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Introduction 
The importance of prompting advertisement in the workplace (Passion Hair Salon). It has been known that advertising your business can help build a successful business and can also attract more client which will help your business to grow.
Advertising helps target the right client which can lead to higher profits. Nowadays almost all businesses advertise on social media as most people tend to use it to find information. This study will investigate the impact of prompting advertisement on passion hair salon’s performance by this report the business will know how it can be improved and ways to communicate to both existing and new clients.   



















Why it is important to promote advertisement of a business and the impact it will have on it.

Promoting your advertisement will help build and make the business successful, letting people know about your business, what passion hair salon can offer, the type of service given, product which are being used, special days offer and time and days the business are open will alert more clients be aware what the business does offer and do, which can lead into more productivity for the salon.
It is very important to advertise your business at all times because this will help attract more and the right clients, advertising will also let clients know more about the business without not coming there. The more advertisement being made the higher increment turnover for passion hair salon.
According to Hamlatt (2019) advertisement has been made important over the years in the business world to empower sellers to compete for attentions of buying client’ it will not be possible to rely on word of mouth or one-time announcement to have a steady stream of clients.  Hamllatt has made it clear the necessity of advertisement as it can bring in buying client.
Business advertisement is very important for both existing and newer customers, this can help communicating needed information to them and it can also be a first step in building relationship. Effective planning advertisement is much needed and very important to attain goals and objectives, this can help the salon be on the right path, it will also allow the business to know its competitors and which will help plan a way on how to deal with their competition.
Having an effective advert will help create a way to launch different things into the market world very successfully. In general, when you advert it can be very useful benefit to the society. However, advertising can be complicated and expensive at times causing the business to increase the sales to customers.
Internet advertisement can sometimes be a problem if it is not well run it can cause the business money, site can disappear like the advert has not even been register on your radar. This is one of the most common and pervasive problem with running advertisement online and is shall affect the purpose of the advertisement.  






Ways to promote advertisement 
Nowadays technology has been made very simple and easy for advertisement for all businesses. Here are some of the tools which can be used to promote business, posting outside the business, Facebook, twitter, Instagram, likin, radio and using your local newspaper. Sometimes promotional posters up in the business premises dose also help not forgetting having your own business website can have a major impact which makes is easy for you clients to find out more information after working hours.
Different channels have been made to get your message across to the right people. By putting your adverts on relevant sites that are in the same line of business will help others to notice you more. Making it more personalise with necessary in information and pictures will increases engagement. According to Jones (2010) All advertisement is always the same and end up disappearing into tine air so be different, let advert stand out from others so you can get the right attention if not you will end up wasting money on it.
Nowadays there are many ways of marketing choices, and the internet is probably one of the best ways and easy way to boost your business for others to know about you. So, it is very important to research to ensure the business gets all the benefits and avoid the pitfalls.
                   















Aim and Objectives
Aim
The aim of this report is to find out the impact of how important promoting advertisement will have on passion hair salon. By doing this investigating we will get to find out how beneficial it can is to promote the salon and to find out if it can enable the business to grow successfully by bringing in more client which can lead into more productivity for the business and attract new clients. 
  

Objectives
I. Will do a survey on clients to find out if adverts in the salon and online has any impact on the salon and them.
2. Must investigate client’s view using my questions. 
3. Ways to improve promoting advertisement for the salon for better impact.


















Method
There are 3 main method which I used, the first method used to investigate was 10 questionnaire sheets that was made regarding online advertisement for new and old clients that came to salon. 10 phone calls were made from the salons receptionist to exiting clients and an online survey for about 10 people who came the salon website.
All this questionnaire was purposely created for this survey and was taken off straight from the website as soon as we got all the needed information after the 10 questionnaires were filled. All document was all anonymous, no names or personal details were on the sheet. We made sure all sheets were destroyed right after use.
The second method I used was 10 questionnaire sheets for in shop advertisement which was left at the reception table in the salon for both new and old client to fill them out to let us know what they think about it. The first method was carried out for this, but this was for shop advertisement not online advertisement for online clients, calls to existing clients and door to door were also used.  
The last questionnaire was a text to existing client from the salon’s receptionist.  All This sheet was all randomly giving out by the receptionist in the salon to clients not in any form or order and did not take up to 5 mins to fill as most clients do not like to do so.   
  















