Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Ivan Poliakov 2543736
Topic chosen: The use of social media to promote businesses
Title of source: Elements of Strategic Social Media Marketing: A Holistic Framework
Author(s): Reto Felix, Philipp A. Rauschnabel, Chris Hinsch
Year published: 2017

How did you find this source?

I found this source using Google Scholar. I searched for academic journal articles about social media marketing and business promotion. I selected this article because it was published in a reputable academic journal and was highly cited by other researchers.

Why did you choose this source?

I chose this source because it is directly related to my topic, "The use of social media to promote businesses." The article explains how businesses can use social media strategically to improve marketing, communicate with customers, and build strong relationships with their audience. It is published in a well-known academic journal and written by experienced researchers, which makes it a credible and useful source for my assessment.

Is it relevant to the topic? 
Yes. The article is directly related to the topic because it explains how businesses use social media as a marketing tool to promote products and services, increase customer engagement, and improve business performance.

Is this a useful article? 
Yes. The article is useful because it provides a clear explanation of strategic social media marketing and supports its ideas with academic research. It helped me understand how businesses can use social media effectively to achieve their marketing goals.

Is this an academic source?
Yes. This is an academic source because it was published in the Journal of Business Research, which is a peer-reviewed academic journal. The article was written by university researchers and includes references to other academic studies.


When was it published? Is it recent enough? Why?	
The article was published in 2017. Although it is not the newest publication, it is still relevant because it explains the key principles of strategic social media marketing that businesses continue to use today. It is also widely cited by other researchers, which shows that it remains an important source in this field.

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Reto Felix, Philipp A. Rauschnabel, and Chris Hinsch. They are experienced researchers in marketing and business studies and have published academic research in these areas. Their expertise makes the information in this article trustworthy and reliable.

Reliability
I believe this source is reliable because it was published in the Journal of Business Research, which is a respected peer-reviewed academic journal published by Elsevier. The article is based on research, includes references to many other academic studies, and has been cited by hundreds of researchers. These factors show that the information is accurate, credible, and suitable for academic use.

