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Marriott International and premier Inn for one of the best leading Hotel chain brands in the entire world. Marriott International has been a leading brand in the United States and has been trying to develop itself in the United Kingdom. Premier Inn is one of the leading hotel brands in the United Kingdom and has been providing services in some of the European countries. The below study identifies the marketing strategies that have been used by both the hotels to position themselves as the best brand. The below context also shows how both the brands try to promote themselves during the covid-19 pandemic.
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Marriott International is one of the strong leaders and competitors in the hotel industry and hospitality services (Nyangwe and Buhalis, 2018). The primary business of Marriott international is hotel and lodging. The business owns more than 3900 properties in the United States as well as overseas. The company headquarters is based in Maryland. The hotel has employed around two hundred thousand employees worldwide. Marriott International was founded in 1927 and has been built by hard work, integrity, excellent and world-class service (Darsin et al., 2019). Marriott has its hotel services in the major location in the UK solely focused on luxury services.
Premier Inn is one of the largest hotel chains in the United Kingdom. The brand has around 800 hotels and 72000 rooms (Antony et al., 2018). The brand operates its hotels in multiple locations such as City Centres, airports and remote locations. Premier Inn also operates in Ireland and Germany with around 8000 rooms. The company specialises in hospitality and travel. Premier Inn's employee size is around 10000 and more (Jones and Comfort, 2021). Premier Inn was founded in 1987 with the main reason being as a travel inn.
Marriott International has stood as one of the most successful hotel service businesses. The hotel group has been successful for such a long period (Gupta, 2020). This shows the marketing strategy has been contributing majorly to its success for a very long time. Marriott International is recognised as one of the most luxury hotel chains in the United Kingdom and it focuses on luxury travellers. Hospitality service has been the core service and product in the marketing mix that its marketing team has used. A company should focus on luxury premium-ness and longer stay in the hotels. Marriott International also delivers one of the highest customer service and experience. The product in this case is the luxury rooms and resorts in the best locations. The brand continuously focuses to change the themes that bring in more new and existing customers (Rony and Awal, 2020). It is one of the few and rare hotel brands that have been able to maintain the prize despite a huge amount of competition. The price may vary from location but has been able to provide excellent customer service for the charges. The price and the appeal have been the main reason that the brand has been able to maintain such huge and better customer satisfaction.
Since Marriott has around more than 3900 hotels around the entire world it has been always choosing the best location for its hotel to be located. The places that it has chosen have played a major role in making Marriott successful over its course of action. The hotel mainly focused on the major cities and towns of the selected country (Samatovich, 2021). Marriott has been such a huge brand in the US and Overseas due to its heavy promotion strategies in the past. The brand had been promoting itself through the digital mediums search has its websites, search engines. The brand has also been collaborating with many of the influencers that can change and manipulate customer decisions. The brand also focuses on customer loyalty as it ensures the highest quality of benefits to the customers. 
Premier Inn has been one of the most successful Hotel brands in the United Kingdom as it provides hotel rooms for work and pleasure. Premier Inn as a whole tries to ensure that the guests have a good sleeping experience. Premier Inn understands its customers and provides the best value services at the best prices (Tanford et al., 2020). The brand also collaborated with some of the finest bedmakers to give and provide customers with excellent service. The brand also tests and ensures that the rooms are up to the expectation of the customers. 
The Premier Inn has been classified and identified as one of the best budget hotels. The hotel has been providing relatively cheap services and rooms depending on the location and the seasons (Garg and Kumar, 2021). The rooms being provided are relatively cheaper compared to the luxury hotels. In the early phases, Premier Inn used to promote itself using television ads, email marketing and articles. The brand also used newsletters and its website to promote itself by providing offers and discounts. 
Premier Inn provides hotels and services around the entire United Kingdom and in some luxury locations in Ireland and Germany. The hotels are located around the city centre's airport and have parking facilities. the brand has been making it more accessible to the customers by providing easy services
Marriott International has been one of the best brands in providing hospitality and services in the US. The brand also has been listed as the most successful brand in providing the highest quality customer service. The brand has been weaning multiple awards such as the highest employment rank, highest level of customer satisfaction and many more (Kim, 2020). Marriott International has been ranked as the best employer in the year 2021 and it has also won the title of the largest public company in the year 2018. Marriott has been one of the best hotel brands in the US but not in the UK due to the rivals and competition. Despite the high competition Marriott International had total revenue of 10.6 billion dollars and owns about 24.7 billion dollars in assets despite such huge competition.
Premier Inn is one of the biggest and leading hotel chain brands in the United Kingdom as per the reports from the year 2018. Premier Inn may not show a star rating but has been and claimed to be one of the best holidaymakers in the entire United Kingdom. It has one of the best scores for the value for money, the highest level of customer satisfaction (Olimovich and Khudoynazarovich, 2020). The Hotel brand has been rated as one of the best for its cleanliness and bed comfort. The hotel brand has won the best budget hotel award for business travellers for the years 2020 and 2019. The brand has won the certificate of Excellence and has been rated number one as the largest hotel chain in the United Kingdom.
Marriott International price to generate user-based content that captures the tension of the potential customers. The brand currently tries to influence the decision making of customers by posting content on social media (Salakhiddinovna, 2021). Marriott has partnered with the influencers that provide a brief idea of travel documentaries. Marriott has been using customers as one of its promoters, as the customers share the experience using the social media platforms making the brand gain more attention and potential customers. Marriott International has been taking strategic steps such as partnerships with influencers to increase its sustainability rate. The brand has been involved in social responsibilities to promote and attract new customers by addressing and acting on social issues.
Premier Inn invested in the new Google ads to reach new customers and capture the highest amount of traffic which increases the hotel bookings on its website. The recent reports suggest that the brand was able to gain 40% more customers than its usual rate. The hotel chain has embraced social media and provided the best packages for the best price for its customers. The brand has been providing cheap, best customer service for a very long time and this lets the hotel have high customers and thus increasing the profits (Chung, 2020). The brand has been recycling its plastic waste to make new accessories for the hotel. 
Both the brands during the covid-19 pandemic address themselves and their customers to follow the social distancing and norms being provided by the government. As soon as the pandemic started to end the brand promoted itself using social media platforms that it had the best and clean rooms for the visitors (Binns et al., 2021). The brand also promoted itself using videos to promote itself by showing to have followed all the norms being provided by the government. The messages the hotel brands provided were safe and clean rooms, employees being monitored continuously and maintaining social distance (Lai et al., 2020). The hotels also made plans to provide the customers with vaccines for an extra cost.
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Marketing strategies have always been changing and developing, the above study shows the different marketing strategies opted by the two hotel chain brands. The above study also shows the position or rankings of both brands irrespective of their origin countries. The study also identifies the different marketing strategies used to promote and gain more customers by both the hotel brands. The above study shows the approach of sustainability and green messaging for better profits and long life.
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