Results 


Fig 1: shows the percentage of what clients thought about the impact of prompting advertisement for the salon. This shows us promoting advertisement is important and needed, as majority agrees.
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Fig 2: This is an overall figure for promoting advertisement for passion hair salon. It shows many agree that promoting advertisement will have an impact on the business.

 Discussion  
By doing this survey it has come to my attention that advertisement is very important and needed as most clients did agree about it. This shows that the more advert we do the better the business will develop and the more clients the salon will have. According to my results it seems that advertisement will have a great impact on the business if it is carried on, new and old clients do notice it as well.
The business needs to continue prompting advertisement to maintain an ongoing successful business and with client. According to Bradley (2017) Advertisement is when you build brand recognition and you take in measures of building a long-term profitability. The result of this survey has made me realise that advertisement can help the salon to increase its sales and build a better foundation as it can bring in more clients. Most clients did have a strong agreement that promoting advertisement for the salon is excellent, this means promoting advertisement will have an impact, which is a good thing for the business.
 This can only happen in two ways: through continuation of promoting advertising on social media and in shop advertisement however other channels can also be used to have more impact on the business like your local newspaper, magazines, or even journals.
Editorial coverage is mostly best for some small businesses. The cost is low, and the business can have long-lasting impact. All in important, this leads to garnering of public relations. It will also be beneficial to be in contact with social clubs near the business and your community organizations. Taking part to promote non-profit event, these are some of the ways to get attention for the business name, getting involve with the public without spending more money on promoting your advertisement. 












Conclusion 
My conclusion has made me to understand that by advertising the business, the salon can be more successful by attracting new client and will also target the right once, this will also let them know what the business is about, offers available and what the salon can do for them. According to Malayev (2012) Advertisement has been made to help sort out peoples need. Advert is there to alert people your solution to their needs.  
Even though the salon does advert it is still behind in some modern technology advertisement which will boost the salon more, therefore is it necessary to look at other new channels, it is needed to target all angles to be able to achieve more. According to UKESSAYS (2016) Promoting and advertising has two different functions that are all related to the framework of your business. Whereby advertising service to public or presenting product, promotion keeps the focus on that same product or service.
From this survey promoting advertisement will have an impact on Passion hair salon as most client did agree. From this point promotion needs to be more effective for the business to be more successful. According to Naik (2017) advertisement has been made for businesses to convince customers of what they sell and provide.
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                                         Survey answers appendix  
   Prompting advertisement for passion hair salon questionnaire
              Please can you give rating from 1=5   1 is poor and 5 excellent
       Do you think promoting Advertisement will have an impact on the business?
1. Online advertisement (social media) 
1.1   new clients

1.2   old clients

1.3   phone clients 

1.4   social media clients  
       2.    Shop advertisement 
1.2.1    new clients
        1.2.1    old clients
        1.2.3    phone client’s 
        1.2.4     social media clients
        1.2.5    door to door people    
       3.     Text advertisement 
        3.1       old clients
  

	 
                                                                          Passion hair salon


	Category 
	Questions on Advertisement 
	Frequency

	Responses
	1.1
	1.2
	1.3
	1.4
	1.5
	1.2.1
	1.2.2
	1.2.3
	1.2.4
	1.2.5
	1.3.1
	

	Excellent
5
	6
	4
	5
	7
	7
	5
	7
	4
	3
	3
	9
	60

	Good
4
	2
	3
	3
	3
	2
	1
	3
	4
	5
	6
	1
	33

	OK
3
	2
	3
	2
	1
	2
	4
	2
	3
	2

	1
	1
	23

	Poor
2
	1
	0
	1
	0
	0
	1
	0
	0
	1
	1
	0
	5

	Very Poor
1
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0


  
 I added up all my response on each question then multiplied the answer by 100 then divided it by the amount of respondent. 
The 11 people who responded excellent were   %545   60 x 100
                                                                                                  11 =% 545
The 11 people who responded good were          %300    33 x 100
                                                                                                   11 =%300
The 11 people who responded ok were              %209     23 x 100
                                                                                                   11 =%209
The 11 people who responded poor were           %45       5 x 100
                                                                                                   11=%45
The 11 people who responded very poor were   %0        0 x 100
                                                                                                   11 = %0
                                                                                          


Chart Title

score	0	0	0	0	0	precent	0	45	209	300	545	
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