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The report will focus on greenwashing which is referred to as the process of conveying false misleading impressions and information about the services and the products of the company are environmentally friendly. The report will analysis about Marriott which is one the prominent hotels and operates in many international countries. The company operates in more than 139 international countries and provides lots of job opportunities for people from diverse countries. It will focus on the self-evaluation and it has been found that almost all industries in the world practice sustainable activities in order to influence sales and the remuneration of the company. As per Marriott’s 2023 Serve 360 report, Marriott has practised many sustainable activities which aid in the growth of the company and also help in reducing the negative impact on the environment. It will also focus on Green technology which is referred to as the technology that aids in reducing the impact of the negative impact of humans on the environment.



[bookmark: _lwsvfybqch9f][bookmark: _Toc157099628]“Has the hotel been accused of greenwashing?”
Greenwashing is referred to as the process of conveying false misleading impressions and information about the services and the products of the company are environmentally friendly. Greenwashing also involves constructing uncorroborated claims in order to deceive the consumers or the people into believing that the services and the products of the company are eco-friendly or environmentally friendly in order to have a higher positive impact on the environment as they really exist or do. Additionally, greenwashing occurs when a company or the organisation emphasises the sustainable aspects of the services and products to overshadow the involvement of the company in eco-friendly activities. The activities of greenwashing are practised by the company or the organisation in order to influence the sales and revenue of a company. 
Greenwashing in the hotel industry is intrinsically the conveying of false or wrong impressions and misleading the target customers in order to believe that the services, products and operational activities of the company are eco-friendly. It is also known as the green sheen in the form of the market spin which the hotel deceptively used to leverage the power of the PR and portray themselves as the green-leads business. Greenwashing activities are practised by the hotel industry in order to attract lots of customers towards the company and influence the operation of the company. Many companies in the world used to implement greenwashing activities to influence the operation or the sales of the company. It is estimated that 58% of companies in the world used to practice greenwashing activities in the operation of their business. As per the report, it has been found that 72% of all the companies in North America use greenwashing activities in their business of a company.
Marriott is one of the prominent hotels and operates in many international countries. The company operates in more than 139 international countries and provides lots of job opportunities for people from diverse countries. As of 2022, It is estimated that Marriott employs more than 377,000 people in many international countries ((Marriott, 2024). The company also possesses a huge market share in the globe and it has been estimated that the company possesses 16.9% global market share of luxury hotels. Marriott International is regarded as one of the giant industries that stand out as an excellence in the hotel industry. The massive network and the properties of the company across the globe have taken huge competitive advantages in the hospitality industry. Therefore, Marriott is not been accused of greenwashing.
[bookmark: _hn8tgryd7epb][bookmark: _Toc157099629]“Are there areas where it could be construed that they are greenwashing”
Marriott has practised many sustainable activities which aid in reducing the negative impact on the environment. The practice of sustainable activities by the company aids in influencing the eco-friendly environment and preserving the biodiversity in the environment. As per the report of Marriott, the company has implemented many policies and sustainable activities which aid in reducing the negative impact on the environment. Marriott has committed to reducing the environmental footprint by 15%, 30%, 45% and 50% across the portfolio by 2025. The company has dedicated to reducing the intensity of water by 15%, carbon emission by 30%, waste by 45% and reduce food waste by 50% by 2025.
As per the report, it has been found that Marriott is the only company in the hotel industry to end its use of single-use practices in the operation of its business. The company has also banned the utilisation of single-use plastic straws across all its properties. The sustainable activities of the company aid in reducing the negative impact on the environment. The hotels of the Mariott are also certified by many environmental associations. As of 2022, 28.8% of the total properties of the company are certified and recognised as the sustainability standard. Additionally, 267 hotels of the company have obtained the certificate of LEED, BREEAM or Estidama Certification. The environmental sustainability of Marriott helps in reducing the impact on the environment and also aids in maintaining the brand recognition of a company in the market. The certification is obtained from many environmental associations such as the LEED, BREEAM or Estidama Certification making Marriott the sustainable hotel industry (Marriott, 2024). 
