect of two-way communication is lost for which the members of their respective workforce communities cannot portray/ demonstrate their respective insights/ feedback(s) and biases that prevail for which their effective motivational levels drop at an incremental rate (Ghauri et al., 2020). However, if the managers and the respective supervisors of the aforementioned working community aim to abide by the facilitation of various academic pieces of literature pertaining to the aspects of business communication; would enable such individuals/ groups of individuals to adhere to alternative business communication models that implement two-way communication processes (Marsen, 2020). 
2.2.2 Knowledge and Understanding Skills
Working as a sales and marketing executive, I need to engage in communication processes through which I can aim to provide a sense of awareness towards the various individuals and groups of individuals that I aim to address daily (Marsen, 2020). Hence, I need to cater to a form of demonstration of certain knowledge and understanding skills through which I can aim to learn and understand the various products and services that I aim to showcase towards my target audiences (Marsen, 2020). Through the facilitation of the knowledge aspects, I can aim to address the various forms of questions that individuals and groups of individuals pose towards me at a particular place and time; and through the facilitation of the understanding aspects, I can aim to analyze the various levels of demands and biases that the members of a workforce community adhere to (Mayfield and Mayfield, 2017).
Hence, the aforementioned aspects also outline the fact that the development and implementation of interpersonal skills such as knowledge and understanding enable individuals and groups of individuals on a global scale to improve their respective communication skills as they aim to converse more and communicate through various approaches where their employability skills (team working, leadership, communication, innovative decision making) can be demonstrated and help them to meet the needs of the business organization effectively and efficiently (Lucas and Rawlins, 2015). 
2.2.3 Cognitive and Intellectual Skills
Facilitation of cognitive and intellectual skills can aim to improve certain aspects of communication through which the needs of a working community can be met at an incremental rate (Allen, 2017). Individuals and groups of individuals must aim to portray their core competency/ employability skills through the aspects of demonstration of visualization skills, linguistic skills, information processing skills, and innovative decision-making skills as well (Kernbach et al., 2015). The cognitive aspects enable an individual to develop a particular notion through which they can aim to adhere to the ability to think and reason certain notions of operational activities through which the attainment of feedback(s) can be received at an incremental rate and engage in communication processes that either argue or reason with such notion through the facilitation of terms such as ‘why’, ‘how’, ‘when’ and ‘because’ (Raja, 2018). Therefore, the development of cognitive and intellectual skills within a working community enables the management of their businesses to develop an operational service through which the global demand trends can be addressed through the development of two-way communication processes that aim to address the respective queries that prevail within the common mindset of individuals and groups of individuals on a global scale (Raja, 2018). 
Through the facilitation of communication processes at an incremental rate; the management of various global businesses can develop a workforce management practice that helps the members of their working communities to showcase their attention levels, response inhibition processes catered by the aspects of knowledge and understanding, facilitation of simultaneous forms of attention (for example, handling two calls with two prospective clients at the same time) (Sekaran and Bougie, 2016). Through such aspects, the organizational needs can be sustained in the long haul and provide a sense of awareness as well. 
2.2.4 Practical Skills 
Individuals and groups of individuals often aim to understand and facilitate certain underlying notions of communication through which the practical skills of such individuals/ groups of individuals can be showcased within their respective workforce communities (Loglia and Bowers, 2016). In order to engage in proper and effective communication processes, various members of the general population must develop a sense of common biasness through which the needs of the community can be addressed according to the organizational needs that also prevail within a working community (Steele and Plenty, 2015). Therefore, members of global general populations must develop practical skills pertaining to the aspect of communication through the facilitation of notions such as; active listening, verbal/non-verbal communication, aspects of stress management, and emotion control (Steele and Plenty, 2015). For example, when members of a working community often cater to active listening processes; various instances of organizational conflicts can be minimized/ mitigated as the members can aim to feel heard and respected by their social peers effectively and efficiently (Steele and Plenty, 2015). Hence, through the facilitation of the aforementioned practical skills, I can aim to address the stress levels catered by the non-satisfied consumers/ customers that my workforce community adheres to and engage in communication processes that facilitate notions of two-way communication, active listening processes through which certain employability traits of attention to detail can be implanted at an incremental rate (Fleisher and Bensoussan, 2015). 
The practical skill aspects also outline the notions of developing communication processes that can be informational, critical listening, or therapeutic through which certain aspects of feeling, understanding, and emotion(s) are addressed to meet and portray the cognitive aspects of a working community on a global scale (Hair et al., 2019). Individuals can aim to improve their respective communication skills by listening to their target audiences to learn their biases and then aim to evaluate or analyze the underlying factors of developing intrapersonal relations through which the communication processes can also be facilitated in the long haul (Medina and Srivastava, 2016). 
2.2.5 Transferable Skills for Life and Professional Practice
Facilitation of effective communication processes is particularly important to support an organizational structure that incorporates various departmental heads in order to meet the common organizational goals and objectives effectively and efficiently (Medina and Srivastava, 2016). Therefore, the aspect of leadership must be facilitated by the management of such business organizations to improve the overall efficiency and productivity levels of a workforce community (Medina and Srivastava, 2016). Leaders can aim to improve their communication skills through the development of certain transferrable skills such as team working, personal motivation, written/ verbal/non-verbal communication, facilitation of research, and analytical/ numeracy skills (Xie, 2016). For example, in order to develop effective communication processes, one must also aim to develop interpersonal relations which can be obtained through the development of collaborative approaches such as communal team working activities, and innovative decision making (Xie, 2016). Hence, communication enables the members of global workforce communities to develop a sense of adaptability about the aspects of communication and manage diverse teams and groups at an incremental rate through which the various individuals/ groups of individuals can engage in analytical processes of reasoning and information learning to address the common needs of the general populations feasibly and productively (No et al., 2015). 
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Figure 2: Key aspects through which communication processes can be improved
(Source: Created by the learner)
3. Conclusion 
This report has provided a reflective analysis of a working community where I acted as a sales and marketing executive in order to facilitate instances of effective communication processes within a typical working community. This report has also outlined five core aspects through which the aforementioned notions about business communication can be improved within the common mindset of the general populations on a global scale; to meet the needs of their respective workforce communities at an incremental rate. 
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