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Questionnaire analysis 

Tom Brace (2008) highlights the importance of "questionnaire design" as a vital tool for marketers, whether they are professionals or students. Creating a well-thought-out set of questions is crucial for collecting meaningful data from a specific audience. A well-designed questionnaire helps generate quality responses, and obtaining more responses generally leads to better insights.
There are five primary types of questions that can be used in a questionnaire:
1. Open-ended: These allow respondents to answer freely in their own words.
2. Close-ended: These limit responses to a simple "yes" or "no."
3. Multiple choice: These measure popularity or frequency.
4. Rating scale: These assess opinions or attitudes.
5. Preference questions: These helps determine individual preferences.
Brosnan, Grun, and Dolnicar (2021) point out that survey quality often declines when respondents find questionnaires too complicated. Simpler surveys are more effective for collecting clear and useful data. To test this, I created a 14-question survey using Microsoft Forms, which I shared with classmates and friends. The focus was on The Unique Gold Shop, and the questions included:
1. How often do you use gold products? (Rate 0–10)
2. What are your views on gold mining and environmental sustainability?
3. Do you think gold could become a significant way to build wealth in the future? (Yes/No/Maybe)
4. Would you want gold to represent wealth in your family? (Yes/No/Maybe)
5. What is your opinion on using gold as a form of exchange or investment?
6. How likely are you to recommend our brand to others? (Rate 0–10)
7. How would you rank our customer service? (1 = lowest, 6 = highest)
8. What overall rating would you give to our services? (1 = highest, 5 = lowest)
9. Do you believe a nation's wealth is determined by its gold reserves? If yes, explain. If no, why not?
10. At what age did you learn that gold represents wealth? (15–20, 20–25, etc.)
11. Would you consider becoming a partner in our Gold Exhibition? (Yes/No/Maybe)
12. What is your opinion of our gold collection?
13. Is there anyone in your family who loves gold? If yes, how important is that person to you?
14. How do our products compare to those of other gold shops? (1 = lowest, 5 = highest)
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Rattray and Jones (2007) explain that the goal of developing questionnaires is to address specific issues clearly and support psychometric evaluations. In this study, the most significant response was to question 9, where 60% of participants answered "yes." Questions 1 and 13 both had a 50% "yes" response, while questions 3 and 8 received 40% positive responses each.
The prominence of question 9 lies in its focus on how gold signifies national wealth. For example, the United Arab Emirates (UAE) exemplifies this principle. Although oil is a key resource for the UAE, the country strategically invests in gold because oil reserves are finite, whereas gold retains its value indefinitely. Gold provides a stable and appreciating asset, safeguarding economic stability over time. Unlike stock markets or cryptocurrencies, gold’s value is less volatile and often appreciates in the long term.
This analysis also highlights emerging marketing trends such as word-of-mouth and viral marketing (Ferguson, 2008). Various external factors, such as government policies, international trade, and speculation, influence these trends. Governments play a critical role in monitoring gold prices and controlling its movement to ensure economic stability. Ruding (2017) emphasizes that market insights are vital for making strategic decisions, as they allow businesses to identify opportunities, improve processes, and adapt to changes in demand. Question 9 reflects this idea, emphasizing how gold represents power and wealth at a national level.
Questions 1 and 13, which both received 50% "yes" responses, highlight individual purchasing preferences and behavior. These factors are transactional rather than influenced by government policies. Entrepreneurs must consider economic, social, technological, and regulatory influences when making market predictions. Governments, as primary custodians of gold, hold significant power in its distribution and accumulation. The more gold a country possesses, the greater its influence and economic strength.
To remain competitive, businesses must understand and adapt to these dynamics. Kotler, Armstrong, and Balasubramanian (2024) argue that modern marketers must create meaningful connections with consumers by integrating products and brands into their daily lives.
Questions 3 and 8, tied with 40% positive responses, reflect forward-thinking perspectives. A successful market requires predictable patterns to drive growth and manage risk. In supply chain risk management, for instance, decision-making often depends on managers' attitudes toward uncertainties (Guillaume et al., 2014). This demonstrates the importance of planning for future trends and adapting to evolving market conditions.