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Almost all industries in the world practice sustainable activities in order to influence sales and the revenue of the company. As per Marriott’s 2023 Serve 360 report, Marriott has practised many sustainable activities which aid in the growth of the company and also help in reducing the negative impact on the environment. The company has practised many sustainable activities such as the end of the single use of the in the operation of the company leading to the influence of eco-friendly and bio-diversity in the environment. The company has also implemented many initiatives and policies such as net-zero carbon emissions by 2050. Marriott has practised the activities of local sourcing in the operation of the business. The sustainable practices of the company in the operation of its business have certified the hotels of the company by many environmental associations. As of 2022, the total properties of Marriott are certified as the sustainable standard. The Marriott Hotel of Washington DC is recognised with the inaugural 2021 Energy Management Leadership award for reducing carbon emissions in the operation of a company. As per the report, the Marriott Hotel of Washington DC has reduced more than 725 metric tons of carbon emission equivalent to the amount of carbon that would be removed by the air by 1,532 acres of the forest (Marriott, 2024). All the reports on sustainable practices by Marriott it is point out that Marriott is the sustainable hotel industry. According to the information and report Marriott performed self-evaluation to some extent.
Why do companies self-evaluate?
Many companies in the world used to self-evaluate greenwashing in order to influence the operation of the business of the company. It is estimated that 58% of the companies in the world used to self-evaluate in order to make the sustainable brand image of the company in the environment. The companies used to self-evaluate in order to attract lots of customers towards the company and influence its revenue. The company used to practice self-evaluate and greenwashing in order to attract stakeholders and investors for the company. The activities of self-evaluate aid the company in making competitive advantages over other rival companies in the market. Apart from the hotel industry many other industries also practice the actives of self-evaluate on greenwashing. The practice of self-evaluation by the companies aids in maintaining a positive image in the environment. It can lead companies to avoid or delay action by the government on the effective laws against carbon emission pollution and many more in the operation of its business.
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Green technology is referred to as the technology that aids in reducing the impact of the negative impact of humans on the environment. It encompasses the wide areas of scientific research which includes energy, agriculture, atmospheric science, hydrology and many more. It aids in reducing carbon emission in the environment and other many greenhouse gases and helps in preventing the environment for change in the climate. Solar power is regarded as one of the prominent and most successful green technologies. Many hotel industries also utilise green technology in the operation of their business. The utilisation of green technology in its business aids in reducing the negative impact on the environment and also aids the company in saving operational costs and leads to more profitability. As of 2023, 64% hotel industry in the world has invested in Energy management systems which aid companies in optimising the consumption of energy (Statista, 2024). The adoption of green technology by companies helps in the reduction of negative impacts on the environment. Marriott has adopted many green technologies in the operation of its business. Many hotels of the company have adopted the use of solar energy for the operation of its business. The adoption of solar energy by a company helps in influencing the eco-friendly environment. It has led to the company reducing operational costs and resulted in the influence on profitability for the company. 
The utilisation of green technology is more sustainable, it plays a crucial role in reducing carbon emissions and also assists in the protection of water and many marine resources. The term green technology is used to describe highly interdisciplinary, sustainable approaches and environmental systems. All the industries in the world use green technology in the operation of their business. As of 2022, the market value of green technology is £10.82 billion and it is projected to increase to £88.2 billion by 2032 (Statista, 2023).
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Instead of self-evaluating the company can focus on second and third-party audits. The second-party audit is referred to as the external audit of suppliers conducted by the consumers or the customers of the company. The second-party audit ensures that the suppliers of the company meet the contractual obligation and also aids in making the decision for the contracts. The second-party audit aids in ensuring that the suppliers of the business meet the environmental, quality and safety requirements set by the customers. It aids in managing the risk in the operation of the business and also aids in influencing the sustainable activities of the company. The second-party audit of the company can be conducted by examining the procedure and by reviewing the documentation of the financial statement in the business of the company.
Additionally, the companies can also focus on third-party audits. The third-party audit is conducted by an audit organisation such is impartial or independent of the customer and supplier relationship such as the government and other organisations. The third-party audit aids the organisation in complying with the standards or regulations. The third-party audits may result in the registration, certification and many more. It plays a crucial role in offering broad knowledge and perspectives for the best practice of management. It also aids in maintaining the ongoing, up-to-date awareness of current and pending regulatory requirements required by the organisation. 
[bookmark: _41kmeq7gcntz]

[bookmark: _4lejamgwk9ds][bookmark: _Toc157099633]“Conclusion”
The report has focused on greenwashing which is referred to as the process of conveying false misleading impressions and information about the services and the products of the company are environmentally friendly. It has discussed the Marriott which is regarded as one of the prominent hotels and operates in many international countries. The report has focussed on the accused of Marriott by the greenwashing. It has also focussed on the second-party audit which is referred to as the external audit of suppliers conducted by the consumers or the customers of the company. The third-party audit is also been focused on in the report. The report has also discussed green technology which is referred to as the technology that aids in reducing the impact of the negative impact of humans on the environment.
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