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Introduction:
The product Visit Wales have chosen to present at the world travel market 2023 on St Davids day. The reason Visit Wales have chosen this is because St Davids day is celebrated on a big scale in Wales and by people from all over the United Kingdom.
Findings:
The best marketing theory is to market a stand in the World Travel Market 2023. There will be a  website  to display the World Travel Market. World Travel Market is the industry's premier global travel event that opens doors to business for inbound and outbound tourism professionals. This is the top venue for bringing together travel industry experts to network, learn how top companies have changed their operations, and gain data-driven insights into popular destinations and goods.
[bookmark: _Int_KX8WWRZp][bookmark: _Int_Bib74WPZ]According to Rhys S (2016), Americans make up most foreign visitors to Wales. Australia 16%, Germany 14% Spain 7% France 12% 6% The United States, Australia, and Germany are the top three nations of origin for each person. Australia ranks highly when compared to the percentage of foreign visitors it sends to the UK (3% in 2012, according to VisitBritain). Southeast 57% North Wales are the locations they visit in Wales. 19%. Mid Wales 16% South West 8%. Many tourists from other countries stay in Southeast Wales. 75% of US visitors, nearly 63% of Australian visitors, and 61% of visitors from the rest of the world outside of Europe visited the region. Therefore, the country that’s most attracted to Wales is America and my target market will be my target market. Whereas, during the 2012 Olympics Japanese people spent roughly 4 thousand pounds.
According to Wales government, the overnight domestic GB trips were 10.02 million overnight domestic GB trips to Wales in 2018, generating expenditure of £1,853 million. Domestic GB tourism day visits during 2018 there were 95.7 million Tourism Day visits in Wales. These visits generated expenditure of £4 billion. International visits there were 941,000 trips taken in Wales by international visitors during 2018 with an expenditure of £405 million. Wales accommodation occupancy rates the average room occupancy rates during 2018 is 
· Hotels: 67%
· Guesthouse/Bed and Breakfast: 35%
· Self-catering: 56%
· Hostel: 53%
There are 4 main key Ps of marketing, product, place, price and promotion. Another key part of marketing is publicity. Visit Wales will publicise by ensuring it is on social media a main platform id use is Instagram. Visit wales will tag #worldtravelmarket to ensure when people search for it will come up. Visit wales will use B2C this means business to consumers. Visit Wales will do this to target market the Americans, Visit Wales will also put the stand in the centre of the World Travel Market to ensure it is visible from a far I will also build it up, so it is visible. 
After the effect of COVID in 2020 staycations became more popular because people weren’t allowed to leave the country do people took their home the UK to get away. From 40.9 million visits in 2019 to 16.9 million in 2020, the number of foreign visitors to the UK is anticipated to drop by 59% (
Schofield, P. (2020). 
The development of an effective niche Marketing and Events contains several various crucial elements, some of which are as follows: understand your competition, focus on a certain niche market, go where your customers are, pay attention to word of mouth, and develop a distinctive brand. All that's left to do is create a brand identity once you've identified your USP, created a buyer persona, identified how to contact them, and listened to their challenges (blog.hubspot.com, 2022).
[bookmark: _Int_SKmx8ieJ]The prices of a stand at World Travel Market can vary depending on the size of the stand and the location of the stand. For example, after some research I have figured out that it is roughly £1,300 to £1,500 for tables and chairs in the stand. But it can vary depending on the location of the stand and size. 
Strategies:
The stand will be tall and high to attract people to the stand it will also have a red outside to represent Wales and be visible in the World Travel Market. There will also be two big Welsh flags on top of the stand to be visible from a far. On the outside it will have two plus people talking about the stand and what Wales has to offer handing out leaflets and free small rugby balls with the Welsh flag on. 
There will also be a banner in Welsh which will say ‘Welcome, come and explore the bit of Wales we have bought here today’. In Wales that will translate to ‘Croeso, dewch i grwydro'r mymryn o Gymru rydyn ni wedi ei phrynu yma heddiw’. The sign will be in big black bubble writing to grab attention on a white background. The entrance of the stand will be like a castle which will represent the 600 castles Wales has all around there according to Welsh (2019).                                                           
                                                             [image: ]
There will also be a Welsh Plaque on the wall with several things' Wales are known for some examples of this is a rugby ball, a woman in Welsh clothes, a leak and so much more. As you walk through the castle door to the left will be the famous Welsh dragon with a Welsh harp to the right of it. According to (mlblevins, 2014) the Welsh flag is split into different sections and means different things. The red dragon represents boldness and bravery, the green half represents joy and hope, and the white half represents peace and honesty. Further along on the left will be freshly cooked Welsh cakes with the aroma of them cooking attracting people to the stand. 
According to Welsh cake history, they have been around since the late 19th century, when sugar, lard, and other sweet ingredients were added to this griddle-cooked cake, this traditional Welsh delight, also known as bakestones, has been a favourite. These cakes, which resemble scones, can be eaten both warm and cold. On the right table there will be daffodils and leeks. Daffodils are the flower of Wales and leeks are important in Wales because (Medina, 2022) it is said that St. David, the patron saint of Wales, instructed Welsh troops to wear the leek on their helmets so they could more easily identify one another in combat against the Saxons, who wore armour that looked like their own. 
Further along will be two rugby pictures and a bunch of daffodils, a red dragon, a leek, a harp and a woman dressed in Welsh clothes. As you continue to go to the next room will be farm animals in a room like a farm because Wales have many farms in the country. As you are leaving the stand too you will have the opportunity to have a cup of Welsh Cawl. Welsh cuisine is known for its hearty cawl, which is typically cooked with any available veggies and meat. It's a terrific traditional Welsh broth that's inexpensive, delicious, and simple to make. Below is a visual of the stand and how things will be set out. 
Visit Wales would promote it by putting it on Instagram and Facebook and tagging World Travel Market so when it is searched it will come up with also a bit of information with what the stand will be about. Visit Wales would put it in the middle of the Travel Market with also building it up, so it is visible from a far and is eye catching. 
[image: ]

Here is a visual representation of how visit Wales wants their stand to look and how I want it laid out. 
[image: ][image: ]
[bookmark: _Int_NzeH7Yp1]According to World travel Market, the competition for the best stand at the World Travel Market in London in 2022 has been launched. Top Stand the Moroccan National Tourism Office received more than 150 square metres, with the judges praising its use of mosaic patterns in particular. 
[image: ][image: ]
The images above of Morroccos stand in the World Travel Market 2022 shows it is very colourful and eye-catching. They have also built it up high which draws attention from a far. From accomplishing these things, it means that your stand will be more popular and will draw attention.
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