Ventimiglia et al. (2005) suggest that understanding human behavior and preferences is key to developing effective business strategies. The findings from this study suggest that businesses can benefit from hosting educational events, enhancing customer service, and fostering stronger relationships with customers. These steps can encourage potential partnerships, such as participation in the Gold Exhibition, which had one of the lowest response rates.
Additionally, the company should focus on improving its customer support, which received lower ratings in the survey. Building trust and rapport with buyers can enhance brand loyalty and reputation. By leveraging its gold reserves strategically and adopting innovative marketing approaches, the business can position itself as a leader in the gold industry. 
The design of website and marketing materials 
Romo-Munoz, R. et al. (2018) ,Segmentation is the process of dividing a larger market intosmall subgroups called segments, this segment consists of consumers who share similar characteristics, needs and preferences. According to the questioner graph, Question 9 witht he highest data the questionnaire is “Do you know that the wealth of any country is measured in gold”, now this puts into the mind of the audience the possibility of acquiring gold as to a measure of wealth,in other to be part of the larger society called government in terms of wealth. This targeted all segments of the audience by doing so it creates more awareness and it brings more sales. Since that is what the people are looking it makes gold more lucrative there by creating more jobs, by establishing new shops,stores, gold warehouses, gold storages, gold store rooms underground,safe loaded in the store and shop.Younger people with attractive smiles, are given employments, knowledgeable and intelligent people. Thereby bringing more sales from all groups of the society. In these gold shops we choose to display good ornaments. Starting from neck,nose,ear,hand,wrist and all body ornaments, it attracted more young people than any other type of person. These make the market available to the customers that need it most. Golden, Mr., Linkedin.com and Linkedin.com (2014), These segments create more efficient market companies,competitive advantage and drive business growth.The company identifies the total market through segmentation, because we define the overall market of our product and service . Oue mining company is the remote land of Ubuntu. But in this context we are dealing with the selling part of the business. Our selling point is in the city centers,in the city big mall, because we also sell enlarge quantity we have out selling points near police station where they have enough security because of the safety of our product and that of our buyer,out geographical scope is massive , it is local,regional,national and international. It is local because of the local customers, gold is an ornament of beauty, it is the wealth of the people. The locals are the members, they are the miners of the gold land , so they have the right and opportunity to be partakers of the gold so we have shopped in the local area and sold to them. It is regional because the customers are in the region, the other gold is distributed and sold to them , the geographical scope is national.The gold shop has been trying because of the insatiable demands , we have shops everywhere in the country , we have shops in segments depending on the customer demands.Our product is international we well gold to government of nations, because every government wants gold as a means of treasury, the most gold you have the more your bonds increase(your wealth) and we have shops in other nations of the world , according to the number,their demands come first. According to Dolnicar, S., Leitch, F., and Given, B. (2018) , One of the factors that allows us to divide the market with distinct groups are the demographics variables such as age,gender,income and education. Our market segment considers the age. Some of our products are from a certain age. Starting from toddlers.we have marbles for babies, the product made for toddlers has its own market fare, the demand for toddlers are built and soldto the demands of the toddler only. Likewise the product of adolacy , has its own market segment according to the demand of the adult to satisfy their gold demands. The jewellery for the adults are sequenced only to the adult alone according to their demands.We respect every gender thereby making our market segmentation ,which can go according to gender we respect any gender thereby making our market segmentation available to the demands of any gender. Our market segment also include the income of the customer,we have products according to your income, the higher is your income the shop for rich according to their demand,also the material or product of the rich,middle-middle class income earns.Our market is segmented on the values of hower segmented customers, the more educated you are according to your demand, or the less educated you are. The more available our website is segmented to meet your demand and satisfaction. .
