DS2 Assignment
1. The Business Scenario
I'm speaking about a project I recently had at a very small independent coffee shop called Bean & Board. They're preparing to open close to Canary Wharf in London and the owner's on a shoestring. They have no graphic designer or marketing team to assist her, therefore she needed someone to design a simple A4 poster that would alert people to their opening and have a special offer for the first week of trading.
The real challenge here was that this one poster had to be effective in 3 entirely different environments: the shop window, lampposts and community notice boards throughout the area, and as a social media poster on Instagram and Facebook. It's a pretty lofty task for a single design!2. The Digital Tool I Chose: Canva
I considered a number of choices, and ended up choosing to use Canva to create the poster. It is a browser-based design platform that also runs on the mobile app, and to be honest, the drag and drop editor is so easy to use compared to a traditional design software.
What I really liked about Canva in this project is:
The templates are great for those who are not designers; it provides you with the right way to start on your creation and not on a blank page.
There is a large database of images, icons, fonts and graphics that can be used, saving tons of time looking for images elsewhere.
The Brand Kit feature allows you to store all of your business colours, fonts and logo in one place, which helps to maintain consistency.
Resize your design with a single click – ideal if you are designing a single poster for various platforms.
Export to high quality PDF for print or PNG for social media – you've got everything covered3. 
Why Canva Suits This Business
I think the owner truly needed Canva for what they were looking for. A drag-and-drop feature was a lifesaver for her, as she has limited funds and no design experience, so she was able to design something that looks professional without having to hire a designer or spend hours and hours learning complicated software.
I chose Canva for its multi-platform support as well. The ability to resize without having to start from scratch saved her a ton of time, and helped keep her branding consistent on all her materials, as she needed to use the poster both on print and social media.
I did think about other things. Microsoft Word or Publisher did come to mind but they're more document based rather than poster and don't work well with the resizing that social media does. Adobe's software is much more powerful, but is too costly and has a steep learning curve – not very feasible for a small business owner working solo. I weighed up everything and found Canva to be a balance between quality, cost and how quickly you can learn to use it.
The only drawback of Canva templates is that many people use them, which makes it possible for designs to look similar. To prevent this, I took care to make everything look and feel like Bean & Board and not a standard template – I rearranged the layout, changed the wording, colours and fonts to make it feel unique to Bean & Board.
4. My Design Choices
As I began assembling the poster, I had a few basic design ideas in mind to ensure the poster is easy to read, visually appealing and is clear.
Colours and contrast. I opted for an espresso brown background and cream text. The strong contrast ensures that everything can be read from afar, which is important for a shop window display or a street poster. The brown and cream also seemed appropriate for a coffee shop as it promotes a warm and cosy environment. I added an accent colour in mustard yellow, and used only for the business name and the special offer, which tends to focus attention to those two most important aspects.

Visual hierarchy. I considered exactly what people would need to see first. The largest/boldest element is the “NOW OPEN,” as this is the primary information, followed by business name, then tagline, then offer, and then finally the smaller details like opening hours and location. The key message should be understandable to a passer-by in a few seconds.
Keeping it simple. I have only used two fonts – a bold serif for the headings and a nice sans-serif for the body text. In addition, I have been careful not to cram too much text or use too many different fonts as it will make it harder to read.
Organising the information. Opened hours in one place, address in another, put related information in one place, and left a lot of space around each so nothing felt too crowded or too cluttered. The mustard-shaped badge for the launch offer makes it easy to identify and see as a special offer.
An obvious call to action. I finished off with "pop in this week" and added the webpage and social media links, so that people know what to do next.
5. Evaluation
I'm quite happy with the poster, overall. The message is clear, the offer is appealing and it definitely has the right feel for a coffee shop. But there are a couple of things I would change for next time. If the shop has a good logo, then add that. I'd also try it out on a couple of people first, just show them the poster and ask them what they would offer so it's a sure way of making sure it really catches people's eye. I would make it square for the social media as well and maybe make the text a bit bigger, because it looks great in print, but can be difficult to read on a tiny mobile.6. My Artefact: The Poster
Here is the finished promotional poster I designed for Bean & Board.
[image: ]
7. Reflective Log
I was able to get a sense of the business and who they're trying to target. I knew that the owner wanted a tool that would function in-store and on social media, so Canva was a no-brainer.
The drag-and-drop builder was simple to use, and using a template saved me a ton of time. The most difficult part was getting the colouring and spacing correct, my initial version was too crowded. I increased the headings, added more space between the parts and cut some of the text to balance it out. It was good to be reminded that less is more from a design perspective.
I am now more confident with the digital design tools, and have acquired a few valuable skills: contrast, hierarchy and effective use of white space. I also took extra effort in using appropriate sources to support my design decisions which is something that I will take with me in any future project where I need to prepare professional marketing materials.
References
Adobe (2023) Understanding the basic principles of graphic design. Available at: https://helpx.adobe.com/express/how-to/graphic-design-basics.html (Accessed: 17 July 2026).
Canva (2026) Canva for small and medium businesses. Available at: https://www.canva.com/solutions/small-business/ (Accessed: 17 July 2026).
Emerge Marketing Solutions (2025) Pros and cons of Canva for your small business. Available at: https://www.em3rgemarketing.com/pros-and-cons-of-canva-for-your-small-business/ (Accessed: 17 July 2026).
Springly (2023) Graphic design principles to use for your next poster. Available at: https://www.springly.org/en-us/blog/graphic-design-principles-to-use/ (Accessed: 17 July 2026).
image1.png
EST. 2026
CANARY WHARF - LONDON

099

NOW OPEN
Bean & Board
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Pop in this week and say hello []
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