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Introduction


Understanding and recognising the differences and similarities between various countries is referred to as cultural awareness. Multiple encounters and demands with customers and employees can result from these cultural differences, and this is an area where many businesses wish to make improvements.
Cultural awareness is the minimum information that everyone must have. For the hospitality sector that growing quickly and turn into one of the largest industries in the world, cultural knowledge is something mandatory for better customer service of guests from abroad ( Oktadiana and Djauhar, 2011)

Background

Hotel du Roussillon is located in the Butte-aux-Cailles neighbourhood of Paris' 13th district, in a walking area at just 200 yards from Place d'Italie one of the most popular vacation destinations in the world (Booking.com, 2023). This handbook was designed to help the hotel employees to better understand the Chinese culture and improve the guest service for the big number of Chinese guests that is visiting the hotel.

French culture

France is geography the largest country of Western Europe and one of the founder members of the European Union. Paris, a hub of fashion, cuisine, art, and architecture, is where most people think French culture, but living outside of the City of Lights is extremely distinct and contrasts from province to province.
 Historically, French culture was inspired by Celtic and Gallo-Roman cultures as well as by the Franks, and the Germanic tribes (Zimmermann and Gordon, 2022). Many books have been written about the glorious history of France from the middle age, to the French Revolution and the expansion of Napoleon across Europe, France constitutes maybe the most brilliant nation in Europe.
Catholicism is the main religion of France,41.6 million individuals, or 64% of the population, identified as Roman Catholics and between 33% and 42% of the population does not practise any faith (Harvard Divinity School, 2023). 

Physically contact.

Touching is appropriate and considered as an indication of affection only once you have developed a level of familiarity, but young individuals commonly embrace or kiss in front of others in public demonstrations of affection (Cultural Atlas, 2017). Eye contact is considered to be an act of respect. It is considered very disrespectful to avoid and interrupt eye contact.

Power Distance 

[bookmark: _Hlk129201499]France scores fairly high on Power Distance, aristocratic individuals control poorer- or middle-class people. In France, there is a powerful focus of authority, Government monitors and keeps laws and policies strongly, and any authority act is subject to a strict and interminable procedure (BINUS University Business School,2017).

Individualism 

The French are very individualistic, they pride themselves on being unique and like to believe that they, and not their past, families, or organisations, are in control of their lives. They hold that each person should act independently and candidly share their opinions. Parents support their children increase emotional freedom in relation to the social groups to which they belong. This indicates that individual must only concentrate on taking care of themselves and their family.

[bookmark: _Hlk129212904][bookmark: _Hlk129287356]Uncertainty avoidance 

France belongs to the uncertainty-avoidant culture, having the tendency towards avoiding the unfamiliar. French people typically prefer the concept of sticking to their routines and avoiding unfamiliar situations.

Femininity 

France is a feminine country. The French love the quality of life, they don’t respect the work ethics and are not motivated by work competition. They love good food, good wine, and good life and are more focused on living well and relaxing than on working. 


Chinese culture

China is the most populous nation on the globe and is one of the eldest cultures in the world. The name of the archaic country translated as “centre of the world” give the Chinese people the image that the country is the centre of human civilisation. 
Our days China is a socialist Asian nation that incorporates 56 recognized ethnic groups. Confucianism and Taoism, together with Buddhism, represent the “three teachings” that historically have created Chinese culture.

Physical Contact

Chinese people naturally stay away from touching strangers unless it is required. Close friends or persons of the same gender may stand or sit near one another or stroll hand in hand. When speaking, they won't touch unless it's to a husband, a close friend, or a member of their family.

Power Distance

[bookmark: _Hlk129275421]China performs well on the power distance measure, scoring 80 points versus a global average of 56.5 points. Simple organisational structures are preferred in Chinese culture, where subordinates blindly follow and revere their superiors (Pennsylvanian State University 2020). Chinese tend to think in terms of role fulfilment “give me a job and I will perform it”. They usually have a role expectation for their superiors and keep a specific distance from them.


Individualism

China is a group-oriented, high-context culture where the values of the collective are over the Individual objectives and goals (Moran, Harris and Moran, 2011, p.333). China has a score of 20, which indicates an extremely collectivist culture that spots a high value on interpersonal connections and on the interdependence of its citizens.

[bookmark: _Hlk129287533]Uncertainty avoidance

Chinese have a high-level of "uncertainty avoidance," that’s why they find finds ambiguity and unclear situations to be generally intolerable. This is why Chinese individuals detest taking risks and strongly prefer preventing costs. 

Masculinity

The Chinese people prefer tough values like ambition, success, and aspiration more than a high standard of leaving and compassion for the vulnerable. Men and women play distinct roles in society and are expected to embrace these ideals differently because gender roles are usually distinct and complementary (Gill, 2017). 

Conclusions: 

The number of travellers has increased significantly recently. Travel from home to abroad has become easier thanks to aviation and this has led to increased tourism, the rise in the number of foreign guests in hotels and contact with different cultures. China and France are two countries with very different histories and cultures. From religion to beliefs, customs and laws, everything is different between the two. In order to better serve the guests, it is necessary for the hotel staff to understand these differences, to know how they should act and how they should behave with the Chinese guests not to harass them or create embarrassing situations.

(Hofstede Inside, 2023	
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