Gopalakrishnan, B. and Mathapatas, 2018,Geographical variables determine one market segment, like regions,climate and urban ruler location.Menzhy, L. and Orbas, D. (2010) ,Our market is segmented according to our regional demand, there are certain types of gold criteria that some regions demand the most. For example some regions like red or brown gold, while some regions like white gold. So our markets are segmented according to the demand of these regions because we have everything concerning gold. We sell all types of gold because we mine gold also. Turnbull, S. and Pooler, C. (1998),Our market segmentation includes psychographic variables such as personality, values, and interest. Markets are segmented according to personality. Certain customers have strong preferences or interest for these particular products. Personality depends on theirsatisfaction and their demand.
Thus, our market is segmented into very valuable products, classes of their choice or market segment attracted people/makers of created values. So your interest divides into segments according to its interest. So therefore your demand are satisfied by our market to your satisfaction.The market is segmented according to geographical scope, demographicincrease, geographical variables, psychographic variables, and behavioralvariables.Behavioral variable segment: Government buys our gold for keep, so our market are segmented to government who buys gold bars of certain weight as treasury. Also some segments of our market are for traditional usage. The locals exchange gold for money, thereby creating wealth for their generation. We have a market that is for them. The market is segmented according to geographical scope, demographic variables, geographical variables, psychographic variables, and behavioral variables.Statistically, our behavioral variable has the highest demand because nobody is without it. Governments, even banks made up of a government, follow psychographic variables because personalities, values, and interests add value in demand for products that are recognized. Values are now interests to be respecte. Following this, demographic variables because properties of all age, gender, and income like gold increases the quantity they purchase lastly followed by geographical variables. Shi, W. et al. (2021) illustrated that ,Segment - In summary is for the better understanding of customers; needs and preferences. It improves product development and positioning to enhance customer satisfaction and loyalty, increase marketing efficiency, and return on
Investments. The website and marketing materials were optimized by search engines based on the insight from the questionnaire, through identifying key words for the business. 
Importance of excel in the digital era 
Slager, A., lager, D; Apress (2021)” Excel is a powerful and versatile spreadsheet program that has the versatility to be used for both business and personal needs “. Excel is a spreadsheet program made by Microsoft which allows you to use different tools to create and analyse data in a table like format. Excel has the ability to store and manipulate large amounts of data. Excel in companies can be used to work out their finances, their labor cost, their production cost, their manufacturing cost, their profit margins, the percentage of profit made in the year or month or even day, excel is used to store data so that is well kept and the company can be organisationally smart and can keep track of their day to day incomes and expenses. You can use excel in various types of ways: 
1. Data analysis 
2. Collaboration 
3. Automation
4. Graphically
Gold, P, Linkedin.com & Linkedin.com (2020) “Teaches us how to use lists, libraries, and views properly to manage share point data”. Data analysis is the way we look at data and understand it and excel helps us to do that in a much easier way because of its layout, with built-in tools like tables and charts we are able to read and interpret data trends. This tool brings importance to the digital era because the data can be understood/analysed by other team members and partners making the data analysation easier for the company. 
Collaborations is very important in excel in this digital era because it allows people to be in their remote areas and still be able to participate in the work, this useful tool saves a good amount of time for the company making the process more functional and time efficient, and apply shortcuts to make navigations, cell selection, formatting and data entry faster for any excel user. Ninness, M ., Linkedin.com & linkedin.com(2009)
Frye, C., Linkedin.com & linkedin.com (2009)” Demonstrates how to build various arithmetic's and statistical analysis formulas and use excel built in functions ” .
