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[bookmark: _Toc243845272]Part 2
[bookmark: _Toc243845273]A. What is the main idea of the whole text?
The central theme of the text is that social media can be a valuable tool for small businesses to expand their reach and connect with customers and sales that they might not have been able to connect with in the past (BBC News, 2026).
[bookmark: _Toc243845274]B. What is one key point that supports the main idea, and which specific example from the text shows this?
One thing to note is that social media forces customers to go to great lengths when visiting small businesses. One of the regulars raved about Honywood Sandwich Shop in Basildon's chicken burger, and customers took the three-hour trip and arrived at the shop (BBC News, 2026).
[bookmark: _Toc243845275]C. What is a different key point that supports the main idea, and which specific example from the text shows this?
The other thing that is important is that social media enhances sales and enables a company to grow. Linda Hunter, owner of the boutique 'Lindy Loo', has 320,000 followers on Facebook and Instagram, and after 46 years as a market trader, she has switched to selling only online and ships all over the UK and to Australia (BBC News, 2026).
[bookmark: _Toc243845276]D. Which part of the text do you think is most important, and why?
I believe the most salient quote is from marketing expert Faye Martin, who claims this: “People buy from people” (BBC News, 2026). It's significant since it clarifies the reason why all the other examples were able to work: customers favour authentic content that's relatable over obvious advertising.
[bookmark: _Toc243845277]E. What did you find difficult in this Assessment (including in-class components), and why was it difficult?
I had a challenge of selecting the information to include on my mind map, as there are a lot of businesses and numbers in the text, and I wanted to include them all, rather than just the important ones. The main idea/key points were also hard to identify, as they were very similar at first.
[bookmark: _Toc243845278]F. What helped you with this difficulty, and how did it help you?
It was helpful to me because I could group the businesses into categories like customer travel, sales growth, etc., so that I would know which ideas were key points and which were examples. It was also helpful to swap with the other pair, as they would see something I hadn't noticed and add it to my mind map.
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