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Reflection on Entrepreneurship 
Entrepreneurship refers to the act of inventing, growing and commercializing a business idea, engaging in risky financial ventures in a bid to make money and create value to the customer and the society (Ratten, 2023). Entrepreneurs are people who start, plan and run a business venture and in many instances an entrepreneur thinks of innovative ideas and or locates a gap in the market where he or she wishes to offer a solution (Hisrich et al,2020). Franchises are defined as licensing business models, that is business ideas that have been proven to be successful, which are given to individuals or even corporate entities to run under an established brand name and business structure, and in the process, the risk incurred in venturing into a new business is eradicated, (Barringer,Ireland,2018). Online businesses are enterprises that employ the use of mainly digital interfaces, selling products or services on websites, applications or e-commerce platforms. Social enterprises are companies which focus on social or environmental goals as well as profitability, and the large part of the revenue of a business is invested in the accomplishment of a social mission (IBISWorld, 2025). 
SMEs (Small and Medium-sized Enterprises) and entrepreneurs are extremely crucial to the UK economy. The figures of the SMEs constitute 99.9 out of the total number of businesses in the private sector, and they offer 16.8 million jobs and 52 per cent of all turnovers in the UK private sector (OECD, 2016). Entrepreneurs are the impetus of innovation and employment opportunities, as well as the assistance to the local populations in the form of products and services that meet the needs of the market. To provide an illustration, the examples of the successful UK start-ups in green-friendly products, including Pip and Nut (healthy nut butters) and Boomf (personalised gifts) reveal that entrepreneurial innovation can be adopted to take the niche markets, as well as contribute to economic growth (Smallbone et al., 2010). 
UK government encourages entrepreneurship by raising awareness to start ups by incentives like Start-Up Loans, The Prince Trust Enterprise Programme and tax incentives like SEIS, Seed Enterprise Investment Scheme, where government encourages investment in newly established businesses. These policies alleviate monetary challenges and provide increased funding opportunities that help an entrepreneur to transform an idea such as GlowCraft Candles into a viable enterprise. 
Moreover, online business has changed the face of retail business. Online platforms like Etsy, Shopify and Amazon enable UK business owners to access the global markets without incurring huge marketing expenses (Thompson, Strickland and Gamble, 2016). 
Reflectively, entrepreneurship in UK plays a very important role in enhancing innovation, resilience and economic diversity. Such entrepreneurs as the owner of GlowCraft Candles play their roles by providing value-based, sustainable goods, not only by creating employment opportunities but also by ensuring that consumers make environment-friendly decisions. SMEs/ start-up comprises a major part of the economy, which is why it is important to assist the entrepreneurship in the long-term perspective of the development and benefit of society. 
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