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« Stress levels are rising worldwide.

+ Over 60 percent of adults experience daily siress.

“ More than 70 percent of young adults want simple tools for
‘mental well being.

* Most weliness apps are complex, time consuming or difficult to

~ People need a quick, easy and accessible daily support system.

« Nike Pulse is a digital wellness service
+ Offers quick breathing sessions and gentle movement reminders.
« Provides personalised wellness tips based on daily habit.

~ Small daily actions can reduce siress by up to 30 per cent.

* Fits naturally into busy schedules with short, simple routines.

‘The marketing mix outlines how Nike Pulse, Nike's new digital
wellness product,is designed, priced, promoted, and delivered to ifs
target customers.
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Nike Pulse: A New Wellness Experience by Nike

- Find Calm in Every Moment
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The market is divided into key customer segments to identify who
‘benefits most from the digital wellness product.

VALUE

PROPOSITION

* Positioned as a simple and trusted wellness partmer.
* Improves daily balance and emotional calm.
* Provides accessible and personalised support

= Global digital wellness market vill each 24 bllion USD by 2030.

= Nike has srong brand power and a lrge global customer base.

* Fast adoption expected through Nike's digital platforms.

* Freemium model and premium upgrades support long term revenue.
growth
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