Automation is what makes excel an easy software to use, because it helps making the calculation for you automatically, there's no need to be calculating the amount of profit or the percentage of profit the company made the last 7 years because excel can complete it and it will always be more accurate than us using our brains trying to calculate this because the automation in excel is powered by Artificial Intelligence. 
Graphically excel is a software that helps make graphs with data that they have already plotted/wrote down with information written in the columns and rows, it has different settings to make different charts such as: Line charts, column charts, pie charts, bar charts, statistical charts, etc... 
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Frye,C., linkedin.com & linkedin.com (2009)” provides a basic fluency in corporate finance enabling users to grasp the meaning behind the calculations “. In businesses excel is used for: collection and verification of data, business analysis, performance report, accounting and budgeting and etc... Excel functions as a software to process numbers and also to perform arithmetic and statistical calculations. Excel allows users to visualise and manipulate data in meaningful ways. Excel makes data organisation easier to work with, Excels carries a lot of tools such as a formulas and functions which allows users to perform calculations automatically, then there's pivot table which summarises and analysis large datasets enabling the extraction of meaningful data with efficient speed, there's also charts and graphs which make it easier to understand trends and patterns at a glance, there's also data validation which ensures that data entry meets certain criteria's, another useful tool is macros which helps automate repetitive task which saves time and improves efficiency. 
Excel has become the highest way of having spreadsheets written and shared throughout the rest of the world, making it easy for others to collaborate and work together across the world for the same company. 
Harder,J ., Springs nature (2019)” discovers how to create a data merge in easy steps and avoid making basic mistakes”. Excel is versatile across all types of industries, for example accounting and finance also could be used for marketing and sales which are all big important factors of a company.
Green, J.(2007)” This book is aimed squarely at excel users who what to harness the power of the VBA language in their excel application”. Excel keeps on improving every day and keeps raising their functionality up with the help of artificial intelligence (AI) spreadsheets can now not just be used to read data and analyse it but can also be used to predict the type of profit or margins you could be hitting in the near future which brings a lot of value because now they know what to work towards when they are taking different steps int the business.
The story 
Underwater treasure. (2011) The storyteller holds the power to shape perception, as stories influence how people connect with what they see or experience. Gold is a prime example of this phenomenon. A symbol of wealth, beauty, and humanity's bond with nature, gold has fascinated people for ages. It lies hidden underground, on the surface, or even beneath the waters. In some cultures, gold is revered as sacred, while in others, its abundance leads to its destruction.
Gabriel, P. (1679) “a discovery of subterranean treasure of all manner of mineral from the gold to the coal” Gold’s significance transcends its material value; it embodies elegance and magnetism. Its gleam captivates observers, silently inviting them to wear and admire it. Although it lacks a scent, its brilliance speaks volumes, enhancing the beauty and confidence of anyone who hears it. Children treasure gold with innocent enthusiasm, young people view it as a token of love, adults prize it as a marker of prosperity, and nations store it as a measure of economic strength.
Gopon, P. et al. (2024) “the invisible gold deposit known as carlin type are becoming more important "From the lands of Ubuntu to showrooms around the globe, gold remains a universal symbol of allure. Its timeless charm unites people across cultures and generations. Ethically sourced and crafted with care, gold continues to enrich lives with its beauty and meaning. Discover premium collections of ethically produced gold at leading stores and embrace its unparalleled elegance and appeal.
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Month1 | Month2 | Month3 |roes
Income o 0 0

sales 1860 2740 2690 7290
Loans 0 0 0

Grants 0 0 0

Investment 2000 0 0 2000
Total Income 3860 2740 2690 9290
Expenditure

Wages 1600 1600 1600 4800
Drawings 1600 1600 1600 4800
Rent 0 0 0

Flec/Gas 0 0 0

Telephone o 65 0 65
Loans 0 0 0

Materials 350 400 350 1100
Nat. Ins 20 20 20 60
Adverts 118 18 18 354
Petrol 150 120 120 390
stationary 0 145 0 145
Insurances 10 360 10 380
capital Spend 0 300 0 300
Rates 0 0 0

Prof. Fees 0 0 0

Total Expenditure 2248 2713 2515 7476
Net Cash Flow 1612 27 175 1814
Opening Balance 0 1612 1639 3251
Closing Balance 1612 1639 1814 5065
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