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[bookmark: _Toc6263687]Introduction
A blog is an online informational website or journal displaying information in chronological order, with latest posts appearing first.  It is a popular platform where people can write their views on a particular subject (Firtssideguide, 2019). Two main advantages of blog are as below: 
1. We can write our thought on everything we are interested in.
2. It is the easiest and the quickest to set up and add new posts.


[bookmark: _Toc6263688]Background (Robert Cimpoenu 1808097)
NIKE is an American popular multinational corporation which is involved in the design, worldwide marketing, development and sales of equipment, footwear, accessories and apparels This company was founded in 1964 and it is the world's largest supplier of athletic apparel and shoe. This company was founded by Bill Bowerman and Phil Knight.
       When I start this blog, I did not find it difficult because I find the informations easy, as being a popular company, I find it easy to attract people readers beyond friends and family. I read other blogs that was on same topic to inspire me and giving me a common sense.
   So doing this blog helped me out to develop some skills like for example: communications, writting skills, creativity.
You do not need a PhD in writing to sound like a professional, we all are expert in something, and blog is a good way to share our knowledge, opinions with the world. I believe one of the most important factors when it is about doing a blog is creativity, how you share your information’s to the readers. It can come like any story that people can relate to and learn from that. 

[bookmark: _Toc6263689]Product (Fatjona Ago 1805750) 
Being one of the most successful brands in sport’s world is competitive, as Nike always have to be innovative and come up with new products and ideas. The company focuses on producing footwear, apparel, equipment and accessories. Furthermore, Nike uses the Corporate Umbrella branding strategy as they use only one brand name for different variety of products. 
The moto of this major brand is to motivate people for a healthy lifestyle, while showing how their products will help them to achieve it. 
Reflection
At first, writing an assignment looks so challenging for me. As soon as I start, I realize that with a little bit of concertation, everything will work out. In my case, learning how to write a blog gave me the responsibility and confidence to write in a way so I can attract viewers and influence them on Nike products. On the other hand, I struggle sometimes with the ability to express my knowledge and ideas, so I am always correcting myself and due to this, it takes me longer to finish it. However, I noticed that the more I practice, the more I improve my writing skills.  
To sum up, I feel good that everyone in the group was focused in different things, so we can cover up all the blog sections and make it look like a proper blog. 
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The most important element for setting price is mixing investment in material and technology at the same time.
The strategy is to come on the market with products in different prices so they can be affordable for a large range of customers.
Lowering the prices for some of the products make them be more accessible for customers from a lot of countries around the world.
Nike is setting prices strategies, trying to maximize their profit, based on promoting its products and brand.
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The 4Ps of Marketing Mix is the combination of elements that a business organization uses to bring its product or service to the target market. The 4Ps consist of Product, Price, Place and Promotion. All four areas should work together to achieve the goal of the organization as well as the satisfaction of the customers.
In the blog of Nike, I have talked about the ‘Place’ where the Nike products are available. Here the word ‘Place’ refers to the distribution method or channel of a product. This is the place where the product is distributed, depends on the type, demand, price range of Nike products and etc. My blog part was developed by doing some researches on Nike in the internet, referring books, reading articles and journals. In the blog of Nike under the ‘place’, the customers can find the information regarding:
The places where the products are found
The location and contact details of the stores
The web address to search the nearest store for them
Information related to online shopping and its websites

 At the beginning I had some difficulties in understanding the objectives of this blog though with the help of the lecturer’s guide and the group members’ support finally, I was able to complete it successfully. In my view really the blog of Nike is a blessing for the valuable customers of Nike.




In case of Nike, it distributes its products using different channels in order to increase its sales. By using DTC sales (Direct to Consumers) through factory retail outlet and e-commerce via its website www.nike.com, which has taken a great role in distribution strategy in this busy technological era. On the other hand, with the help of subsidiaries and distributors the Nike makes its products reached the customers indirectly through international markets and wholesalers in the United States. The direct selling helps the company to get a wide idea and demand of the current market and bring something unique to the market. In general Nike’s distribution is a combination of Nike owned retail stores, retail accounts, licensees and independent distributors in more than 160 countries across the globe. Though the most significant one is Retail stores because they are easily accessible by any customers and located strategically. Both large firms and small local stores are found in Nike retails.
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                   The realization of the blog cannot say that it was such a heavy task because the subject is as vividly as wide as the promotion part. As my group chose Nike as the subject of the project, it has been a great asset to me because it is a passion and a brand that invests in the quality of its products and the image.
                Another advantage that I have had in realizing this project is that I am an admin on the Instagram page Sneakerhead Romania, and using this passion, I collected the opinions and reactions that the followers about Nike brand.  That made the research part very easy for me.
                After I carefully noticed all my observations, I started looking for official brand information or statistical data from different websites or even specialty magazines to highlight what Nike branding means and what are the more impact methods.  I have finally been able to understand the company's policy and principles and because I have read the book that the company's founder has just published, namely Shoe Dog.
                So, I carefully outlined these promotion methods that Nike branded, and I realized they are making serious investments on the marketing side because it is very important for their image to be a denial.
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To sum up, this report helped us to understand how blog works. In addition, working as a group helped us to improve our team working skills. 
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