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Task A: Analysis of Job Adverts This task compares two job adverts for a Marketing Assistant position to identify the key skills and knowledge employers expect from candidates. 

The first advert is from a digital marketing agency in Manchester, and the second is from a hospitality brand based in Bristol. Both outline the core competencies they want from someone starting out in marketing. The first advert puts heavy emphasis on creativity and digital skills. The employer wants someone who can "produce engaging content across social media platforms" and who has "a solid grasp of SEO principles and Google Analytics." The role also requires experience with design tools like Canva or Adobe Creative Suite, plus the ability to work to tight deadlines and manage several campaigns at once. A marketing degree is desirable, and any experience in content creation is seen as a bonus. The advert also mentions working closely with senior marketers and contributing fresh ideas to brainstorming sessions.



The second advert also focuses on creativity, calling it "the heartbeat of everything we do." It adds that strong writing skills, attention to detail, and the ability to analyse campaign performance are must-haves. The employer asks for someone who can "write compelling copy for websites, emails, and promotional materials" and who is "comfortable using data to inform creative decisions." Both adverts mention teamwork, time management, and being comfortable with fast-changing trends. The shared skills are creativity, digital literacy, communication, analytical thinking, teamwork, and adaptability.

 Creativity stands out as the most important skill in both adverts. As a future Marketing Assistant, being creative would help me come up with fresh ideas for social media posts, email campaigns, and brand messaging that grab people's attention (Cottrell, 2019). It would also let me solve problems in new ways, like finding cheaper ways to reach more customers or making a dull product sound exciting. Creative thinking would help me stand out in a crowded job market and add real value to any marketing team. Building this skill through practice and keeping up with trends would really help me do well in this role.







Task B: Self-Assessment and Evidence of Readiness SWOT Analysis doing a SWOT analysis has helped me get a clear picture of where I am in terms of employability and personal growth. This tool has let me spot my strengths and weaknesses in an organised way, while also noticing outside chances and risks that could shape my career (Yorke, 2006).

My main strengths are my creativity and my ability to write well, which I have built up through blogging, managing social media for a small local business, and completing academic assignments. I am also good at picking up new tech quickly, whether that is a new app, design tool, or social media platform. This has helped me stay current with trends and adapt to new software without much trouble. On top of that, I work well with others and enjoy sharing ideas and getting feedback in a group which is useful in marketing where collaboration is key. 

That said, I have found areas where I need to get better. I don't have much formal marketing experience as most of my work has been voluntary or freelance rather than in a proper agency or in-house team. This means I have not yet experienced the structure, deadlines, and client expectations of a professional marketing environment. I also struggle with data analysis, especially when it comes to reading reports from Google Analytics and turning raw numbers into useful insights. My professional network is small, which means I do not have many contacts in the marketing world who could offer advice or open doors. Finally, while I am confident on organic social media, my knowledge of paid advertising like Facebook Ads and Google Ads is pretty basic.

There are plenty of opportunities that could push me forward.  The digital marketing industry is growing fast,  digital ad spend overtook TV ad spend in the UK recently and with more companies than ever investing in online presence and brand building. 

This means demand for marketing assistants is strong and likely to grow. My university runs workshops on digital marketing tools and hosts guest speakers from the industry, which could help me learn practical skills and make connections. Online platforms like LinkedIn Learning, HubSpot Academy, and Google Skill shop also offer free or cheap courses on SEO, content marketing, and analytics.

 The main threats to my plans include the tough competition for entry-level marketing roles, with many graduates chasing the same limited number of jobs. Economic downturns can lead to marketing budgets being cut first, which means fewer permanent jobs and more short-term freelance work. Also, digital marketing changes fast, with new platforms and algorithms popping up all the time, so I will need to keep learning continuously just to stay current. 



Evidence of Readiness

 My readiness for work is backed up by several experiences that show I can handle responsibility and deliver results. On the academic side, I have kept up good attendance and achieved solid grades, showing I can commit to something and manage my time well. I have taken part in group projects where I planned, created, and presented marketing ideas, which sharpened my teamwork and presentation skills under pressure. My freelance social media work for a small café in Birmingham called REGEN CAFÉ gave me hands-on experience in content creation, scheduling posts, and engaging with customers online. I planned a month-long content calendar, designed graphics using Canva, and tracked which posts performed best.


Dacre Pool and Sewell (2007) came up with this thing called Career EDGE basically saying you need degree knowledge, generic skills, emotional intelligence, and actual work experience to be employable. I think I've got most of those covered.


 The cafe owner gave me positive feedback on how my posts boosted their follower count by 25% and brought in more customers during quiet periods. My volunteering at a charity fun run in Birmingham last year also helped me develop people skills and showed me how marketing works on a tight budget. 

Throughout this module, I have taken part in self-assessment exercises and employability workshops,  which have showed me what employers want what employers need and how to plan my career (University of Wales Trinity Saint David, 2023). Feedback from classmates during group tasks has backed up my strengths in creativity and teamwork, while also pointing out areas like data analysis where I can still improve. Putting all of this together, I feel ready to take the next step into professional marketing.



Task C: Employment Goals and Personal Development Plan Employment Goals 

Based on the weaknesses in my SWOT analysis, I have set clear short-term and long-term goals. My short-term aim is to land a Marketing Assistant role within six months of finishing my studies. This will give me the professional experience I need to grow and fits my ambition to build a career in digital marketing.

 My long-term goal is to become a Digital Marketing Manager within five years, I'm still deciding whether I want to manage people, but it's something I'd like to try. This reflects my wish to mix creativity with strategy and leadership, and would let me make a proper impact on a brand's success


Personal Development Plan

 To tackle my weaknesses, I have put together a plan with specific actions, timelines, and ways to check progress.


1. Limited formal marketing experience.
 Action: Apply for Marketing Assistant roles and internships (2 per week). Build a portfolio website. 

Attend 2 career fairs.

 Timeline: 3-6 months

 Measurement: Applications sent, interviews attended, portfolio pieces published Resources: Job boards, university careers service, free website builders

2. Weak data analysis skills Action: 
Complete Google Analytics 4 certification.

 Practise analysing campaign data. Use free datasets to build reports. 
Timeline: 4 months Measurement: Certificate earned, practice reports completed
 
Resources: Google Skillshop, free datasets, YouTube tutorials 




3. Small professional network Action:

      Create a polished LinkedIn profile.

 Connect with 3 marketing professionals weekly.

 Attend university networking events.

 Timeline: 3 months Measurement: Connections made, events attended, advice calls booked Resources: LinkedIn, university events, alumni network.



4. Basic knowledge of paid advertising

   Action: Complete Meta Blueprint and Google Ads Search certifications. 
   Set up a practice ad campaign with a £10 budget.
   
   Timeline: 4 months
   
   Measurement: Certificates earned, practice campaign reviewed
   Resources: Meta Blueprint, Google Skill shop, £10 budget.
I will track progress by reflecting weekly and recording results like certificates earned and applications sent. Monthly reviews will keep me on track.
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