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The process of marketing describes the methods to increase importance for customers to accommodate their requirements. It is a limitless series of acts and interactions between companies and consumers that aspire to gain trust and fulfill user expectations. In Sainsbury, for advertising the products there are several steps included: Situation analysis, Marketing Strategy, Marketing mix, Implementation & Control. Situational analysis is performed to recognize the company's own strengths and to understand the environment in which the company operates. Market research will include detailed market data that will enable the company to select the target market segment and position the offering efficiently within that sector. A study is performed right choice is selected for that option, a plan or strategy is made. For the design variables of the marketing mix, detailed strategic choices are made by Sainsbury. It evaluates the marketing associated with product invention, pricing strategies, and distribution of the goods, and marketing of goods. Finally, the marketing strategy is implemented by the selected company in ability to adjust the marketing tools in the market. However, the marketing process of Sainsbury does not end with continuous monitoring, and improvement is required to satisfy consumer expectations effectively over the long run. If all activities are performed and organized correctly, the company will be able to raise its market share and gain a greater share of customers and increase the value it can obtain from customers. (Cho, 2017)
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Sainsbury's marketing phases consist of identifying the market and the desires and expectations of customers, designing a consumer-driven marketing strategy, designing an integrated marketing plan that provides better products, creating productive partnerships, and taking the review from the customer to fulfill the needs. With the help of product orientation, production orientation, sales, and marketing orientation help to achieve the success and growth of the business. In addition, the company's marketing plan discusses what the organization will give customers and how it would generate value. 
The advertiser then designs integrated marketing strategies that would give the targeted clients the expected benefit. (Hunt, Hass, and Manis, 2021)
Meanwhile, the company is focused on higher productivity, control, and cost savings and makes a benefit by the level of output where all the energies were devoted to the high quality of the goods and satisfaction the customer. The company now needs to acquire advantageous conditions and create stable partnerships that would increase the proportion of customers purchasing from Sainsbury in their product categories. Superior consumer value development and satisfaction are the secrets to creating long–term relations.
                                                [image: ]
                              Fig: Sainsbury’s business strategy (Source: about.sainsburys.co.uk)
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In a chosen company marketing segmentation, targeting and positioning is a broad structure that describes and facilitates the task of market segmentation. Segmentation determines that it is to be categorized into; the identification, selection, and formulation of the frameworks to be used in that variation; and the development of profiles.
Targeting is the way to identify the most principal components from the viewpoint of segmentation, usually another very successful division for the company. The final method is positioning which is the business-oriented category, in which the company must evaluate its competitive benefit and establish itself in the eyes of the customers to be the more attractive option in these categories. (Dietrich, Rundle, and Kubacki, 2017)
Sainsbury is providing the good quality of clothes, homewares, and healthy goods to its potential customers as compared to its rivals. STP marketing often depends on the business results, selecting a company's most relevant markets and then creating a market strategy and brand marketing objectives for each area. However, for the selected company, STP helps in a marketing strategy which used to accelerate success and help to find out more business solutions.
The main purpose of Segmentation is to determine the particular consumer community where there is a strong probability of product sales. 
The business faces difficulties in approaching the market time section to deliver services and products. One of the most important processes that you can follow to expand your company is to use the STP advertising strategy. As in a selected company, the marketing department and customer support team to introduce an STP marketing system, which leads to increased operational productivity and improved marketing strategy that you can use to compete over the marketplace.
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                    Fig: Sainsbury’s business strategy (Source: about.sainsburys.co.uk)
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Sainsbury has a wide range of goods which helps the consumers to fulfill their requirement at one place like healthy food, quality clothes, stylish homewares, etc. The key factors that are involved in the marketing of a product or service are basically Product, Price, Place, and Promotion by the chosen company. The four P’s plays a vital role in marketing as a good or service to the public. These four P's says that product which means goods or services, price says what consumer must pay, place means locality where the goods are to be sold out, and promotion means advertising (Thabit and Raewf, 2018)
Sainsbury stores are distributed far and widely across the world. For its services and products, it uses two primary distribution networks - offline and online. Reasonable prices are the greatest benefit of the company. It allows the use of charity activities by promoters, provides promotional incentives, TV advertisements, point of sales campaigns, etc., in its promotional marketing mix. The physical proof of the business is that all the stores are attractively clean. With all the facilities and products well organized and simpler to find, they are easier to navigate. Its website is also quick and easy to use. However, the sale or marketing team helps the company to achieve the goals and objectives. Meanwhile, the company is providing various benefits to the customers on the purchase of the goods and satisfying its customer by availing all the necessary products in one place and quick billing services at its online and offline channels. 
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The main function of marketing is to pay more attention to the needs of the customer, such that the producer needs to know the requirement of the customer. The organization needs to take input from the sales department or from the customer, which will help to boost or enhance productivity. However, the selected company is a "one-stop" forum, which will help the customer to get all the necessities in one place. The main role and responsibility of the company are to be aware bout the new trends and observe the competition in the market. The main function of the company is planning, development, promotion, sales finance, customer service, marketing research, etc. The main role of the selected company is market strategies and planning in the organization, where the manager has a need to analyze the potential consumers' standards and demands and deliver them commodities as per the needs. Further, another role is marketing information factors such as planning, implementing, or controlling the market strategies. The key part in merchandising is deemed to be marketing exploration. In order to interact the goods and services of the business, the overview involves systematic knowledge about products, cost, and buyer (Kannan, 2017). Understanding the concept of the selected company in the marketing climate is key to helping marketers identify and appreciate what consumers want. For promoters, the marketing environment is important as it allows them to recognize the requirements and wants of the customer, especially on how customers make decisions when purchasing the products. The position of the marketing environment in the company is that it helps to organize business operations such as natural planning and the launch of new products or services in the market. One of the important strategies for the company to tackle the market is by serving more and better-advanced products at a reasonable cost.
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Fig:  Last 5 years trends of Retail Industry in UK (Source: statista.com)
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The company needs to rely on its consumers to prosper in today's modern market competition. It is focused on the promotion of the products through direct sales, media affairs, distribution, advertising, social networking. However, the company's greatest advantage is delivering the products at minimum cost as compared to other outlets. Market research in the organizations which means investigating the market's needs, developing a marketing mix, and long-term planning. Consequently, it is essential for the company to bring the goods and services according to the trends and needs of the customers. It would be hard to settle on the right marketing plan to execute without a specific potential customer in mind (Philip, 2017).
It is essential that there is a credible key strength for a specific product via its logos, descriptions, advertisements, and so forth; this should be expressed. The product should communicate the identity of the item and should be something to which customers can connect. Sainsbury's sales department uses several different marketing ideas to find success, mission, and strategies. Serving in the marketing relations team gives the organization the chance to communicate on a regular basis with the entire country, which is incredibly satisfying. The marketing mix is the most widely considered strategic marketing instrument that helps the company to follow the goals of the sales promotion. Regarding the marketing mix factor of advertising, the brand value of the company is focused on the low-cost ideas that complement its cost leadership strategy.
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                                  Fig: Sainsbury’s Sustainability (Source: about.sainsburys.co.uk)
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