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Hotel standards, reputation management, building and retaining customer loyalty’


1. Introduction 
The hospitality industry is among the fastest growing businesses in the hotel industry. Hospitality entails the provision of services. This is an ideal service provision for someone looking to travel and seek accommodation from a hotel. Hospitality management entails working under diverse demographics of people and day to day experience of new things in life (Jones et al., 2014). This report will focus on three major topics, hotel standards, reputation management and customer loyalty. 
1.1 Hotel standards
Hotel standards in this case mean both the operational standards and the physical standards of a hotel. A hotel facility has its physical set up and the kind of services it offers. The quality and standards of these services and the facilities can determine the standard of the hotel (N et al., 2013). All hotels do not have similar standards in one place. There are several standards of hotels available within the hotel industry. The clients choose hotels in accordance with their ability to pay. Hotels with higher standards will always have higher prices compared with hotels that have lower standards. The hotels are rated in terms of the five-star hotel which is the most expensive with the highest level of standards. There are hotels that are three-star hotels with moderate level of payment. 
1.2 Brand consistency 
Brand consistency is ensuring that the way in which a facility is maintained, the way in which the facility is presented and the facility standards for can remain the same across all the channels and aspects. Branding in every organization is crucial. Branding consistency ensures consistency in customer experience (Bengtsson et al.,2010). Every client expects that they should find the exact same thing they found in the branding to be available within the hotel. Maintaining high standards within a hotel and across all departments in it is important in ensuring that the reputation is maintained. Brand consistency in the hotel business is important because it will lead to brand recognition. It is important to maintain a consistent flow of information for a good reputation. When customers can recognize your brand, they can seek your products and at the hotel they will see your services and hospitality at large. When a hotel facility reinforces its branding, it encourages its clients to use this information to recommend and to help sell the hotel. Consistency in the hospitality business can help an organization to brand itself more and have more opportunities in a competitive market (Huang et al., 2015). Major branding is done through digital marketing. A hotel business is dependent on having its information marketed by social media. In many cases clients will research about the facility online before choosing it. It is important to have the correct and appropriate information for clients. 
2.Reputation management 
The process of creating an influence of the organization with the stakeholders and the public conversation. Every organization thrives in a good reputation. This is why every action performed by an organization should be met by the activities that will support build a reputation. The process of building a reputation involves monitoring perceptions and conversations (Quora et al.,2016). These are perceptions and conversations from the public. The reviews or the opinions given by the public about a facility matter a lot in a building and retain a reputation. There are several reputation unrests that may arise from time to time. Being in competition means that the company may have to face unhealthy circumstances, this could be an attempt to destroy their reputation. It is therefore important to find ways to handle such and ensure that the public are kept aware of such incidences. An organization, for instance a hotel facility, can seize opportunities to build or increase their reputation. This can happen through continuous updating of information. Advertisement and marketing can be done using celebrities and marketing (Aula et al., 2020). 
2.1 Importance of effective guest reviews management
Guests' reviews are important to every hotel facility. They increase the traffic bookings. With the guests' reviews, more guests will be attracted to do bookings from this hotel. Guests' reviews are important in helping the guests build their confidence in the place and even choosing a place to stay even in the future (Kusluvan et al., 2010). Review management is helpful in boosting credibility. Generation of more income for an organization can be achieved through review management. It also helps to save on cash. For instance, the old traditional methods of advertising could be costly though with the use of review management an organization can incur less. Many hotel facilities have been built and improved because of the reviews. The comments and feedback from the clients will always help in understanding the level at which the facility is performing. It is important to use this information to understand where to improve and where to capitalize. Reviews can be drawn up to strengthen the services provided by the facility for future improvement of the hotel facility (. 
2.2 impact of negative reviews.
Negative reviews can have very serious impacts on the hotel facility. For every time or chance a negative review pops up on social media there is a great risk of losing up to 86 percent of clients. Many clients will always check the reviews online to know and understand the kind of facility the business organization is. A negative review will keep the clients away from the facility (Proserpio et al.,2010). Every negative review will cost a facility web traffic and revenue. This means that the substantial number of people that stormed in to enjoy your services and the facility at large will be reduced. Negative reviews will lower the search engine ranking. Online reviews will always give a ranking to show the level at which the hotel is at. With negative or damaging reviews, the ranking will go down. An organization may suffer loss of profit or revenue because of negative reviews. With clients streaming in, the organization will not make more profits than are needed to maintain and build the hotel facility. Negative reviews will undermine the reputation of the facility. Many customers will always read the reviews given to draw a picture of what the organization may fully entail (Mauri et al., 2013). They ask to create a picture that they expect to find when to visit the hotel.
3.Customer loyalty 
Customer loyalty is an important aspect in maintaining and sustaining customers. In a business organization, it is important to maintain customer loyalty to manage a competitive market. There are several ways in which an organization can build and maintain customer loyalty. Most of all, an organization should communicate its values to be able to maintain customer loyalty. When a customer has the right product, they will always stick to the product. A hotel facility can provide exceptional hotel services (Wangchan et al., 2019). This unique and efficient services provision will always maintain customer loyalty. While the facility is doing well with good relationship with its clients, the facility should activate the loyal clients to spread the word about their organization. They should also ask for feedback.
The main purpose of maintaining customer loyalty is to ensure that the hotel does not lose its clients (Yoo et al.,2013). Clients are the major stakeholders in an organization. Their role is crucial to any other. Customer loyalty is important in that it will help build and maintain the organization. It will also help to bring clients closer to the facility. Customer loyalty can also help to maintain the facility's reputation. Many clients will give feedback on the facility. Customers will always refer to each other. It is important to have goo loyalty skills.
3.1 recommendations on hotel market trends 
Hospitality trends that include marketing in the hotel industry have a couple of trends to be aware of. There has been an increased traffic in the use of voice search and the use of virtual reality tours to sell hospitality products and create emphasis on the products and services available. The hotel should engage in community development aspects like supporting shelters and giving donations. This will sell the hotel more and build a good reputation for it (Popov et al., 2016). It can also develop a response plan. While the day-to-day activities are carried out within a hotel. There are possibilities of emergencies that need to be responded to immediately. It is important to have a team that can respond to it.
3.2. Obstacles facing hotel business 
Marketing is one of the common obstacles facing the hotel business (Kaplan et al.,2013). The continuous changes in the advertising and marketing trends are always causing problems for the hotels. Maintenance of cleanliness and presentable place is a common challenge that has always forced hotels to invest more in and keep an eye on those responsible. Health and safety measures required by the government for every hotel to meet can be a great challenge as the trends in the challenging world in terms of technology make it difficult to keep up.
Recommendations 
A hotel facility should keep itself updated on the trending aspects that directly affect its business. With the increase in the use of technology, a hotel facility should ensure that they are using updated technological gadgets. A hotel should invest more in the housekeeping department. This will help in maintaining and building the hotel's reputation. It can also help to have a communication channel that is effective in helping the clients have direct communication with the hotel.


Conclusion
The hotel industry business is among the fastest growing businesses across the world. With this the hotels have three main aspects to investigate, the hotel standards that differ from hotel to hotel. There are five-star hotels as well as the existence of three-star hotels. The hotels are selected by clients depending on their ability to pay. The hotel's reputation is an aspect that has developed over time. A reputation hotel helps in bringing in more clients. Customer loyalty is also an aspect that should be developed. This is a way of increasing traffic in the hotel. The hotel business is a collection of many aspects that are put together for its success.  
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